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Welcome to a bumper issue

W

ELCOME
to this
bumper 72page autumn issue of
BusinessTime in Essex
which, according to my
exhaustive research
(OK, a Google surf then),
makes us the biggest
regional B2B magazine
in the country.

This achievement is all down
to the fantastic backing we’ve
received from so many Essex
businesses since launching
in 2016. It shows that print
marketing is far from dead when
conducted properly so a huge thank-you to all
of you who are embracing and supporting what
we are trying to achieve – namely, a high-quality
platform enabling businesses to share news,
thoughts and, of course, sales messages.
Of course, grateful though we are to those
increasing numbers of businesses embracing
the magazine, we’re always looking to make
new friendships. We offer an extensive range of
advertising and editorial opportunities in print
and online so, let’s talk. Here endeth sales pitch!
Coming back to this issue, difficult to know
where to start. We meet the man who wants
to help you get money back from HMRC (page
26 and don’t all rush at once), we meet the

man who’s taken over at
Chelmsford City Football Club
(page 57) and the man who
wants to help your business
enjoy the perks of healthier
staff (page 22). We help Essex
Wildlife Trust celebrate its
60th anniversary (pages 60-62)
and preview the grand final of
the Essex Business Excellence
Awards (pages 35-38).
Elsewhere, you’ll find a wealth
of informed and relevant
features from experts in their
field which will help you run
your business more smoothly.
I hope you enjoy this autumn
issue. We’ll be back on
December 1 when, among
other things, we’ll be revealing the winners of
the Essex Business Excellence Awards, we’ll be
highlighting those Essex law firms recognised in
this year’s Legal 500 listings and we may even
come out from behind the curtains and see
what the Essex business world might look like
post-Brexit – assuming we really do leave on
October 31.
In the meantime, do pay us a visit at www.
businesstimeinessex.co.uk and keep up with the
very latest business news across the county.

Publishing Editor

BusinessTime in Essex
is published by
Colchester-based
PJR Communications.
Publishing Editor
Peter Richardson
01206 843225
or 07778 067614
peter@pjrcomms.co.uk
Sales
Vivienne Richardson
01206 843225
Designed by
Dean Allen Design
077939 89441
Mailed out by
Direct Solutions
01255 221322
To advertise or feature
in the next issue of
BusinessTime in Essex,
contact Peter or Vivienne
as detailed above.

Relax – you’ve found us!
We provide HR services that are ﬂexible, responsive and
customised to each unique client.
• HR outsourcing • HR advice • HR documentation • Hands-on HR • Workplace mediation
We allow clients to focus on their business, conﬁdent in the knowledge their HR
is in very capable hands. Wouldn’t you like to leave behind your HR hassles?

01621 730908 info@bookerhr.co.uk www.bookerhr.co.uk
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one size
does not fit all
Privacy notice

Authorised and regulated by the Solicitors Regulation Authority No: 488404

There is no such thing as a ‘standard’ Privacy Notice.
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Yet so often we see online businesses copying
legal content from other websites without
careful consideration of what it includes.
Speak to Veronika to find out more about
the things you need to consider with your
online business.
VERONIKA.KOENIG-ROACH@BIRKETTLONG.CO.UK

01268 244141

Colchester
Chelmsford
Basildon
www.birkettlong.co.uk

Trading Standards
urges businesses
to be safe, not sorry
T
HE UK has some of
the highest prevalence
rates of allergic
conditions in the world,
with more than 20% of the
population affected by one or
more allergic disorder.

As a food business, do you know your
responsibilities to the customer and are
you confident you fully understand the
complexities of the legislation? Ignorance
is no excuse, the implications for your
business could have life-threatening
consequences.
Recent tragic high-profile media stories
have highlighted the importance for all
food businesses to be aware of the allergens
they supply within their foods.
An estimated two million UK citizens
are living with a diagnosed food allergy
and more than ten people die every year
from an allergic reaction to food. Hospital
admission rates are increasing as well as
reported incidents of consumers not being
able to access the information they need
to stay safe when eating out. In 2017/2018
a total of 11,420 Food Business Operators
(FBOs) were registered for the purposes of
food hygiene within Essex. On average 500
meals are sold by a single restaurant every
week, with around 1-2% of adults and 5-6%
of children suffering with food allergies.
Approximately 28,000 people in Essex could
potentially be affected by eating a meal
purchased from a catering establishment.
Essex County Council’s Trading Standards
is working hard to help local business
understand the complex legal requirements
relating to food allergens, offering practical
solutions to providing consumers with
allergen information and advice on
handling packaged and non-packaged foods
to ensure customers can have confidence
the food they are buying is safe for them to
eat.
Current law requires all food businesses
to be able to provide information to

fines. In 2018 a Colchester kebab takeaway
business was also prosecuted for the sale of
unsafe food and fined £12,000 plus costs.

consumers about the allergens contained
in both packaged and non-packaged food
and drink, whilst ensuring businesses
handle and manage food allergen risks so
customers with allergies are served ‘safe’
food. The strict laws require information
is made available to customers about the
presence of any of 14 allergens recognised
in law as being the most prevalent across
Europe, these being: celery, cereals
containing gluten (including wheat, rye,
barley and oats), crustaceans (such as
prawns, crabs and lobsters), eggs, fish,
lupin, milk, molluscs (such as mussels
and oysters),mustard, tree nuts (including
almonds, hazelnuts, walnuts, brazil
nuts, cashews, pecans, pistachios and
macadamia nuts), peanuts, sesame seeds,
soybeans, sulphur dioxide and sulphites.
The minimum requirement is that allergen
information is given orally. However new
rules will be introduced later this year
following the death of teenager Natasha
Ednan-Laperouse. ‘Natasha’s Law’ will
close a loophole that allowed food made,
pre-packaged and sold from the same
premises to not be labelled and will require
food businesses to provide full ingredients
labelling on all pre-packaged food from
2021.
Whilst the vast majority of food businesses
in the county want to comply with the law
and provide safe food to their customers,
occasionally, further action has been
necessary to protect the public. In 2017,
two food businesses were prosecuted for
supplying unsafe food. Both owners were
found guilty and received substantial

Successful public and business engagement
events have been delivered within the
county to highlight the problem including
advice and guidance for university
students. Events for businesses have
also been held in partnership with the
BEST Growth Hub, at both the Colchester
Campus and Anglian Ruskin University in
Chelmsford. Trading Standards has also
partnered with the Broomfield Hospital
Allergy Clinic and the Anaphylaxis
Campaign to hold an awareness and
information event at the hospital.
Local businesses need help and that is
why the Trading Standards Compliance
Consultancy has specifically developed
a training workshop, aimed at catering
businesses which want straightforward
advice and practical solutions relating to
allergen controls. The workshops provide
delegates with three hours CPD and are run
on a ‘cost recovery’ basis.
Recent feedback from a delegate shows
why everyone should undertake this
training:
Esther Mills, from Maud’s Ice Cream, said:
“I wanted to go on this course after deaths
reported in the news. Allergies are no joke
and having someone’s life in your hands
who are relying on you to supply the
correct information to keep them safe and
alive is everyone’s responsibility. Although
I knew about allergens, this course helped
me to have more clarity and assurance that
I’m not putting anyone’s life at risk. The
trainers were very knowledgeable about
this subject and available for any questions
I had. This course was very worthwhile
and I think it should be compulsory as
ignorance is no excuse especially if you are
responsible for taking someone’s life.”
To book a place on our next low-cost
workshop or to enquire about tailored
advice, please email trading.standards@
essex.gov.uk.
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“Still, hands down, the best day’s training
my team has ever had.”
Phil Jones, MD Brother UK

Fed up with staff development training
that doesn’t hit the mark?
Fed up with spending money
and seeing no results?
Fed up with the same old tired methods?
Fed up with the one-size fits all approach?
So were we – that’s why we came up with something totally different .
Call us and let us feed you with fresh enthusiasm.

Developing business people, through battlefield insight
Serious Business

Tel: 01277 890470 | www.corporatebattlefields.com
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Digital Skills Partnership
coordinator appointed
THE South East Local Enterprise
Partnership (SELEP) has appointed
James Wilkinson to coordinate
its new Digital Skills Partnership
(DSP).
SELEP is one of three pilot areas for the
Department for Digital, Culture, Media
and Sport’s (DCMS) Local DSP programme,
which brings together businesses with
education, public sector organisations
and the charitable sector with the aim of
creating a world-leading digital economy
that ensures the need for these vital skills is
met across the South East.
James will coordinate the DSP, acting as

a link between the project and corporate
partners including Google, IBM, Microsoft
and local digital SMEs to help support
residents and businesses across the area.
James said: “I’ve worked with partners
from across education, industry and the
voluntary sector to devise, identify and
promote opportunities in key sectors for
young people. Moving on to build skills in
the high-value and vital digital sector is a
natural progression for me.”
Welcoming James’s appointment, Christian
Brodie, Chairman of SELEP, said: “Our skills
strategy has identified a growing need for
digital skills, with business growth being
held back, vacancy numbers remaining high
and many companies struggling to recruit

James WIlkinson

and retain digitally-focused staff.
“In the last calendar year it was reported
that there were more than 35,000 digital
vacancies, including web and software
developers, programmers and coders across
the SELEP area, so there is plenty of work
that needs to be done.”

Science Park buildings
due for completion
W
ORK
continues
at some
pace at the Harlow
Enterprise Zone, with
the completion of the
first two buildings on
the Science Park site
due at the beginning of
September.

One of these is a 15,000 sq ft
Business Innovation Centre
for Anglia Ruskin University,
known as Arise, providing
space for small and start-up
businesses. The other, known
as Nexus, is being developed
by Harlow Council to provide
grow-on space for businesses
in the Science and Technology
sectors, with units available from 2,500
sq ft to 10,000 sq ft.
Nexus will, by early 2020, also feature
a café on the ground floor to provide a
local amenity and also the opportunity
for business meetings and networking
utilising the free wifi in the building.
Both buildings will benefit from
the Ultra-Fast Broadband network
being installed in the Science Park.
Additionally, the Nexus building is
aiming to become the first building
in Essex to achieve the Wired

Score ‘Platinum’ rating for internet
connectivity.
The next phase of development at the
Science Park will start this autumn
with the commencement of five 10,000
sq ft ‘hybrid’ units combining office,
research and production space. These
units, known as ‘Modus’, are targeted
at growth companies engaged in light
industrial activities with a requirement
to combine product development with
some production and/or prototyping
space. Negotiations are underway with a
number of companies for these units in

the electronics and life sciences sectors
and it is expected that some pre-lets will
be secured before the end of the year.
Meanwhile at Kao Park, the data centre
development continues. Earlier this year,
the developers signed a new funding
agreement with Legal and General to
take forward the next phase of the
development. Legal and General has
acquired a 49% stake in the business
and it is now planned to commence the
construction of the second data centre
by the end of this year.
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Start up

Fast growth

Established

Expansion

Succession

Maturity

Your potential, our expertise
A top 20 UK firm of business advisers and accountants, we at Kingston Smith offer the best of both
worlds – a local office to Essex with national and international connections.
At Kingston Smith we know what it takes to succeed at every stage of your business journey, and
promise practical help and enthusiasm as well as technical expertise – in plain jargon-free English!
With our holistic approach, we provide the strategic insights and full range of advisory and compliance
services to enhance professional success and secure personal wealth.
Combine your potential with our expertise, and together we’ll make what you do really count.
Please contact us directly on 01708 732200 for a free, no obligation meeting.
Offices also in: City (London), West End, Redhill, Heathrow and St Albans

Dan Martine
Romford partner
dmartine@ks.co.uk

Steve Rushmer
Romford partner
srushmer@ks.co.uk

Orbital House, 20 Eastern Road, Romford, Essex RM1 3PJ
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Karen Wardell
Romford partner
kwardell@ks.co.uk

www.ks.co.uk/romford

We’re keeping our
eye on the ball in
ever-changing times

I

’M writing this on what’s
turning out to be one of the
hottest days on record and
on the day that we learnt who
our next Prime Minister will be.
I don’t think the two are linked
but in the strange world we live
in they could well be!
The past three years have been like
living in limbo for many businesses
across the county. Brexit has hung over
us like the sword of Damocles and we
don’t know what damage it would do
if it was to fall. There’s certainly been
plenty of speculation on both sides of the
argument but none of it as informed as its
proponents like to claim.
The arrival of Boris Johnson as our new
Prime Minister will be highly important
therefore. Essex Chambers of Commerce
is an apolitical organisation and we talk
to politicians of all political shades if
we believe they can be of benefit to our
members. The interest and support we get
from MPs in Essex is generally very good
and appreciated by members.
Talking of support, we are delighted to
see that a very good Parliamentary friend
of the Chambers, the Rt Hon Priti Patel
MP, has been made Home Secretary
in Boris’s reshuffle of the Cabinet. Our
congratulations go to her in obtaining
such a high-profile role. It might be a hard
one to fulfil but I’m sure Priti’s experiences
in Essex will stand her in good stead.

Chambers of Commerce entered into an
agreement to work with the Council of
British Chambers of Commerce in Europe,
or COBCOE. adding a European dimension
to the overseas Chamber network we work
with.
We firmly believe that whatever the
politicians may or may not come up with,
companies around the world will still
want and, indeed, need to trade with each
other. We are developing our links with
those overseas Chambers to help support
our exporters and are investigating how
we can develop trade missions to them.
Keep a look out on our social media and
in i-Leader for announcements about the
first of these.
In the meantime we will get on with
delivering for our members and Essex
businesses generally. Back in June we
held our fifth Discovering Business in
Essex exhibition which was a great
success, receiving positive feedback from
exhibitors and visitors alike. Looking
ahead we will be holding our third
Basildon Business Expo on October 24 at
the Holiday Inn in Basildon and this is
already attracting considerable interest
from businesses wishing to exhibit. To find
out more or to book a stand go to www.
basildonbusinessexpo.co.uk
Recently we have hosted a joint event with
Loganair at Southend Airport finding out
about the airline’s new routes to Scotland

Denise Rossiter, Chief Executive
of Essex Chambers of Commerce,
reflects on how, in ever-changing
times, the Chambers is keeping
its eye on the ball of providing
business with the support it needs.

and Ireland. We have also paid return
visits to the Port of Tilbury to learn more
about their plans for the future with the
development of Tilbury 2 and, on the other
side of the county, to P & A Wood at Great
Easton who are a major Bentley & Rolls
Royce dealership with an amazing range
of vehicles in its showrooms. There’s a lot
of competition out there for networking
events but we like to make ours that little
bit different and, judging by the take-up
for them, we feel that they work.
We also recently hosted a visit by the
Director General of the British Chambers
of Commerce, Dr Adam Marshall, who
briefed a selection of members on the
BCC’s work and, more importantly, heard
from them about their priorities for the
future. Although we lobby hard on your
behalf at Westminster, having the voice of
the national Chamber movement speaking
up on your behalf is invaluable.
I look forward to seeing as many of you as
possible at some of our future events, look
out for details of them in your inbox or by
going to www.essexchambers.co.uk

We still have quite a long list of actions
that we want to happen to benefit our
members, whether it is improving the
A120, increasing the funding for our
further education colleges, reforming the
apprenticeship levy so we don’t end up
with millions of pounds of unspent levy
money sitting in HM Treasury and, of
course, resolving our future relationship
with the European Union. Rest assured we
will be raising them with our MPs on your
behalf.
Key to future relations with the EU is the
ability to export there. Recently the British
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The new home
of innovation
Join our thriving business community
on the University of Essex Knowledge
Gateway.
Now open, our multi-million pound Innovation
Centre will be the home for over 50 rapidlydeveloping high-tech and creative start-ups. The
space will support fast growth companies to
become sustainable commercial successes and
will build upon the established business community
on the Knowledge Gateway.
Located on the University of Essex Colchester
Campus, the centre is at the heart of our
Knowledge Gateway masterplan, in which we
envisage 2,000 people eventually working here.

n

Excellent business accommodation

n

Academic to business support

n

On-campus resources and facilities from the
University of the Year

n

Collaboration and funding opportunities

n

Access to leading virtual and augmented digital
equipment

The success of the Innovation Centre will help
the University drive economic growth in the East
of England as a globally recognised centre of
excellence for data analytics, creative industries
and innovative business.

Studio X
Alongside start-up space, the Innovation Centre will house a digital creative studio. This space
boasts dedicated augmented and virtual reality equipment that will service the needs of both
students and external partners to create and experiment with the latest technologies and thrive.

Talk to us about
collaboration and joining
our business community
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Innovation Centre – Knowledge Gateway
University of Essex, Wivenhoe Park
Colchester, CO4 3SQ
T 01206 430266 E business@essex.ac.uk

www.essex.ac.uk/business

Mind the tax gap
H
MRC’s latest statistics
reveal that it estimates
individual taxpayers
underpaid £7.4bn in tax last
year, up 10% from £6.7bn in
2016/17. This rise in underpaid
tax is likely to prompt a reaction
from HMRC as it continues
to find new ways to target
individuals.

The amount HMRC estimates individuals
underpaid represents 21% of the total UK
Tax Gap last year (£35bn), an increase from
20% in 2016/17 (£33bn).
The Tax Gap is the difference between the
amount of tax that should in theory be
collected by HMRC and what is actually
collected. These estimates can be a good
indicator of where HMRC is likely to focus
its future investigations in order to boost its
tax take.
So, what does this mean for you? For those
targeted by HMRC, investigations can be
costly, time-consuming and stressful,
especially for those people who may not
have the resources to meet the legal fees
that arise.

The increase in underpaid tax comes as
HMRC continues to develop new ways to
target non-compliance. During the next
year, individuals can expect to come under
further scrutiny as HMRC tries to address
the gap between what it expected to receive
last year and its actual receipts.
As HMRC is increasingly moving its
compliance strategy ‘upstream’, this means
using certain tactics, such as ‘nudge’
letters and targeted campaigns, more often
to prevent non-compliance as early as
possible.
Many individuals will already have
seen this strategy in action. HMRC has
mailshotted thousands of people so far
this year, asking them about their onshore
and offshore tax affairs. These letters often
do not require a response so it’s important
individuals seek advice before doing so.
HMRC is also likely to start launching more
targeted campaigns, aimed at specific
taxpayer groups or type of taxable activity.
An example is HMRC’s ‘Let Property’
campaign which is targeted at individuals
with small buy-to-let property portfolios
who may not have properly declared rental
income. Another example is the ‘Second
Incomes’ campaign, aimed at employees
with additional freelance income.
HMRC collected an extra £1.64bn through

Peter Warren, Tax Director at Essex
accountancy firm, Rickard Luckin,
warns individuals to be mindful of
HMRC looking to close the tax gap.

investigations into individuals last year, up
from £1.43bn in 2016/17. It will be looking
to further improve on this in the next 12
months.
We have seen how HMRC’s approach to
stamping out tax avoidance has changed
almost beyond recognition in the past
few years. Investment in technology, more
aggressive use of debt collectors and new,
more targeted tactics are just some of the
most notable developments.
As a firm with vast experience in handling
tax enquiries we are here to offer expert
help and guidance. Clients can also benefit
from the protection of tax fees insurance
against the cost of most tax investigations
by taking our tax fees investigation
insurance.

Automated Gates

Gates & Fencing

Intruder Alarms

CCTV

Access Control

Fire Detection

Manned Guarding

Automated Barriers

Safes & Cabinets

Security Lighting
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Expect more
care and expertise for all your
commercial needs
Expert legal and financial services in Essex

www.teeslaw.com
Call us on 0800 013 1165
We have six offices in: Chelmsford, Brentwood, Bishop’s Stortford,
Saffron Walden, Royston and Cambridge

Tees is a trading name of Stanley Tee LLP regulated by the Solicitors Regulation Authority. Registered in England and Wales
number OC327874. Tees is a trading name of Tees Financial Limited which is authorised and regulated by the Financial
Conduct Authority. Registered in England and Wales number 4342506.
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Basildon Business Expo returns
FOLLOWING the success of the
previous two events, Essex Chambers
of Commerce and Basildon Borough
Council have joined forces again to
host Basildon Business Expo 2019 at
the Holiday Inn in Basildon.
This year’s Expo will take place on Thursday
October 24 from 10am-3pm and to start the day
off there will be a Breakfast Networking event
from 8.30-10am. As well as the opportunity to
meet with like-minded business people from
Basildon and beyond, attendees will hear from
the Chairman of Basildon Council’s External

Affairs, Partnerships and Liaison Committee,
Councillor Aidan McGurran, about the council’s
plans for the future of the town and supporting
local businesses.
The exhibition will feature a variety of
businesses so there will be plenty to interest
attendees. Details of how to exhibit or
attend can be found by going to www.
basildonbusinessexpo.co.uk or by phoning
01268 209050.
Speaking about the Expo, Denise Rossiter,
Chief Executive of Essex Chambers of
Commerce, said: “Basildon is one of the most
enterprising towns in Essex having recently

celebrated its’ 70th birthday as a New Town
so it is good to be working with the Borough
Council to stage another business expo and
highlight what it can offer businesses large
and small. We look forward to welcoming new
and previous exhibitors for what we are sure
will be a great day.”
Cllr Adele Brown, Basildon Council’s Chairman
of the Infrastructure and Inclusive Growth
Committee, added: “We are delighted to
continue our partnership with the Essex
Chambers of Commerce that shows Basildon
is a great place to do business and it’s events
such as this that promote why the borough is
a good place to invest.”

Lower Thames Crossing consultation update

A

t the end of 2018 a
consultation was undertaken
on the proposed route for a
future crossing across the Thames.
Highways England received a
record-breaking response with
almost 29,000 people sharing their
views and around 15,000 people
attending the 60 events held during
the consultation.

Highways England has published a report
which is an interim consultation update.
It summarises some of the feedback from
the public consultation, and includes some
of the headline results, including:
• more than 80% of respondents
recognise the need for a new crossing

• a clear majority (70%) support the
proposed route
• 70% felt that the information provided
during the consultation was either
‘good’ or ‘very good’.
These results include the feedback from
the many residents and businesses who
got involved in the consultation.
The South East Local Enterprise
Partnership (SELEP) is pleased to see such
high levels of public response and interest
from across Essex and Kent on the need for
and future location of the proposed Lower
Thames Crossing.
Christian Brodie, Chairman of SELEP, said:
“The level of response, and high levels
of support for the project, should send a
strong message to Government that this
is a priority for the area. We recognise

there are those communities that will be
impacted upon by the route, but we are
confident that Highways England is doing
everything it can to design in mitigation
measures.
“Highways England has delivered on its
promise to consult across the region. Due
to the scale of the response we understand
that the submission of the DCO will now
be summer 2020, but that this slight
delay will not impact on the construction
programme with the crossing on target to
open in 2027.
“The Lower Thames Crossing is a
gamechanger project for our area and
offers wider economic benefits to the
UK by improving the resilience of the
road network and connectivity to our
international ports.”
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CREATING GROWTH THROUGH PARTNERSHIP AND INVESTMENT

Tendring4Growth
TENDRING4GROWTH

BUSINESS
WEEK

FREE

EVENTS

A
week-long
events programme
dedicated
30th
Sept-4th
Oct
to supporting businesses in the Tendring
A week-long events programme
district, and spearheaded by our Economic
dedicated to supporting businesses
development strategy, Tendring4Growth
in the Tendring district.

www.tendringdc.gov.uk/tendring4growth
www.tendringdc.gov.uk
LinkedIn: Tendring District Council
@TendringDC
Sign up to the Tendring4Growth business bulletins:
@Tendring_DC
www.tendringdc.gov.uk/search/site/tendring4growth
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CREATING GROWTH THROUGH PARTNERSHIP AND INVESTMENT

TENDRING4GROWTH BUSINESS WEEK
Monday 30th September - ‘Fuelling Ambition’ with Scott Russell
8.00am to 10.30am The Pavilion, Clacton
Our TENDRING4GROWTH Business Week is launched with a FREE breakfast event in Clacton. Councillor
Neil Stock OBE will introduce the Council’s growth ambitions and its plans for the future. We will also welcome
our guest speaker, Scott Russell, founder of Paddy & Scotts Coffee and hear how he started out with his
parents on a stall at Jaywick Market and how he has now grown his own business into a multinational company.

Tendring4Growth

BUSINESS
WEEK

Tuesday 1st October - Tendring Jobs & Careers Fair
10.00am to 4.00pm, Princes Theatre, Clacton

FREE

EVENT

If you’re looking for a new job, career or even training opportunities then this ﬂagship event, now in its seventh
year, cannot be missed. Hundreds of jobs will be available on the day with approximately 55 stand holders
from both local and national companies exhibiting.
New for 2019 is the ‘Hands on Skills Activity’ marquee, where a range of exciting interactive activities will be
on offer.

Wednesday 2nd October - Tendring Energy Seminar

A week-long events programme dedicated
to supporting businesses in the Tendring
district, and spearheaded by our Economic
Tendring4Growth
Thursdaydevelopment
3rd October - Women strategy,
In Business Networking
Breakfast
8.30am to 10.30am, The Waterfront, Dovercourt

Come along to this FREE breakfast networking event and hear from industry experts, including
representatives of Nautilus Associates, EDF Energy, Galloper Wind Farm and Greater South East Energy
Hub. The event will cover all aspects of macro and micro generation relevant to the East of England, with
a particular emphasis on wind, nuclear and micro grid systems. There will be an opportunity to meet other
businesses operating in this sector, and learn more about the opportunities in the industry’s supply chain.

8.00am to 10.30am, Royal Hotel, Clacton
In partnership with Colbea, this FREE breakfast event features Charlotte Bate from MadHR, an inspirational
speaker who will talk about her career; the challenges of growing a small business as well as the importance
of seeking the right support at the right time. Guidance will also be given on the help currently available for
women looking to start or grow their own business.

Thursday 3rdwww.tendringdc.gov.uk
October – Tendring Blue Ribbon Awards

LinkedIn: Tendring District Council

Tendring Blue Ribbon Awards, now in its fourth year, provides an opportunity to showcase the achievements
@TendringDC
of the local business community. The event’s organisers
andup
sponsors,
Group, Barclays, andbusiness
Tendring bulletin
Sign
to theTC
Tendring4Growth
District Council, work
with
a
range
of
local
businesses
to
co-ordinate
the
awards
process,
which
commenced
@Tendring_DC
www.tendringdc.gov.uk/search/site/tendring4grow
in May with the opening of online nominations. We look forward to another hotly contested event this year,
with 311 nominations attracted across 14 categories for 2019.
During the week a number of businesses will also be working with schools in the district to promote speciﬁc career paths and
associated opportunities. If you are a business that might be interested in hosting a school visit, or talking to schools about your
business please contact Donna Lehain, Tel: 07900 052267 or email donna.lehain@dwp.gov.uk.
The TENDRING4GROWTH Business Week will draw to a close with a celebration event on Friday 4th October, which will celebrate
and reﬂect on the events of the Business Week, as well as looking towards future partnership and investment work in the district.

To ﬁnd out more contact us at tendring4growth@tendringdc.gov.uk
or call: 01255 686139
To book your place search
‘TENDRING4GROWTH’ on www.eventbrite.co.uk
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LOUDFM, arguably one of
the world’s most disruptive
facilities management (FM)
companies, is joining forces with
leading artificial intelligence
(AI) academics at the University
of Essex to drive change and
revolutionise an industry that it
believes has become stuck in the
past.
Cloudfm has been awarded £195,000 as
part of a Knowledge Transfer Partnership
(KTP) by the UK government’s innovation
agency, Innovate UK, to improve prediction
and monitoring of estate assets of some of
the world’s most recognisable brands.
According to Cloudfm the wider FM
industry is generally accepted to be 20
years behind state-of-the-art technology,
but the company is rapidly closing that gap
– and thanks to this new AI and Internet
of Things (IoT) partnership with the
University, the FM company will continue
to lead from the front.
The KTP’s stated aim is to further reduce
the downtime of equipment and improve
FM analysis and monitoring for Cloudfm’s
clients, which include PizzaExpress, KFC,

Karen Millen and Tui, amongst others
– continuing the positive trajectory by
constantly pushing the boundaries of
innovation.
PizzaExpress, one of the most popular
casual-dining brands in the UK, is working
in partnership with Cloudfm and the
University of Essex, to test and roll out
advanced IoT solutions within its estate of
restaurants in the UK.
Siobhan Fagan, Group IT Director at
PizzaExpress, said: “The Internet of
Things offers the potential for truly
transformative gains in business. The
scope for organisations to simultaneously
reduce costs, increase quality and control
risk is tremendous – not for nothing have
these technologies been identified as a
key element of what some have called the
Fourth Industrial Revolution.”
As part of the KTP the University of
Essex will connect Cloudfm to four IoT
and AI academics, most notably Dr
Faiyaz Doctor and Dr Hossein Anisi from
Essex’s School of Computer Science and
Electronic Engineering, to lead on the
technology implementation. Two fulltime KTP Associates will also be recruited,
to be based at Cloudfm’s offices, with a
mandate to research cutting-edge AI and
IoT technologies, working with Cloudfm’s
technical teams to develop novel
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University of Essex cements AI
partnership with FM industry trailblazer

www.essex.gov.uk/tradingstandards
trading.standards@essex.gov.uk
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algorithms and pioneering intellectual
property to the ultimate benefit of
Cloudfm’s clients.
Dr Faiyaz Doctor, from the School
of Computer Science and Electronic
Engineering, said: “AI and IoT technology
is a leading research area for academics
across our Intelligent Connected Societies
Group. Being able to apply our research
methodologies to industry challenges, such
as those presented by Cloudfm, offers our
academic team exciting research potential
and a route to achieving impact within the
economy and broader society.”
Robert Walker, Head of Business
Engagement at the University of Essex,
said: “Our project with Cloudfm will not
only disrupt facilities management, but
also have positive ramifications for other
outdated sectors including logistics and
traditional manufacturing.
“Essex has developed an innovative way
of working with businesses and other
external partners, with our resulting
KTP portfolio growth being cited as a
contributing factor to Essex winning The
University of the Year 2018. We’re proud
to be able to say that our approach has
attracted companies like Cloudfm, Ocado,
BT and Provide CIC to partner with Essex
on a number of trailblazing projects.”

Small is good but the Finance
Bill doesn’t make it easy

T

HE new off-payroll working
rules will result in private
sector organisations, other
than those qualifying as small,
having to consider whether to
deduct tax and national insurance
from payments they make to
contractors operating through their
own limited companies, increasing
the cost of those contractors caught
by this new regime by at least
13.8%.
The main tests for determining whether an
organisation is ‘small’ are still taken from
the Companies Act 2006. To be treated as
small two of three conditions need to be
satisfied:
• annual turnover of not more than £10.2
million
• balance sheet total of not more than
£5.1 million
• number of employees not more than 50.
The change in the Finance Bill is that
now, in order to determine the accounting
periods to apply these tests to, this must
be by reference to the filing date of an
organisation’s financial statements – and
not the date the accounting period ends.
This subtle change has introduced much
complexity in determining whether an

organisation can rely on this exemption.
The response to the consultation confirms
that organisations who engage contractors
through limited companies must provide
the worker with not only the status
determination but also the reasons for the
determination.
It is expected that workers who have
been categorised as falling within the offpayroll working rules will often dispute
this determination status. The Government
has confirmed that every organisation
required to operate these rules has a legal
obligation to have a status disagreement
process. HMRC is unsympathetic to the
administrative burden this will place on
businesses, as it anticipates that this work
will be done by existing HR or procurement
functions within these organisations.
One unpopular aspect of the consultation
affected organisations which used one
or more agencies in a supply chain that
stretched back finally to the worker
actually doing the job. It was originally
suggested that, if an agency in the supply
chain fails to pay the right amount of tax
and NI to HMRC, the liability for these
payments would pass up the supply chain
until the liability was paid. This could
result in the original organisation which
engaged a worker through an agency being
liable for large payments to HMRC, as a
result of that agency going out of business

Tim Stovold, Tax Partner at
Kingston Smith explains how the
off-payroll working rule changes
have now been widened to the
private sector and are due to come
into force on 6 April 2020.

through no fault of the organisation.
The Government has made clear that
the onus is on organisations and the first
agency in a supply chain to make sure
that they have carried out due diligence
on the businesses with which they are
contracting. This is part of HMRC’s drive to
discourage businesses from using agencies
that might be established offshore, and
more likely to disappear without warning.
Organisations need to establish very
quickly if they can rely on the small
exemption and, if not, take steps to ready
themselves and the contractors they deal
with for a fundamental change in how
payments to limited company contractors
are taxed.

INTRODUCING YOUR LOCAL
INDEPENDENT FINANCIAL
ADVISER, LIZ BARKER
FREE FINANCIAL ADVICE
- Liz will be offering a FREEwalk in clinic for businesses
who would like to discuss
Director Share Protection,
Keyman Insurance and
Employee Benefits.
Colchester United Football
Club on Friday 20th September. 10am – 1pm.
Liz Barker - 01473 552930
or e-mail barkere@wmibl.co.uk
www.woodwardmarkwell.co.uk

Woodward Markwell is authorised and regulated by the Financial Conduct Authority,
registration number 146449. Company Registration Number 2492078. Address - Friars
House, 2 Falcon Street, Ipswich, Suffolk, IP1 1SL.
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Garden Community plans could
support more than 21,000 jobs by 2050

M

ORE than 21,000
jobs could be created
during the next 30
years across North Essex as
a result of proposed Garden
Communities, leading economic
consultants have said.

Assessing the economic impact as part of
new Local Plan evidence set to go before
the Planning Inspector later this year,
the Centre for Economic and Business
Research (CEBR) has set out how, with the
right investment, the Garden Communities
can play a major role in boosting the North
Essex economy through the provision of
high quality business space and the right
sorts of homes to support employees
While discounting construction jobs, its
findings show the Garden Communities
would help support 6,500 new jobs by
2033, 21,500 by 2050 and 45,000 once the
new settlements are completed, either
in the proposed communities or the
surrounding area.
Braintree, Colchester and Tendring

Councils have published the further
information on their joint plans for the
purpose-built Garden Communities
in response to questions raised by the
Planning Inspector last year.
The Garden Communities, which would
be built over 40-50 years, are a long-term
strategy of the three North Essex councils,
in partnership with Essex County Council,
to help meet future growth of the area in a
more strategic way.
A different model to traditional building,
Garden Communities are ‘holistically
planned’ developments which have an
emphasis on how design and layout are
used in a way that creates healthy, green,
vibrant new communities, delivering a
range of homes alongside jobs, accessible
open spaces, health, education and
community assets – places people can live,
work and play.
The new evidence shows the councils’
‘infrastructure led’ approach is viable,
meaning the schools, health, and leisure
facilities needed to support the standalone settlements would be developed
at the same time as the homes – not
afterwards as is the usual practice.

The plans also set out that substantial
commercial space will be provided within
each of the new communities, supporting
new, existing and growing businesses, to
help meet the councils’ commitment of
ensuring at least one job is created for
each home built.
Cllr Mark Cory, Leader of Colchester
Borough Council, added: “We have too
often been let down by development
which is little more than housing estates
without the infrastructure we desperately
need. Homes, jobs, infrastructure: they are
all interlinked and should not be treated
as independent to one another. They are
also the things that matter to local people
and local businesses and it is vital we get
them right.”
Cllr Neil Stock, Leader of Tendring District
Council, added: “The work done by CEBR
shows that with the right focus in the right
areas, particularly in terms of embedding
the latest technologies, the creation of
good quality employment space and
provision of digital infrastructure means
the Garden Communities offer a real
opportunity to help drive forward the
North Essex economy.”

SOLICITORS fOR
IndIvIduaLS
and buSIneSS
T 01206 574431 tsplegal.com

TSP LEARNING
The importance of keeping staff
trained cannot be underestimated.
TSP Learning provides businesses
with In-House training courses
designed to ensure managers keep up to date with current
Employment Law and its practical application in the workplace.
For more information see page 54 or contact Jolyon Berry by
email at jolyon.berry@tsplegal.com or on 01206 217034.
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How healthy is
your HR function?

W

HETHER you have just
one employee or 100
on your payroll, you
still have the same employer
responsibilities. Employment
law is constantly being updated
and new legislation released
every year by the government,
so it’s no wonder it can be
difficult for business owners to
keep up to date.

The HR function deals with numerous
issues related to compensation,
performance management, organisation
development, safety, wellness, benefits,
employee motivation, training and others.
HR plays a strategic role in managing
people and the workplace culture and
environment. In other words, it’s absolutely
key to any business, whatever its size.
For larger companies, it’s more common
to have an in-house HR specialist or team
focussing on ensuring companies are upto-date. However, businesses not at the

level of employees where this is financially
viable need to find other sources for their
HR advice and guidance.
A practical and low-cost (but highly
valuable) way to obtain this is through
outsourcing your HR to specialist HR
professionals. This may be on a retained
basis or more ad-hoc basis - there’s no right
or wrong answer here. What’s important
is that business owners and managers
have the support they need when ensuring
they are compliant with legislation and
employee issues.
Having a specialist HR professional to talk
to regularly and who understands your
business also means you can be more
strategic with your people plans, enabling
employers to achieve their business goals
quicker and more successfully by getting
the people element right. This includes
attracting and retaining the best talent,
ensuring you are operating competitively
by understanding compensation and
benefits in your market, getting better
systems in place to reduce paperwork and
allowing your people to be more effective in
their work, to name but a few!

Sarah McKee-Harris, founder and
director of Essex-based HR specialists,
Kingswood Group, explains how,
whatever the size of your business,
there’s no reason not to have your HR
function in good health.
To help employers understand where
they are now with their HR and help
them understand what they may need
from their people to reach their business
goals, Kingswood Group has created a
free HR Health Check for businesses. No
matter what size you are or where you
are on your journey as a company, we can
sit down with you for a confidential, no
obligation discussion to talk about your
HR practices, policies and processes and
what you might need or be looking to do
in the future to make sure you’re ready to
achieve your target. Give me a call if you’d
like to know more.

Branding, Design and Marketing for
Financial Consultants and Accountants

- Holland’s hidden gem
on Essex’s doorstep
Great value-for-money breaks - family of four can
stay one night with breakfast and two days in the
park from only £300 - for the four people!
Perfect for family or corporate breaks, for as long
as you like, open 365 days a year.

www.prosper-agency.com

For more info and to book
go to www.efteling.com
or call 0031 416 537 777
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Essex launches toolkit to improve
mental health in the workplace

A

TOOLKIT designed
to improve policy
and practice in the
management of mental health in
the workplace is being launched
by Essex Business School.

According to NHS England, mental illness is
the largest single cause of disability in the
UK, and workplaces are key contributors to
our mental health.
The toolkit advocates institutional
change and more progressive tactics in
the inclusion and recognition of people
with varying mental health needs in the
workplace.
The information within the kit is based
on case studies and insights from
employers from the public, private and
social enterprise sectors in Essex and the
surrounding areas.
Brentwood Community Print, a community
interest company working with people
recovering from mental illness, was a key
partner in the process, feeding their firsthand experience into the kit’s discussion
exercises.
The kit urges employers to note the
benefits of having someone with lived
mental health experience on the team, and

the importance of creating an environment
where an employee can disclose their
mental health condition right at the start of
their employment.
It goes on to illustrate how good leadership
and governance is required to allow that
person to put their experience to good use
– both in the education of the team around
them and in dealing with external clients
facing similar issues.
It also drills down to look at the stigma
surrounding mental health, the role of
stress and pressure, practical initiatives
that can be taken to foster a more positive
view of mental health in the workplace,
and what someone returning to work after
a period of mental illness may need.
Dr Maria Hudson, from Essex Business
School, developed the kit. She used ‘actionlearning’ approaches to bring small
groups together to discuss and address
organisational challenges that were often
complex, by meeting regularly and working
collectively.
Dr Hudson said: “This toolkit was borne
out of a need to share and communicate to
employers all we had learned through the
action-learning set.
“During the action-learning phase we met
with five organisations on a regular basis,
across a one-year period.
“Through that we learned about how

Purpose
Noun

The reason for a brand to exist
beyond generating profit.
Make your business a global force
for good. We can help you find your
purpose and develop a strategy
which communicates it to the world.

What is your mission?
We can help.

T: 01206 646 006
www.kgmoore.co.uk
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empowering
it can be for
employers
from different
organisations
and sectors to
come together
Dr Maria Hudson
to share and
discuss their policy, practice and challenges
in the management of mental health at
work.
“While it was invaluable to talk, it was also
important to use the conversations as a
platform for making real changes in the
workplace.
“My hope is that the discussion-based
approach used in our kit will encourage
employers to bring colleagues together to
explore the management of mental health
at work - both what is working well and
what is not.
“I hope that employers can draw on the
resources to make the next step to thinking
about how policy and practice might be
improved, and then implement changes
that may help secure the improvements,
meaning this project will have a progressive
impact on working lives.”
The toolkit can be accessed at: https://
www.essex.ac.uk/information/mentalhealth-and-wellbeing/mental-healthtoolkit-for-employers

Use your brand
power as a force
for good
EVERY business faces a choice, whether or not to use
their brand to do good and solve problems in society.
While most marketers agree purpose needs to be part of
a successful brand-building strategy, they are less certain
about how to deliver against this aim.
Kim Moore, of Colchester-based marketing company, KG Moore, said:
“Consumers want companies to champion social issues, lead social
change and to stand for something. So, what do you stand for? Do
your customers believe society is better off if they do business with
your company? Truly using your brand as a force for good involves
making some bold decisions and sacrificing some profit to truly
make a difference.
“We’ve made a commitment to use our voice and our strategic
marketing communications skills for social and environmental good
- working with clients who share the same values. We want to be a
force for good and contribute to a better society.
“All it takes is one life-altering event to change your perspective.
We’ve had the opportunity to work on recent social housing projects
with Cardea Homes and helping the Colchester Foodbank tackle food
poverty in our own community. That changed everything.
“How would you like to make a difference? Choose to use your brand
power as a force for good, using marketing communications.”

Is the Department of
Health ﬁt for business?
Not in my experience

H

ERE’S a personal tale
which, at first sight,
may not seem to have
much to do with the world of
business but, bear with me folk,
it does.

A recent landmark birthday (oh, all
right, it was 60) coincided with an
unusual present from a friend. He’s just
completed his training as a personal
fitness trainer and asked me if I’d be
happy to be a guinea-pig – six
weeks free training and all I
had to pay was some honest
feedback on his methods. As
part of my initial assessment,
he said he liked to do things
properly and asked me to
see my GP to make sure he
considered I was fit enough
to undertake a personal
trainer regime (as is the
advice you’ll commonly read
when any kind of exercise is
discussed, particularly when
you’re getting on a bit) and
for said GP to provide a quick
letter to that effect.
So, I duly phoned my GP
surgery, explaining what I
required, thinking I might
get a quick congratulatory
‘well done’ for making the effort to keep
myself fit in my more mature days.
Instead, I was told the GP could produce
such a letter, but it would cost £28.
Thinking the receptionist had misheard
what I said, I reiterated that I didn’t wish
the GP to actually conduct a personal
trainer session with me – just write a
quick note to say there was no reason
why I couldn’t undergo some personal
training.
But she hadn’t misheard – and it was her
time to reiterate that such a letter would,
indeed, cost me £28.
This was one of those moments in life
when you don’t know whether to go into
a full Basil Fawlty-style tirade or quietly
contemplate that the world is going stark
raving mad at a faster rate than any of
us realised.
I can only hazard a guess how much the
Department of Health spends every year

encouraging people to exercise more
and stay healthier so that they can lead
a better quality of life and, importantly,
become less of a drain on extremely
over-stretched NHS resources – not
least, GP time. It must be many, many
millions of pounds. Yet when little old
me decides to take up that advice and
do my bit to becoming fitter and leave
GP appointment and hospital time for
others more needy, I’m told it will cost
me £28 for the privilege of doing so.
Where is the sense in this?

Whilst I appreciate most GPs are
technically self-employed, the vast
majority of their income comes from
the NHS – the very same NHS which
stresses the need for people to take more
responsibility for their own fitness and
health, spending fortunes in the process
spreading the message. Then, the
same GPs who will benefit from people
heeding this message go and put a £28
obstacle in the way. Mad, mad, mad.
Now I know £28 is not the end of the
world and I reluctantly paid for my letter,
but I’m sure there will be many people
who say, no, there is no justification for
such a charge – and the opportunity for
the NHS to gain a willing recruit to its
campaign to encourage a fitter, healthier
population will be lost.
The fee, incidentally, is at the discretion
of the GP surgery. Guidance – and it is
only guidance - from the British Medical

Talking Business
with Editor, Peter Richardson.

Association to GPs for writing such
a letter is in the £30-£60 range – so I
suppose I should be grateful I got myself
a bargain! Not quite how it left me
feeling, though.
So the moral of this story from a
business perspective is this. The NHS,
whilst delivering vital services
and care, is, and needs to be,
a business, run effectively
and making the most of
the considerable financial
resources pumped into it.
But, like so many businesses,
particularly larger ones, it
appears to suffer from that
classic scenario – a wellintentioned, thought-through
overriding strategy to which
people on the ground are
blissfully ignorant and, indeed,
whose daily actions are totally
counter-productive to the
bigger strategy.
Where on earth is the joinedup thinking within the
Department of Health? When
it spends millions of pounds
encouraging people to take up exercise,
here’s a well-intentioned suggestion
from me: encourage your coalface
employees, your GPs, to embrace people
who take up the message, not put totally
unnecessary and unjustifiable monetary
barriers in the way.
And if the argument is that my letter
was taking up valuable GP time when
he could have been seeing a patient,
I’d point purveyors of that particular
argument to one of the truest sayings
– prevention is better than cure. Surely
better the GP spends 10 minutes on
a letter enabling me to stay fit than
spending many hours with me in the
future sorting out various ailments. I can
only contemplate the wonderful irony
of a possible future comment from the
GP in such a scenario – something along
the lines of if I’d only kept myself fitter, I
wouldn’t be sitting in front of him now!
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Good employee health
makes good business sense

T

HINK on this for a
moment: in England, it is
estimated more than 137
million sick days are taken every
year, with more than a third
of these down to poor mental
health and back/neck pain.
Now think about the cost of those lost days to
business – to your business!
About 330,000 people become unemployed
due to poor health every year. Lost days from
work and presenteeism (being at work when
being too unwell to perform your duties at
an optimum level) drive down productivity of
businesses and impact the wider economy.
That’s why YOU have a vested interest in
doing something to help reduce sick days at
work.
Essex workplaces are critical to promoting
the health and wellbeing of the county’s
workforce. Supporting a healthy workforce
provides a real opportunity for Essex
businesses to optimise their productivity. By
keeping people in work, we can protect them
and their families against financial hardship,
promote a better quality of life, support the
wider Essex economy – and make YOUR
business more productive.
Essex County Council Public Health is
improving the health of our workforce

GET THE DATA
YOU NEED TO BOOST
YOUR BUSINESS

Our multi-award winning
team collect and standardise
the data you need to take your
business to the next level.
So, if you need:
• Agricultural and construction stats
• Global registrations data
• Material handling figures
• Mobile crane equipment stats
Get in touch today to give your business
‘The Systematics Advantage’.

Please call us on: 01245 326703
www.systematics-int.co.uk
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through a number of effective initiatives but we can only do it with YOUR support.
One of these initiatives is the Working
Well programme which has already
successfully supported more than 22,000
Essex employees. This clearly demonstrates
a strong appetite from local businesses,
particularly around Mental Health First Aid
(MHFA).
Businesses from both the public and private
sector have taken advantage of the offer
which includes:
• free staff NHS and lifestyle checks
• free NVQ L2 standard Health
improvement training for Workplaces
• Health Champions
• free Mental Health First Aid (MHFA)
England training
• managers and staff stress-awareness
training
• on-going support for Workplace Health
Champions
• confidential online staff survey
• NHS Stop Smoking support
• healthy eating and physical activity
• interventions for staff.
Benefits for Essex businesses include
improved productivity, reduced sickness
absence, enhanced employee engagement
and improved corporate image within the
community.
As part of Working Well, we also produce
a monthly newsletter for workplaces

Chris French is Head of Wellbeing and
Public Health at Essex County Council
and leads on the Work and Health
programme. His mission is to work
closely with the business sector to
help improve the health of the Essex
workforce – and he’s urging you to
play your part.
to highlight local successes, as well as
information and guidance about current
health and wellbeing trends, national
campaigns and support to apply for
workplace awards.
Essex County Council’s Public Health team
is committed to engaging and supporting as
many Essex businesses, irrespective of size
or type, in the Work and Health programme.
We therefore strongly encourage all Essex
businesses to get involved. If you are a local
employer and would like further information
on how you can support a healthy workforce,
we would really like to hear from you. Further
information on Working Well can be obtained
by contacting essex.workingwell@nhs.net.

Choose Colchester
for your next business event
FROM the Town Hall’s traditional elegance,
ornate and original features such as stainedthe impressive conference facilities at
glass windows, oil paintings and murals.
Charter Hall and not forgetting the history
The grandeur of this impressive building,
and beauty of Colchester Castle and Castle
combined with a central location with plenty
Park – make a memorable event out of any
of free parking for all event attendees, makes
occasion with Colchester Events Company’s
Colchester Town Hall the ideal backdrop for
expertly crafted hospitality packages.
your corporate event or function.
Whether you need a ﬂexible space for
COLCHESTER CASTLE
networking or exhibitions, a stage to deliver
Constructed when Colchester became the
an important seminar, a formal board
ﬁrst Roman Capital of Britain, Colchester
meeting or an inspiring brainstorming
Castle is the largest surviving Norman
session, Colchester Events Company
Keep in Europe. It is home to 2000 years
has the ideal venue. Their portfolio of
of historical artefacts and exhibits, from
exceptional spaces has the ideal solution
treasure to mosaics and ancient pieces of art,
to accommodate your needs with several
and provides a fascinating and memorable
convenient and accessible central Colchester
backdrop for the most formal of corporate
locations.
events or parties and celebrations alike.
Since 2018, Colchester Events Company has
The Charles Gray Room is a popular private
been part of Colchester Amphora Trading,
space within Colchester Castle to hold a
one of Colchester Borough Council’s three
function or gala dinner. It holds up to 80
new commercial companies.
seated guests, making it an appealing and
TOWN HALL
ﬂexible space for your corporate event
Built in 1898 and located perfectly in the
requirements.
middle of the town centre, this spectacular
CASTLE PARK
building is rich with history. From the
In addition to the rooms available at
moment your
guests arrive they will be in1 15/05/2019
Businesstim_halfPage_2019.pdf
14:19
Colchester
Castle, the historic grounds of
awe of the beautifully decorated rooms with
Castle Park offer a hidden gem for boutique

outdoor networking events or teambuilding.
Offering stunning views over the manicured
gardens, and situated at the end of a stately
tree-lined walkway, the Summer House
provides the perfect setting for a corporate
event with a difference. It was built by
Charles Gray whilst renovating the Park in
the 18th Century and was constructed to
replicate a Roman temple.
CHARTER HALL
Whether it’s to mark an important company
milestone, a team building exercise or
hosting a conference with hundreds of
delegates, Charter Hall has all the key
elements required to make your event a
success.
Take advantage of corporate hospitality
available for the huge range of top comedy
shows, live music, sporting events and
more. Charter Hall has a fantastic line-up to
entertain you and your clients or colleagues
all year round.
For more information or to arrange
a venue viewing, please get in touch
with the Colchester Events Company’s
experienced team on 01206 506905 or
email info@colchester-events.co.uk
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MAKE AN EVENT
OUT OF ANY OCCASION
Whether you need a ﬂexible space for networking or exhibitions, a stage to deliver an
important seminar, a formal board meeting or an inspiring brainstorming session,
Colchester Events Company has the ideal venue.
Our portfolio of exceptional spaces has the ideal solution to accommodate your
needs with our convenient and accessible central Colchester locations.
COLCHESTER TOWN HALL / COLCHESTER CASTLE
CHARTER HALL / COLCHESTER CASTLE PARK
Contact us: 01206 506905 | info@colchester-events.co.uk
www.colchester-events.co.uk

Colchester Amphora Trading
is wholly owned by
Colchester Borough Council.
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getitprinted.com breaks
into personalised print

T

HE boom in the UK’s
personalised consumer
print market presented
an opportunity too good to
miss for Brentwood-based
financial printer, Colourfast
Financial.

Personalised print is a £1billion growing
market in the UK and for Colourfast
Financial’s Managing Director Darren
Bacon, it presented the right time to
diversify and launch getitprinted.com.
A highly successful and specialist
financial printer for more than 12 years,
Darren set up getitprinted.com to cater for
the growing requirement for personalised
print – from photo books and mementos
through to business cards and stationery,
exhibition materials, perfect-bound photo
books, bespoke packaging and large-scale
format printing.
Darren Bacon, Managing Director
of getitprinted.com, said: “Demand
for personalised print has grown
exponentially in the UK in the last two
years, which is why we were so keen to
leverage our printing skills and expertise
and move into a new and more consumerled market.”
To ensure that getitprinted.com can meet
the 24-hour turnaround and high-quality
print finishes required to compete in the
consumer market, Darren and his team
have invested heavily in creating the right
infrastructure and production capacity for
the new business to thrive.

The getitprinted team

Made possible thanks to an investment
in the new digital UV inkjet AccurioJet
KM-1 production printer from Konica
Minolta – the first of its kind in the UK,
as well as a new digital cutting table, an
LED wide format press and a refurbished
print facility - getitprinted.com has a
real advantage over many of its local and
national rivals.
Darren said: “We invested in the KM1
printer because of its flexibility, versatility
and ability to deliver high quality print
jobs at speed and on demand – which
are all core requirements of the highly
competitive consumer market we’re
pursuing. It’s also the first machine of its
kind in the UK, which gives us a distinct
advantage and
the opportunity to
pursue the bespoke
packaging market
– whether that’s for
wedding gifts and
favours, personal
photo gifts or
corporate marketing
materials and
merchandise.

Darren Bacon of getitprinted.com with his new KM1 printer
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“We really can
print on anything
and that really sets
us apart. We can
print on heavily
textured and
uncoated papers
and materials
ranging from 60

to 600micron – all with the quality and
look of lithographic printing and within a
24-hour print and despatch turnaround.
We are essentially bringing even greater
personalisation to the personalised print
market because of the capability of our
printers. Anything is possible.”
With an extensive range of new print
products in development, Darren is
confident that getitprinted.com will
become a well-known consumer brand
soon.
Darren said: “We have already committed
to a 26-week national advertising
campaign with Heart FM, sponsored the
local football team Southend United
to build local awareness and invested
heavily in a marketing programme to
leverage the brand and encourage the
nation to get it printed.”
He added: “It’s an exciting time for us
and our investment in getitprinted.com
is about reimaging and transforming
the business to meet shifting consumer
needs. We have the appetite, capacity
and capability to really take on the
personalised print market with a bang!”

Contact:
01277 321288
hello@getitprinted.com
www.getitprinted.com

Free insurance walk-in clinics on offer
THE first of a series of free walk-in
clinics being run by insurance and
financial services specialist, Woodward
Markwell, will focus on Director Share
Protection and Key Man cover.
The event will take place at Colchester United
Football Club on September 20 and will be
hosted by Colchester-based independent
financial advisor, Liz Barker, who works with
businesses to ensure they have the correct
cover in place to protect their interests.
Liz said: “Woodward Markwell can help with
navigating the calculations needed for the
level of cover required, sourcing the best
products at a competitive price from the

whole market, supporting instigation whilst
ensuring your business is compliant and
protected.”
Director share protection is a type of life
insurance policy (with optional critical illness
cover) taken out to make sure that in the
event of a partner/shareholder developing a
critical illness (if selected) or passing away,
remaining shareholders have the financial
means to purchase their share/s and ensure
the business continues to run smoothly.
Liz added: “Imagine, for a moment, what
would happen if one of your company’s
shareholders was to develop a critical illness
or die. Would your company’s shareholders
have the financial capital to purchase this

director/partner’s share of the business
outright, or would there be a risk of shares
being inherited by descendants with little or
no interest in/knowledge of the business –
and potentially being sold off to competitors?”
Key Man Insurance is a policy taken out by
a business to insure their most valuable
employee›s (key people). The policy is
designed to protect the company from the
financial impacts of losing their key people
through death or illness. The business owns
the policy and is the beneficiary of any
payout.
Further details of the free event can be
obtained from Liz on 07701 339757 or e-mail
barkere@wmibl.co.uk

Invest ESSEX backs Stansted
airport growth plans

I

NVEST ESSEX is supporting
the Manchester Airport Group
(MAG) to help safeguard the
future prosperity of the county
following the recent decision by
Uttlesford District Council (UDC)
to defer on plans for the growth
of London Stansted Airport.
UDC had provisionally approved plans last
year that would ultimately see passenger
numbers at the airport increase from
28m per year to 43m. However, a change
in ruling party at the local elections in
May saw independent group ‘Residents
for Uttlesford’ (R4U) take control of the
council from the Conservatives.
In light of a subsequent 1600-strong
petition, an Extraordinary General Meeting
(EGM) was then called on Friday June 28
at which the decision was sent back to the
planning committee (with no timeframe as
yet on when a decision will be made).
Speaking on behalf of Invest ESSEX, the
inward investment promoter and business
support agency, Location Services Director
David Rooke said the airport’s development
plans are crucial as far as Essex’s future as
an attractive proposition for businesses are
concerned.
“The decision taken by Uttlesford District
Council (UDC) not to issue a planning
approval notice for the increase in annual
passenger throughput is in complete
contradiction to both legal counsel and
their own officers. Such a decision poses
a very real risk to the future economic
prosperity of Essex - and the East of
England as a whole - and is a real blow to
the business community,” he said.
Stansted was anticipating the increase in
passenger numbers would help to deliver
5,000 new airport jobs and thousands
more in the wider region, doubling its
economic value.

The airport is already home to Stansted
College - the first purpose-built on-site
college at a major UK airport and the only
Further Education centre in Uttlesford
– opened in 2018, with 300 students
enrolled for the first intake, the first cohort
graduating in June.
Stansted College is the first of its kind
in the country and provides future
generations with a unique opportunity
to enter careers in the aviation and
associated industries.
David Rooke added: “Many businesses
located throughout Essex and the
East of England operate and trade on
an international basis so connectivity
with markets is a key element of their
international business.
“The denial of this critical growth would
prevent businesses throughout the region
operating effectively and efficiently.
International connectivity, both for cargo
and business travel is also a fundamental
enabler in the UK Government’s Export
Strategy that is actively supporting
and connecting business to grow on
the world stage. We would therefore
suggest a combination of technological
advancements, Government policy and
the real needs of residents and business
alike are given far greater priority than is

indicated by this recent decision.”
Stansted’s plans to up passenger numbers
with the minimum of disruption were
predicated on the better use of the airport’s
single runway without breaking caps on
flight numbers or aircraft noise.
UDC’s new R4U administration cited the
Government’s recent announcement to
cut greenhouse gas emissions to almost
zero as influencing the decision. However,
it would appear that such a reason may
not have taken into consideration a variety
of very specific aviation-related technical
initiatives and developments.
David Rooke explained: “Many may think
that aviation is the main contributor but
the fashion industry contributes more
global greenhouse gas emissions than
the international aviation and shipping
industry combined (due to its long supply
chains and energy intensive production).
“Furthermore, not only have there been
major advancements in both aircraft
design and aviation jet propulsion
technologies over recent decades
- resulting in major reductions in
aircraft noise and improvements in fuel
efficiency - but a great deal of research
and investment into alternative, low
carbon fuels is being carried out around
the world.”
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Meet the specialists who help
you claim back R&D tax credits

T

HE taxation system in
the UK is complex and
the devil is often in the
detail – and it’s the detail of
one particular aspect, research
and development (R&D) tax
credits, which is the speciality
of an Essex-based company

to create and file your report within a
short time frame. We work with clients
to develop and complete the report
within eight weeks of determining your
company’s eligibility.

R&D Advisors UK Limited was founded
this year by Kevin Auchoybur, who
has eight years’ experience in advising
clients on their eligibility for R&D tax
credits and has successfully claimed a
large number of refunds in that time
for SMEs carrying out research and
development.

“We have helped many clients
successfully claim R&D tax credits
where others have advised they do not
qualify. We have an excellent technical
support team who are experienced in
writing reports to a high standard using
the HMRC guidelines. Our no-win, nofee policy means if a client does not
ultimately qualify for R&D tax relief,
there will be no charge for our services.”

Kevin leads a team which has a deep
and thorough understanding of R&D tax
credits legislation, experts in identifying
whether a business qualifies for R&D tax
credits, and what expenditure qualifies
for the scheme.
Kevin said: “We specialise in
retrospective and current year R&D tax
relief, reporting with industry experts

“Our specialist knowledge of the current
legislation allows us to maximise claims
for our clients, and our straightforward
claim process means that clients can
concentrate on running their business
whilst we manage their claim for them.

So, what exactly are R&D tax credits?
Kevin explained: “The Government
recognises innovation is essential to
growth in the UK. The R&D tax credit
scheme was introduced in 2000 and is
administered by HMRC. It is now the
largest single source of government

FAQs

charge if the claim fails to be approved
by HMRC

Do I qualify?

Can I claim patent costs?

If you own a limited company that has
been trading for over 12 months and
has developed new or improved existing
products, processes, systems, devices,
or materials, then there is a significant
chance that you will be eligible to claim
for R&D tax relief

No, the costs of preparing and
registering a patent are the costs of
protecting the completed R&D

What can I claim for?
We have a detailed understanding
of R&D legislation and practice and
will conduct a thorough review of
your business to ensure that every
opportunity for R&D tax relief is
identified
What could the claim be worth?
The amount of relief available will
depend on the amount of money you
have spent or are currently spending,
and the profitability of your business
when the work took place.
Are there any upfront costs?
No, and we will only charge for a
successfully approved claim. There is no
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How do I treat R&D losses?
Under the SME scheme, any losses
arising from the enhanced R&D
expenditure may be surrendered for
payable tax credit of 14.5% of the loss
for that period
How long will it take to receive an R&D
tax credit claim?
The R&D Specialist Unit at HMRC
aims to process 95% of payable
tax credit claims within 28 days of
receipt, although this can vary due to
staffing levels. We enjoy an excellent
relationship with the HMRC team
and will regularly liaise with them for
updates on clients claims
How far can I go back to claim?
You can go back two full financial years
as long as they are still in scope and
based on your company financial year,
not the HMRC tax year.

support for business R&D and gives
companies the opportunity to recoup
some of their investment in developing
new products, designs and processes.
Regardless of the size of your company
or whether you are making profits or
losses, if you have costs and people
associated with projects aimed at
advancing what you do, then you could
qualify for the R&D tax credits scheme.
“If you have even the slightest feeling
you may be eligible, our advice is
always to talk to us about it. Our team
of experts will be pleased to discuss
your potential claim in more detail. We
understand businesses are busy and
that time is a valuable asset. Our process
aims to take up as little of your time as
possible. One of our specialists will visit
you to help identify if there are examples
of R&D in your work and if so, what they
are.
“Once a client has signed our agreement
form to provide our services at no cost
or risk to their company, we gather
the relevant technical and financial
information necessary to support their
claim and prepare a comprehensive
report covering their R&D submission
with revised tax computations. We (or
their accountant) then submit a revised
tax return to HMRC, including technical
reports and breakdown, and continue
to work with HMRC to ensure they
are happy with the claim. If the claim
is successful, the client will receive a
substantial refund from HMRC.”
It is estimated that less than 4% of
companies are claiming R&D tax credits.
Since 2000, almost £14 billion in tax
relief has been claimed with the average
claim value being £56,000. In the spring
budget of 2017, the chancellor pledged
an additional £4.7 billion for R&D tax
credits over the next four years, mainly
due to the positive impact the scheme
provides for UK companies.

Contact
0203 195 3888
info@randdadvisors.co.uk
www.randdadvisors.co.uk

Here to support enterprise

C

OLBEA is an Enterprise
Agency that has been
helping start-up and
micro businesses in the local
area for more than 35 years.
We have built a good reputation
for the quality of services we
deliver and our dedication
to developing a supportive
enterprise community.

something we have been well aware of.
Except in certain circumstances relating
to high growth potential or innovation,
there is little help for people who want
to start their own small business apart
from generalised on-line services which
can provide answers, but actually rely
too heavily on people knowing what
questions they need to ask.
As we advise businesses that they need to
change with the times and look at more
inventive ways of earning their living,
so we too have had to practice what
we preach and find alternative ways of
funding to continue to deliver what we
believe is an essential 1:1 intervention
service and the ‘right thing to do’.

As well as offering a wide variety of
specific training courses and workshops,
emphasising the elements we know are
vital to bring together to start a viable
business and help it to thrive, our core
driver is building supportive communities
and driving forward economic
development for the region.

We believe working in partnership
with business, fellow support agencies
and local authorities is key to bringing
together the support landscape and
demystifying how business can access
this much needed support.

This has been backed up by our one-toone business advice service, of which
we are extremely proud. We are grateful
to the support of the local business
community, which sponsors our services
and brings together its expertise to deliver
professional advice surgeries, from which
all small businesses can benefit.

This is why we have launched our
Connect with COLBEA campaign, our
driver to work with our clients, partners,
stakeholders and sponsors to link this
important piece of work to ensure we, as
a county, consistently ensure our next
generation of businesses have the right
support at the right time.

The scene for funding such services
has changed radically in recent times,

all to ensure we not only meet new
challenges head-on but thrive and grow.
We invite you to connect with COLBEA
today to work with us to deliver and grow
enterprise in our region.
We are currently running ‘In the Market
for Success’ programme for women
entrepreneurs for the third time with a
scheme available to the whole of Essex.
Additionally, we are also now able to
offer to any new business in Essex the
mentoring that goes with a Government
-backed Start-up Loan available through
our partners Transmit Start-ups in
Gateshead.
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As the world is changing, so must we

Ashleigh Seymour-Rutherford,
CEO at the Colchester Business
Enterprise Agency, explains how the
organisation is changing with the
changing times.
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Construction sector warned of
cashﬂow impact of VAT change

H

OT on the tails of
digitalising VAT return
submissions and
following the record-breaking
heat of the summer, the
temperature continues to rise
as the construction sector
sees further change to the
administration for VAT.

If you are a VAT-registered trade in the
construction sector, you are bound to
have heard advisors talking about the
introduction of the domestic reverse
charge for construction services, which
comes into force on October 1 2019. This
is one of the biggest changes to affect
VAT accounting in this sector for many
years. Whilst the finance bods understand
how this process works on their software
and are making sure their contracts and
invoices correctly reflect the required
information, who is budgeting for the
potential large cashflow changes this
system will undoubtedly bring?
In short, the domestic reverse charge will
mean it is the customer who will account
for the output VAT on their return and
not the supplier of the construction

services. This may seem strange, as the
customer will therefore be accounting
for the output tax and the input tax on
the same VAT return, which assuming
they are entitled to full recovery, will
completely contra off. The supplier will
not add any output VAT to their invoice,
instead stating the supply is subject to the
domestic reverse charge.
The introduction of these changes is an
attempt to combat missing trader fraud
where construction businesses charge
VAT but disappear before paying the
collected tax over to HMRC.
You may be wondering, if the net amounts
for both the supplier and customer end
up being the same after the changes,
then how would it affect the legitimate
business? The issue is to do with timing.
Whilst it is true these changes should
not directly affect the profitability of a
contract, the fact that a supplier will only
receive the net £100 rather than the gross
£120, before paying the £20 over to HMRC
potentially means the business will have
to fund that £20 for its operations from
elsewhere. This extra funding could be for
anything between one and four months.
Of course, it could act as an equivalent
cash boost to the corresponding customer
who no longer has to fund the £20 until it
can be reclaimed on his return.

Dan Aldworth, Partner with
Colchester-based accountancy
firm, Griffin Chapman, looks at the
cashflow impact on the construction
sector of new VAT changes.
For some it may be pleasing to hear
that the new provisions do not apply to
everything in the construction sector. For
example, where the contracting services
are supplied to an end-user such as a
property owner or main contractor, VAT
will be charged in the normal way. It also
only applies to standard and reduce rate
supplies, so any zero-rated supplies can
be ignored.
Griffin Chapman understands good
cash management and budgeting in
construction has always been important.
As we prepare to travel over the ‘Brexit
bumps’, the effect of this change is not
one you would want to miscalculate and
we are here to help with that.

Horizon Construction, established in 1999, has a
growing customer base across East Anglia, London
and Kent, and team of almost 50 staff across the
Colchester and London offices, with a combined
turnover approaching £30 million.

A better view of construction

•
•
•
•

Colchester & London offices
Design & build
Small works
Tendered & negotiated
contracts

• Working in the commercial,
residential development,
education, automotive,
healthcare and sports &
leisure sectors

We’ve got an exciting
new look to our brand –
see www.hcgroup.uk
for more details.

01206 755415 www.hcgroup.uk
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There are still plenty
of options to ﬁnance
your business

A

S we approach the muchanticipated Halloween
Brexit deadline, it seems
much of commerce, alongside
the housing market, has
decided to adopt a ‘wait and
see’ approach.

I said I wasn’t going mention the B word
again, and hopefully, this will be the last
time, but I need to share a secret with you
– what happens to your business is still
in your hands. If you’re not planning for
growth, you’re missing an opportunity!
In this issue, I’m going to talk cash. Did
you know that in 2019, one in seven SMEs
still struggles to pay staff? Or, that 57% of
businesses are turning down work because
of cashflow.
Maintaining healthy cashflow can be a
challenging process, and securing funding
can seem impossible but, even though
more than half of businesses say they
struggle to find affordable finance, it is
out there. Working with high-growth
businesses, I can tell you whether you’re

looking for capital investment, working
capital or refinancing, there are some
great grant, investment and loan options
available to you; here are a few of our
region’s top accessible funding streams for
2019.
Angel Investment: if you’re an earlystage business, or looking to mobilise
growth, securing investment can give you
the significant funds you need. Primarily
looking at innovative or disruptive
businesses, investors will usually provide
expert advice and support to ensure your
business meets its potential.
Anglia Capital Group (ACG) is a collection
of Angel Investors based in East Anglia
and has already invested more than £1.4m
in regional businesses. Alternatively, with
available investment up to £150,000, the
Seed Enterprise Investment Scheme (SEIS)
was set up to boost SME enterprise growth
through early-stage funding.
Funds: co-investment funding combines
angel investment funding with investment
partners or sponsors. These two regional
funds have been developed to stimulate
economic growth, create employment and
support new businesses or projects.
Funded by the Government’s Regional
Growth Fund, the New Anglia Growing
Business Fund can fund up to 20%
of a project cost, from £5,000 to
£500,000. To qualify for finance
from this fund you must be able
to create a job for every £10,000
provided by the Fund.
Sitting alongside this opportunity, the
New Anglia Capital is a co-investment
fund for the East of England run by New
Anglia LEP with the aim of stimulating
entrepreneurship, job creation and
economic growth. Available investment
is up to £250,000.
Loans: there are multiple
opportunities away from
traditional high-street lending.
These funds can be accessed by
businesses at any stage of growth,
for working or investment capital.
The East of England Regional
Growth Loan Scheme delivers from
£50,000 to £250,000 to companies
turning over £100k. The money
comes from the government to
support regional growth, so you
would need to show you can
credibly deliver significant growth
to gain funding from the
scheme.
The East of England
Regional Trade Finance
Loan Scheme also provides

Stuart Allan is a business growth
specialist based in Colchester and
works with companies throughout
the South-East. Stuart founded
Essex-based premium dessert
company Indulgence Patisserie Ltd in
1987, turning it into a multi-millionpound international operation by the
time of its sale in 2013. Accredited
to the Government’s Growth
Accelerator Programme and the
Manufacturing Growth Programme,
Stuart is also a Business Mentor
with the British Army.
funding up to £250,000. The scheme has
been put in place to provide working
capital to enable established SMEs to
fulfil orders or contracts which would
be affected by ‘such things as’ irregular
invoicing patterns or up-front tooling
requirements.
Peer-to-peer lending: this concept allows
investors to lend money directly to small
and medium-sized businesses. Through
Funding Circle, businesses can borrow as
little as £10,000 and as much as £500,000
through a simple application process over
six months to five years and receive a
decision in as little as five hours.
Finally, the Manufacturing Growth
Programme (MGP) is a support scheme I
have been accredited to since 2015. MGP
provides SME manufacturers with access
to an experienced Manufacturing Growth
Manager, comprehensive manufacturingspecific diagnostic tools and help towards
the cost of implementing an improvement
project.
Each of these options has a common
requirement; you need to be funding
ready. Make simple adaptations to your
processes, audit and understand your
numbers and you’ll be a much better
proposition for funding. By the time the
timer goes on October 31, your business
could have the funds you need in place.
Call me on 01206 523394 to find out how.
Sources: Capify, smallbusiness.co.uk
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Networking that’s
refreshingly different

MY

CY

CMY

Monthly meetings in Chelmsford and Colchester that regularly
attract 100+ people. Events are free for non-members to
attend, as many times as you like. Membership does, though,
offer signiﬁcant additional beneﬁts, including free membership
of Networking Essex Directors Club. Check out the website for
full details including forthcoming events.

K

...there are some certainties.
We believe in giving our clients time in
order that we can understand their priorities
and challenges. Above all, we aim to give
tailored advice - both to businesses and
individuals - that has impact and value.

01206 715000
www.bakerchapman.co.uk

Call Aaron Desmond on 07802 807197
email aaron@networking-essex.co.uk

Contact Andrew or Jackie
jackie@bakerchapman.co.uk

www.networking-essex.co.uk

3 North Hill, Colchester, CO1 1DZ

Advice

Training

Space

Colbea runs a variety of
training courses that will
help towards achieving
business success

Experienced advisors
providing advice to new
and established
businesses

Commercial and virtual
offices for rent and
meeting & training room
hire available

WANT TO FIND OUT HOW TO
DEVELOP YOUR BUSINESS?

VISIT WWW.COLBEA.CO.UK
CALL 01206 548 833
EMAIL ENQUIRIES@COLBEA.CO.UK

DO YOU KNOW AN ASPIRING
BUSINESS WOMAN?

Colbea is a not for profit
organisation dedicated to
supporting businesses
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In the Market For Success is
Colbea's complete 'start-up'
training programme that
helps women unlock their
business potential

Contact us today
to find out more

Essex law ﬁrm gains new Managing Partner
LEADING Essex law
firm, Birkett Long,
has announced
the appointment of
Martin Hopkins to
Managing Partner.
Martin was a Partner
and Head of BLHR and
Employment for more than
six years at the firm. He has
specialised in employment
for more than 20 years and
has been a Partner for 16 of those.
Martin’s ambitions are to grow the business,
building on the excellent foundations
already in place. In the coming year, two
of the main drivers of that growth will be

opening an office in London
and expanding Birkett
Long’s Intellectual Property
capability. Martin’s vision is to
make the firm an even better
place to work, and, an even
better place for businesses
and individuals to obtain
sensible, practical advice and
solutions.
Martin said: “I am excited
by this opportunity and am
looking forward to continuing
to work with the great team
Martin Hopkins here to further develop and
improve the wide range of services we offer.”
At the same time, the firm’s Chairman,
David Wisbey is relinquishing his role. David
will continue as a Partner within the firm’s

business team, specialising in corporate
finance, mergers and acquisitions, and
commercial law. Kurt Goddard will take on
the role of Chairman, supporting Martin in
the management of Birkett Long. Kurt has
been with Birkett Long for 20 years and his
knowledge and experience of the evolution of
the firm is invaluable.
Martin will be replaced in his previous role
as Head of BLHR and Employment by Julie
Temple. Julie trained with Birkett Long and
qualified into the employment team. Martin
said: “We both know how each other works
and have similar close relationships with
the clients that we support. Therefore, the
transition will be secure and I have every
confidence our clients will continue to receive
a great level of service. I am excited about
Julie’s ambition to drive the team forward and
to develop the BLHR offering.”

£12m Innovation Centre
opens at University of Essex

A

NEW home for early stage
and start-up technology
companies plus student
entrepreneurs has officially
opened at the University of
Essex’s Knowledge Gateway
research and technology park.

future at the Innovation Centre, Knowledge
Gateway.”
Ensuring all customers, visitors and events
are fully catered for, the centre provides
on-site facilities including a café and areas
for students to develop business ideas and
space to showcase research, linked to the
creative and digital sectors.
The centre is being backed by £2m of
support from the Government’s Local
Growth Fund via the South East Local
Enterprise Partnership (SELEP) and a further
£2m from Essex County Council.

Speaker of the House of Commons and
Chancellor of the University of Essex, The
Rt Hon John Bercow MP, helped launch the
£12m Innovation Centre at the University’s
Colchester Campus. It is being operated by
the UK’s leading innovation centre operator,
Oxford Innovation, and will eventually house
more than 50 businesses. It is also the base
for Studio X, the university’s digital creative
collaborative studio and student start-up
programme.
Mr Bercow, who graduated from the
University of Essex with a first-class honours
degree in government in 1985, said: “The
Innovation Centre takes this university’s
engagement with business to a new level.
I’m incredibly excited to see how this
community grows and I will be coming back
to meet the companies which move in and
the students who will be developing their
business ideas here.”
Guests at the launch toured the facilities
and also met Amy, a service robot created by
Chinese company Amy Robotics co-founded
by Essex graduate Dr Ruijiao Li who is the
company’s chief roboticist.
The 38,000 sq ft Innovation Centre boasts
more than 50 self-contained offices and
co-working solutions suitable for one to
11 people. As well as this, customers can
take advantage of impressive meeting and
conference facilities, tailored business
support and Studio X plus access to the

Adam Bryan, Chief Executive of SELEP, said:
“This investment creates an environment
in which rapid-growth businesses and
our entrepreneurs of the future can work
alongside each other. The aim is to bring
forward ideas and get them to market to
drive forward the South East economy.

Amy the robot with, from left to right, the Rt Hon
John Bercow, Cllr Tony Ball from Essex County
Council, Jo Stevens from Oxford Innovation,
University of Essex Vice-Chancellor Professor
Anthony Forster and Chief Executive of
SELEP Adam Bryan.

University’s facilities on its Colchester
Campus alongside its research and
enterprise networks.
Jo Stevens, Managing Director of Oxford
Innovation, said: “We are delighted to
officially open this fantastic facility, which
will help to propel innovation in the region.
“Our expert team is committed to supporting
the next generation of business leaders
to reach their potential at the same time
as creating jobs and boosting the local
economy. We very much look forward to the

“This important collaboration between the
University, Oxford Innovation, ourselves and
the County Council, will send out a very
positive message to local entrepreneurs that
we are committed to supporting them on
their path to commercial success.”
Cllr Tony Ball, Essex County Council Cabinet
Member for Economic Development, said:
“We look forward to the university and
businesses from across Essex using the
Innovation Centre’s facilities; creating a long
and lasting impact in growing the digital and
science-based business base of the county.
“This is all part of the county council’s
backing for businesses to create great
jobs, and increase the earning power of
people throughout Essex, with investment
in skills and industries. This means our
county is working overtime to deliver the
Government’s Industrial Strategy and
helping to make Essex the place to be for
businesses and people to really thrive.”
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Under ambitious and passionate new ownership, the football club
wants to put business partnerships at the centre of its exciting future.
We can oﬀer businesses:
•

sponsorship: we have
packages to suit all budgets,
from the match-ball upwards

•

the complete conference
package: great value, with
everything you could want
from a conference package
- unlimited tea and coﬀee,
a hot or cold buﬀet lunch,

projector, ﬂip charts, plus
free WiFi access and ample
free parking. We can cater for
up to 200 delegates
•

•

venue hire: whatever your
occasion, we’ll make it one to
remember: private parties,
weddings, christenings and
wakes, up to 250 guests

match-day hospitality:
impress clients to a VIP
experience in the Don
Walker suite with a fantastic
two-course pre-match meal
accompanied by wine,
a private bar, half-time
refreshments and reserved
seats for the game with
complimentary programme.

Join us on our exciting journey
For a friendly, professional discussion of your speciﬁc needs, call Sharon Hind on 01245 290959
or email sharon.hind@chelmsfordcityfc.com
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Empowering your management
team to level up your business

P

ROFESSIONAL management
training is essential for any
business. Developing the working
relationships between management
and staff has been shown to increase
productivity and motivation of staff.
The success of a business relies
significantly on the effectiveness of its
managers and further improving the
skills of your management team can
add significant value to your business.
Whilst managers may be qualified in their
industry, generally not all will have received
the necessary training needed to be an
effective manager. Many staff will have been
promoted within an organisation without any
formal management training. That is precisely
why professional management training is
essential to ensure every manager has the
practical skills needed to tackle common
issues.
Good management training provides
guidance on self-awareness, reflective
practice, dealing with conflict, the ability to
effectively communicate, and being able to
display empathy and relate to others. With
these tools, managers can implement more
effective processes and save time, which not
only benefits an employee’s workload but the

organisation’s productivity.
Effective communication between manager
and employee is key in order to build on
the strengths of individual employees and
ensure good staff morale. Whilst training is
often provided for new staff, the advantages
of training existing managers are often
overlooked. Training managers can create
an engaged workplace, where managers can
inspire greatness.
At Colchester Institute, we offer a
Management Development Apprenticeship
at Levels 3, 5 and 6. The flexibility of the
programmes allows staff to integrate their
training into their busy work schedule. We
have already received great feedback from
managers about the course content and
the new skills that they have been able to
implement in the workplace.
So why should you invest in this essential
management training?
• Create inspiring managers who lead by
example – establish role models who
inspire employees to go above and beyond
• Reduce employee turnover – creating
a positive working environment and
relationships in turn can enhance
employee satisfaction
• Employee engagement – better
communication between manager and
employee can increase productivity

Tracey Fribbins, Sales Team
Manager at Colchester Institute,
stresses the importance of
professional management training.
•

Establish leadership styles – creating a
positive style of leadership that reflects
your company’s values and goals
• Nurturing future leaders – paving career
pathways for employees
• On the job learning – skills can be applied
on the job and used as recurring evidence
contributing to apprenticeship project
work
We have found that both levy and nonlevy employers are seeing the benefits of
investing in training for existing staff through
an apprenticeship. Skills acquired from
the training sessions can be implemented
instantly, giving the apprentice a chance to
ask further questions at the next session.

Levy: all businesses operating in the UK are required to pay the apprenticeship levy if they are an employer with a pay bill of more than £3 million
each year. Employers will pay the levy on their entire pay bill at a rate of 0.5%, however, they will have a levy allowance to offset against this. The levy
allowance is worth £15,000 for each tax year. The levy payment can then be used for government backed apprenticeships. Call us today for further advice.

33

Quite simply, the best and most cost-effective
way of putting your business in front of 20,000
decision-making, business-focused readers
across Essex, in print and online, every issue

BusinessTime in Essex is now the largest and most successful regional B2B print
and online magazine in the country, with an ever-growing number of the county’s
businesses using it to promote their message. Find out more from our media/info
pack at www.businesstimeinessex.co.uk
Don’t just take our word for it – here’s what a few of our many happy advertisers have to say…
“We advertise with BusinessTime in Essex so we can reach
top entrepreneurs and business professionals in Essex. We’ve
found the business magazine and website to be of a very
high standard. It’s incredibly well-produced and provides a
balanced view of important, relevant news and insights.”

“I just wanted to say how excellent the finished magazine
looked. We really were pleased with the final look of our
elements, and the magazine was a really interesting read.”

Sarah Hamilton | Chelmsford College

“We have been advertising in BusinessTime in Essex for
over a year now and I can see my business is becoming
more widely known across the county, confirmed by the
networking events I attend. I hadn’t advertised in magazines
before, but Editor Peter Richardson has made the whole
process very easy. Thank-you BusinessTime in Essex for
helping me develop my business locally.”

“Business Time Essex puts us at the forefront of our target
market’s mind. The B2B exposure helps us target new
clients and assists our business growth. The networking
opportunities created are priceless.”
James Young | Colchester Amphora

Thomas Maddocks | Griffin Chapman Accountants

Robin Lodge | Lodge Associates

So if you’d like to be an active part of the next issue, rather than be
on the outside looking in, contact Editor Peter Richardson on 01206 843225
or 07778 067614 – or email him at peter@pjrcomms.co.uk

www.businesstimeinessex.co.uk
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Finalists announced for this year’s
Business Excellence Awards Essex

T

HE finalists have been
announced for this year’s
prestigious Business
Excellence Awards Essex –
and now they’ll be biting their
fingernails until the glittering
awards evening on September
26 when they’ll discover who’s
scooped the top awards.
Awards within 16 categories are up for
grabs including the evening’s most soughtafter award, Company of the Year. The
night at Five Lakes Resort will be hosted by
TV comedian Mark Dolan and Denise van
Outen.
Some of the county’s leading company
names have sponsored the award
categories and overseen the judging, all
organised again this year by Champions
UK plc.
Sarah McKee-Harris, Managing Director
of Kingswood Group, sponsoring the
Professional Services category, said: “This
year was our first experience of judging
these awards. We were delighted with

been really impressed by the forwardthinking approach taken by all entrants.
The way in which technology is viewed,
not just as a tool but as a way to cement
the future of an organisation - providing
a better service to customers, suppliers,
employees and society as a whole – is
refreshing to witness and it’s exciting to see
just how much innovation is happening
right here on our doorstep.”
ROL Cruise’s Sarah Wikevand and Helen Smith, pictured
with Jennie Bond at last year’s ROL Cruise Show, will be
hoping for success in the Customer Service Excellence
category.

the number and quality of entrants from
across the county. However, this made
it a tough decision to select the finalists
and then the overall winner! Well done to
everyone and it’s been fantastic working
with the Business Excellence Awards Essex
team.”
Helen Armstrong, CEO of Silver Cloud
HR, sponsoring the Excellence in
Innovation and technology category, said:
“Sponsoring a category all about pushing
the boundaries of technology is a natural
synergy for us as a business and we’ve

Invest ESSEX, the inward investment
promotion agency and business support
provider, is a headline sponsor for the
awards and has assisted many of the
finalists during their respective rises to
success.
Two SMEs to have received support from
Invest ESSEX made it into the BEAE’s final
three for Family Business. Tuffon Hall
Vineyard is a modern, boutique vineyard in
Halstead, producing award-winning wines.
Although they have only been producing
wine since 2014, the Crowther family
have been working the land at Castle
Hedingham in Halstead for four-and-a-half
generations.
Meanwhile, Richard Haward Oysters based on Mersea Island - supply numerous
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both traditional and LED lighting solutions.
COCO’s nomination will have been aided by
it soon becoming the first company within
the UK to be awarded the new BSI Kitemark
for commercial lighting - a market
which includes lighting applications
for residential, commercial, industrial,
architectural and outdoor purposes.

high-profile restaurants with Michelinstarred chefs and also has a retail unit at
Borough Market in South-West London
where they sell 10,000 oysters a week.
Tuffon Hall and George Thompson Ltd have
also been recognised in the Sustainability
category. The Thompson family have been
farming fruit and vegetables at Brook
Farm, near Harwich, since 1948. Today,
George Thompson Ltd are market leaders
in specialist products for the oriental food
service sector and niche crops for premium
food service customers – from apricots to
figs and wild garlic to sea purslane, as well
as growing apples and pears for retail.
Davina Steel, an award-winning artisan
bakery, creating gluten-free bread, focaccia,
scones and pizza, is up for Best New
Business. The company has been assisted
by the Invest ESSEX SME, marketing and PR
teams to support their business growth.
Also in the Best New Business category
is Vision Co-Working, which has forged
extremely close and fruitful links with
Invest ESSEX since opening its doors in
Chelmsford.
Staff from Invest ESSEX and Vision joined
forces to undertake a charity skydive to
raise funds for Kids Inspire earlier this
year, so both organisations are delighted
to see Chief Executive Sue Bell nominated
in the Enterprising Women category. Kids
Inspire helps disadvantaged young people
turn their lives around and gives them
back their future, supporting young people
across Essex who are at an educational,

Tuffon Hall Vineyard is finalist in two categories.

social and/or economic disadvantage
resulting from trauma or emerging mental
health issues.
Claire Thompson, CEO of pharmaceuticals
strategy and communications agency
Agility Health Tech in Sheering, is also
among the trio of ‘Enterprising Women’
nominated. Claire’s 15 years of experience
in the pharmaceutical industry makes
her a huge asset in the growth of
Medtech, helping to shape technical and
organisational strategies through her
exceptional communication skills.
Invest ESSEX was similarly pleased to
see the names of COCO Lighting and
FutureNova battling it out with Adflex for
Excellence in Innovation & Technology.
COCO Lighting – which moved from
Hertfordshire to its present Braintree home
in 2009 - has been successfully servicing
the lighting industry for nearly 20 years in

Kingston Smith are
delighted to be shortlisted
as a finalist in the ‘Futures
Award Employer Of The
Year’ category at this

FutureNova is a medical grade accessory
company founded in 2013 with
headquarters in Chelmsford. Their flagship
product is the FlipPad, an iPad case which
enables the latest generations of iPads to be
used in a medical environment, which has
proven to be a hit amongst clinicians.
Maldon-based Secret Hamper – whose
hampers are designed to ‘make a difference
to someone’s life within a day or two’ have received a well-deserved nomination
in the Sales and Marketing section.
Last, but by no means least, is another
Essex business at the forefront of
technological advances, Rapid Electronics
- nominated for Customer Service
Excellence, Leadership Team Of The Year
and Retail Business of the Year.
The Colchester-based company is one of
the UK’s leading distributors of electronic
components, cables and connectors,
electrical products, tools and educational
resources. Rapid celebrated its 40th
birthday in 2019 and continues to be a
pioneer with the imminent launch of a
brand new EV-charging brand, offering
a full-service solution for EV-charging
installers.

Need to digitise your HR processes
but not sure where to start?

Increased efficencies, reduced costs, enhanced
insights and the power to play an active part in
securing real business growth.
These are just some of the benefits of digitising your
HR and payroll processes. But with so many
software options on the market, where do you start?

year’s Business Excellence

Our team of HR technology specialists are here to
guide you through the process of selecting an HR
and/or payroll system that works for your business.

Awards Essex 2019

Contact us today to find out more.

01708 759 759

ks.co.uk/romford
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Introducing the ﬁnalists and sponsors
Company of the Year

Leadership Team of the Year

Sponsor: London Stansted Airport
Finalists: Bounce and Ultimotive Ltd

Sponsor: Thomas International
Finalists: Community Dental Services CIC
and Rapid Electronics

SME Business of the Year
Sponsor: Jelf
Finalists: Alchemy, Barker Associates and
Systematics International Ltd

Employer of the Year
Sponsor: Futures
Finalists: VerriBerri and Kingston Smith

New Business of the Year

Retail Business of the Year

Sponsor: James Hallam
Finalists: Davina Steel, Digitech Search
and Vision Co-Working Spaces

Sponsor: Elonex
Finalists: HayPigs, Rapid Electronics and
The Bottle Club

Professional Services

Excellence in Innovation &
Technology

Sponsor: Kingswood Group
Finalists: Barker Associates, Woodruff
Financial Planning, VIP Security
(Essex) Ltd and The Survey
Initiative

Entrepreneur of the Year
Sponsor: Champions UK plc
Finalists: David Maytham of TT
Education, Pete Thompson
of George Thompson Ltd and
Carmel Jane of Carmel Jane
Photography Ltd

Sponsor: Silver Cloud HR
Finalists: Adflex, Coco Lighting and
FutureNova

Customer Service Excellence
Sponsor: Prettys
Finalists: ROL Cruise, SCL Managed
Services Ltd, Community
Dental Services CIC and Rapid
Electronics

Enterprising Woman
Sponsor: Oaks Hospital
Finalists: Agility Health Tech Ltd,
Alchemy and Kids Inspire

Contribution to the
Community Award
Sponsor: The Lord’s Taverners
Finalists: Farleigh Hospice, Construction
Wise and Essex County Fire &
Rescue

Supplier of the Year
Sponsor: Little Easton Manor
Finalists: Martels, Premier Crew and
Catering Elite

Family Business of the Year
Sponsor: RSM
Finalists: Tuffon Hall Vineyard, Richard
Haward’s Oysters and Sta-Lok
Terminals Ltd

Sustainability Award
Sponsor: Greater Anglia
Finalists: DC Williamson,
George Thompson Ltd and
Tuffon Hall Vineyard

Sales and Marketing Award
Sponsor: Global Radio
Finalists: Secret Hamper Ltd, Fabricake
Sugarcraft Ltd and Gibbons
Engineering Group

Finalist

ELONEX AWARD FOR
RETAIL BUSINESS
OF THE YEAR

PRETTYS AWARD FOR
CUSTOMER SERVICE
EXCELLENCE

Rapid is one of the UK’s leading distributors of electronic
components, cables and connectors, electrical products, tools
and educational resources.

Proud to be serving businesses for over 40 years

helping you make it

www.rapidonline.com/awards
Rapid Electronics Limited, Colchester, Essex, CO4 5JS
sales@rapidonline.com • 01206 751166
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Experience the ROL
Cruise Difference

THIS year, ROL Cruise
is celebrating its 25th
anniversary and, in that
time, the company has
grown to be the UK’s
number one independent
cruise-only travel retailer,
managing in excess of
20,000 cruise bookings
every year.

Based in Colchester, the company
employs more than 120 people from
across the county and enjoys a very low
level of staﬀ turnover, with approximately
70% of staﬀ having at least ﬁve years’
service at the company.
With record numbers of people booking
cruise holidays, the company has been
innovative and works closely with its cruise
line partners to create packages for a
wide-range of cruise holidays that will
appeal to every taste and budget.
While traditional Caribbean and
Mediterranean cruises remain a popular
mainstay, ROL Cruise is seeing an
increasing trend for people to look at
alternative destinations and cruise types.
For example, river cruising is today hugely
popular, alongside cruise-and-stay trips,
where travellers can combine both
sea and land adventures. Add to this
expedition voyages and round-the-world
cruises and the variety appeals to an everincreasing number of travellers every year.
To cater for customers’ individual
requirements, ROL Cruise has established
a tailor-made package service, where
unique itineraries are produced to meet
customers’ speciﬁc wishes.
Led by managing directors, Sarah
Wikevand, Rosie Weir and Ellie Fielder,
the company has established a ﬁrm
foundation of customer service
excellence, where it is focused on
ensuring all customers ‘experience the
ROL diﬀerence’. This is shown with a
customer satisfaction score of 98% and a
Feefo score of 4.8/5.
Commenting on the company, Sarah
Wikevand said: “We have a great team
here, which is focused on delivering a
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cruise line partners together for a very
productive event.”
Almost ten years ago, ROL Cruise
launched its own loyalty programme –
Cruise Miles – which has proven to be
extremely popular. Cruise Miles enables
customers to accumulate ‘Miles’ when
bookings are made, which can then
be used against future bookings, to
either provide discounts on bookings or
alternatively can be redeemed on extras
such as chauﬀeured transfers or free
parking at the port or airport.

Sarah Wikevand, MD of ROL Cruise, with Jennie Bond
at last year’s ROL Cruise Show.

high-quality service and impartial cruising
advice to each and every customer. We
want our travellers to feel special and so
we look at every detail to make sure the
cruise they book – whether it’s a package
or something tailor-made by our cruise
experts - is everything they hope it to be,
and more.
“To do this, we have established an awardwinning Academy of Cruise Excellence
(ACE) programme, for in-house training,
development and mentoring. After all,
if everyone is motivated, trained and
understands our business ethos, we can
be consistent in the quality of the service
we are providing.”
A vast majority of bookings are handled
via ROL Cruise’s internal contact centre
in Colchester, however ROL Cruise also
hosts an annual consumer Cruise Show at
Braxted Park Estate near Witham. This is
an opportunity for visitors to meet cruise
line partners, attend talks, as well as make
bookings face-to-face. Last year saw more
than 1,000 people visit the show across
the two-day event.
Remarking on the show, Sarah adds:
“Our annual ROL Cruise Show is proving
extremely popular and, for us, it’s great
to meet people from across the county
– both those who are new to cruise, as
well as seasoned cruisers. It’s a great way
to receive direct feedback on popular
itineraries, as well as to gather our

Commenting on the company’s exclusive
rewards programme, Sarah said, “Cruise
Miles has been phenomenally successful.
Membership has grown to more than
400,000 people and, in that time, the
amount of Miles redeemed has equated
to customers saving almost £7m, which is
signiﬁcant. Jennie Bond, the journalist and
royal broadcaster, is an Ambassador for
Cruise Miles and our customers really like
the added beneﬁt that it provides.”
With all customer enquiries managed inhouse by the team on the phones, email
and web, the customer service function is
an intensive part of ROL Cruise’s business.
The team however responds to the drive
to achieve high call answer rates and
to oﬀer timely responses to letters and
emails received.
“We are very proud that the company
has been recognised by our industry and
cruise partners and we have received
more than 50 awards in recognition of
our service and sales in the past ﬁve years
alone,” adds Sarah.
Reﬂecting back on the company’s
successes during 25 years, Sarah
concludes, “During the years, there has
always been a distinct focus on our ethos.
We want our customers to experience
a quality service so they are happy and
continue returning to us. Our team makes
this happen. I’m very proud of the people
that work here. We have a great work
ethic, but it’s also a very friendly team – we
are all focused on the same goal and that
really is something to celebrate.”
For more information on ROL Cruise,
including current careers opportunities,
visit www.rolcruise.co.uk

REVEALED! T

he column which proves you can mix business
with pleasure, with Andy Sparks, Principal and
CEO, Chelmsford College

In no more than 100
words, detail your
career to date…
I was always more
practical than
academic and left
school to become an
apprentice at my local
garage, qualifying as
a technician (latterly
a senior technician)
specialising in vehicle
electrics. Needing
a change, I started
teaching as a new
blood lecturer at
Suffolk College in 1995 and progressed
through the ranks, eventually becoming
a senior teaching practitioner. My
managerial career began at Otley
College where I took up the post of
Curriculum Manager of Technology and
latterly Director of Business Services
before joining Writtle College as Head
of Further Education. Finally, I was
appointed Principal at Chelmsford
College in 2014.
Childhood career ambition…

To run my own garage.
Best piece of career
advice you’ve given…

If you weren’t in your current
profession, what might you likely be…
An outward-bound instructor.

Don’t forget to build
a strong network of
people around you,
go out and “press the
flesh” as often as you
can – you never know
when you might need
the people you meet.

If you had a magic wand and could
change one thing in business, it would
be…

Best piece of career
advice you’ve
received…

I am a lover of the great outdoors and
enjoy walking, camping, canoeing,
surfing and am an active member of the
Scout Association.

Develop a set of basic
core principles that are important to you
as a person, stick to them and they will
serve you well throughout your career.

To provide consistency of government
policy to enable effective, sustainable
long-term planning.
Hobbies/interests…

Tell us something about you that might
surprise people…
I am a qualified kayak and canoe coach.

Your two perfect dinner guests, one
business, one pleasure…

If I ruled the world, the first thing I’d
do is…

Karren Brady and Lewis Hamilton

Give every child across the planet access
to high quality education, that not only
educates them, but inspires them to be
the best that they can be in everything
they do.

The secret of running a successful
business is…
Remaining focused on your core
business.

Full speed ahead

We’re bringing full fibre connectivity to
the residents and businesses in Southend

What does this mean for you?
· Access gigabit speed (1000Mbps) internet services
· Say goodbye to the “buffer wheel of boredom”
· Enjoy seamless gaming and media streaming

· Fully benefit from smart home technology
· Work from home with seamless file sharing,
reliable cloud access and crystal clear video calling

For more information, visit cityfibre.com/southend
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PROTECT YOUR DATA…
DEFEND AGAINST THE UNKNOWN
Agile protects your business against
sophisticated IT security threats.
Services include:
•
•
•
•
•
•

Threat Management & Security Solutions
Disaster Recovery Planning
Private Cloud & Data Centre Solutions
Proactive IT Support Services
IT Installations & Upgrades
IT Management & Consultancy

We are offering a free Cyber Security
Audit with a full report to Essex Businesses.

Call us: 01206 700930
sales@agile-ts.net
www.agile-ts.net
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Find us on

  

Offices in Colchester and Ipswich

The secret to having a
healthy work/life balance
Claire Rich, Clinical
Hypnotherapist,
Psychotherapist and HighPerformance Coach, reveals
the secret to having a healthy
work/life balance for peak
performance and success.

P

ROFESSIONAL
development is an
essential part of life if
we are to be the very best we
can be, fulfil our true potential
and have a richer life. It is
important to recognise that
without a healthy mind and
body you will not have a
healthy business or career.
So looking after your health and
wellbeing should always be top priority,
as it is undoubtedly the key to your
success. Dismiss it at your peril health is wealth and without it we have
nothing. Yet it is so easy to take it for
granted when we have it and are able
to just keep pushing through without
realising the damage stress is doing to
our mind, body and business, isn’t it!
Whilst we all wish that money really
did grow on trees, we all know it
doesn’t and that we have to work for
it. Working allows us to generate the
income we need to create the life we
want. It also allows us to create and
take advantage of more opportunities
for personal growth and development.
It is true money doesn’t necessarily
make you happy but you are going
to be far more comfortable sitting in
your Porsche stressed out, upset and
depressed than riding home on your
bike in the freezing cold! So, read on
to find out how investing in a highperformance personal development
coaching programme could help you to
work smarter rather than harder and
create the healthy work life balance
that is just right for you.
When you create a personal
development plan you are setting
goals and making a commitment to
yourself (and others if you are working

with an experienced, professional
coach) that you will take action and
achieve them. You are basically holding
yourself accountable to seeing the
process through from start to finish,
and creating a timeline to work to with
small measurable goals to check off
and celebrate along the way. If you want
to ensure your success then working
with an experienced high performance
mindset coach such as myself will really
give you the edge. The key is to get the
subconscious and conscious parts of
your mind working together, otherwise
you won’t achieve your goals and will
only ever have limited success, if any.
The Wheel of Life is a well-known
tool used in the world of personal
development and coaching. It is a
good exercise to do when you want to
set goals, achieve serious success and
create a healthy work/life balance in the
process. Let’s face it, life is essentially
all about balance and when we achieve
the right balance for us we feel happy,
successful and fulfilled in all areas of
life because it has a knock-on effect.
Typically when we assess the The Wheel
of Life, we split it into the following
categories to help us identify the areas
that need to be addressed and worked
on to get you from where you are now
to where you want to be and create
more balance in your life:
•
•
•
•
•
•
•
•
•
•
•

business/career/studies
finances/wealth
health/fitness
social/friends
family
romance/love
recreation/fun
contribution
rersonal growth
spiritual
self-image.

Business owners and high achievers
regularly commit their time, energy

and money to investing in professional
development and mindset work
because they know it is the secret to
their success and essential for creating
and maintaining a healthy mind, body
and business/career. You don’t have to
work harder, just smarter to be even
more effective and productive. The key
takeaway is that in the process you
will achieve your goals with minimal
stress and ease, thereby protecting your
health, wellbeing and success.
Our Richer Life Programme incorporates
the three core principles essential for
creating a healthy work/life balance:
mind, diet and exercise. This 20week high performance personal
development coaching programme
focuses on maximising your
performance, wellbeing and success
so you can be the best you can be. By
setting three clear goals we are able
to measure when you have got from
where you are to where you want to be.
At the same time, we create a realistic
Personalised Lifestyle Plan that is just
right for you, so you can find the way to
a healthier, happier, richer life.
So if you are a high achiever who
wants to take your game to a whole
new level for peak performance and
mind/body fitness, this programme
could help you to identify and
overcome barriers to personal and
business growth and success so
you can play and stay at the top
of your game. Like any top-notch
high-performance programme,
reprogramming your mind will free
you from those barriers for good,
so you and your business/career
can thrive. To find out more about
our Richer Life Programme please
visit www.clairerich.com Our highperformance coaching could help you
find the way to a richer life.
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The death of Lettings Relief

D

URING the Budget
2018, Philip Hammond
announced “we will limit
Lettings Relief to properties where
the owner is in shared occupancy
with the tenant, and reduce the
final period exemption from 18
months to nine months.”

The draft Finance Bill was published on
July 11 and it is clear that for the majority
of landlords selling rental properties after
April 5 2020, Lettings Relief will not be
available.
Lettings Relief currently provides Capital
Gains Tax relief where a property that’s
previously been the owner’s main
residence, which has also been let, is sold.
Principal Private Residence (PPR) relief
prevents properties which have been
occupied as the owner’s main residence
for the entire period of ownership being
subject to Capital Gains Tax. Where in the
final 18 months of ownership there has not
been this occupation, currently the relief is
still given. This period is being reduced to
nine months for sales after April 5 2020.
Opposite is a comparison of a property
sale with exchange on March 31 2020 and
April 30 2020 and the difference these
changes make. In our example a married
couple purchases a house on April 1 1990
for £200,000 and lived there for 20 years.
At which point they moved out and let the

31 March 30 April
2020
2020
Proceeds

500,000

500,000

Purchase
(1 April 1990)

(200,000)

(200,000)

Gain

300,000

300,000

PPR – living in
property until
31 March 2010
(20 years)

(200,000)

(199,445)

Final 18 months PPR

(15,000)

-

Final 9 Months PPR

-

(7,480)

Lettings relief

(80,000)

-

Gain

5,000

93,075

Tax at 28%

£1,400

£26,061

property until it was sold for £500,000 in
2020.
In this scenario, if contracts exchange
on March 31 2020 the gain subject to tax
is £5,000, likely covered by their annual
exemptions, but if not the highest amount
of Capital Gains Tax payable on this would
be £1,400. Alternatively, if exchange of
contracts is on April 30 2020 then the gain
is increased to £93,075, with potential
Capital Gains Tax of £26,061.
This will not be an uncommon result of
these changes with Lettings Relief itself
being worth up to £22,400 for married
couples.

Do you dread that time when the letter from your energy provider hits the
desk? Do you think about the time you are about to waste speaking to a
few suppliers to get their prices – or do you just carry on with the same
one? Well, we’re here to take away that dread because we do all that work
for you. For a few suppliers insert over 46 – that’s how many we can talk
too. Some of those also do not deal with clients direct. Once we are looking
after you, that’s what we do. We look after you, monitor prices and advise
the best time to renew. It’ll also takes away that incessant stream of cold
callers as you’ll always be in contract – isn’t that a wonderful thought!
With our Premier Status, over 20 years experience, 100% independent,
over 5000 clients, 92% client retention and our forward
buying privileges you can trust us to find your business
the best possible contract for your business electricity,
gas and water.
We can fully fix contracts for up to 5 years and up to
12 months in advance so you can take advantage of
today’s prices. We charge no fees to our clients as we
get paid by the supplier.
Speak to us today for your free no obligation
proposal.

David Tallon, Tax Manager at Essex
accountancy firm, Rickard Luckin, looks
at the very significant ramifications
for landlords of the proposed changes
to Lettings Relief. The legislation is
currently draft and may be subject to
change.
The limit on Lettings Relief means you’ll
only be entitled if, during the letting
period, you also lived in the property as
your main residence. In this situation, you
likely qualified for full PPR relief under the
current rules.
There are options to try to obtain or ‘bank’
the relief before April 2020 which will be
dependent on your exact circumstances.
If you have rental properties that you’ve
previously lived in as your main residence
then this change will affect you and we
recommend reviewing your position to see
if any steps can be taken to mitigate this.

Your local, specialist commercial contract cleaning
and support services company offering a complete
range of facilities services.
•
•
•
•

Office
Healthcare
Retail
Educational
Establishments
• Industrial/Transport
• Leisure & Fitness

• Warehouse
Distribution Centres
• Events/Theatres
• Cleaning &
Soft Services
Consultancy
• Specialist Deep
Cleaning

For more information, contact us on:

01702 810015
admin@prioritysupportservices.com
www.prioritysupportservices.com
Providing cleaning solutions
across the country
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Business Insurance: a
ground-breaking new product

A

NEW form of insurance
has been introduced to
the property industry
to recover the costs involved
when a planning application
has been declined.

This facility has been created by Team
Partnership working in conjunction
with Underwriters and Chartered Town
Planners, supported by the financial
security of Lloyd’s of London.
Aborted Planning Costs Insurance is
designed for site owners, developers,
constructors, funders and property
owners. The solution provides protection
for all planning costs where planning
permission is refused.
There is a measurable financial risk
in respect of costs incurred prior to
obtaining planning permission, and
the insurance policy that will cover
preliminary site investigations and all
other costs associated with a proposed
development in the event of refusal.

The policy has been designed by Team
Partnership to meet the needs of all
professionals in a changing market,
creating a business opportunity for
site finders, developers, builders and
financial institution. Bespoke Risk
Solutions (BRS) is one of the selected
partners allowed to market the new
product.
The policy provides cover for all planning
fees for pre-planning and post-planning
applications up to determination.
This includes project management
costs associated with an application
including, planning consultants,
architects, highways consultants,
surveyors, flood risk engineers, landscape
architects, acoustic consultants, land
contamination consultants, accountant’s
costs, utility services etc.
Legal fees associated with a project
are also covered, as well as payments
for exclusive negotiating rights, costs
associated with market research and
death of vendor/delay in completion of
the project.
The policy provides for one appeal, one

re-submission and everything is covered
under the application of English Law.
Additional cover can be sought
for Judicial Review and all other
contingencies including restrictive
covenants, missing beneficiaries,
boundary and planning disputes,
defective title, unexpected archaeology
and environmental impairment/
contaminated land.
Bespoke Risk Solutions works with a
number of developers and funders
who are showing great interest as the
policy removes some of the risk around
investments.
Bespoke Risk Solutions is committed to
excellence and a professional approach
to the management of risk, to create
comprehensive service, using the
professional team of associates and
external advisors, to assess the strength
and weaknesses of each individual
project, by providing insurance
coverage for the risk exposures of each
development.
Please contact Bespoke Risk Solutions
sales@bespokerisksolutions.com
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Develop your Business by
developing your workforce

South Essex College
can work with you
in a variety of ways

• Apprenticeships
• Accredited courses
• Staff recruitment
• Workforce development –
Flexible learning packages

Invest in your greatest asset, your people
Find out more email: apprenticeships@southessex.ac.uk
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Direct mail – thinking out of the box
Andy Pond, Head of Automated Integrated
Marketing at Southend-based Formara,
reflects on how a Land Rover mailing
certainly ticked his box.

I

N recent editions of
BusinessTime in Essex, I
have shared experiences
with direct mail and
personalisation to give you an
insight into how your future
marketing campaigns could be
improved. However, it is fair to
say that sometimes you receive
a marketing piece that makes
you stop and think!
You may remember in previous articles,
I have written about the effectiveness of
personalised, creative and integrated direct
mail – this campaign from Land Rover had
all these aspects in abundance.
So, what landed on my doorstep was a
beautiful black box with white (yes, white!),
letterpress (yes, LETTERPRESS!!!) printed
branding telling me to ‘Experience the
New Land Rover Evoque’. Because it was a
‘trusted brand’ and I was curious, I opened
the box. Inside was another beautifully
printed black box with matt laminate with
spot UV line drawing that opened like a
book, giving me a few details about the
elegant lines and intuitive interior of the
latest offering from Land Rover.

But at the back of the ‘booklet’ was the
exciting bit! Taken directly out of the
cockpit of the Evoque was a ‘Start/Stop’
button encouraging me to press it.
Intrigued, I duly pressed the button and
within seconds received an email advising
me that I had booked my test drive and the
local dealership would be in touch shortly
(which they were).
Not much personalisation, I hear you cry!
Well I beg to differ. The ‘box’ knew it was
me pressing the button, and not my friend
Lee who also received the mailing. Some
clever electronics hidden away inside were
personalised to me. From the data Land
Rover held, they knew who my local dealer
is and, importantly, in which vehicle I had
previously shown interest.
I often hear the argument that sending
loads of printed material isn’t very
environmentally friendly – what a load
of rubbish! Not only does Land Rover

recognise the sound environmental
argument for print, what they have done
so well on this mailing is thought about
recycling too. The outer box I mentioned
earlier, folds back on itself and there’s
a freepost label for anyone who wishes

to return the mailing piece to them for
recycling – clever use of existing packaging.
So why am I telling you all this? Because
you need to know that it is good to:
‘think out of the box’ about how your
mailing could create an impact whilst at
the same time fulfilling the function it was
intended
understand that personalised print is not
just about a name and address on a letter
integrate multi-channel marketing into
your marketing strategy
think big – not just lots of people but big
ideas!
Yes, it might be costly but if your product
is a high-value item (like a new Land Rover
Evoque), selling an addition small number
of vehicles nationwide would easily cover
the cost of a campaign.

Working Well in Essex
A FREE healthy lifestyle programme
for businesses in Essex

Staff benefits include:
Free staff NHS and lifestyle checks
Free NVQ L2 standard training for Workplace
Health Champions
Free Mental Health First Aid England training
Managers and Staff Stress Awareness training

Employer benefits include:
Improved productivity
Reduced sickness absence

On-going support for Workplace Health Champions
Confidential on-line staff survey
NHS Stop Smoking support

Enhanced employee engagement

Healthy eating and physical activity
interventions for staff

Improved corporate image within the community

And much more!

For more details contact Essex Lifestyle Service

This service is commissioned by:

0300 303 9988 or email: provide.essexlifestyles@nhs.net
www.essexlifestyleservice.org.uk
PFL-2432-1825-02
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Consider upskilling
existing staff with
apprenticeships.

C

M

Y

CM

MY

CY

CMY

K

Find out more today!
We work with over 300 employers and offer
over 30 leading apprenticeship programmes.
Call 01245 29 30 10 or email information@chelmsford.ac.uk

www.chelmsford.ac.uk
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Of course, ACL
can help with
staff training and
development

A

CL (Adult Community
Learning) is part of
Essex County Council
and the largest provider of
adult education in Essex.
Many of you will have heard about Adult
Community Learning or may even have
undertaken a course with us. We are
probably best known for our personal
interest courses: foreign languages,
painting, floristry, photography, pottery
and textiles. Some will know us as the
college that adults go to in the evening, to
gain a GCSE in maths or English or learn
basic computer skills. What many people
don’t know, however, is that ACL can also
support staff training and development.
Our Working Lives curriculum has
been set up to provide opportunities for
individuals seeking career development,
and businesses looking to invest in their
teams.
Ongoing staff training and development
is an important factor in any business. It
enables teams to gain new skills, develop
existing skills and feel more confident in
their day to day activities. This in turn
can support a more productive workforce
which then supports business growth.

support as many local businesses
as possible with their staff training
and development needs and enable
individuals to upskill or change careers to
meet employer demand.
Our leadership & management offer
can support every business across the
county – we have opportunities for those
taking their first steps into management,
programmes that can develop existing
managers’ skills sets and courses for
those aspiring to become team leaders.
In this academic year we are adding
coaching & mentoring to our offer
and launching a Project Management
Apprenticeship. We have been delivering
the ILM (Institute of Leadership
& Management) accredited team
leading and operations management
apprenticeships since 2017, with 80%
of our apprentices achieving a merit or
distinction. In planning is a number
of short leadership and management
courses tailored specifically for SMEs –
we’ll be announcing more about this in
September.

Essex has a strong, thriving local economy
with a high number of SMEs. Research
from both the Essex Skills Board and
South East Local Enterprise Partnership
has highlighted several priority sectors
that currently have or will have skills
shortages in the future. These include
Health & Care, Finance, IT & Digital
and Construction. Woven through
some of this research were a number of
reoccurring themes - skills that every
sector requires for its business to be
productive, profitable and sustainable.

Digital skills are crucial for every aspect of
business. Technology changes so rapidly
that it’s often hard to keep up. With
more and more systems and processes
becoming digitised, the digital skills
gap is growing wider. The evidencebased research and our conversations
with employers suggested many people
wanted to improve their digital skills, with
spreadsheets being top of many people’s
list. Our IT courses, which include
word-processing and spreadsheets, are
available in a variety of different formats:
classroom, online or a mixture of the
two. They can be certificated or run as a
bespoke workshop for your staff without
a qualification. We can support the
total beginner to those wishing to gain
advanced skills.

When we developed our Working Lives
curriculum, we homed in on these
themes. We wanted to ensure we could

Customer service skills are something
we get asked to deliver all the time. Some
employers want something delivered

Amanda Rawlings, Commercial
Manager at ACL, reminds people that
as well as helping people with personal
interest courses, ACL can also support
staff training and development – as she
explains.

over a few hours that targets a specific
need, whilst others look for a longer-term
option like a Customer Service Specialist
Apprenticeship.
I’ve mentioned apprenticeships a few
times now. Our provision is countywide
and targets a number of specific sectors:
Early Years & Education, Health &
Social Care, Business & Finance and
Leadership & Management. Under
these headings we run more than 25
different apprenticeships and have
around 600 apprentices on programme
with us each year. We would welcome
the opportunity to meet with you to talk
about our apprenticeship offer, how you
pay for a programme (including using
the apprenticeship levy) and discuss how
apprenticeships can support existing staff
members as well as new recruits.
Other programmes in the curriculum
include: Accountancy, Bookkeeping,
Counselling, Hairdressing & Barbering,
Sports Massage, Beauty & Complementary
Therapies, Access to Higher Education
Diplomas (for those wishing to gain access
to degree level study), Computer Science,
Maths & English, Dementia Awareness
and British Sign Language. Health &
Wellbeing courses are also available and
include Mental Health and Mindfulness.
We take training and development
seriously and want to ensure we meet
your learning and development goals
head-on.
For more information, email me on
amanda.rawlings2@essex.gov.uk
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New tenant completes
move into Amphora Place

F

ollowing a pre-let and
completion of the
building in February by
the new tenants, industryleading independent
insurance brokers, Aston
Lark, has completed its
move into the second
Amphora Place office
located on Sheepen Road,
Colchester.

The building project was overseen by
Colchester Borough Council’s estates
and commercial project management
arm, Colchester Amphora Trading Ltd.
This follows the successful completion
of the first Amphora office in 2017 and
subsequent lease to Birkett Long. The
construction of both buildings has been
carried out by local firm Rose Builders.
This second phase of the new office
development is a significant project for
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the council, as well as forming part of
Colchester Amphora Trading’s strategic
focus on generating income to support
the delivery of frontline council services,
reducing the need for local cuts, and
supporting the ongoing Better Colchester
Campaign.
Councillor Theresa Higgins, Colchester
Borough Council Portfolio Holder for
Commercial Services, said: “This is a
fantastic project to create additional

commercial space in our town.
Delivered by the experienced
project management team at
Colchester Amphora Trading,
these flagship new offices perfectly
embody the Council’s objective of
maximising our assets to bring in
increased income, which will benefit
Colchester taxpayers for years to
come.”
Councillor Mark Cory, Leader of
Colchester Borough Council. added:
“I’m delighted that Amphora Place 2
is now complete and that Aston Lark
has been able to fulfil its expansion
plans, in addition to retaining jobs in
the Borough. The new office is another
regeneration project that underlines the
Council’s commitment to maintaining a
vibrant and prosperous town centre.”
Peter Blanc, CEO at Aston Lark, said:
“When looking for a location to cater for
our company’s continued expansion,
Colchester was the obvious choice! We
are delighted with the look of the new
office which we hope will be a catalyst
for further growth in the region.”

Flexible working – how can
employers manage it effectively?

F

LEXIBLE working is when
employers give staff more
flexibility over where, when
and what hours they work.
Flexible working arrangements are
becoming increasingly popular,
and embracing flexible working
and promoting a healthy work-life
balance can help you attract and
retain the best talent.

Before you create a flexible working
policy, it’s worth considering your legal
obligations and how you plan to manage
flexible working requests. Businesses that
don’t deal with flexible working requests
correctly may be exposed to complaints
and liable for claims against them. You
may struggle to recruit and retain talent,
notice decreased job satisfaction amongst
employees and see greater incidences
of prolonged absence. In serious cases,
failure to manage flexible working requests
properly may result in tribunal claims
against your business.
Who can make a flexible working request?
All employees with at least 26 weeks
continuous employment have the right
to make a request for flexible working. A
request can include a change in the hours
that the employee works, the time the
employee is required to work and/or the
employee’s place of work. Employees with
less than 26 weeks’ service can still make
a request but the employer is not usually
obliged to consider this.
Can an employer refuse flexible working?
Employers must deal with flexible working
requests in a reasonable manner and
notify the employee of their decision
within three months.
Employers can refuse flexible working
requests on the following grounds:
• the burden of additional costs
• detrimental effect on ability to meet
customer demands
• inability to reorganise work among
existing staff

•
•
•
•

inability to recruit additional staff
detrimental impact on quality
detrimental impact on performance
insufficiency of work during the periods
the employee proposes to work or
• planned structural changes.
There is ACAS guidance on refusing
flexible working requests, but no definitive
statutory definition of what amounts to
‘a reasonable manner’. We recommend
employers take legal advice at an early
stage if a request is made and have policies
in place to demonstrate these if required at
an employment tribunal.
If a tribunal upholds an employee’s
complaint for failing to deal with the
request, they could be required to
reconsider the employee’s application and/
or award the employee compensation
of up to eight weeks’ pay, subject to the
statutory limit on a week’s pay (currently
£508 per week). They may also be exposed
to other claims by that employee, such as
sex discrimination.
What should I do if I receive a flexible working
request?
To minimise the risk of potential tribunal
claims employers should ensure that they
meet with the employee to discuss the
request, consider allowing the employee
to be accompanied to the meeting, and
conduct a risk analysis weighing up the
advantages and disadvantages of the
request.
Sex discrimination and flexible working
The manner in which an employer deals
with a flexible working request could lead
to a potential sex discrimination claim.
The ACAS guidance on flexible working
indicates employers and managers should
avoid making assumptions when assessing
these requests.
When assessing whether something is
discriminatory, the tribunal will look at
any discrepancies in the acceptances or
refusals of a flexible working request.
It will also consider the impact of any
decision made on the individual employee
concerned. If an employer has a blanket

Robert Whitaker, Tees Head of
Employment Law in Chelmsford,
explains what employers should be
aware of when negotiating flexible
working arrangements.
policy in place, a tribunal may uphold a
claim for indirect sex discrimination if in
practice the impact of that policy has a
greater impact on one sex over another.
If an employer’s policy is discriminatory,
their only line of defence is to show that
it had an objective reason, such as a good
business, commercial or administrative
reason.
Flexible working and constructive dismissal
Issues around flexible working requests
could lead to a claim for constructive
dismissal against your business.
Constructive dismissal is when an
employee feels forced to resign because of
the actions of their employer– for example,
refusing a flexible working request unduly.
The employee must show that their
employer has committed a fundamental
breach of contract that is sufficiently
serious to justify them resigning and that
they have resigned as a result of that
particular breach, either one event or a
‘last straw’.
It is important that employers deal and
respond to flexible working requests
appropriately and monitor and update
their flexible working policy on a regular
basis. This will ensure employers are not
caught out by these types of claims, and
will also enable them to reap the benefits
that a flexible working environment
provides, including attracting and retaining
the best talent for their business.

Two speakers at annual county lunch
THE Essex Chambers of Commerce
annual county lunch in December will
this year feature not one, but two highprofile speakers.
Once again it is being held at Stock Brook Golf
and Country Club in Stock near Billericay and
this year is sponsored by Chambers’ patron,
MAG London Stansted Airport. Guests will
hear from Ken O’Toole, Stansted Airport’s
Chief Executive, and Jo Fairley who was cofounder of Green and Black’s Chocolate.
Ken is currently overseeing major changes
taking place at Stansted which has seen
major growth in passenger numbers in the
last few years and the addition of new airlines
and routes. To cope with those increases the
airport is currently building a new arrivals

building alongside its iconic departures
terminal.
Prior to joining Stansted, Ken was in charge
of Manchester Airport. He has had previous
airline experience with Ryanair as Director of
New Route Management. His is a chartered
accountant and has worked at Credit Suisse,
First Boston and Irish retailer Musgrave
Group.
The second guest speaker is Jo Fairley, one of
the UK’s leading female entrepreneurs. After
becoming the UK’s youngest-ever magazine
editor at the age of 23, she set out on her
entrepreneurial journey in 1991 when she
co-founded Green & Black’s Chocolate, now a
$100 million a year brand.
She also contributes to a wide range of
publications from The Mail on Sunday’s

YOU Magazine to Telegraph Online and is
the author of more than 20 books including
Sweet Dreams: The Story of Green & Black’s.
She works as a brand consultant for a wide
range of start-ups and household names.
As well as hearing from these two very
different, but in a way complimentary,
speakers that we are sure will both entertain
and inspire you, guests will receive a prelunch reception drink of mulled wine or nonalcoholic mocktail followed by a three-course
meal, accompanied by wine.
The event takes place on December 5 from
11am-3pm. Tickets for members are £50
plus VAT and, for non-members, £65 plus
VAT. Tickets are available individually or as
tables of ten and to book your place go to
www.essexchambers.co.uk
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Bringing business
development courses to life

B

USINESS development is the
lifeblood of nearly every type
of enterprise, large or small,
regional or multinational. Unless
your business is developing, then it
is really becoming stagnant.
This is something the most forwardthinking military commanders could tell
you as being equally true when applied
to developing stratagems and battlefield
technologies. By using the setting of some
of the world’s most famous battles, you
can learn from the various challenges that
have been faced during historic military
campaigns.
Doing so means that it becomes easier
to identify the various hurdles your
organisation faces as it strives for growth.
Not only can you better understand the
issues that you and your team face, but the
various lessons that can be learned from
historic battlefields will also allow you to
overcome them.
This is the unique approach to business
development training we offer at Corporate
Battlefields, something that can be
summed up by the term, ‘diagnostic and
intervention’.
There are, of course, many different
approaches to business strategy training
and corporate development. However, it
is the implementation of diagnostic and

intervention techniques, as gleaned from
the lessons of the battlefield, that makes all
the difference with Corporate Battlefields’
approach.
Firstly, by understanding various battlefield
scenarios – either by visiting the location or
learning about them in your own office – it
is possible to analyse and diagnose the sort
of challenges that have been faced before by
others.
By discovering how these challenges
were met, your team can use similar
interventions in their own business contexts
or at least think about their obstacles in a
new light.
Bear in mind that the facilitators at
Corporate Battlefields don’t offer a mere
historic lesson. By empowering your team
to discuss historic battles, to diagnose them
and to get to grips with what interventions
have worked, they will necessarily apply
what they have learned and consider their
own challenges more deeply.
It is only by having an honest conversation
about organisational issues that any
business can truly develop, after all. As
such, our approach is to empower your
management team with greater moral
courage to do what is necessary to succeed.
The battlefield scenario is simply a trigger
mechanism for starting on this journey.
Maybe your sales team is missing its
targets? Could it be that your organisational
transformation plans have stalled? Are

Graeme Cooper, Managing Director
of Brentwood-based Corporate
Battlefields, explains how even the
smallest business can benefit from
the lessons of the battlefield.
some teams in your organisation failing
to communicate effectively with others?
Whatever the problem may be, our
professional facilitators will be able to get
you firing on all cylinders again by tailoring
a business development course to meet
your particular needs.
The likes of Boeing, Sky and Sanitech have
all benefited from our facilitators, who have
successfully enabled executives and key
employees to invoke their skills learned
from battlefield diagnostic and intervention
methods.
Only by identifying the true issues that
arrest business development is it possible
to make the right interventions that will
overcome them. As such, the battlefield
experience is a powerful business tool that
all enterprises can make use of.

We remove
commercial rubbish
simply, efficiently, cheaply

07748 628727

gandrwasteservices.co.uk

Waste carrying license
number CBDU187862

Commercial removals,
refurbishment, storage
or maintenance

Leadership and Management Trainers
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We are the experts who turn your business
problems into business-like solutions –
promptly, professionally and cost-eﬀectively

Developing Your People
For Improved Performance

A trusted Essex family-run business for
more than 30 years, our storage and
removal company can do it all.

www.rcla.co.uk
0844 5499007

01245 225420 www.allcrates.com

Good planning
is needed when
it’s time to sell
the business

W

HEN a business
or the owners are
thinking of their
exit routes, it is never too
early to start planning which
provides the best outcome
for the directors or partners.

Throughout the many years of a business
going through start-up and growth,
there’s probably no more emotional time
than when the owners decide it’s time to
move on - and how that should happen.
The thought of merging with a larger
business is somewhat daunting for many
operators because they have always
enjoyed the benefit of running their
own show and driving a business in the
direction they feel right at the time.
When approaching the exit junction, it is
something like a busy roundabout with
many different options to consider and

Mike Gray is Managing Director of
Dedman Gray Business Sales. It has
helped many experienced business
owners through the complicated
maze of deciding what their best exit
route should be. This can be a mindblowing experience as there are
many alternative options to consider,
as he explains here.

good advice is paramount at this stage.
Some directors prefer to retain the
freehold interest of their business
premises and once they have sold
the business on, they allow the new
operators to continue working from the
existing property base but taking a new
lease. The owner then has the on-going
investment benefit of the rental income
but no longer the responsibility of
running the business.
It often proves too much of a financial
challenge for a new business operator
to purchase the goodwill of a trading
business and also the premises at the
same time.
We have, at Dedman Gray, often advised
on the pros and cons of this approach
and some operators simply feel it is time
to move on all in one go and have no
further connections with their business
and property holding once they have
sold.

When a company acquires an ongoing business but the property is on
a leasehold basis, it can become more
difficult for main High Street bank
funding, as it would be offering less
security and sometimes therefore more
difficult to negotiate a sale.
Particularly in the world of
manufacturing, long-term operators
will remember all the research and
development they have embarked on to
improve and bring their products forward
during the years and have a natural
feeling of not wanting to let go of their
‘own baby’.
Much consideration should also be given
to key personnel who have contributed
for many years to the success of a
business to the point where it stands
today. In the latter years, does the
business require further investment,
particularly in new technology? Does the
marketing approach, which worked well
for the business in the early years, need
updating?
The timing of a retirement or business
sale is very important and business
operators should, at the earliest
opportunity, speak to their accountants
to consider what suits them best.
However, I would strongly advise that
the prime decision should be based on
timing, future involvements and funds
achieved rather than too much analysis
on the end taxable position. One of my
favourite recommendations at this point
is that the tax tail should not wag the
commercial dog.
Directors and partners need to very
carefully have these discussions with
professionals they can trust so that a
business can set out its plan before going
off in the wrong direction and therefore
not achieving the best outcome or sale
price in its particular market place.
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Online trading considerations

T

HE number of online businesses
is growing at an ever-increasing
pace. This has led to a multitude
of legal, regulatory and transparency
requirements.

I am often asked to review commercial
contracts and notices for online businesses.
Mostly, information will have been copied from
another website. Many fail to appreciate that
it is unlikely that the terms and conditions,
privacy notice, or other information from
another website will be suitable or appropriate
for their own business.
Some of the key aspects online business
owners should consider when starting up,
reviewing, or updating their operations and
their website are:
What constitutes a “commercial” or
e-commerce website?
Any website which gives information about
a company or a firm (including not-forprofit) could be considered as engaging in
e-commerce. Therefore a number of issues
should be considered by business owners when
they are planning or periodically reviewing
their existing operations and associated legal
obligations.
Intellectual property and websites
It is likely your website will be or has been
created by a web-designer, or perhaps a third
party has been commissioned to design
or modify your website. The first owner of
any copyright subsisting in such work will
be the author, i.e. the web-designer, not the
commissioner. It is important to consider
initially (ideally before the start of any website
project) the following questions:
• who has the overall control of the website

project, whether they have sufficient
authority to enter into contracts with
website designers, web-hosters and where
appropriate, with financial institutions who
will process credit card transactions?
• who owns the code and any materials in
relation to the website?
• is there any written contract with the webdesigner?
• has there been a written assignment of
copyright from the web-designer to the
business owner?
• have anyone’s IP rights been infringed?
• who has access to the “back-end” of the
site (will the web-designer’s assistance be
required every time a small change needs
to be made to the site)?
• who provides back-up services/disaster
recovery plan?
Key aspects to consider and address
• Contract formation - include: a clear link
to your business’ standard Terms and
Conditions, which must be freely viewable
and downloadable before acceptance; this
should include an “I have reviewed and
accept” box for the customer’s acceptance
after reading; a separate link to your
Privacy Policy or Privacy Notice informing
the online customers how their personal
data will be handled – www.ico.org.uk;
this should also include a separate “I have
reviewed and accept box”, in particular
where freely given informed consent is
being relied upon by the business a separate
link to your Cookie Policy
• Consumer contract regulations –
consumer’s right to cancel, among other
rights
• Data protection – IP rights, contractual
rights, regulatory requirements: Privacy
Notices – there is no such thing as a

Essex County Council delivers
apprenticeships and training to local
businesses in the following sectors:
• Business
•
•
•
•

Administration
Customer Service
Management
Accounting
Paralegal

• Supporting Teaching
•
•
•
•

& Learning in Schools
Residential Childcare
Childcare
Adult Care
Healthcare Worker

Veronika Koenig-Roach of lawyers,
Birkett Long, looks at the many areas
businesses should be mindful of when
trading online.

•
•
•

•
•
•
•

“standard” Privacy Notice (or policy); each
business must consider its own course of
dealings and the flow of personal data,
including any international transfers (out
of EEA)
Electronic marketing rules - www.ico.org.uk
Advertising, including through social sites
– www.asa.org.uk
Credit card capabilities – you must consider
terms and conditions (including any regular
validation or audit requirements of the
card company and/or merchant) – www.
pcisecuritystandards.org
Carrying on online business in another
jurisdiction
Use of web-links/hyperlinks – consent of
the copyright holder may be required
Cyber-security – continued risk
assessments/appropriate insurance
The Equality Act 2010 (in respect of
making websites accessible to those with
disabilities).

Apprenticeships Great for Business!
Apprenticeship funding can be used for existing employees
wishing to develop their skills within the workplace for a new
role, a promotion or to support additional work/responsibilities.
If you wish to recruit a new apprentice into your organisation we
can help you with this too. We will advertise the vacancy and send
you suitable CVs for shortlisting. New apprentices can be employed
on the minimum apprenticeship wage during their first year.
Other training programmes including Free maths and English
courses are also available.

For more information on any of our programmes please contact us: 03330139502 | acl.nostoppingme@essex.gov.uk
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Water companies collaborate to
solve joint regional challenges

T

WO of the country’s
leading water companies
are coming together in an
industry first to present one of
the biggest innovation events
that the eastern region has ever
seen.
Anglian Water and Essex & Suffolk Water
will present Innovate East, a three-day
event at Trinity Park Showground, Ipswich
on 10, 11 and 12 September 2019. Bringing
together some of the most creative and
progressive minds from across the globe,
attendees will be encouraged to unlock
new ways of thinking in a unique and
exciting environment.
Innovate East will challenge utility
experts, academics, engineers,
scientists, commercial businesses,
students and customers to work
together to develop solutions to
a number of challenges currently
facing the water industry, the region
and society, through a series of fastpaced ‘sprints’ and ‘hackathons’.
Sprints allow for a solution to be
created and tested in the space of
a few days, shortcutting lengthy
learning processes. Hackathons
utilise the skills of computing experts
to collaborate on a software project,
with the aim of creating a functioning
product by the third day.
Heidi Mottram, Chief Executive of
Essex & Suffolk Water said: “I’m really
looking forward to welcoming people
from around the globe to Innovate
East, bringing some of the world’s
leading innovative minds together to
develop collective solutions for the
benefit of our customers now and
many years into the future.
“The pace of change is now huge,
with new technologies arriving all
the time and the expectations of our
customers rising. Therefore, it is vital
that as an industry we are working
together to provide the best services
we can.
“Collaboration is critical to
delivering innovative solutions for
our customers, environment and
communities, and great ideas come
when you bring people of all different
backgrounds together to take a
fresh look at some long-standing
challenges.”
Peter Simpson, Chief Executive of
Anglian Water said: “We live in a
volatile and uncertain environment
where change is constant. This, of
course brings challenges but also
tremendous opportunity. To prosper

we must work more closely together than
ever, unlocking greater levels of innovation
and collectively finding solutions to
national and global problems.
“At Anglian Water we are constantly
exploring, learning and evolving so we
can continue to be a water company fit
for the future. We want to attract the
brightest and most collaborative minds to
the east to work on tackling the challenges
and opportunities we face so we can find
solutions which benefit everyone.
“The big ideas we generate through
Innovate East will be game changers. We’re
excited about working with everyone
involved and unlocking ideas which will
make a real difference to our customers,
our environment and to wider society as a
whole.”

Innovate East will address major challenges
that water companies and other large
organisations are facing, such as water
scarcity, climate change, protecting the
environment and delivering for customers.
The event will bring leading thinkers
from across the globe to create innovative
solutions in the following four main
themes –
Social Purpose – Exploring how
companies can make a real impact in
their communities, raising the level of
digital skills amongst young people and
addressing how we can become a more
sustainable society.
Natural Capital – The environment is
everyone’s responsibility and some of
the most pressing challenges facing the
east of England centre on our natural
surroundings. Attendees will explore
how the relationship between
agriculture, water and energy
can allow biodiversity against the
backdrop of climate change.
Digital Twins – A digital twin is a
digital replica of a physical entity.
There will be billions of things
represented by digital twins over the
next five years, so Innovate East will
look at how the water industry can
evolve further to sit at the forefront of
the transformation
Leakage – Water companies are
already using innovative technology
to reduce leaks, but how can they
take bigger steps to cut waste
further? Sprints and hackathons will
target how significant steps can be
taken in the war on leakage, and how
inspiration can be drawn from other
sectors.
As well as the series of sprints
and hackathons there will also
be a number of complementary
activities at Innovate East, including
a live climate change-based STEM
challenge involving 60 pupils, live
streamed to another 600 pupils
around the region.
Essex & Suffolk Water and Anglian
Water are both members of the
‘Leading Utilities of the World’
group, which represents the world’s
most forward-thinking water
and wastewater companies and
recognises how they are leading
the way for innovation in the water
industry. Innovate East will bring
global thinking to the region to
complement the breakthrough work
that is already being achieved.
More announcements on Innovate
East will be made over the coming
weeks. You can register your interest
in the event and find out more at
innovateeast.org.uk.
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Employers cannot
take short-cuts with
investigations

T

WO very recent judgments
in the Employment Tribunal
are a salient reminder for
employers that they cannot take
short-cuts with investigations.
Both cases echo what has been said by
the Employment Tribunal on previous
occasions; a fair and reasonable
investigation into disciplinary matters
and grievances is essential to enable an
employer to make fair and reasonable
decisions.
In the first case, S v Tesco Stores Ltd,
a 17-year-old female employee made
allegations about Facebook messages she
had received from a male colleague.
At a disciplinary hearing, the male
colleague alleged the conversations were
banter between two adults. However, the
comments were found by the hearing
to be inappropriate and sexual and
the colleague was dismissed for gross
misconduct. He challenged his dismissal.
The Employment Tribunal stated during
the judgement that “Tesco, having failed
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to carry out a proper investigation, did
not have reasonable grounds upon which
to base their decision as to the claimant’s
guilt.” Ultimately, Tesco’s flawed
investigation procedures meant that a
fair dismissal was not possible.
Meanwhile, it was reported on June 24
that the London South Employment
Tribunal made an award of compensation
following a crematorium worker’s
claim for religious discrimination and
harassment when a manager commented
that “white people wouldn’t want to be
buried next to a Muslim”. The Tribunal
had previously found the investigation
into complaints about the manager gave
no thought to issues of harassment or
discrimination but was focused only on
whether the comments had been made
to the worker who raised the complaint
(which they had not).
The claimant was awarded just under
£7,000 in compensation, having brought
claims against the local authority
employer and the manager, personally.
With the number of cases being brought
before the employment tribunal on

Jolyon Berry, employment law specialist
at Colchester-based legal firm,
Thompson Smith and Puxon, stresses
the need for companies to undertake
thorough investigations when a
complaint is made.
the rise, it is more important than ever
that employers ensure their managers
know how to conduct an investigation.
The limit of compensation to unfairly
dismissed employees is capped at a year’s
salary or just below £86.5k if lower, but
not capped at all if there is a successful
claim for discrimination.
In-house training courses for
organisations are available from TSP
Learning. The courses are designed to
ensure your managers keep up to date
with current employment law and its
practical application in the workplace.
Investigations, Active Listening and
Interview Technique is just one of the
courses available.

How investing your own
money in your business
could save you tax

M

Y clients George and Betty
are careful not to mix their
own money with that of
their limited company. If their
business needs finance, they will
go to their business bank and ask
for a business loan.
They are normally happy enough to offer
a company debenture or even a personal
guarantee but really object if they have
to give security over their own home.
Unfortunately to get the better rates
they often have to give that security but
the bank’s rates will still often be double
or treble those available on their home
mortgage.
The simple reality is that their home is still
at risk, so should they instead use their
personal mortgage to raise funds for their
company?
They will get tax relief on the interest they
have incurred personally so that’s one
worry resolved. Yes, they have to claim it
back on their personal tax returns whereas
if the company borrows from its bank the

interest will be tax deductible within the
company so there is a slight additional
administrative burden. They are already
doing a tax return each so just a small
additional entry.
Can the company pay them interest?
Yes, of course it can. So, in theory if the
mortgage interest is £500 per month and
they charge their company £500 per month
then there is no profit and therefore no tax.
Yes, I know that the company must deduct
tax before it pays the interest but let’s not
complicate the issue further at this stage.
Can they make a profit by charging a higher
rate of interest? Yes, absolutely. Their
mortgage is secured on their home so is
low risk to their mortgage lender, hence
the very low rates. However, an unsecured
loan to a small limited company is high risk
and therefore a commercial rate of interest
could be ten times their mortgage rate.
So why should they bother making a profit
on the interest when they can currently
use dividends to extract their income
from their company? Because currently
all dividends over £2,000 a year each will
attract a “dividend surcharge” of 7.5% so

Peter Disney of Colchester-based
accountants, Wood and Disney, looks at
the benefits of using your own money,
not the bank’s, to fund your business.

paying a legitimate interest charge will
mean a reduced tax bill.
Let’s consider a simple scenario.
George and Betty currently take dividends
of £25,000 each per annum. From 6th April
2019 this will cost them an extra £3,450 in
total every year. If they can both replace
£10,000 of their dividend with £10,000 of
interest they will save more than £1,500
between them every year.
Still concerned about security? Then
George and Betty can take out a charge
over the company’s assets.
So potentially two big problems
experienced by small businesses, the
difficulty in borrowing money from the
bank and the increased tax cost in taking
dividends, solved. Interested?

Hylands Estate oﬀers an
impressive setting for holding
Business & Corporate events.
Surrounded by 574 acres
of peaceful parkland, our
opulent period interiors within
the house and our crisp,
contemporary Grand Pavilion
can provide the perfect setting
for you business event.
• Rooms available from 10 300 delegates.
• Competetive delegate rates
• Excellent transport links
• Free WIFI
• Free Parking

www.hylandsestate.co.uk | 01245 605500 | hylands@chelmsford.gov.uk
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College hosts popular
business expo

F

URTHER Education colleges
are often associated with
school leavers, but did you
know Chelmsford College helps
more than 300 businesses in
Essex and has more than 1,900
adult students aged over 18?
Chelmsford College recently sponsored the
Networking Essex Expo at the end of July.
On possibly one of the hottest days ever,
more than 70 members of the 100-strong
membership organisation showcased their
businesses with exhibition stands and
around 400 members and guests attended
on the day.
Expos such as these organised by Aaron
Desmond with the Networking Essex group
provide an opportunity for business owners
and entrepreneurs to meet new people,
build brand awareness and establish longlasting relationships.
Sarah Hamilton, Director of Business
Services at Chelmsford College said: “We
were delighted to sponsor the Networking
Essex Expo held in the Dovedale Sports

Centre. It’s essential for us to connect
with industry professionals so we can
hear what’s most important in training
the next generation. We can support
local businesses with apprentices, work
placements, Levy funding support and most
training needs.”
Aaron Desmond, founder of Networking
Essex said: “I have worked with the college
during the past ten years with community
projects aimed at youth employment and
apprenticeships for both Chelmsford City
Football Club and local businesses and
have found them able to deliver the needs
to both their students and employers alike.”
Chelmsford College welcomes connections
with new and established businesses.

During the past six months they’ve been
strengthening their online network using
LinkedIn to build relationships and find out
more about what’s important to business
people in Essex. Employers are invited to
join the college to deliver talks, take part in
Insight into Industry days and progression
fairs, provide work experience placements
and mentoring. This is part of an ongoing
commitment the college has, not only
to fulfilling the Government’s Gatsby
benchmarks but also in contributing as a
key stakeholder in a strong community and
ensuring their students are well connected
and have access to first-class opportunities
in industry.
In recognition of supporting fledging
businesses and start-ups, the college is
launching a new Level 4 Professional
Diploma in Creative Enterprise this
September. This qualification promises to
help build your professional practice and /
Laura
Thomas
or set up as a freelance
consultant.
Local business people are also invited to use
the college’s Princes Room Restaurant as
a venue for business meetings, with lunch
available on Wednesdays and Thursdays
from 12 noon until 2.30pm.

Accountancy may be
a numbers game, but you’ll
never be just a number to us
Griffin Chapman – the accountancy firm
that treats you as an individual
The difference is personal
Proud sponsor of

Proud member of

01206 842000 info@griffin-chapman.co.uk www.griffin-chapman.co.uk
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Meet the man who
just can’t say no
S

TEVE Shore is the man
who can’t say no – but
the man who wants
businesses to say yes to
Chelmsford City Football Club.
Steve has just completed the takeover of
the football club after serving as a director
and chairman during the past two years,
and now he is calling on the local business
community to help him turn his vision for
the club and the wider community into a
reality.
On his LinkedIn profile, Steve is described
as “a senior business leader with an
extensive financial services, marketing
and distribution career to date delivering
strategic change and business growth,”
which only scratches the surface. As well as
running Chelmsford City Football Club, he
is a director of Chelmsford City Racecourse,
a director of Bet Solutions International, a
trustee of the Animal Health Trust charity –
oh, and then there’s his day-job as a senior
player in the life and pensions insurance
industry.
“I guess I’m just one of those people
who doesn’t like to say no to anything or
anybody,” said Steve. “I like a challenge and
I like to help whenever I can, so taking over
at Chelmsford City Football Club certainly
ticks both those boxes. There’s great
potential here and we’re starting with a
clean slate. The club is now virtually debtfree so the challenge I have set myself –
and it will be a tough challenge – is to make
the club self-financing by the end of the
2020/21 season.”
So, no time for messing around then – and
the means to this noble end, Steve stresses,
is the involvement of the local business
scene as part of this large community
involvement programme.
“I urge local businesses to look at what
we are trying to do here and to want to
be part of it. Anyone investing money
into the club can do so now safe in the
knowledge that it will be used to move
the club forward, not to simply pay off
debt. Of course, businesses don’t have to
invest to help the club. One of the biggest
contributions businesses could make is to
regularly use the facilities we have on offer
here at our Melbourne Park Stadium. It’s a
perfect venue to hold meetings or events,
with ample free parking. We can arrange
bespoke corporate opportunities, both on
match-days and non-match-days. There’s
also sponsorship packages, everything from

the match-ball upwards,” added Steve.
Talking of sponsorship, the National League
South club has a new main sponsor for the
2019/20. Steve said: “I am really excited by
our new partnership with Texo Scaffolding
who will be our main shirt sponsor for
the next two years. Texo Scaffolding is a
great local company that has grown from
strength to strength during the past few
years and we are proud that they have
chosen to partner with us. Totesport.com
is continuing its support for the club, taking
over the back of shirt and we are pleased
to announce McDonalds as a new shirt
sponsor also; taking the spot on the sleeve.”

“Spartans CFA has shown what can be
achieved if the will is there – when football,
the local community and business come
together. This is where I want to take this
football club. There’s already a lot of great
things happening here at the club. We have
more than 300 youngsters playing in our
youth teams, we have the England Walking
Football captain, Spencer Pratten, playing
for us, a team for people with disabilities
and several excellent ladies’ and girls’
teams – but what we need to do is pull
it all together. The potential is huge and
we can create something very special for
Chelmsford.

Robert Hayward, Managing Director of Texo
Scaffolding, said: “Texo is a big supporter of
sport and I found the vision for Chelmsford
City Football Club really interesting and as
a local Essex company, I want us to play
our part and be in at the start of what will
become a great asset for the City.”

“What people want now is stability
and belief. My aim is to build strong
foundations which will enable us to grow,
and I’m looking for local business people
who want to become part of that journey
and enjoy the benefits that come from
working with other like-minded people.

The larger community involvement to
which Steve alluded will be overseen by a
new charity to be established by the club.
Part of its remit will be growing talent
through an academy. Steve’s model for the
charity and community involvement is the
Spartans Community Football Academy in
Edinburgh, which generates more than £1
million to run its programmes. A quarter
of this comes from the local business
community with further grant funding
from organisations such as Children
in Need, money which is re-invested in
improving the lives of local people.

“Ultimately, it would be great to build a
new purpose-built stadium with facilities
for the whole community and get the club
up two divisions into the Football League.
I appreciate the more successful the club
becomes, the more attractive it becomes
for businesses to get involved. My message
today though is be bold and be in at the
start of the journey – come and talk to
us, experience our facilities and, together,
we can really put this club on the football
map.”
Now, who can say no to that!
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KINGSWOOD GROUP

Leading the way in HR Recruitment & Consultancy
Based in Colchester, we provide both HR Recruitment
and specialist HR Consultants to work with
businesses across Essex, London and Suffolk.
We pride ourselves on our strong local HR network
and market knowledge to truly understand your
bespoke HR requirements.

For a confidential discussion,
please contact Sarah or Gail at
consulthr@kingswoodgroup.org
or call us on 07743 864737.
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ISO certiﬁcation
can help you succeed
as a business

ISO Certification | Support
Save time and money

O

NE short-term expense is a small price to pay
for the long-term rewards ISO (International
Organisation for Standardisation) certification
provides, a leading ISO consultant has claimed.
Douglas Thornton, of Walton-based ISO certification specialists, DTC
Consulting, said: “With ISO certification, set benchmarks and formal
targets for your business which will prevent you from making the
same mistake twice. Errors are a drain on both your finances and
your reputation.
“Develop processes which support your requirements as a
business by improving quality consistency and maximising
profitability. Improve your product quality by setting clear objectives
and providing better tools. Your customers will be happier and
your employees will be more productive, resulting in a positive and
professional working environment.
“With certification you could gain international recognition, which
can then be used to promote your products and services world-wide.
You’ll be able to compete for new customers and illustrate to them
that your business can meet their requirements.
“The main reason people don’t consider ISO certification is cost. Not
only are there certain grants for industries to help fund certification,
but my proven methodology is designed to save you months of time
and energy.
“Each consultancy is personalised to your business and your
industry. I aim to simplify the process by focusing on the results you
want to achieve through certification,” said Douglas.

Become process driven in line with the requirements
Demonstrate ability to meet customer requirements
Gain an internationally recognised standard
Promote a professional culture with higher
employee morale
Book a 30 minute consultation
www.douglasthornton.co.uk/book-a-consultation

01255 672998

Recruit an apprentice now for a September 2019 start
With the end of term fast approaching, now is the perfect time to advertise your apprenticeship
vacancy and stay a step ahead of the competition.
As part of our service to you, we support your business with advertising vacancies, managing applications
and matching prospective candidates already known to us.

Taking on a 16-19 year old apprentice in September?
Why not offer them an industry specific work placement?
16-19 year old students following a technical education route are now entitled to a quality industry
placement with a duration of between 45-60 days, following a commitment by the department of
education (DfE). For employers this will also provide a fantastic opportunity to get to know your
potential future apprentices and ensure that they are the right fit for your organisation. You will
become a recognised *Industry Placement Employer* and there is no obligatory cost to
your organisation.
Growing our next generation
Want to know more?
of talent from the ground
up with the aid of first class
If you are interested in becoming an Industry Placement Employer, our team will work
with you to assess your business needs and find the most suitable options for you.
educational establishment
Colchester Institute.

� 01206 712043 � business.solutions@colchester.ac.uk

Home colchester.ac.uk/cibs

Phelan Construction

1
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Happy 60th anniversary
In October, Essex Wildlife Trust celebrates its 60th anniversary. BusinessTime in Essex is proud to be a corporate supporter
of the Trust and in this special three-page feature, EWT’s Corporate Coordinator, Karen Dixon, explains more about the
Trust’s work and the benefits of corporate support. Karen and BusinessTime in Essex Editor, Peter Richardson, would
like to thank those corporate members who have supported this feature. BusinessTime in Essex is donating 25% of the
advertising proceeds from this feature to EWT.

B

IRTHDAYS are always
special occasions and
landmark anniversaries
are even more worthy of
celebration.
It’s amazing to think just how far the
Trust has come in 60 years and
hard to imagine how things
must have looked to
those Essex pioneers
back in 1959. It takes a
great deal of courage,
determination and
self-belief to start
something from
scratch, particularly if
it’s bucking a trend or
challenging convention.

set up the Essex Naturalists’ Trust
(which became Essex Wildlife Trust in
the early 1990s) might not have felt
particularly brave at the time, because
they were merely following their
passion, but there is no doubt they took
a leap of faith and were probably seen
by many people as quite radical.

The volunteers that

Contract & specialist
cleaning services,
delivering a fully rounded
bespoke service
throughout East Anglia.
Discover Monthind Clean
and our range of contract
cleaning services:
> Commercial Cleaning
> Window Cleaning
> Specialist Cleaning
> Biohazard Cleaning
> Janitorial Supplies & Consumables

www.monthindclean.co.uk
Colchester 01206 215300
Cambridge 01223 438118
Norwich 01603 710101
Gorleston 01493 603175

The political, financial and social
landscape is undoubtedly
a very different place
60 years on and the
way that we achieve
success has definitely
had to move with the
times. For many years,
conservationists saw
a network of reserves
as really being the only
way truly to protect
species or landscapes,

Sculpture trails, cafés, ecotourism,
corporate partnerships, forest schools
and social media may not have been on
the agenda back in the early days, but
as an organisation, it’s fundamentally
important that we have been able to

From our offices in Basildon, Chelmsford and Southend-On-Sea,
our expert team of over 150 chartered accountants and tax
advisers work with businesses and individuals across Essex to help
them realise their potential and achieve their aims.
Our approach is designed to:
■

Save you time and money with valuable and practical
accountancy services

■

Translate what your accounts mean for your business

■

Help you plan for the future and achieve your goals

■

Increase your profits

■

Find solutions to the challenges your company faces

We provide regular updates via blogs, briefings and newsletters,
which you can sign up to receive at www.rickardluckin.co.uk/subscribe

BASILDON
01268 548127

CHELMSFORD
01245 254200

SOUTHEND
01702 347771

Suite 8, Phoenix House,
Christopher Martin Road,
Basildon, Essex
SS14 3EZ

Aquila House,
Waterloo Lane,
Chelmsford, Essex
CM1 1BN

7 Nelson Street,
Southend-on-Sea,
Essex
SS1 1EH

Rickard Luckin is a member of MGI Worldwide, a Top 20 international accounting network of independent
audit, tax and accounting firms, which brings together the expertise of some 6,000 professionals in over 300
locations around the world. Our membership enables us to keep abreast of important new developments,
while providing a seamless international service to any of our clients looking for support abroad. For more
information visit www.mgiworld.com/

www.rickardluckin.co.uk
PASSIONATE
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whereas today we use a whole suite of
tools to engage, inspire and educate,
still with the overall aim of protecting
wildlife around the county.

PERSONAL

PROFESSIONAL

y to Essex Wildlife Trust
evolve our way of getting across our
message and highlighting the value
of wildlife and wild places, to an
increasingly varied audience.

organisations. It is one of the largest of
the 47 county wildlife trusts that work
together throughout the British Isles as
The Wildlife Trusts.

Essex Wildlife Trust is the county’s
leading conservation charity. It has
more than 37,000 members, manages
and protects over 8,400 acres of land
on 87 nature reserves, two nature parks
and runs 11 visitor centres. The aim
of Essex Wildlife Trust is to protect
wildlife for the future and for the
people of Essex.

Wildlife in Essex needs a voice more
than ever before and we’ll be shouting
loud and proud to protect our natural
heritage for the next 60 years!
Highlight of our 60th anniversary
celebrations is welcoming back Steve
Backshall to the marquee at Abbotts
Hall Farm in the evening after the
AGM on Saturday October 5. Steve is
passionate about the wild world. As an
explorer, wildlife enthusiast, all-round
daredevil, adventurer and presenter, he
is such an entertaining speaker!

It is supported financially by members,
local businesses and grant-making

Steve Backshall

Steve will be giving us a fascinating
talk on his recent series ‘Expedition!
Voyages to Undiscovered Places’, his
life with wildlife and the incredible
Deadly 60 TV series, where he and his
camera crew travelled the globe in an
attempt to find 60 of the ‘most deadly’
animals. Steve will be signing copies
of his books, which will be available
to buy, and helping to draw the raffle.

Fed up with
the hassle
The “go-to” specialist recruiter for Essex that brings
business and talent together offering specifically tailored
solutions geared around your business and its culture.

Manufacturing & Industrial

Sales & Customer Service

Engineering & Technical

Administration & Finance

To find out more on how One to One Personnel
can support your staffing needs and save you time
and money call us now for a free consultation.

There will be food and drink available,
too!
Tickets for the event are limited and
priced at £20 for adults and £15 for
children. Further info on 01621 862964.

Call us: 020 3328 3400

of finding and securing
the right people for
your business?

Logistics & Supply Chain

EWT’s Corporate Coordinator, Karen Dixon

01702 46 44 44

Gemini Office Solutions
supply and maintain
Managed Print Solutions &
Multifunctional Print/Scan/
Copy devices nationwide.
We are brand independent enabling a bespoke
solution for each client with particular focus
on sustainability, control and best value. Our
consultative approach ensures a thorough
understanding of our client’s needs at both the
commencement and during the contract period.
Particular focus is given to sustainable,
environmentally efficient brands – with some
products offering 96% less energy/94% less
waste/92% less CO2 than the majority of others,
plus zero ozone emissions.

121personnel.co.uk

Contact us to discuss your existing or future
requirements or to get a free audit
020 3328 3400 or info@geminioffice.co.uk
or visit www.geminioffice.co.uk
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Membership means business

I

NVESTING in wildlife is good
for Essex and will deliver
real benefits to you and your
business. As a local business
leader, you have a key role to play.

Most business leaders today understand
that social responsibility enhances
corporate reputation and have already
formulated an environmental strategy for
their company.
A strong, visible commitment to
conservation helps companies to attract
and motivate good employees and
investment in the local environment brings
commercial benefits as well as public
recognition.

Let Essex Wildlife Trust promote your
involvement, acknowledge your support and
advertise your business to other companies
within the county, while helping us to protect
wildlife and your environment. Different
level packages are available as follows:

Silver membership, £200 + VAT
• Use of Corporate Membership logo
Framed certificate
• Invitation to corporate events
• Trust guide
• Superb Wild Essex book covering all
reserves/open spaces
• Businesswise magazine twice a year
Two copies of EWT magazine three times
a year

Gold membership, £450 + VAT
• In addition to silver, benefits include
use of Investors in Wildlife logo, your
company logo and link on Trust website
and opportunity to use Visitor Centres
for business meetings free of charge
(excluding May, June and July).

Platinum membership, £900 + VAT
• In addition to silver and gold, benefits

include free advertising at all Trust
Visitor Centres and preferential rates
through ecology consultancy.

Platinum Plus membership, £2,000 + VAT
• A bespoke package built to your
company requirements. Additional
benefits to all those set out above,
including free corporate team day,
publicity opportunities and staff
engagement.

Bronze level, £100 + VAT
• Entry level aimed at small enterprises –
details on request
For further information on corporate
membership, please call Karen Dixon on
01621 862960 ext 3013 or 07519 119692.

We have a team of hand-picked professionals to take
care of your air and water hygiene management

Services –
• Legionella Risk Assessments
• Kitchen Grease Extract Cleaning
• Water Tank Cleaning & Disinfection
• Ductwork Cleaning
• Water Monitoring & Sampling
• Fire Damper Drop Testing
• Remedial Works
• Certiﬁcation & Comprehensive Reports with
Pre and Post Photographs
Please call us today to see how we can help
you and your business ensure compliance
Call 01268 726 332
Email info@hygienecontracts.com
Web www.hygienecontracts.com
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Change in funding
on the apprenticeship
landscape

A

T South Essex
College, we have
all the information
businesses need about
funding and how employers
can access vital funding to
address their skills gaps.

It is without doubt that investing in your
workforce will impact on your bottom
line. If you have a skilled workforce
which feels invested in, its productivity
and loyalty will impact positively on your
business output.
The landscape of apprenticeship funding
has changed significantly in the past
two years and, as leaders within Essex,
it is important we embrace change
and ensure we create a strategy that
continues to allow SMEs to access
apprenticeship funding. It is imperative,
as leaders in south Essex, we take the
lead and ensure as much of our own levy
funds are released to support the skills
agenda in our local communities. You
can take the lead on this by agreeing to
release your unspent levy. South Essex
College is leading the way in creating the
pathway for you to do this. Our objective
is to build a network of ‘Levy Employers’
to share their levy, enabling both SME
employers and employees to benefit
as the economy grows. The success of
the local economy through sharing and
using local supply chains will create
local job opportunities and the growth
we all want and need.

funding available for SMEs that could
run out – this means SMEs will not
be able to access vital apprenticeship
funds
• the message from ministers is very
clear: “levy payers need to release
as much of their unspent fund as
possible and make sure SMEs utilise
this precious money wherever
possible.”
Why share your levy?
Essex Chambers of Commerce and
employers all committed to work
together to increase investment in our
area and to support and upskill as many
people as possible to meet employer
needs.
The Government has reduced (since
April) the amount of non-levy funding
available to colleges and other providers
across the country by more than 50%.
This has reduced the apprenticeship
numbers employed by SMEs and micro
businesses. The south Essex employer
base is predominantly SMEs so this has
hit south Essex apprenticeship numbers
very hard.

Joanne Giles, from South Essex
College, issues a rallying call
to employers to capitalise on
apprenticeship funding and help
address the skills gap.

The Government has agreed that levypaying employers can share up to 25% of
their levy pot to support other non-levy
employers to recruit apprentices. Sharing
your levy stops the vital cash being
absorbed back into the Government
treasury. South Essex College will work
with you to support this process as well
as recruiting both the employers and the
apprentices.
We believe this strategy will support
local SMEs to recruit apprentices and
develop the skill base of the local
population.
What do you need to do?
If you want to share or you want to
discuss apprenticeships, please make
contact with either the college or Essex
Chambers of Commerce..

Here are the facts:
• £400 million went unspent from levy
accounts last year and was absorbed
back into treasury. This is a criminal
waste of money which should be
totally focussed on apprenticeships
and the development of your
workforce
• in March 2020, SMEs will be able to
access funds through their own DAS
accounts. However, there is no ‘new
money’ in the system
• colleges have small amounts of

Joanne Giles on an employer visit to CNH Industrial in Basildon.
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Call: 01702 311037 Visit: www.dedmangray.co.uk
103 The Broadway, Thorpe Bay

Businesses For Sale
Nightclubs, Bars and Restaurants

Chelmsford, Essex

Seafront Position, Essex

Ingatestone, Essex

Restaurant over 3 floors - Leasehold
- 6,000 sq.ft. in town centre location

Public house/carvery - Leasehold
- 8,800 sq.ft. with 10 letting rooms and car park

Italian restaurant and bar - Leasehold
- 4,500 sq.ft. in Grade II listed building.

Price: Offers Circa £75,000

Price: £149,000 Leasehold

Price: P.O.A.

Thetford, Norfolk

Southend – Chameleon Nightclub

Basildon, Essex

U.S. Themed restaurant - Leasehold
- 3,750 sq.ft. with 200 covers

14,670 sq.f.t

Detached themed restaurant
- Leasehold - 6,000 sq.ft. with 250 covers

Price/Rent: P.O.A.

Price: P.O.A.

Price: P.O.A.

Southend-on-Sea, Essex

Leigh-on-Sea, Essex

Southend-on-Sea, Essex

Nightclub/bar - freehold or to let
- 6,700 sq.ft. with 4am licence.

Public house and restaurant - Freehold
- 2,500 sq.ft. with flat above

Celebrated bar/restaurant - Freehold
- 4,000 sq.ft. over two floors.

Price: £850,000 Freehold

Price: £650,000 Freehold

Price: £750,000 Freehold

…experience is everything
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Don’t bank on
automatically getting the best deal

B

ANK clients are losing
billions a year by
holding money in poorpaying deposit accounts
or overpaying for banking
services and facilities.
It has previously been estimated that more
than a third of savings accounts held by
depositors, dubbed ‘zombie accounts’, pay
0.20% interest or less. This compares with
the best-paying accounts which offer, in
some cases, in excess of 1.00%.
Previous studies by Which? have found
more than a third of depositors had not
switched their savings because they did not
think it would make a difference. Threequarters of people surveyed also thought
banks did not do enough to help savers get
a good deal. The group’s analysis suggested
there was a differential of billions of
pounds a year between the amount savers
would have received if they were all paid
the average interest rate and the amount
they would have received if they all had
money in a top-paying account. According
to the previous research by Which?, more
than 80% of the easy access savings
accounts on the market could potentially
be ‘zombie accounts’.
Savings accounts are also not the only
place where personal clients are said to
be receiving a
bad deal, with
many people
completely
unaware of
the costs of
some high end
‘Private Banks’
who like to
charge wealthy
clients for their
services, yet in
some cases do
not do much
to warrant the
fees. There is a
high number of ‘high net worth’ individuals
who are not even aware of whether or not
they actually pay any charges at all, or
what the charges relate too.
Aside from the Private Banks charging
for the pleasure of a remote, faceless
telephone-based ‘relationship manager’

who is employed only to ‘sell’, some high
street retail banks also offer added value
accounts (AVAs). A set monthly fee is
charged here, for various different benefits
such as travel insurance, breakdown
cover and mobile phone insurance. These
benefits, when used correctly and kept up
to date, can be of true added value and can
save you a lot of money. However with the
well-known saga of the PPI scandal set to
come to an end this year and the claims
window finally closing, new approaches
are being made by the same claim firms
to search out those that currently hold or
have held an AVA. The intention here is to
check whether or not the person paying,
actually truly knew what they were paying
for. This is likely to be something that will
rumble on for some time and will of course
put more scrutiny on banks that offer, or
have previously offered these accounts.
Business and charity clients do not escape
the unknown or the unwarranted charges
either, with many directors and trustees
being unaware what they are being
charged for their everyday transactions,
cash deposits, foreign exchange and online
banking arrangements. Either due to
lethargy, blind loyalty or the sheer pressure
of running a business or charity, many of
these customers do not have the time or
the inclination to visit their banks and ask
for this information. In some cases, those
who do want the information simply do not
know how to
get it.
During my
career, I’ve
worked for five
different banks
in various
positions and
have regularly
come across all
of the above.
I’ve always
prided myself
on being easy
to get hold of,
straight-talking
and have gone out of my way to ensure I
meet all my clients, that they know how
to reach me and my team and they know
I will always do my best to find them
the best possible deals. All banks are, of
course, seeking profits and shareholder
return - this is never hidden. However, I

Chris Morgan is Colchester-based
Local Director for Metro Bank. He’s
also a director of Our Colchester, the
organisation running the Colchester
BID, and a trustee of The Robin
Cancer Trust. Here, he urges bank
account holders to spare some time
to review exactly what they’re
getting from their bank – because it
could earn them a lot of money and
save them a lot of stress.

have found some banks do unfortunately
forget to ensure the clients are at the heart
of everything they do and that the people
they employ are set up to really be able to
truly help customers. Customers should
know who to get hold of and how to get
hold of that person and should always be
aware of what they are paying for and what
is being received in return.
Some people will value service over cost,
others are purely cost or rate-driven.
Either way it is so important the required
information is always transparent and
readily available as this is what will allow
the customer to make informed decisions
when it matters. I urge anyone reading this
to make time at least once a year to block
out your diary and sit down to review all
of your banking arrangements to ensure
you are fully aware of what is in place, that
things are still relevant and required and
that the costs, returns and service levels
are true value for money.

Contact
07815 502605
chris.morgan@metrobank.plc.uk
www.metrobankonline.co.uk
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Essex Police launch
Town Centre Teams

E

SSEX Police launched
23 Town Centre Teams
across the county in
June, marking the start of
more officers across the
whole of Essex.

This growth is part of the force’s
dedication to visible, frontline
officers, making for a safer county
and stronger relationships with
the public.
Recognising the county is not just
towns, in September Essex Police’s
established Gypsy Traveller and
Rural Engagement Team (GTRET),
which focusses on policing in
our rural communities, will
also be growing with four new
police constables and a sergeant,
followed by additional officers in
early 2020.
Rural communities face unique
challenges and the new officers will work
with partner agencies and residents to
tackle issues such as unauthorized traveler encampments,
hare coursing and flytipping.
Chief Insp Terry Balding, newly appointed head of our
GTRET, said: “I am really excited about the opportunities
this increase of officers will bring especially with the
upcoming harvest.
“Hare coursing is particularly of concern during this period
and the extra officers are going to be a great assets when
they start. We would ask if anyone has any concerns to
please contact us on 101.
“By our officers being more visible, we’ll be able to collect
an informed picture of what’s going on locally and
continue to interrogate the issues that are causing the
most harm to our local communities, and put a stop to it.
“The rural community in Essex is a large part of our
county and it has its own challenges. I am determined to
protect and serve everyone within this. I am pleased to
see new officers dedicated to these issues it is very much
welcomed.”
Speaking about the growth, Chief Constable BJ Harrington
said: “My priorities for the force are clear: we will be visible
to deter crime in the community, we will provide better and
consistent support to victims and to the vulnerable and we
will act against anyone who is intent on inflicting violence
in our county.
“The public know their local area the best, and so do local
officers who can put their boots on the ground and their
faces in the village hall. If people have got an issue, or
suspect criminal acts are taking place in their community,
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The Chief Constable, Chief Inspector Rob Huddleston (on far Left) and community partners
plus members of the newly formed Colchester TCT at the Castle

I need them to feel comfortable reporting it to us. If we
work together we can keep the tide turning and put a stop
to antisocial behaviour, drug dealing, and other insidious
crimes that cause irreparable harm to families, friends and
whole communities.
“With a record number of officers passing out in a single
ceremony last month, our force is continuing to grow. I am
so proud that we’re able to have response-trained officers
to answer your 999 calls and, on top of that, provide
additional officers to your community.”

Rural Engagement Chief Insp Terry Balding at Forest Lodge Farm Ingatestone
with Farmer Patrick Wreathall

Working together to help
beat business crime

B

USINESSES across Essex are already feeling
the benefits of the work of the Essex
Business Crime Strategy Board, following its
creation a year ago.

Essex Chambers of Commerce established the Board with
members drawn from strategically important businesses
from a range of sectors and different geographic locations
across Essex. The Police, Fire and Crime Commissioner, Roger
Hirst, and Essex Police Chief Constable, BJ Harrington, also sit
on the board and look at countywide strategic issues facing
businesses as well as how all members can work together to
create safe secure and prosperous communities.
The work of the board has been recognised nationally at
the National Employer Supported Policing Conference for
its innovative collaboration to create stronger relationships
between businesses across the county and Essex Police.
Employer Supported Policing is a national programme where
businesses provide support for their staff to volunteer with
Essex Police within their communities. This helps their staff
develop new skills and experience while also working giving
back to their local community as Special Constables.
The number of businesses involved in the programme in Essex
has grown from two to 20 during the past two years with the
number of people involved growing from 45 to 78.
Denise Rossiter, Chief Executive of Essex Chambers of
Commerce, chairs the Board. As part of her work to strengthen
relationships between business and community safety

partners, Denise was a judge at the recent Police, Fire and
Crime Commissioner’s Community Safety Hero Awards,
which recognised the work of unsung heroes who go above
and beyond to keep their communities safe. Denise also copresented the awards at the PFCC’s recent Delivering Through
Partnerships conference, held at Colchester United’s Stadium
on June 7.
As part of the work of the Essex Business Crime Strategy Board,
the group has purchased 5,000 card defenders. These small
wallets are simple but effective devices that keep contactless
cards secure from thieves and fraudsters. You place your card
inside the card defender and Radio Frequency Identification
(RFID) blocking material shields any sensitive information.
Denise said: “One of the aims of the board is to work together
to come up with practical solutions to help beat business
crime. These card defenders are a great way to help prevent
RFID skimming which is a form of digital theft. We are giving
these to members of our Business Crime Strategy Board so
they can hand them to their employees to help prevent them
from becoming a victim.”
To find out more about the work of the Essex Business Crime
Strategic Board visit https://www.essexchambers.co.uk/essex_
business_crime_strategic_board.htm
For Crime Prevention Advice from Essex Police go to https://
www.essex.police.uk/advice/
To keep up to date on the latest news from the Police, Fire and
Crime Commissioner for Essex visit
https://www.essex.pfcc.police.uk/

Essex Police Chief Constable BJ Harrington, Chief Executive of Essex Chambers of Commerce Denise Rossiter and Deputy Police,
Fire and Crime Commissioner for Essex Jane Gardner with the card defenders
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The Supply Line
Put yourself in front of 30,000
potential customers for £15 a
month or £150 a year
Promote your business to the
30,000 readers of BusinessTime
in Essex (print and online) for
just £15 plus VAT a month paid
monthly or a one-off annual fee of
£150 plus VAT to cover four issues.

ADMIN SUPPORT
Liberty Executive Services: secretarial

services provided in a professional manner, from
a traditional Executive Assistant, carried out
at a distance (virtually). Services include copy
typing, audio transcription, telephone answering/
messaging service, travel arrangements.
0203 475 7802
tina@liberty-executive.com
www.liberty-executive.com

CATERING
Pantry 61: makers of bespoke cakes and
desserts from purpose-built kitchen. Perfect for
corporate and hospitality events, whatever their
size. Owner/chef is former pastry chef at Le
Talbooth.
01206 272100
penny@pantry61.co.uk
www.pantry61.co.uk

CLEANING
Priority Support Services Ltd: your local

commercial contract cleaning company providing
quality cleaning services to businesses throughout
Essex. We want to work with forward thinking
like minded companies such as yours, providing
cleaning solutions across the county.
01702 810015
admin@prioritysupportservices.com
www.prioritysupportservices.com

CONSTRUCTION
A W Hardy Building Contractors: on time

and on budget! From private contracts to multimillion pound projects, we have been delivering
enduring quality in construction to Essex for
over 60 years. To discuss your project, please
contact Mark Hayman or Dave Bilcliffe.
01702 462721
estimates@awhardy.com
www.awhardy.com
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It’s an amazingly cost-effective way of
putting your business right under the
noses of the magazine’s decision-making
readership: that’s your company name,
telephone number, email address, website
address plus 30 further words describing
what you offer.

ENERGY
PLH Utilities: premier whole UK market energy
broker dedicated to finding your business the best
possible contract for your business gas, electricity
and water. Free energy appraisal and no broker
fees.
0800 954 5117/07957 811088
plhutilities@gmail.com
www.plh-utilities.co.uk

FINANCIAL
E C Financial Services Limited:

established in 2006, we offer independent financial
advice for pensions, protection, investments
and inheritance tax planning. Please contact us
for more information and to arrange a free initial
consultation.
01245 294900
advice@ecfsltd.co.uk
www.ecfsltd.co.uk

FIRE
IQ Fire Solutions: a BAFE-

accredited independent specialist fire alarm
company, providing expert system design,
installation and servicing. Allow us to help you
to protect your property, your people and your
business.
020 8500 9885
servicedesk@iqfiresolutions.com
www.iqfiresolutions.com

HEATING & PLUMBING
Goodey Services: servicing and installation of
heaters and boilers, pipework installation, general
plumbing, purging and tightness testing. 24/7
emergency call-out service. Gas Safe Register and
Oftec registered.
01206 671176
enquiries@goodeyservices.co.uk
www.goodeyservices.co.uk

To be part of The Supply Line directory,
simply email your details to Editor Peter
Richardson at peter@pjrcomms.co.uk or
call him on 01206 843225.

HIGH PERFORMANCE
COACHING
Claire Rich Limited: Our ‘Richer Life

Programme’ is for business owners and
high achievers who want to maximise their
performance, wellbeing and success and be the
best they can be. Contact us now for the way to
a richer life.
01245 444105
richerlife@clairerich.com
www.clairerich.com

HOSPITALITY
Orsett Hall: convenient to the M25, this fourstar hotel, restaurant and spa offers wide range of
corporate hospitality packages, from small meeting
rooms to sumptuous suites accommodating 150
guests.
01375 891402
reception@orsetthall.co.uk
www.orsetthall.co.uk

HUMAN RESOURCES
Booker HR Consulting Ltd: providing

professional, comprehensive and commercially
focused outsourced HR services to SMEs
across Essex, the Southeast and London.
Retained, project and training solutions available.
Competitively priced.
01621 730908
info@bookerhr.co.uk
www.bookerhr.co.uk

Psyche and Heart LLP: business advisors

specialising in mental health first aid, wellbeing and
employment law training. HR support, conference
speakers, consultation and policy writing. Quick,
cost effective and proven solutions for SMEs.
02075493636
info@psycheandheart.com
www.psycheandheart.com

INSURANCE
Trident Insurance: working for your advantage,
not taking advantage. We deliver on price and
service for all your commercial insurance needs.
0800 038 9000
www.trident-insurance.co.uk

INTERIOR DESIGN
Most Interiors: Most Interiors strives to create

innovative, dynamic interiors by listening to your
needs and drawing on our 50 years’ experience
of shaping spaces for the commercial, education,
retail and hospitality sectors.
0330 700 3322
enquiries@most-interiors.com
www.most-interiors.com

IT SUPPORT
Agile Technical Solutions: providing a wide

range of computer IT support services and disaster
recovery solutions for clients in Essex, Suffolk and
across East Anglia.
01206 700930
info@agile-ts.net
www.agile-ts.net

Vistech Studios: a local video production
company dedicated to producing effective
professional video content to boost your business
needs.
07713 140126
Jake.vistech@gmail.com
www.vistechstudios.com

SECURITY
Aegis Security: here to help businesses just
like yours take care of all their CCTV, security and
fire needs. Expert assistance with automated
gates, intruder alarms, access control, manned
guarding, safes and cabinets, gates and fencing,
CCTV, fire detection and security lighting.
01206 323900

OFFICE EQUIPMENT

info@aegissecurity.co.uk

Dragonfly Office Copiers & Printers:
offering a wide range of photocopiers and multifunction printers. Nationwide service and aftersales
support. Free print audits. 3-5-year lease options.
Comprehensive managed print service to keep
your equipment fully operational.

www.aegissecurity.co.uk

TRAINING

hello@dragonflytech.co.uk

Sandler Training: if your sales pipeline is full,
your close ratio high. You do not discount to get
the deal – in short you have a sales system and it
works, there is not need to get in touch.

www.dragonflytech.co.uk

07867 907478

020 3150 1510

MARKETING
Azzurro Marketing: if you would like to
work with a dynamic team which really will boost
your bottom line, contact us now for a free, no
obligation consultation to see how you can kick
start your marketing.
0845 0099192
info@azzurromarketing.co.uk
www.azzurromarketing.co.uk

Rupert.miles@sandler.com
www.essex.sandler.com

Your company could
be here, in front of
30,000 readers, for
just £150 a year.
Call us today to make
it happen!

WASTE DISPOSAL
G&R Waste Services: removal of all
commercial and domestic waste in a professional,
personable, timely, cost-effective manner. Free noobligation quote. Environment Agency-registered.
Tailored solutions to your waste removal needs.
07748 626727
stuart@gandrwasteservices.co.uk
www.gandrwasteservices.com

HIT YOUR TARGET WITH DATA THAT COUNTS
• Would an accurate,
comprehensive, and responsive
list of named decision makers
within your ideal target market
be useful to you?
• Tell us exactly who you want
to mail, call or e mail and
we’ll have the results of your
completely free of charge data
count back to you quickly.
• We have live access to over 5
million contacts, searchable by
a wide range of criteria to make
sure your list is spot on.
• All data supplied in easy to
use Excel spreadsheet format
and meets all latest marketing
industry legislation.

WHO DO YOU WANT
TO BE ON YOUR LIST?

Call Our Data Team Now On:

0333 355 3615
or Complete the quick contact form at

www.DataThatCounts.com

Data That Counts. Helping Essex businesses to hit their target market since 2007
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Driving the area’s productivity
is key mission for SELEP

W

ITH its focus on boosting
the area’s productivity,
more than 200 leaders
from the public and private sector
attended the South East Local
Enterprise Partnership’s (SELEP)
annual conference and heard how
more than £90 million had been
invested in projects to improve the
region’s economy in the past year.

In its annual report SELEP, the business-led
body which is responsible for driving and
supporting economic growth in Essex, East
Sussex, Kent and Medway, highlighted £94
million had been allocated from the Local
Growth Fund and Growing Places Fund to
projects that had produced more than 3,600
new jobs and 2,000 new homes in 2018/19.
To date, SELEP has spent more than £315m
on investment ranging from new motorway
junctions, railway stations and sustainable
transport to business support and skills.
At its annual conference, business leaders
heard about how this investment is having
a real impact in transforming places,
developing a skilled workforce to meet
businesses needs within the South East

and leveraging in further investment by the
private sector.
Keynote speaker was David Smith,
Economic Editor of the Sunday Times, who
highlighted the challenges UK industry
faces in improving productivity, including
infrastructure, immigration and skills. He
was joined by Andrew Carter of Centre for
Cities, speaking on the production of Local
Industrial Strategies to set the direction
in each area for tackling the issue of
productivity to drive forward growth.
Speaking after the meeting, Christian
Brodie, Chairman of SELEP, added:
“Thanks to our speakers we were able to
focus on the issue of productivity, and
see how the theory, when combined with
the policy of Government, can be put into
practice to support business growth and
our area’s communities.
“Our annual report highlights just how
successful we as a LEP are at getting funds
out of the door, delivering projects and
making our economy more resilient to the
challenges it will face in the coming year.
“Although we are the largest LEP in terms of
our geographical size it is evident that our
communities have many issues in common
that collectively we are helping to tackle,
so improving the lives of the 4.2 million

residents and almost 167,000 businesses.”
The event highlighted a number of
the success stories from every part of
the area where the Local Growth Fund
and Growing Places Fund are making
significant contributions to job creation
and economic growth.
Christian added that SELEP is continuing
to work to ensure it is an exemplar
of good governance and is meeting
Government expectations of transparency
and accountability.
He added: “We continue to review our
practices to ensure they meet the highest
standards of accountability. Our partners –
the Government, businesses and the public
– must have trust in us and our processes.”
The annual conference was attended
by business representatives, education
providers and local authorities from across
the SELEP area.
Looking forward, Christian Brodie said: “A
challenging year ahead will see a redesign
of our board operations, but the foundation
of strong partnership will be the basis for
our continued work and focus to drive
sustainable growth for the South East.”
Funding by SELEP has supported the
creation of more than 13,000 jobs and 8,500
new homes in its area, since 2015.

Taking the pain out of growing
Blackmore Four specialises in organisational development associated
with business growth, helping SMEs achieve outstanding performance
• we are truthful and open in the analysis and advice we provide
• our client needs are always the focus of our attention
• we always see the big picture, ensuring you achieve big results
• our work is always centred around impact and outcome

To set your business on the road to achieving its full potential,
without the growing pains...

contact Matthew Emerson on 07734 920 222
www.blackmorefour.co.uk/contactus
Outstanding Business Performance. Powered by People
70

Jamie Nice
Tax Director

Southend

Local
trusted tax
expertise

01702 606831
jamie.nice@rickardluckin.co.uk
Kevin Thomas
Tax Director

Chelmsford

01245 254245
kevin.thomas@rickardluckin.co.uk
Ian Marrow
VAT Director

Chelmsford

01245 254219
ian.marrow@rickardluckin.co.uk
Peter Warren
Tax Director

Chelmsford

Tax is complex as much as it
is evolving.

01245 254250
peter.warren@rickardluckin.co.uk
James Boustead
Associate

It impacts your everyday decisions and you need an
expert to help you get it right first time. Every time.
That’s why businesses and individuals turn to us.

Chelmsford

01245 254221
james.boustead@rickardluckin.co.uk

Whether you’re looking to create a tax efficient
structure or ensure your business is HMRC compliant,
our team of 26 tax professionals have hundreds of
years’ collective expertise to help you move you and
your business forward.

Neil Spicer
Associate

Contact one of our team today for an informal,
introductory discussion.

Basildon

Chelmsford

01245 254236
neil.spicer@rickardluckin.co.uk
Lee Styles
Associate

01268 983913
lee.styles@rickardluckin.co.uk

BASILDON
01268 548127

CHELMSFORD
01245 254200

SOUTHEND
01702 347771

Suite 8, Phoenix House,
Christopher Martin Road,
Basildon, Essex
SS14 3EZ

Aquila House,
Waterloo Lane,
Chelmsford, Essex
CM1 1BN

7 Nelson Street,
Southend-on-Sea,
Essex
SS1 1EH

Rickard Luckin is a member of MGI Worldwide, a Top 20 international accounting network of independent audit, tax and accounting firms, which brings together the
expertise of some 6,000 professionals in over 300 locations around the world. Our membership enables us to keep abreast of important new developments, while
providing a seamless international service to any of our clients looking for support abroad. For more information visit www.mgiworld.com

www.rickardluckin.co.uk
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