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Wood and Disney
Lodge Park, Lodge Lane, Langham, 
Colchester, CO4 5NE

01206 233170
www.woodanddisney.co.uk
www.yj2f.co.uk

Wood and Disney are a tech savvy firm of chartered accountants who focus on building a 
better future for our clients, their families, their teams and their communities by giving 
jargon-free, pragmatic, best practice business advice. 

We use our skills with numbers and experience in business to make a real difference to 
our clients’ lives knowing that as business owners you cannot rely on the government to 
look after you and therefore you are driven to achieve financial freedom in whatever form it 
represents for you.

Building Better Futures by its very nature involves the creation of assets. The most 
successful people focus first on accumulating business assets before they can reap the 
benefits of that success personally. Those business assets may be intellectual property, 
tangible assets, the best team, the best systems or perhaps the most important thing for 
long term survival, CASH.  

Recessions occur regularly every decade or so, but the survival rate of small businesses is 
staggeringly poor with 20% failing in the first year, 60% failing within five years and less 
than 30% still being in business after ten years. This is backed up by Companies House 
data which tells us that the average age of UK companies is just 8.4 years and over 72% 
of the register are under ten years old.

So, when we talk about Building Better Futures our vision is:

To defy the norm of business failure statistics and help 100% of 
our clients not only survive more than 10 years but also create 

a genuine asset to pass on to another generation

Over the past four decades we have created a process called Your Journey to Freedom® 
with over 500 tried and tested resources and tools. This process is a best practice process 
for established businesses where the owner has either reached a plateau or has exploded 
with growth and is fearful of losing control.

BUILDING ~ BETTER ~ FUTURES
with wood and disney : The Advisors to Ambitious Entrepreneurs

,, ,,

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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Spring has never  
been so welcome
FIRST and foremost – welcome   

to spring!

Renowned as the season of re-birth, 
surely that’s never been more meaningful 
in the world of business than this year. For 
two years now, our lives (business and social) 
have been blighted by Covid. But unless the 
landscape changes dramatically between me 
writing this and you reading it, we should 
all now be looking forward to putting the 
wretched virus and its debilitating effects 
behind us and moving on with our lives.

In business, that means planning ahead with 
the confidence those plans might actually 
last more than a few weeks. Like most of 
you, I have spent the past 24 months second-
guessing what the next month might bring. 
This magazine has been very fortunate to 
come through this time unscathed, but I am 
conscious not all businesses have been so 
fortunate. So, as we plan ahead, let’s spare a 
thought for those who, through no fault of 
their own, have lost businesses they may have 
spent years building up.

One of the major impacts of Covid on business 
has been the shift to home-working. It will be 
very interesting as 2022 unfolds to see just how 

many employees 
drift back to the 
office. We take a 
look at the home-
working debate on page 5.

Also in this issue, we take an in-depth 
look at what businesses can do to become 
more sustainable. It’s an increasingly key 
consideration for every business, irrespective 
of size. In addition to this 20-page feature 
(pages 29-48), BusinessTime in Essex is 
delighted to be working with Essex Wildlife 
Trust and LoCASE in organising Essex’s first 
Green Business Expo which will take place on 
April 21. More details on page 31.

Elsewhere in this issue, there’s the usual 
wealth of news, views and information on 
the ever-vibrant Essex business scene. Do 
enjoy this spring issue and if you have any 
comments on what you read, or you have 
suggestions for what we should be covering in 
future issues, do call me. We’ll be back with 
our summer issue on June 1. 

Publishing Editor

http://www.businesstimeinessex.co.uk
http://www.festivalofbusiness.co.uk
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If you need assistance with 
legal matters relating to your 
commercial property speak  
to Daniel. 

it’s not just about  
knowing the law,
it’s also about the  
impact we have on 
businesses and our 
communities

hereforgood

DANIEL.CLARKE@BIRKETTLONG.CO.UK
01245 453807  

Colchester 
Chelmsford 
Basildon

www.birkettlong.co.ukA
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TWO years after 
Covid reared its 
ugly head and 

took us on a roller-
coaster of despairing 
drops littered with the 
occasional climb of a 
false dawn, it would 
appear we have come 
full circle and a return 
(or as near as damn it) 
to where we were on 
March 1 2020.

But one key remaining 
question to be answered after 
all the turmoil of the past 24 
months is this: do we want to 
be back to where we were pre-
Covid. Or, more specifically, do 
we want to be working where 
and how we were pre-Covid – 
namely, in an office five days 
a week.

Yes, the biggest business 
debate Covid instigated 
and which continues to 
remain unresolved is the 
whole working from home 
argument. It’s a debate 
BusinessTime in Essex has 
always been keen to highlight, 
particularly since we 
launched our 2020 
Vision: For a 

Clearer Road Ahead 
campaign in late 2019.

For the uninitiated, the 
campaign was designed to 
encourage employers to 
allow/facilitate more of their 
employees to work from 
home if their job and their 
personal circumstances made 
it easy to do so. The end goal 
was to alleviate some of the 
ridiculous volumes of traffic 
clogging up Essex roads, 
particularly during rush-hour 
times. The benefits of waging 
such a successful campaign 
were many and clear to see: a 
reduction in pollution due to 
thousands less car journeys 
and a better work/life balance 
for many being chief amongst 
them.

Our campaign was a classic 
case of being overtaken by 
events, it is fair to say! 

As thousands of employers 
across Essex now try and 
juggle the respective benefits 
of having employees working 
under their noses in the office 
or working remotely from 
home, and tens of thousands 
of employees do similar, 

the outcome will be 
fascinating to witness.

Wretched though Covid has 
been, it has inadvertently 
provided us with an 
unexpected opportunity to 
review what most would 
agree are somewhat outdated 
working practices in the 
UK. Few could argue that 
for countless years now, 
many employees have been 
needlessly travelling back 
and forth to an office every 
day to carry out a job they 
could do equally effectively 
from a home office. Needless 
journeys, needless pollution 
and needless frustrating time 
sat in traffic jams – all easily 
eradicable.

Covid suddenly put home-
working on the radar like 
never before – and it’s fair 
to say the conclusions on 
the two-year ‘experiment’ 
have been mixed. What has 
happened these past two 
years is that millions of 
people have been subjected 
to home-working in the 
most bizarre circumstances, 
with little or no preparation. 
With initially inadequate 
technology, uncomfortable 
desking and screaming 
children running around the 
house, it’s no surprise many 

have found the whole 
experience less than 
fulfilling. Some people 
have flourished, others 
have found their mental 
health suffering.

But many have loved the 
experience and reported 
no detrimental effect 

on productivity – quite the 
opposite has been found 
in fact. A report into the 
UK’s tech industry by HSBC 
found 89% of respondents 
cited flexible working as 
a motivation to up their 
productivity. Stanford 
University economics 
professor Nicholas Bloom 
found similar results in a 
study of more than 16,000 
staff at a Chinese call centre, 
with those allowed to work 
flexibly from home boosting 
their productivity by 13% 
and taking less sick leave. 
Meanwhile research for US 
employee engagement firm 
TINYpulse in 2016 found 
that remote workers also felt 
happier and more valued than 
those in traditional office jobs.

There are many reasons put 
forward in support of the 
need for people to return to 
offices: to boost the general 
economy, to nurture hopes 
of individual promotion, 
to facilitate creative team 
discussions and to keep open 
sandwich bars – to name but 
a few.

There are an equal number 
of reasons to encourage 
continued home-working: 
less traffic on the roads, less 
pollution, better work-life 
balance and improved mental 
health. And let’s not forget 
some significant savings for 
businesses requiring smaller 
offices.

Where will your work
 journey take you? 

So, the official Government advice is to now return to 
the office – but beyond that simplistic guidance lies a 
very important and timely debate. BusinessTime in 
Essex Editor Peter Richardson looks at the pros and 
cons and urges companies not to throw the home-
working baby out with the domestic bathwater – but 
instead look to Finland to see a way forward.

Turn to page 7 

s

http://www.businesstimeinessex.co.uk
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Every avenue explored. Every opportunity identified. Every potential risk 

comprehensively assessed. When you need legal advice, you need to know 

you’re getting the full picture. Whether you’re a business, an institution or 

an individual, achieving the outcomes you want means working with the 

specialists who leave no stones unturned to deliver a clear way forward.

Just clarity

birketts.co.uk

Birketts_Business Times in Essex_190x265mm_NO STONES.indd   1 16/12/2019   15:07

Home or office dilemma

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
https://www.birketts.co.uk
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So, the time has now arrived 
to draw a deep breath and 
have a sensible debate 
concerning what has worked 
and what has not. This is not 
and should not be a black 
and white debate. It’s not a 
question of ‘everyone back 
in the office’ or ‘everyone 
continue working from your 
sofa’.

There is a sensible middle 
ground to be found here. We 
now have a once in a lifetime 
opportunity, admittedly 
presented in the most 
unwelcome circumstances, 
to permanently readdress 
working habits. We need to 
take time to evaluate just 
who need and, indeed, want 
to return to an office and who 
could, and wants to, continue 
working from home on a 
permanent basis. And when I 
say permanent, that doesn’t 
have to mean five days a 
week. Working from home 
three days a week would, for 
many, be a very acceptable 
balance.

Advances in communication 
technology these past 20 years 
or so has transformed the way 
we can work. Vast numbers 
of people could now carry 
out their job as effectively 
from a home-office as from 
a company office, if not for 
the whole week, certainly for 
part of it. All that is required 
is a change of mentality from 
those on high – 
a mentality 
based on 
trust 

and not on suspicion, because 
we all know this is the crux of 
the matter.

If you want to see how it 
can be done, take a look at 
Finland. Already progressive 
in its work pattern thinking, 
it remained way ahead of 
the curve in introducing its 
Working Hours Act which 
came into force in January 
2020, all prior to Covid. It 
gives the majority of full-
time employees the right to 
decide when and where they 
work for at least half of their 
working hours. This Act built 
on the 1996 Working Hours 
Act which gave most staff 
the right to adjust the typical 
daily hours of their workplace 
by starting or finishing up to 
three hours earlier or later.

If it’s good enough for Finland, 
which for four years running 
has been voted happiest 
country in the world, maybe 
we should take a leaf out of 
their book.

A quick raincheck of Essex 
organisations conducted by 
BusinessTime in Essex (far 
from scientific I am the first 
to admit) suggests the future 
may well offer the county’s 
workforce greater flexibility in 
terms of where they will carry 
out their day’s work.

An Essex County Council 
spokesperson said: “As a 
responsible employer, Essex 
County Council is working 
through the Government 
guidance around ensuring 
workplaces are COVID-19 safe, 
putting in necessary safety 
and hygiene measures which 
will enable a gradual return 

to the workplace for some 
employees. Ensuring 
that our buildings are 
COVID-19 safe means 
there are restrictions 

around the 
numbers 
that can 
return to the 

office, and we have prioritised 
employees whose work is 
office-based, involves meeting 
with customers or is difficult 
to complete at home.

“Essex County Council has 
also introduced a Ways of 
Working programme, through 
which we have developed 
new hybrid workstyles that 
where possible, support a 
more flexible approach to how 
and where our employees 
work. We will continue to 
embed our Ways of Working 
programme over the coming 
months.”

Ian Davidson, Chief Executive 
of Tendring District Council, 
said the organisation had 
begun the move to hybrid 
working before the pandemic 
struck. “Through our 
Transformation Project, which 
began in 2018, we had already 
started to give staff the tools 
to work remotely – whether at 
home, from different offices, 
or in the community – and 
this has been accelerated by 
Covid-19, though some staff 
have continued to be in the 
workplace due to the business 
needs of the council. Under 
our Remote Working Policy, 
we encourage staff, where 
they are able, to work from 
an office two or three days a 
week, but recognise everyone’s 
circumstances are different 
and this is applied flexibly, as 
a framework, by managers 
throughout the organisation.”

A spokesperson for Colchester 
Borough Council said: “The 
council understands that 
while working from home 
has been successful and 
we are happy for people to 
continue to do so, there are 
also benefits in attending a 
workplace to collaborate on 
certain tasks and meet with 
colleagues. Council offices 
therefore remain available for 
our staff to work and meet, if 
they need to do so.”

Ann Scott, CBI East of England 
Associate Regional Director, 
said: “Hybrid working is 
an attractive model, with 
increased flexible and home 
working. It can deliver huge 

benefits like reducing time lost 
to travel, promoting work/life 
balance and lowering stress. 
There’s also little evidence to 
suggest productivity levels 
have been significantly 
harmed by the change – 
indeed, many firms reported 
improvements.

“But that doesn’t mean we 
should sound the death 
knell on the ‘age of the 
office’ just yet. From training 
to collaboration, having 
a physical space to bring 
workers together remains an 
important part of working life. 
They’re also important for 
developing company culture – 
particularly onboarding young 
staff and other new starters. 

“Offices also play a vital 
role as vital drivers of 
our economy, supporting 
myriad small businesses 
which operate around them. 
Throughout the pandemic, 
the costs of office closures 
became clear, with city centres 
losing their customary bustle 
as passing trade and tourist 
numbers dropped. 

“We should remember too 
that not all jobs can be done 
remotely and, even among 
those that can, not everyone 
can work effectively at 
home. Lack of space, shared 
accommodation and caring 
responsibilities can make 
working from home a real 
challenge. That’s without 
considering mental health 
issues triggered by isolation 
or juggling work and family 
demands”.

The months ahead will 
give us a clearer picture 
of whether we will slip 
back into the dark ages of 
pointless journeying and 
unnecessary pollution or 
whether we discard our 
19th century working 
practice straightjacket and 
take advantage of a brave 
new world which Covid 
inadvertently presented us. 
Rest assured, BusinessTime 
in Essex will follow the 
evolving picture with great 
interest and keep you up-to-
date with developments.

From page 5 
Home or office dilemma

s

http://www.businesstimeinessex.co.uk
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care and expertise for all 
your commercial needs

Expert legal services and independent
financial advice in Essex

Expect more

Call us on 0800 013 1165       www.teeslaw.com

Offices in:

Chelmsford, Brentwood, Bishop’s Stortford, Saffron Walden, Royston and Cambridge  

Tees is a trading name of Stanley Tee LLP regulated by the Solicitors Regulation Authority. Registered in England and Wales 

number OC327874. Tees is a trading name of Tees Financial Limited which is authorised and regulated by the Financial 

Conduct Authority. Registered in England and Wales number 4342506.  

http://www.businesstimeinessex.co.uk
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http://www.businesstimeinessex.co.uk
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SO, here we go again into 
2022 and businesses are 
being hit harder than 

before.

Essex Chambers of Commerce is working 
hard with the British Chambers of 
Commerce lobbying the astronomical rise 
in energy prices.

While assistance for households is 
welcome, businesses will be dismayed at 
the lack of support for those firms also 
struggling with their energy bills. Many 
have already been hit by steep rises, with 
further significant spikes expected as 
existing fixed tariff contracts come to an 
end in the coming months.  

Smaller firms are particularly exposed 
as they have neither the protections or 
financial support provided to households, 
nor do they have the negotiating power of 
larger businesses.  

Without immediate action, soaring energy 
bills will force many firms to raise prices 
further which will, in turn, fuel the cost-of-
living crisis for consumers and further drive 
surging inflationary pressure.  

The Government should expand the 
Chancellor’s rebate and clawback scheme 
for households to include small firms, 
as well as delay the impending National 
Insurance rise. These steps would give firms 
a better chance to weather the current 
storm without needing to pass costs 
through to consumers in the form of price 
rises.

We urge all our Essex businesses to get in 
touch and provide feedback to assist with 
the lobbying process.

The Government's levelling up 
announcement leaves much to be 
clarified for Essex.

The Government's White Paper on its 
levelling up agenda has been promised 
for some time now and, as with so many 
Government announcements, the devil 
is in the detail. At first glance I'm unsure 
how Essex will really benefit from these 
announcements.

As expected, the focus is on developing the 
economies of the Midlands and the North 
with the assumption that everything in the 
South East, in which the Government often 
includes Essex, is fine. We note Suffolk and 
Norfolk are being invited to bid for Mayoral 

Combined Authorities bringing with it 
devolution of power from Whitehall to local 
government. We have to ask, what about 
Essex?

We will continue to remind our local MPs 
and Government ministers that although 
Essex is doing well, there are still areas of 
inequality that need support so our local 
economies and businesses can do even 
better in the future. If I was a teacher 
marking the Government’s performance to 
date, I would say - could do better!

Essex businesses need 
more Government support

As 2022 throws yet more 
challenges at businesses, Denise 
Rossiter, Chief Executive of Essex 
Chambers of Commerce, suggests 
the Government could do better.

Special Guest Speakers

Chambers Annual Golf Day 2022 

http://www.businesstimeinessex.co.uk
http://www.festivalofbusiness.co.uk
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Images : Rickard Luckin, Chelmsford
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The pandemic has thrown many aspects of business and 
the world of work into sharp relief over the past couple 
of years, but arguably the most high-profile have been 
productivity and the office space.

The near-overnight shift to remote working put an 
enormous strain on so many resources, from the 
technology needed to ensure businesses kept running 
to the mental health of employees.

As the world slowly returns to normal, the office has 
found itself at the centre of another sea-change, turning 
from a place dedicated to function to a warmer, more 
welcoming space, fostering innovation and creativity as 
much as maintaining productivity.

Workplace Design and Build firm Spacio is at the leading 
edge of this trend. With offices in Chelmsford, London 
and Cambridge, we have our finger firmly on the pulse 
of the office interior design world.

Established for more than 40 years, we have grown 
to become a trusted leader in the field, putting 
intelligence, determination and passion at the core of 
our every project.

Our range of services includes office search and 
relocation, drawing on our local knowledge and 
connections to provide a turnkey solution for companies 
seeking the perfect base of operations.

Our client list takes in sectors from agriculture and 
finance, to environmental and transportation, while 
projects include the refurbishment of FRP Advisory’s 
Brentwood office, to turning Rickard Luckin’s vision of 
their new Chelmsford office into a reality.

How do you turn an empty space, full of potential, 
into somewhere inspiring and productive, or bring 
concepts such as wellness and inclusion into an office 
environment?

For us, it starts with a conversation. We get to the heart 
of a business, understanding its goals and vision for the 
workplace.

Our designers then create a concept, taking in 
everything from mood boards to 3D models and concept 
walkthroughs, so the business can get a complete idea 
of what their workspace will look like.

Once approved, the all-important transformation work 
gets underway.

Spacio’s team pride themselves on delivering projects 
on time and on budget - no matter how big or small. 
We consult with our clients, from board level to the day-
to-day team at every stage of the process, listening to 
everyone’s thoughts and developing ideas together.

Our service doesn’t end when the last coat of paint has 
been applied, either.

We want to make sure our customers’ new environments 
live up to - and exceed - their every expectation, so we 
check in regularly to make sure everything’s up to speed. 
It’s one of the reasons our clients with multiple branches 
come back to us again and again.

Chartered Accountants Rickard Luckin are a case in 
point. We’d worked with them to redesign their Southend 
office, and more recently their Chelmsford branch.

Their needs included having all staff on a single floor 
and creating a workspace that contained various areas 
supporting a range of working methods.

Like many businesses, Rickard Luckin also wanted to 
capitalise on the work from home trend, recognising that 
many employees enjoyed being in an office where home 
comforts were on display, from splashes of colour and soft 
furnishings, to bringing greenery into the space.

The company also wanted to give specific groups the 
chance to work together, but also apply an agility to the 
space, using hot desks, alongside quiet offices or a semi-
quiet booth, depending on specific needs.

The understanding that different people were working 
differently had a profound influence on the layout and 
design of Rickard Luckin’s new office, but the Spacio effect 
has gone even deeper.

Senior members of the company have been moved from 
their siloed offices to mix and mingle with the teams, 
a move Michael Killick, Finance Director, said was 
“revolutionary”.

“Before, they were in their own enclosed space and could 
have been isolated for large chunks of the day, now 
they’re sitting among their teams: they can hear what’s 
going on, how staff are interacting with clients. It has 
really changed the way we work, the way we collaborate 
as a business.

Another area that has proved a hit is the huge kitchen, 
complete with island and seating area so big it’s been 
dubbed ‘the canteen’, which has had a massive social 
impact.

“I think within the first few days there were about 40 
people all sitting together, chatting and eating lunch - 
there was such an incredible buzz!,” Michael enthused.

“They really care about the work they’re doing and about 
their customers,” he said about Spacio. “We’ve asked 
them back to help with our Basildon office, so absolutely 
I’d recommend them.”

If you’re looking to breathe new life into your offices 
or put your unique stamp on your premises, call us 

on 01245 320900, or fill in the contact form at 

spacio.co.uk

SPACIO: 
BRINGING 

IMAGINATION 
AND INNOVATION 
CASE STUDY: RICKARD LUCKIN, CHELMSFORD

Telephone 01245 320900
Email hello@spacio.co.uk

http://www.businesstimeinessex.co.uk
http://www.spacio.co.uk
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Track Time,
Projects &
Expenses

www.getqbis.co.uk
Start Your Free Trial Today

Spend Your Time Right 
with a cloud-based software 
where you can Track Time and 
Expenses on multiple Projects. 
QBIS provides you with vital data 
for optimising and maximising 
your business revenue.   

DURING the past two years, I 
think it is fair to say almost 
all of us have had the odd 

hurdle to overcome. It doesn’t 
matter if you are an employee or 
self-employed, a large company 
or a sole trader, a school teacher 
or a parent, times have been very 
testing indeed. 
One silver lining that does seem to come out 
of the darkest of clouds, is the community 
spirit such difficult situations can produce. 
The likes of Captain Sir Tom Moore and 
Marcus Rashford quite rightly becoming 
celebrated examples of how we should all 
help and support the communities in which 
we live and beyond.

It is not just the global pandemic that is likely 
to have a marked impact on our future; the 
UN Climate Change Conference (COP26) was 
the most talked about in its history. The final 
language may have been softened for the final 
report but it is clear environmental issues 
are an increasingly important concern for 
governments, its people and businesses alike.

With all this in mind it is important that 
philanthropic individuals know the types 

of vehicles available to carry out that good 
work. Charitable organisations already play 
a huge part in the UK economy helping large 
parts of the community, but for those who 
have worked in the third sector, a charity 
does not always provide the most effective 
wrapper to generate the desired results.

A Community Interest Company (CIC) is a 
company structure specifically designed 
to enable organisations, such as social 
enterprises, to focus on their social 
objectives. The light touch regulation 
compared to charities can often mean time is 
spent concentrating on the objective rather 
than compliance.

The familiar structure of a limited company 
and the limited liability that comes with 
it, as well as their ability to remunerate its 
business leaders at market rates, as opposed 
to being run by volunteer boards, means CICs 
can attract the appropriate talent to best 
pursue their social objectives.

A CIC can either be limited by shares or by 
guarantee, much like an ‘ordinary’ company. 
However, in contrast to an ordinary company, 
a CIC must pass a ‘community interest test’, 
which means the organisation cannot be set 
up only for the benefit of its members. This 
benefit for the community must be reviewed 

and reported annually to ensure continued 
compliance.

If the CIC were to be limited by the issue of 
shares (as opposed to by members guarantee), 
there are asset lock requirements, which cap 
any dividend distributions and ensure at least 
65% of the generated profits are reinvested 
and used for the community purpose.

As the population, and therefore our 
customers and clients, place more 
importance on how commercial business 
operate from an environmental and social 
governance perspective, these types of 
organisations are going to play a larger part 
in demonstrating they want to benefit the 
community in which they operate.

CIC structure could become 
increasingly popular

Dan Aldworth, Partner with 
Colchester-based accountancy firm, 
Griffin Chapman, examines how 
the structure offered by community 
interest companies could become 
increasingly significant for would-
be philanthropists. 

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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DID you know, the 
telephone is the most 
marvellous invention - 

in fact, as a means of business 
communication, it still reigns 
supreme. Press a few digits 
and within seconds you can 
speak to anyone, anywhere in 
the world. Quite amazing when 
you think about it.

So why am I finding more and more 
businesses, on their undoubtedly 
expensively put-together websites, 
appearing to hide away their telephone 
numbers with a cunning our bushy-
tailed night-time bin-raiders would 
envy? I’ve even come across a couple 
of websites with no telephone number 
contact point at all – just a function 
enabling you to send them an email.

It's almost as though some businesses 
don’t actually want to speak to would-be 
customers – that they just hope they will 
be able to build custom without having 
to actually engage with their customer.

Now I accept some people aren’t 
comfortable talking to strangers but, 
really!

I also accept cold-calling can be a right 
pain (I would estimate the majority 
of my landline calls are now cold-
calls wanting me to change my phone 
provider, electricity supplier, accountant, 
photocopier or socks – OK, I’m still 
waiting for that last one but it will 
come I’m sure) but sadly that’s part and 
parcel of modern life, whether you are a 
business or just a member of the public.

To make yourself almost impossible 
to speak to via the telephone is, in my 
humble opinion, one of the dumbest 
things you can do in business. Have 
a think – when was the last time you 
concluded a piece of new business 

In praise of 
the humble 
telephone

without speaking to the customer: a 
conversation which would probably have 
at least commenced on the telephone?

Conversations are a fundamental part 
of business life. Sure, we’d all like to 
try and eradicate those conversations 
that ultimately lead nowhere but that’s 
almost impossible to achieve. As the old 
marketing adage goes, you have to kiss a 
lot of frogs to find a prince.

In recent years we’ve seen the advent of 
emailing, text-messaging and, these past 
couple of years, Zoom and Teams calling. 
Whilst the latter have clear advantages 
if a group of people need to talk together, 
did you notice how quickly what would 
have previously been a simple phone 
call between two people became instead 
a Zoom or Teams invitation. Why? All it 
means is I have to have a shave on a day 
when I would otherwise cultivate my 
George Michael look!

As for texts and emails as a means of 
business communication, yes, they 
have their role – but imagine if they 
had been invented first and then old 
Alex Bell came along and said, hey guys, 
guess what I’ve come up with? I’ve just 
invented this thing called the telephone 
which enables you, at the push of a few 
buttons, to have a live conversation with 
someone, wherever they may be – even 
in deepest Norfolk! No typing messages 
and waiting hours or days for someone 
to reply

We’d have all gone down on our knees 
in thanks to him and metaphorically 
thrown our text and email devises on 
the bonfire of outdated relics already 
containing the telegram and carrier 
pigeon, never to be seen again other than 
in a museum.

And yes, before someone says it, emails 
are wonderfully useful for instantly 
transmitting lots of information which 
before would have had to be posted – I 
completely agree. But that’s why it is 
called email and not ephone! 

Of course, having a phone number on 
which you can can call and speak with 
someone is all well and good if you can 
actually speak to said someone at the 
other end – bringing us on to the subject 
of the dreaded automated option-giving 
answering service. I don’t know about 
you, but I now tend to put my receiver 
on the desk, go away and make a cup 
of tea and return in time to hear … and 
press option 36 if you’d like to hear these 
options again. With my memory, by the 
time I get to the end of the options, I’ve 
forgotten who I’m calling, let alone what 
I’m calling about.

So, a belated New Year resolution for all 
of us. Let’s remember what a fantastic 
invention the telephone was back in 
1876, rejoice at how easier it can make 
our business lives and all resolve to treat 
it with the respect it deserves.

And for those businesses out there 
with a website which doesn’t include 
a telephone contact number, stop and 
think – would you be likely to do business 
with a company that suggested it didn’t 
actually want to speak with you?

Looking at business 
life with Editor, 

Peter Richardson

13
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Ellisons Solicitors is authorised and regulated by the Solicitors Regulation Authority SRA Number 49336

www.ellisonssolicitors.com     

THE ONLY EAST ANGLIAN SOLICITORS TO BE RECOGNISED
FOR THE SPECIALISM OF BUSINESS IMMIGRATION ADVICE

Sohan Sidhu Graeme Kirk
Partner & Head of Immigration Senior Counsel 

OFFICES ACROSS ESSEX AND SUFFOLK

BIG change places 
stress on every 
business, whether 

it’s rapid growth or 
external forces. 
For every type of business, 
the pandemic has accelerated 
existing business trends such 
as digitisation and workplace 
flexibility and created new 
opportunities that need to be won.

For many organisations, this 
means established ways of 
working have quickly fallen short 
of what’s required to be successful 
for the 2020s, particularly in areas 
such as advanced digital skills 
and online communication that 
are now business essentials, and 
with regard to changing employee 
expectations of their relationship 
with the physical workplace. 

The most in-demand skills for 2022 
are in fields such as sales, digital 
marketing, project management, 
budgeting, visual design, video 
production, leadership and 
communication.  This hot list 
reflects commercial pressures 

and priorities across the business 
world.  Teams and individuals that 
can harness these skills are best-
placed to outperform their peers 
and competitors.

In a tight labour market like 
today’s, it’s often faster, more 
reliable and cost-effective to 
develop the skills of existing 
employees that understand 
your organisation’s culture and 
marketplace, rather than recruit 
fresh talent.

But for this to be successful, 
educators need to step up to 
the mark as well. The rigid 
academic timetable beloved of 
many educational institutions 
looks like a relic from a bygone 
era.  And online learning needs 
to deliver lasting results not 
just convenience and low-cost 
enrolments.

At Pitman Training we’re 
responding to the changing world 
of work with new programmes and 
more flexible ways of supporting 
student success.  New programmes 
for web developers, software 
engineers and data analysts 

head up our #nextgen 
initiative to build the 
skills of the future, 
supporting individuals 
and organisations to 
quickly adapt to new 
ways of working.

For the accountants 
and administrators that 
Pitman Training has 
served for approaching 
two centuries, we’re 
providing updated technology 
skills, and a greater focus on 
data and analytics to reflect 
ongoing changes to these essential 
business functions.

We’ve recently launched a series 
of one-day masterclasses in our 
most popular business subjects 
to enable delegates to develop 
essentials skills at an accelerated 
pace. 

Our investments combine the 
strength of our local campus and 
coaching offer, and the flexibility 
of our study plans, as well as our 
product range. We do this because 
many businesses report being 
frustrated that their previous 

training programmes have been 
too generic, not delivered a step-
change in ability or performance, 
or proven to be a waste of time and 
money. 

Our clients get targeted, practical 
learning and reinforcement that 
ensures lasting impact.  Our 
Accelerated Learning approach 
means faster results for your 
business as new skills become part 
of your improved ways of working.

If your business is changing faster 
than your people, we’re here to 
help.  An exploratory conversation 
with our workforce development 
specialists can help identify 
whether we’re able to help get new 
skills into your business faster.

Chris Hodson is Programme Director 
at Pitman Training in Essex. Here 
he stresses the importance to 
businesses of keeping pace with a 
rapidly evolving digital world.

Accelerated Learning: get new 
skills into your business faster

http://www.businesstimeinessex.co.uk
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Collaborate with us on:

• Knowledge Transfer Partnerships (KTPs)
• Smart Grants
• Corporate Partnership Fund
• University of Essex Innovation Vouchers
• Consultancy
• Collaborative Research
• ...and more

CONTACT US
Innovation@essex.ac.uk 
www.essex.ac.uk/business/Innovation

A business is never really finished. It can always be better. 
Smarter. Faster.

Tell us the biggest challenge your business is facing, and we’ll 
identify the expertise and support you need. We’ll help you find 
the right solution, cost the project and apply for funding.
 

WE CAN 
HELP YOU 
INNOVATE

Scan me

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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from
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www.essex.gov.uk/tradingstandards
trading.standards@essex.gov.uk

WHAT is a business 
scam, how can Essex 
businesses be better 

prepared for dealing with new 
threats and what steps can be 
taken to mitigate any risk? 
A business scam is the act or intent to 
misrepresent in a bid to cause loss or to 
deceive a business from parting with any 
resource. The scammer will do this to 
benefit in some way from the situation.

The pandemic has created difficult trading 
conditions for all businesses regardless 
of size or age, with many businesses 
prioritising economic growth over risk 
management to recoup money lost 
because of Covid restrictions changing 
the way the public use businesses. This 
has resulted in an increased level of 
business vulnerability with regard to being 
scammed or defrauded. As businesses 
are increasingly moving online it has 
increased the options scammers have to 
extract information from businesses and 
make even the most robust trader a scam 
victim. 

When it comes to scams, anyone can 
be targeted. This could be employees on 
the shop floor or directors dealing with 
control measures; everyone is vulnerable. 
It is important to have effective measures 
in place to combat the threat. Be aware 
that scammers have no set profile - they 
could be customers walking into the 
store or even third-party suppliers, so it 
is important to be careful when handling 
information. Awareness is crucial in 
preventing risks from occurring.

The best way to protect yourself and 
your business from scams is knowing 
what to look out for. Essex Trading 
Standards has created a list of top tips 
to ensure businesses remain as safe as 
possible:

1. Question everything: if it seems too 
good to be true, it probably is!  There 
are no penalties for asking a supplier to 
show any documentation and if anything, 
it promotes best practice across the 
industry. 

2. Be aware of how your business 
operates: having a good understanding 
of the operational practices enables you 
to see potential areas scammers could 
target faster and can help you build more 
resilient practices in core areas.

3. Carry out a scam risk assessment: 
identify possible areas where your 
business could be at risk and create 
measures to combat this. Ensure all 
staff are aware of the outcome of the 

assessment. If you deal with customers 
through digital channels make sure 
that you take every precaution when 
communicating with them. 

4. Have a plan and talk about fraud 
and scams: create a dialogue with 
stakeholders and tell them how you’re 
being more resilient to scams and suggest 
ways everyone could work together to 
prevent them from occurring. Make sure 
staff are aware of the ways your business 
is reducing the threat of being scammed 
and how it affects them. 

5. Be cyber conscious: back up each 
database, ensure you had cyber security 
installed on work devices and speak with 
experts on how to be more secure with 
online resources.

6. Know your 
money: be aware 
of where money 
enters and leaves 
the business 
by being sure 
to check your 
bank statements 
regularly. If you are 
on top, you’re more 
likely to notice 
when scammers 
try to extract 
funds.

7. Be secure: when 
leaving a property 
or closing a laptop 
ensure it is all 
done with a safety 
mindset. Lock 
laptops when you 
are not using them, 
do not leave doors 
open, or sensitive 
information 
unattended as this 
creates avenues 
for scammers to 
target. To recover 
any goods, make 
sure you have 
appropriate 
business insurance 
in place. 

8. Action plans: if the worst were to 
happen, make sure you have a policy or 
plan in place to respond to it. Prevention 
is better than a cure. Consider when 
professional/legal advice might be 
appropriate. 

9. Report it: if you suspect that a scam 
or fraud has taken place report it. Action 
Fraud is the UK’s Fraud prevention service 
https://www.actionfraud.police.uk/ and 
is available for any enquiries. Additionally 
call 101 if you need any further advice an 
advisor can assist you if the threat is in 
the area and can make you feel safer and 
secure. 

For additional advice please visit: 

https://www.met.police.uk/advice/
advice-and-information/fa/fraud/
business-fraud/how-to-prevent-
business-fraud/ 

https://www.friendsagainstscams.org.
uk/BAS 

Business requiring tailored business 
advice should email Essex Compliance 
Consultancy service at: trading.
standards@essex.gov.uk

Beware the scammers

http://www.businesstimeinessex.co.uk
mailto:trading.standards@essex.gov.uk
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We are innovative intelligence and data analysts, offering our 
clients discreet and personalised services. Our services will enable 
you to fully understand your risks, assisting you to mitigate them, 
protecting your revenue, brand and reputation.

Our investigation research and analysis supports:

Legal teams, solicitors, insolvency 
practitioners, accountants, auditors 
and chambers
• Advanced open-source research and analysis for due   
 diligence purposes.

• In depth research and analysis of all sources of intelligence and  
 data (including communications) assisting in civil and criminal  
 cases of fraud, bribery, corruption and asset recovery.

We provide support for both prosecution and defence and have a 
fundamental understanding of the law, legal process, rules of  
evidence and jury presentation.

Today’s 
solutions negate 
tomorrow’s problems

INTELLIGENCE,  PROTECTION & STABIL ITY
w w w. b 4 s e c u re . co . u k

0 1 2 0 6  6 4 8  0 0 9

HR teams
• Completing in-depth due 
 diligence checks for recruitment 
 or tribunals

Our incident and event support and threat   
assessments assists:

Event organisers and security teams
• We provide intelligence support to live incidents and events,  
 delivering relevant, responsive intelligence assessments and  
 briefings. We monitor all intelligence feeds and cut through  
 the mass of ‘noise’, allowing you to make informed and   
 sound decisions.

• We deliver threat assessments to assist our clients in   
 understanding the levels of threat  they are facing. The threat  
 can be from a group, individual or geographical source, or it  
 can stem from a particular problem.

Intelligence and Analytical Services that 
support your business to grow and thrive

B4Secure’s team of  
experienced experts in the  

field of data and intelligence is led by  
Julie Nel. With a career spanning 30 years 

across UK military and law enforcement, Julie 
specialises in Intelligence and Serious and 
Organised Crime and has served as Force 

Director of Intelligence and the  
National Lead for Intelligence in  

Her Majesty’s Inspectorate  
of Constabularies  

(HMIC).

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
http://www.b4secure.co.uk
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THE National Police 
Chiefs Council 
(NPCC) defines 

‘county lines’ as a term 
used to describe gangs 
and organised criminal 
networks exporting 
illegal drugs into one or 
more importing areas 
[within the UK], using 
dedicated mobile phone 
lines or other forms of 
‘deal line’.

They are likely to exploit 
children and vulnerable 
adults to move and store 
the drugs and money and 
they will often use coercion, 
intimidation, violence - 
including sexual violence - 
and weapons.

The county lines criminal 
operation has been around 
for fewer than ten years, 
but the scale at which it is 
growing and its impact on 
society is increasing at an 
alarming rate. Organised 
crime groups (OCGs) will use 
children not only to smuggle 
drugs but also to hide their 
illicit funds. This situation 
runs deeper into society, with 
the homes of vulnerable 
adults often used as bases of 
operations in what's referred 
to as cuckooing. The recent 
pandemic and lockdowns 
have increased the rates at 
which these instances are 
occurring. Alongside this, the 
methods used have evolved.

As many as 50,000 children 
have been groomed and 
recruited by OCGs, with 
county lines alone attributing 
to an 807% increase in 
children referred for support 
by councils concerning 
modern slavery . These 

children are vulnerable to 
physical and sexual violence 
and emotional abuse. 

Gangs typically target boys 
in their early teens, although 
there has been a rise in the 
number of girls targeted too. 
Alongside the abuse these 
children face from smuggling 
drugs, they are also used as 
a way for gangs to launder 
their money through clean 
bank accounts. Referred to as 
money mules, young people 
with no criminal record 
move funds through their 
accounts with the promise of 
a commission.  If caught, they 
could face up to 14 years in 
prison. Most of these young 
people are contacted through 
social media, which can be 
more appealing to teenagers 
as it takes away the realism 
and gravity of the situation.

The pandemic changed how 
people live their daily lives, 
noticeably, the ways people 
communicate with each other. 
The internet, especially social 
media, has risen steeply in 
usage during the past ten 
years. 70% of 12-15-year-olds 
now have a social media 
profile. With new platforms 
like Tiktok coming on line, 
the number of young people 
aged 14-24 years old on 
social media is the highest 
of any age category. This rise 
has made these platforms 
a prime place for gangs to 
target children. They will 
often flex their extravagant 
lifestyle through music 
videos and pictures, showing 
fast cars and stacks of cash, 
glamorising the life and luring 
in children.

Children have reported 
receiving messages on another 
social media ap – Snapchat, 
for cash-in-hand work and 

accommodation in 
return for moving 
drugs. After agreeing 
to work, they are 
often threatened by gangs 
claiming they've lost drugs 
given to them and will need to 
work off what they've owed. 
Terrified and stuck in places 
miles from home, they have 
no choice but to continue 
working.

So, what is being done to 
combat this?
Whilst in post as Home 
Secretary in 2019, Sajid Javid 
announced a new task force 
called the Police Anti-gang 
Social Media Hub to tackle 
gang-related crime on social 
media platforms. £1.4 million 
has been pledged towards it to 
disrupt and remove the online 
content. However, although 
this was a start in an illicit 
industry valued at more than 
£500 million annually, was a 
team of 17 officers enough 
to crack down on the gangs’ 
online personas?    

What else can be done? 
In a Children's Society 
survey, 56% of parents didn't 
believe their child could 
become a target for county 
lines exploitation. However, 
anyone can be a victim of this 
crime and it's not just law 
enforcement which can help 
prevent it. Here are some signs 
to look out for if you're worried 
about a child:

• frequently going missing  
 from school 

• travelling frequently to  
 new places 

• access to numerous   
 phones

• association with gangs

• signs of assault 

• change in behaviour such  
 as being angry and violent  
 or becoming withdrawn.

• wearing or owning   
 apparently unaffordable  
 items.

If you’re concerned about a 
child, don’t hesitate to call 
Police non-emergency 101 or 
999 in an emergency. 

Cuckooing, as mentioned 
earlier, is when an OCG takes 
over the property of an ‘at 
risk’ adult and uses it as its 
base of operations to hide and 
sell drugs from, along with 
other illegal acts. Gangs will 
often target vulnerable people 
with health issues, learning 
difficulties or substance abuse 
struggles. They may pretend 
to befriend them or offer 
them drugs in order to gain 
access to the property before 
taking over. If you suspect 
something going on in your 
area here are some signs to 
look out for:

• an increase in people   
 entering and leaving   
 the household 

• signs of drug use 

• increased littering outside  
 the property  

• new unfamiliar persons  
 visiting the property

• an increase in cars/bikes  
 outside the property 

• change in behaviour of the  
 victim, they will often stop  
 engaging with family and  
 support services 

Report anything suspicious 
to 101 or anonymously via 
www.crimestoppers-uk.org  

The disturbing 
story behind 
county lines Julie Nel is Managing Director 

of Colchester-based intelligence 
and data analysts, b4Secure. 
Here, Julie looks at the disturbing 
subject of county lines and what 
can be done to combat this 
unwelcome development.

http://www.businesstimeinessex.co.uk
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Free supportFree support
for yourfor your
businessbusiness

0800 970 89810800 970 8981
essex@ldbgroup.co.ukessex@ldbgroup.co.uk

We could help you withWe could help you with
Improving productivity & efficiencyImproving productivity & efficiency  
Developing new productsDeveloping new products
Attracting financeAttracting finance
Understanding the numbersUnderstanding the numbers
Your sustainability plansYour sustainability plans
Increasing salesIncreasing sales  
New market opportunitiesNew market opportunities

ContactContact
us todayus today

backingessexbusiness.co.uk/backingessexbusiness.co.uk/

AchieveAchieve  
your growthyour growth  
potentialpotential

We have had
some great

continued support
from Backing
Essex Business

who have, quite
frankly, been

exceptional, and
really understand

our business.
- L.D, Samuel Brothers

 

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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AS we roll into a 
new year, many 
businesses 

will be revisiting their 
strategy, or maybe even 
writing one for the 
first time, preparing 
to navigate their way 
in the new business 
climate.

The Group2Grow Peer 
Network Programme can help 
your business prepare to take 
the next steps in your growth 
journey. 

Group2Grow is a fully funded 
dynamic peer network 
programme, part of the 
comprehensive portfolio of 
specialist business support 
from Backing Essex Business, 
delivered by Let’s Do Business 
Group in partnership with 
Essex County Council. 

The exciting rapid results 
programme, facilitated by 
expert business coaches, 
harnesses the power of 
collaboration through eight 
two-hour virtual peer group 
sessions, combined with three 
hours of one-to-one support 
and mentoring. Participants 
highlight and discuss their 
business challenges, utilising 
the group’s knowledge and 
experience to overcome their 
stumbling blocks and carve 
out a path forward. 

This combination of group 
and one-to-one business 
support has already been 
proven in producing 
outstanding results with 
positive economic impacts.

Traditional cider producer, 
Big Bear Cider from Braintree, 
joined the programme last 
year in order to explore how 
it might expand its business 
further. 

“The Group2Grow programme 
came at an ideal time for us. 
We had just launched our first 

retail canned products and 
had reached a point where 
we needed focus on our next 
steps. The programme has 
helped me take a step back 
from my day-to-day and 
really think about our strategy 
and how we are going to 
take the business on its next 
growth journey,” said Abigail 
Brockwell from Big Bear Cider.

Another participant, Richard 
Williams, Director at RWTCS 
transport consultancy, joined 
the programme to help 
rejuvenate his business. As 
a smaller business, he felt 
it would provide an avenue 
for discovering new ways to 
market his services.

He said: “During the COVID 
period, things started to feel 
stale, so I thought joining 
Group2Grow could give me 
a kickstart and help me find 
ways to market myself, as my 
service is quite niche.”

Something unique about 
the programme is that it 
recognises businesses are 
unique, and that whilst 
challenges may be shared, 
there is no magic algorithm 
for solutions. Group2Grow 
uses the collective experience 
of the cohort members to 
work together to find the ideal 
solutions for you and your 
business.

Richard Williams added: “I 

went into it with an open 
mind. I wanted to see if there 
was something new I could 
learn, and already I’ve come 
to realise there are things I 
could do differently. Everyone 
has their own agenda and 
techniques, but it is refreshing 
to hear opinions that are 
different to my own.”

Abigail Brockwell said: “The 
challenges experienced by 
each member has been quite 
different, which have been 
really interesting, and giving 
me insight into how other 
businesses operate. Any 
advice given to me has been 
impartial which is invaluable. 
I’ve also found when listening 
and reflecting on comments 
made by peers it has sparked 
thoughts and opportunities 
for our business.”

Each two-hour group session 
provides the opportunity to 
discuss different topics and 
these are tailored towards 
subjects important to the 
cohort members including:

•  analysis of each business

•  how to overcome barriers  
 to growth, eg finance,   
 skills, and resources

•  how to exploit   
 opportunities for growth 

• increasing sales   
 and improved marketing,  

 eg strategy and tactics

• leadership development,  
 eg strategy and planning

• increasing business   
 resilience, eg pivoting and  
 risk management

Upon completion of the 
programme each business 
leaves equipped with the 
tools to take their business 
forward. Eight cohorts are 
now reaching completion, 
currently supporting the 
creation of 61 new jobs, 24 
new products being developed 
and assisting 12 businesses 
with accessing business 
funding. When asked if 
they would recommend 
the programme, Abigail 
said: “Absolutely. When you 
are a small business any 
opportunity you can get to 
grow your business you need 
to grab and embrace. I think 
I will come out of this getting 
more than I expected. It has 
been refreshing to be in a very 
open and frank room, but one 
where everyone is there to 
support each other which is 
fantastic. “

If you are looking to grow 
your Essex business and feel 
you could benefit from the 
experience and knowledge of 
others, applications for the 
2022 Group2Grow programme 
are now open. 

The programme is open 
to all, including start-ups, 
sole traders, established 
businesses and larger 
organisations.  All business 
sectors are eligible, including 
B2B and B2C, whether they 
provide products or services 
(or both).

Register your interest at 
www.backingessexbusiness.
co.uk/peer-groups

Peer support opens doors 
to business progression

http://www.businesstimeinessex.co.uk
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• Beautiful country house venue, ideal 
for intimate meetings, team building 
days, indoor events & conferences 
for up to 400 people and large 
outdoor festivals & events for up 
to 5000 people

• Exciting catering options created 
by the Braxted Park Kitchen, from 
private dining and afternoon teas 
through to summer BBQs, 
banqueting, grazing tables and 
street-food

• Beautiful en-suite accommodation 
on-site, with plenty of additional 
accommodation nearby

• Braxted Park Golf Club and the 
purpose-built Cookery School at 
Braxted Park both located within 
the grounds of the estate; perfect 
for entertaining, team-building 
and filming opportunities

I D E A L  F O R  C O R P O R A T E  S U M M E R  P A R T I E S  & 

Steeped in history and 
set within 500 acres of 

stunning walled parkland, 
Braxted Park is one of 

the UK’s most exclusive 
events venues.

http://www.businesstimeinessex.co.uk
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For more information or to 
discuss your event with the 
Braxted Park team please 
call 01621 892305 or email 

alex@braxtedpark.com

b r a x t e d p a r k . c o m

F E S T I V A L S ,  J U S T  3 5  M I N S  F R O M  L O N D O N .
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THE Home Office has 
announced a very 
important change which 

is likely to be of significant 
benefit to nursing homes and 
care providers up and down the 
country.

Currently, nursing homes and care 
providers who are in possession of a 
Home Office Sponsor Licence can sponsor 
overseas nurses and senior care workers 
but they have not been able to sponsor 
care workers or home carers because such 

jobs were considered to be too low-skilled 
in order to come within the Government’s 
skilled worker route definition.  However, 
from February 15 2022, the Government 
has confirmed it will allow migrant workers 
to be sponsored in these lower skilled 
positions, though this is only to be on a 
temporary basis.

From February 15, migrant workers can 
apply to work as care workers in the UK 
provided they meet the many requirements 
of the Home Office including having 
an employer who is in possession of a 
Home Office Sponsor Licence, earning a 
set minimum salary and having a good 
command of the English language.  

Overseas migrant workers need to pay 
many visa and application fees but, 
specifically for care workers, they will be 
covered by the health & care visa category 
and this will mean they will pay a lower 
visa fee than other migrant workers.  
Another significant benefit is they will be 
exempt from paying the Home Office’s 
Immigration Health Surcharge which is 
levied at £624.00 per year for the length 
of the skilled worker permit.  A five-year 
skilled worker permit will therefore lead to 
a saving of £3,120.00 for either the worker 
or their employer.

The Home Office has confirmed the new 
scheme will be open for an initial period 
of 12 months but, importantly, applicants 
will be able to be accompanied by their 

partners along with children under the 
age of 18.  It is quite possible the Home 
Office will review the scheme before it is 
due to expire and extend it but there is no 
indication of this at this stage.

Employers including nursing homes and 
care providers who would be looking to 
sponsor care workers from overseas in 
order to work for them, will need to be 
in possession of a Home Office Sponsor 
Licence.  Such applications can take two 
months or so to be decided by the Home 
Office and the application procedure itself 
is very comprehensive. Employers without 
a Home Office Licence will therefore need 
to consider this in terms of lead times to be 
in a position to sponsor care workers from 
abroad.

New 
rules for 
overseas 
care 
workers

Sohan Sidhu, Partner and Head of 
Immigration at Ellisons solicitors, 
explains some significant 
changes for companies employing 
overseas care workers.

Be Smart

 

Discover the possibilities 
of 5G and what it could 
do for you:

superfastessex.org/5G

Essex businesses,  
meet the fastest  
mobile internet yet:

5G

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
http://www.superfastessex.org/5G
http://www.superfastessex.org/5G
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IT’S an unusual 
career move: 
from dispensing 

prescriptions in a 
community pharmacy 
to distilling handcrafted 
gin. But there is 
a missing link - 
botanicals!

And Tatenda Chiposi hopes 
his fastidiously-researched 
combination of botanicals 
from around the world will 
prove a recipe for success for 
his recently-launched Matopos 
gin.

Tatenda, 33, graduated to be 
a pharmacist eight years ago, 
and now works mostly in the 
sedate Essex coastal town of 
Frinton, but increasingly his 
professional medical interest 
in botanicals was leading 
him in an entirely different 
direction, fuelled in no small 
degree by the exploding gin 
revolution of recent years.

Intrigued by the potential 
botanicals offered for making 
a superior-tasting gin, he 
began his research which took 
him far and wide including 
back to his native land of 
Zimbabwe.

Having unearthed rooibos 
from South Africa, baobab 
from Zimbabwe and juniper 
from Italy, in 2020 he 
approached the then fledgling 
East Coast Distillery company 
at Thorpe-le-Soken with his 
formula and asked them to 
distil some trial batches.

“The guys there were very 
helpful in guiding me. Being 
fairly new themselves, they 
were so enthusiastic. Blind 
testing then took place 
and the results were really 
encouraging, with up to 90% 
choosing our gin. It was a key 
moment because for the first 
time we had the approval of 
gin-drinkers,” said Tatenda.

With the formula agreed, next 
came the name. Matopos 
translates as The Rocks, and 
is a famous picturesque rock 
formation in south-eastern 
Zimbabwe. “When I began my 
gin-making journey, the aim 
was to make the gin so good 
you could drink it Matopos – 
on the rocks! The name fitted 
perfectly,” added Tatenda.

So, the formula was agreed, 
the name chosen and 
the relevant alcohol and 
environmental health licenses 
achieved – and all while 
Tatenda was working as a full-
time pharmacist. In August 
last year, he approached 
Colchester-based Creatives 
Hub Digital to prepare a 
website – www.matoposspirit.
co.uk - in readiness to launch 
Matopos on the world.

“I was really pleased with what 
the website company did. 
Once it was up and running, 
enticing people to buy online, 
we then started out on our 
own marketing campaign. We 
booked a stall at a market in 
Norwich last September. It 
was the first time we would be 
selling directly to the public, 
so very nerve-wracking. I took 
my wife, Rutendo, with me and 

we had absolutely no idea how 
it would go. We offered very 
small samples and by the end 
of the day had sold 30 bottles. 
We were very pleasantly 
surprised!” said Tatenda.

Further market appearances 
followed in Ipswich and 
Colchester, with similar 
success. At one, he was 
introduced to the landlord 
at the Hare and Hounds just 
outside Colchester who agreed 
to take some bottles. The first 
retail outlet was secured! 
Others followed, including 
Poplar Nurseries at Marks Tey.

Batches of 250 bottles are 
now being distilled and the 
challenge for 2022 is to sell 
2,000 bottles.

Tatenda is still working full-
time as a pharmacist but his 
aim is to get the gin business 
to a point where he can focus 
on it full-time. Gin is now an 
incredibly competitive sector. 
There are reckoned to be 
more than 5,000 different gins 
available across the world, 
so does Tatenda worry at 
achieving a significant slice of 
the action?

“Whilst there 
are many gins 
out there, 
our aim is 
to produce 
something 
which is 
so elegant 
and mellow, 
people will 
smile while 
they drink 
it. Our 70cl 

bottle retails at £35 which is 
competitive at the ‘superior’ 
end of the gin market, but the 
taste differentiates it from 
the crowd. When we carried 
out blind tastings, we offered 
Matopos up against another 
high-end brand and Matopos 
was heavily the preferred one, 
which gives us confidence 
we have a great product. It’s 
our combination of seven 
botanicals which gives it the 
great taste,” said Tatenda.

Work will start soon on a 
secondary offering. Matopos 
is a London dry gin but the 
next one is likely to move 
away from this genre and 
compete with the plethora 
of intriguingly-flavoured gins 
now dominating the shelves of 
supermarkets and bars. Gin-
based bottled cocktails are also 
in the pipeline.

So, whilst Tatenda for now 
spends his days handing 
out pills, it’s the labour he’s 
putting in at the end of the 
working day which he hopes, 
for him, will prove to be just 
what the doctor ordered. 

Will botanicals prove to be the 
missing link for newly-launched gin?
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Young Guns is a new regular feature in 
which BusinessTime in Essex turns the 
spotlight on a young up and coming 
entrepreneur who could become a 
business tycoon of the future. Kicking off 
the series is Tatenda Chiposi, who last year 
launched upmarket gin brand, Matopos.
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IT does not take Monty 
Don to know you need 
three things for your 

garden to grow at this time 
of year: good soil, exposure 
to sunlight and water. 
Throw in a bit of fertiliser 
and your plants will thrive.
It is not much different in business. 
If the soil is your workforce and their 
skills, the sunlight is your exposure to, 
and your knowledge of, your market, 
while the water is liquidity – your 
cash flows or access to equity or debt 
financing. With these three things, a 
business can put down roots and grow.

But what can make a business 
accelerate like a good bit of 
bonemeal does for the roots of your 
hydrangeas? Well, all the pointers 
are that investment in Research and 
Development can be the fertiliser that 
helps a business branch out with new 
products or processes.

Sometimes, though, this can be 
daunting. There might even be 
pushback from your staff – and you 
do not want to poison your soil. 
But studies suggest even the most 
controversial of R&D measures can 
prove to be a net positive for jobs, and 
not only for the economy at large but 
for individual companies too.

According to a 40-year study by 
Yale University’s Daisuke Adachi of 
Japanese manufacturing between 
1978 and 2017, the introduction of 
a single robot unit for every 1,000 
workers increased employment at the 
company by 2.2%. “These estimates 
suggest robots and labour are gross 
complements,” wrote Daisuke.

There are plenty of areas modern 
companies can deploy their R&D 
beyond robotics or computer 
techniques, such as machine learning 
and artificial intelligence. For many 
businesses, these may well be – for 

the time being at least – 
unnecessary research areas. 
But what is important to 
note is the development 
of any new products and 
processes can benefit from 
an accelerator themselves: 
the HMRC R&D Tax Credits 
Scheme.

Under the scheme, 
companies can receive a 
government payment to 
offset the costs of their 
R&D efforts. FSB Awards 
regional finalists R&D 
Advisors, who are based 
in Chelmsford, provide the 
green fingers for businesses 
who want to benefit from 
it. 

“We like to think of 
ourselves as being a 
flywheel for growth in the 
UK economy,” said RDA’s 
founder and managing 
director, Kevin Auchoybur. 
“We support British 
businesses in their submission of claims 
under the HMRC scheme, helping them 
receive the tax credits they deserve. 

“This involves developing an intimate 
understanding of the work they 

undertake and articulating it in plain 
English for HMRC caseworkers to 
assess. And when our clients receive 
their tax credits, it’s money that gets 
reinvested in the UK economy. It truly 
is a positive feedback loop.” 

To find out more about how RDA might be able to help your business grow, contact them on 
either info@randdadvisors.co.uk or 033 33 444 026, or visit their website, www.rda.co.uk

Tending to R&D 
helps British 
business boom

http://www.businesstimeinessex.co.uk
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RDA reports it has done some R&D of 
its own, leading to the development 
of a proprietary app it uses to help 
process claims. This gives it the 
flexibility to deliver for companies 
in any sector, from start-ups to 

multibillion-pound large 
companies.

“Our methods are tailored 
to businesses of all sizes 
and we are always keen 
to hear people’s stories,” 
added Kevin. “We offer our 
services throughout the 
entire R&D process – from 
conception and planning 
through modelling, testing 
and commissioning – and we 
help our clients with best-
practice advice and support.

“Having recently been 
recognised by the FSB as 
one of the most notable 
high-growth companies 
in the East of England 
ourselves, we love helping 
businesses achieve their 
R&D goals. The best part of 
all is rewarding them with a 
successful tax-relief claim at 
the end of it.”

The fertiliser of R&D projects and the 
watering can of tax-relief liquidity on 
top. That is surely enough to have any 
business blooming.

To find out more about how RDA might be able to help your business grow, contact them on 
either info@randdadvisors.co.uk or 033 33 444 026, or visit their website, www.rda.co.uk

Tending to R&D 
helps British 
business boom

CHELMSFORD-BASED tax 
agency R&D Advisors has 
been named a regional finalist 
at the Federation of Small 
Businesses (FSB) Awards in 
the High Growth Business of 
the Year category. 
It makes RDA one of only seven 
category finalists in the region, and 
success in the East of England event 
would put them in the running for the 
national title.

In its submission to the FSB awards 
panel, RDA underlined the work it does 
with some of the largest corporates in 
the UK, with more than a dozen of its 
clients generating turnovers in excess 
of £100 million.

But RDA’s story is more about the 
awards it has generated for the firms it 
works with than what it stands to win 
itself. Despite only being in its fourth 
year of operation, RDA has served 
more than 1,000 business of all sizes, 
from tiny start-ups to multibillion-
pound global brands.

And RDA’s work in supporting client 
claims under the HMRC R&D Tax 
Credits Scheme has contributed to 
more than £100 million in tax relief 
being provided to its client firms.

Kevin Auchoybur, founder and 
managing director of RDA, said: 
“It’s fantastic all the hard work the 
team puts in every single day is 
being recognised in this way. We 
are delighted to have made it to the 
regional finals and we cannot wait to 
find out the results of their vote at the 
FSB Awards event.”

R&D Advisors 
earns FSB nod

http://www.businesstimeinessex.co.uk
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THE Government provides 
funding for companies and 
their staff to access funded 

training, both partial and fully 
funded training courses. However, 
many employers are unaware of 
this.
The Adult Education Budget is designed to kick-
start careers, not just for those currently out of 
work but for those already in employment and, 
as such, the funding is available to be utilised by 
employers both large and small.

The Adult Education Budget supports a huge 
range of accredited training programmes and 
short courses which, whilst subject to eligibility, 
can be used to deliver subsidised staff training, 
with some courses completely free.

Refreshing the skills of a workforce and 
improving their progression opportunities are 
viewed as significant factors by the Government 
in enabling individuals to advance their career 
opportunities.

Whilst undoubtedly a fantastic source for 
employers to upskill their workforce and support 
staff towards their career progression goals, 
historically the Adult Education Budget has not 
always been used by employers.

The funding is designed to enhance training 
and career opportunities for engaged adults 

in a number of ways. Continuing professional 
development courses are available to revive skills 
and support career changes whilst employability 
skills programmes are there to prepare adults for 
the workplace and getting back to work.

Although the need predates the COIVD 
pandemic, the requirement for improving digital 
skills in the workforce has become even more 
apparent due to the increase in digitisation 
and online activities which have come to the 
forefront during the past two years. Improving 
digital and media skills are a key Government 
focus for both the short-term and in the long-
run. 

Sector specific knowledge is another key aspect 
recognised as an area of concern. In line with 
this, many of the qualifications are for industries 
with identified skills gaps and labour shortages 
and focus on a particular theme such as an 
increase in health and social care and awareness. 

A combination of short taster courses can be 
allied with long-term qualifications to transform 
a workforce by upskilling staff with dedicated 
workplace training. This delivery style offers 
a flexible style of learning for a huge range of 
courses with accredited qualifications.

Government funding hasn’t just ushered in a 
new age for workplace learning. There are still a 
number of financial incentives available for staff 
development through apprenticeships.

Many employers improve productivity and 

qualify their existing employees through 
workplace apprenticeships. Due to the varied 
nature of leadership, business administration 
and procedural roles, upskilling staff through a 
Professional Development Apprenticeship can 
be an ideal solution to work-based learning 
requirements as they focus on the required 
skills, knowledge and behaviours. 

By providing quality training to individuals and 
businesses of any size, we aim to help companies 
save on their training and development budget 
by utilising Government funding wherever 
available.

Whether it’s an individual looking to improve 
their own skillset or an employer looking at 
qualifications for workforce development, 
our specialist advisors are on hand to 
help businesses choose the right training 
programmes and establish what funding 
options are available to them.

Unlocking potential through on-
the-job focused qualifications

Amanda Drew, Director of 
Apprenticeships and Business 
Development at Colchester 
Institute, reveals funding from 
a under-used source.

So if you’d like to be an active part of the next issue, 
contact Editor Peter Richardson on 01206 843225 or 07778 067614  

or email him at peter@pjrcomms.co.uk
www.businesstimeinessex.co.uk

To discover how easy it is to have 20,000 decision-making Essex business 

people reading about your business, give us a call – and join the leading 

lights in the Essex private, public and educational sectors who choose 

BusinessTime in Essex to promote their message.

Do carry on enjoying 
reading the award-winning BusinessTime in Essex 
magazine – but wouldn’t you enjoy it even more 

if people were reading about you?

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
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Sustainability is becoming more and more of a buzzword in the business 
community. But it needs be much more than just a fashionable soundbite 

if we are to preserve our planet and its valuable resources for future 
generations. In this 20-page feature, in partnership with Essex Wildlife 

Trust and LoCASE, BusinessTime in Essex examines the issues and look at 
what the Essex business scene is doing to help win the sustainability battle.

IN 2021, Google searches 
phrased ‘what is 
sustainability’ reached an 

all-time peak. Unsurprising 
perhaps. It’s certainly not a 
‘look to the definition and get a 
simple answer’ situation.

The Oxford English Dictionary modified its 
online definition of the noun in June 2021 
and the most recent definition reads:

Sustainability noun 
1) The quality of being sustainable by 
argument; the capacity to be upheld or 
defended as valid, correct, or true.

2) a.The quality of being sustainable at a 
certain rate or level.

b. spec. The property of being 
environmentally sustainable; the degree to 
which a process or enterprise is able to be 
maintained or continued while avoiding the 
long-term depletion of natural resources. 

The meaning of 2b cements that 
‘sustainability’ in its most popular usage 
is primarily aligned with environmental 
goals. The spree of recent Google searches 
phrased ‘what is sustainability’, doesn’t just 
show a growing public interest, but it also 
betrays how muddied the waters are. It is 
a term that is somehow both too specific 
and too broad. This school of thought 
is so large that answers to the question 
‘what is sustainability?’ could include 
‘saving the planet’, ‘net zero’ or ‘recycling’, 
depending on the scope and perspective 
of the individual answering. This leaves 
‘sustainability’ looking more like a personal 
point of view rather than a definable term 
to actionably integrate into our lives and 
businesses.  

This subjective, purely environmental 

association with the word leaves vitally 
important interconnected sustainability 
issues neglected in the conversation. The 
United Nations 17 Sustainable Development 
Goals (SDGs) is a ‘blueprint for peace and 
prosperity for people and the planet, now 
and into the future.’ [https://sdgs.un.org/
goals] and in it, ‘Climate Action, defined 
as taking urgent action to combat climate 
change and its impacts, is one of the 17 
goals. This reintegrates the environmental 
definition of sustainability into 
sustainability as a whole, giving it deserved 
weight as an incredibly important and time-
sensitive goal, but no more vital than No 
Poverty, Zero Hunger and the 14 other goals.

No action taken is ever in isolation. Every 
action we take creates a reaction that may 
be either direct or indirect, or more often 
both. And unless we are fully conscious of 
sustainability in its broadest sense, we are 
always at risk of creating negative reactions 
that we are not even aware of. Negative 
reactions could affect those closest to us, 
or people in a different part of the world we 
will never meet or know. It is possibly in our 
nature to protect those immediate to us, but 
increased globalisation, facilitated by the 
internet, means that the ‘far-away’ human 
consequences of our actions can stare us in 
the face in photos, videos, articles etc unlike 
ever before. Embracing a holistic definition 
of sustainability recognises that prosperity 
should take the planet and people into 
account. Prosperity will only endure if 
sustainability encompasses global needs 
across social, economic, and environmental 
systems. Due to how huge and diverse the 
world is, we should look to our local context 
initially. 

Most individuals want to sustain a quality of 
life that is good for us, for our families, our 
local communities, for now, and for future 
generations. It is becoming increasingly 

obvious that the most honourable way 
to ensure that is possible, is to embed 
personal, social, and business responsibility 
into our choices, creations, actions. It is not 
possible for a suffering planetary population 
to enable environmental flourishing, nor for 
human flourishing to persist on a suffering 
planet. This impending problem should not 
immobilize us because there is so much 
potential in this mindset shift. Turbulent 
times can often drive disruptive, innovative 
change and unlock exciting new sources of 
value and meaning. 

Getting to the scenario where people and 
the planet thrive, requires re-shaping the 
consumer-driven lifestyles we lead now, but 
it can still be a beautiful future. Investing 
your efforts into a more sustainable 
approach is investing in the long-term 
instead of temporary, fleeting satisfaction. 
It is possible to see sustainability as a 
realisation of justice instead of a sacrifice. 
It is already clear that while our society 
consumes more than ever, we are beginning 
to rediscover the value in values in a market 
saturated with rapidly cycling trends and 
deception, fakery etc found everywhere. 
Integrity sells. 

So, what does sustainability mean in 
a business context?
Let’s presume that your starting point is 
sustaining your business and ensuring 
its profitability. If you are driven by more 

Essex-based Organisation for 
Responsible Business is a social 
enterprise launched in 2010, 
primarily as a membership 
organisation for smaller businesses 
with a mission to ‘change the world, 
one small business at a time’. Here, 
CEO Jill Poet, scratches below the 
basic definition of sustainability to 
explain what it is really all about.

The true The true 
meaning ofmeaning of
sustainabilitysustainability

Turn to page 30 

s
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altruistic ideals, that’s perfect, but in either 
case, the following statement should never 
be forgotten:

“Responsible businesses will be the 
most sustainable and profitable for 
the longer term”
A short-sighted, self-protective business 
will likely overlook opportunities to build 
long-term value. This leaves said business 
vulnerable to disruptions and unattractive 
to investors. It can also make it harder to 
recruit and retain staff. A resilient business 
model embeds responsibility internally and 
externally. 

But what is meant by responsible 
business?
The Organisation for Responsible Businesses 
(ORB) launched in 2010 with a “mission to 
change the world, one small business at a 
time.” It defines a responsible business as 
one that “operates ethically and efficiently; 
meets and exceeds legislations; and always 
considers its impact on people (workforce, 
community and wider society) and the 
environment.”

Just as we spoke about a broad-based 

approach to sustainability, so ORB takes 
a broad-based approach to responsible 
business. In fact, responsible business 
and sustainable business could almost 
be synonymous. We have anticipated 
the unique position of navigating such 
an expansive concept (responsibility/
sustainability) and have developed 
resources free of jargon with flexible ways 
of analysing your business without strict 
numerical measurements. Narrow sets of 
targets limit the potential of businesses 
to adapt creatively, and they are often 
unsuitable depending on the type, scale, and 
proportional impact of your business. 

We believe that SMEs are not only the 
powerhouse of the British economy but they 
also, collectively, have the power to make 
a real difference to our societies at local, 
national, and even international levels. 
They are part of society, not an adjunct. 
Compartmentalising business and society 
distances us from the reality that SMEs can 
circularly contribute positives. 

At its heart, ORB is a membership 
organisation for businesses that want to 
proactively demonstrate they are committed 
to a better way of doing business: a way that 

is good for business AND a better world.  

By applying for and being accepted as 
a member of ORB, you will be joining a 
growing number of businesses that want 
to shout louder about a better way of doing 
business. You will be helping to drive the 
responsible business movement.

And if you are looking for a more robust 
certification, why not consider the 
Responsible Business Standard certification 
options, which begin with an online course? 
Anyone working through the course will 
benefit from the extensive information 
provided, wrapped up in a stripped-back 
approach that necessities a soul-searching 
process to identify if an organisation is 
operating ethically and responsibly and 
genuinely making a positive contribution to 
society.

Find out more 
about ORB 
membership, 
courses, and 
certification 
via the 
website https://
orbuk.org.uk.

Taking  responsibilityTaking  responsibility
From page 29 s

Carbon reduction support 
for Chelmsford businesses
CHELMSFORD City 
Council has partnered 
with Lorent Training 
to offer Chelmsford 
businesses the unique 
opportunity to learn 
about what climate 
change is, measures 
to understand and 
calculate the carbon 
impact of your 
business and actions 
to reduce emissions.

Since declaring a carbon 
emergency in 2019, Chelmsford 
City Council is working 
towards reducing its own 
carbon emissions to net zero 
by 2030 and is encouraging 
others to do the same. The 
council is continuing to 
support Chelmsford businesses 
to operate more sustainably, 
not only for the benefit of 
the environment but to bring 
businesses cost and efficiency 
savings. 

The issue of carbon reduction 
is very topical and there is 
significant evidence to advise 
the time to act is now. For 
many businesses however, 
the information can be 
overwhelming, and business 
may be unsure of where to 
start. 

This ‘Carbon Literacy Project’ 
(www.carbonliteracy.com) 
accredited course provides 
Chelmsford businesses with 
the chance to learn about 
some of the very simple steps 
and actions they can take in 
their everyday lives which 
will all add up to make a big 
difference. 

The first carbon literacy 
training course is due to 
run in March with further 
dates throughout the year. 
Courses are fully funded. 
For further information, visit 
www.chelmsford.gov.uk/
businesshelp 

Are you a small to medium business in Chelmsford? Learn to operate more 
sustainably and efficiently with an accredited course from the Carbon Literacy 
Project delivered by LORENT Training. Start your journey to combat climate 
change with the right knowledge and tools to set you on the right path. 

CARBON 
LITERACY 
CERTIFICATION

S C A N  M E  T O  R E G I S T E R !

F U L L Y  F U N D E D  F O R  C H E L M S F O R D
B U S I N E S S E S !

Online via Zoom 
& home based 

activities

What is climate 
change and 
actions to 

reduce 
emissions

O R  F O L L O W  T H I S  L I N K

www.chelmsford.gov.uk/businesshelp

I N  P A R T N E R S H I P  W I T H

 Understand the 
carbon impact of 

your business

http://www.businesstimeinessex.co.uk
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Become a
corporate
member today

Move your business along 
the sustainability road at 
The Green Business Expo
SUSTAINABILITY 

– it’s a word which 
is going to become 

more and more important 
in the workings of just 
about every business, 
irrespective of size. The 
‘green’ credentials of your 
business will increasingly 
be scrutinised prior 
to other businesses 
conducting business with 
you. So, if you don’t want 
to miss out on potential 
future business, how do 
you ‘go green’?

The answer to this very 
pertinent question, and others, 
will be answered at Essex’s first 
sustainability-specific exhibition 
– The Green Business Expo.

It is being organised by Essex 
Wildlife Trust and supported 
by LocASE (Low Carbon Across 
the South and East) and 
BusinessTime in Essex magazine 
and will take place on Thursday 
April 21 at the beautifully green 
Old Park Meadow at North End 
near Great Dunmow, CM6 3PL.

If your business provides 
sustainability products or 
services, you can exhibit at the 
event for just £25.

If your business would like 
to know more about how to 
‘go green’ and find out more, 
from a range of experts, about 
the help available to you to 
start (or continue) your green 
journey, the expo is free to 
visit.

Karen Dixon, Corporate 
Coordinator at Essex Wildlife 
Trust, said: “This is the first 
time an expo in Essex will 
specifically focus on how 
businesses can improve their 
sustainability credentials – so 
much information and ideas 
under the one roof! And of 
course, it’s a great opportunity 
to network with like-minded 
business-people.

“There will be people offering 
practical products and services 
to help with your green journey 
and there will be organisations 
which can offer financial 
support and training. If you 
want to find out more about 
how your business can improve 
its sustainability, this is the 
perfect opportunity.

“Remember, sustainability is 
going to increasingly become 
part of your everyday business 
– and a part you won’t be able 
to ignore. Don’t be left behind 
– make a start by being part of 
The Green Business Expo.”

The event will open to visitors 
at 10am and you can register, for 
free, to attend at www.essexwt.
org.uk/event/big-green-expo

Exhibitor stands are just £25 
plus VAT but places are limited. 

Anyone interested in exhibiting 
should contact Karen Dixon on 
07519 119692 or email karend@
essexwt.org.uk   

You can register, for free, to 
attend the opening speeches 
by representatives from Essex 
Wildlife Trust and LoCASE 
which will start at 9.30am. 
Register your interest by 
contacting Karen Dixon as 
above.

Keziah Rookes, Sustainability 
Officer at Essex Wildlife Trust, 
said: “At Essex Wildlife Trust, 
we are focusing on embedding 
a culture of innovation and 
sustainability by understanding 
our impact on the environment, 
calculating our carbon footprint 
and actively reducing it, and 
making positive and impactful 
changes.

“The Trust recently achieved 

Level One Green Dragon 
sustainability accreditation. 
This facilitated an ambitious 
improvement plan which 
will drive a reduction in 
environmental impacts of 
waste, electricity and travel, 
thereby reducing our carbon 
footprint. The next steps see 
us beginning to map out Green 
Dragon Level Two. This includes 
the initial build of an extensive 
Environment Management 
System and we look forward to 
sharing this journey as we work 
towards the five different levels 
of accreditation.

“We must remember that 
sustainability is not a 
competition and that we have 
to work together to address 
the climate crisis. Let’s support 
each other by sharing, engaging 
and challenging ideas for 
improvement.”

If you’d like your business to 
join Essex Wildlife Trust’s 

corporate Investor in Wildlife 
programme, contact Karen Dixon at 

karend@essexwt.org.uk or Grant 
Maton at grantm@essexwt.org.uk

Old Park Meadow will host The Green Business Expo.

http://www.businesstimeinessex.co.uk
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WITH the UK’s 
commitment to 
net-zero emissions 

by 2050, the ‘sustainability’ 
philosophy of any business 
now becomes a vital 
consideration to survive and 
even thrive in the net-zero 
future envisioned.
If, like me, you are a little uneasy about the 
terms used to define what is, in effect, a 
government not market-driven policy, the 
term probably best to embrace is ‘circular 
economy’, where economic activity capacity 
is to be balanced to co-exist with the 
Earth’s biosphere. That is the essence of 
sustainability.  

Should we fear sustainability and 
government-set net-zero targets as a threat 
to our established and profitable business 
models, or look to embrace, reframe and 
take our profitability to a new level in a 
sustainable way? I say embrace! 

Our power as entrepreneurs and business 
leaders, collectively and individually, is 
substantial as SMEs represent almost half 
(£1.8 trillion) of private sector turnover. 
That’s real power to influence the circular 
economy and sustainability direction of 
travel rather than be at the full mercy of 

government directives and targets impacting 
our businesses indiscriminately. 

Where does the sustainability opportunity 
exist for your business? 

Action will be taking place throughout the 
supply chains where your business operates 
with many businesses looking to contract 
new players who can put their businesses at 
the leading edge of the net-zero future. Add 
in that climate, regulation is on the way, with 
the global trend toward net-zero beginning to 
look inevitable. Therefore, many companies 
fear if they fail to adapt to that impending 
regulatory framework, their products and 
services risk becoming unviable. That’s where 
the market capture opportunity exists for 
your business.

Be part of the market capture opportunity 
emerging with the public investment in the 
clean energy economy rising significantly, 
and corporate climate advocacy becoming 
a significant factor that will inevitably drive 
a smooth transition to net-zero.  In some 
sectors, public-private collaboration will 
emerge as key to identifying and scaling up 
the solutions, products and services needed 
to accelerate decarbonisation. Pinpoint where 
your business can offer new approaches/
products/services throughout the value 
chains and target your ‘sustainable’ market 
capture strategy accordingly. 

Choose a strategy that is either promoting 
the adoption of sustainability practices or as 
a strategic necessity for business survival in 
a net-zero future. Target how such adaptation 
with your products and services can build-in 
a competitive advantage for them with cost 
efficiencies that improve their bottom line 
while driving profitability through growth. For 
example, helping companies adopt circular-
economy based business models with a net-
zero theme will ensure a competitive edge in 
the sectors they operate. Look for businesses 
considering ‘greening’ their supply chain and 
demonstrate how your business can replace 
existing suppliers with the net-zero future 
in mind. Have a business mentality that 
will have an impact on the adoption of your 
business over your competitors. 

There’s no such thing as an established 
supplier anymore. It’s all up for grabs! 

Go green and it’s all up for grabs

Colchester-based Dr Raymond 
Davies, a specialist in supply chain 
development, suggests ‘going green’ 
could make great business sense as 
well as environmental sense.

THE sustainable marketing 
movement is increasingly 
gaining traction around 

the world. 
Sustainable marketing is the philosophy 
that marketing must drive environmentally 
conscious behaviour rather than 
consumerism. Marketing is often viewed as 
a discipline that puts convenience and profit 
first and encourages a throw-away culture. As 
Michelle Carvill and Gemma Butler raised in 
their latest CIM webinar, there's nobody better-
placed than educated, responsible marketers 
to effect change in the way their businesses 
view and communicate sustainability.

Sustainable marketing is, in essence, built on 
three factors. These are:

• shaping new behaviours and ways  
 of thinking
• education and inspiration about   
 sustainable marketing practices
• delivering on customer, employee   
 and societal needs.

This movement is built on other initiatives 
such as B Corps and the circular economy. 
With increased scrutiny on the environmental 

impact of businesses, particularly 
large brands, there has been a rise in 
'greenwashing'. Greenwashing is the term for 
sustainable claims that turn out, in practice, 
to be untrue. The economic benefits for 
businesses that differentiate themselves as 
‘sustainable’ is a driver for unscrupulous 
– or oblivious – businesses to make these 
false claims. According to Nielsen's Global 
Corporate Sustainability Report, 66% of 
consumers said they would spend more on a 
product if it came from a sustainable brand.

Greenwashing can come in a multitude of 
forms. It could entail the use of jargon or 
confusing language to hide unsustainable 
practices from consumers. The Competition 
and Markets Authority (CMA) introduced 
the Green Claims Code in January to curb 
the rise in false or misleading claims using 
six measuring principles. This follows 
an investigation which found 40% of 
online claims to sustainability could be 
misrepresenting the truth, and therefore are 
simply designed to sell more.

The Green Claims Code will have a positive 
impact on stopping unfair competition and 
level the playing field for businesses whose 
products genuinely represent a better choice 

for the environment. Although penalties for 
flouting the rules have not been outlined 
beyond the potential for court cases, the GDPR 
rollout in 2018 indicates the consequences 
could be severe. The EU’s data protection 
authorities can impose fines of up to €20 
million, or 4% of worldwide turnover for the 
preceding financial year.

So, what can your business do to be more 
sustainable? Measure your current marketing 
messages against the following principles.

1. Is it truthful and accurate?
2. Is it clear and unambiguous?
3. Is it omitting or hiding important   
 information?
4. Is it drawing fair and meaningful   
 comparisons?
5. Is it making substantiated claims?
6. Does it consider the full life cycle of 
 a product?

By adhering to the criteria set out in the Green 
Claims Code, not only will your business 
comply with the latest regulations, but you 
will also reassure your customers that you 
are operating ethically and transparently to 
benefit current and future generations.

Sustainable marketing and the Green Claims Code
Paul Mackman, Managing Director of the Mackman Group, a full-service marketing agency, explains 

what the marketing industry is doing to drive ‘green’ behaviour.

http://www.businesstimeinessex.co.uk
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LoCASE (Low Carbon Across 
the South and East) is way 
ahead of the field with grant 

funding for businesses looking 
to reduce carbon emissions and 
save money on business energy 
bills by installing the latest 
energy efficient measures.

From money-saving LED lighting to 
modern heating/cooling/refrigeration 
systems, double glazing and so much 
more, sustainable business really does 
make sense, whether ensuring your 
business is running as efficiently as 
possible in terms of energy, use of 
materials, logistics, customer interface, or 
innovating and developing your offer to 
incorporate positive (and money-saving), 
environmental impacts.

With a LoCASE grant of up to £10,000 
(with no payback), your SME business 
can use the money towards the cost of 
materials or equipment and installation. 
Some projects don’t need to be carbon-
reducing but the business requesting the 
funding does need to be operating in the 

low carbon or green goods or services 
sector: for example, consultancies 
looking after their customers’ spend, 
energy-saving options and energy 
procurement.

Your business could also claim against 
costs such as marketing, consultancy, 
equipment, IT software, product/
process development, accreditation and 
certification. If you are looking for further 
innovation or product development, 
LoCASE’s higher education partner, 
University of Brighton, could provide 
professional help and advice.

Once you have registered your interest 
with LoCASE, it will arrange a free 
assessment and energy audit, via its 
experienced energy advisor, so the route 
to getting your project off the ground will 
be as smooth as possible and will meet 
your business needs. 

But LoCASE is about more than just 
grant funding. LoCASE also focuses on 
job creation (more than 350 jobs already 
created), innovation and development 
and supporting businesses in the low 
carbon, renewable energy, services and 
goods sectors.

There has been a sea-change amongst 
businesses regarding potential 
investment in initiatives, along with the 
introduction of practices, to lower their 
carbon footprint. LoCASE is not only 
there to help businesses take a step in 
the right direction in achieving this, but 
also to ensure support for businesses in 
the low carbon sector can benefit from a 
LoCASE grant in strategic, targeted ways, 
to ensure they continue to develop and 
grow.

For further information and to register 
your business interest visit www.locase.
co.uk where you’ll find a number of case 
study videos.

LoCASE will also be attending Essex’s first 
ever Big Green Business Expo on April 21 
at Old Park Meadow, North End, located 
between Chelmsford & Great Dunmow. 
Alongside BusinessTime in Essex, we 
will be supporting Essex Wildlife Trust 
which is organising the event. If you are 
planning to be there, come and say hello. 
It’s not always easy being green, this is a 
great place to start!

Grant funding for 
greener business growth

THE Cheeky Panda 
is an award-winning 
company creating 
sustainable, affordable 
luxury tissue paper 
products from bamboo. 
The great properties of 
bamboo tissue paper 
include a 65% lower 
carbon than traditional 

paper (that’s a 
saving of one tonne 
of carbon per 4,500 
rolls), and 31% lower 
carbon than recycled 
tissue. The paper is 
biodegradable, it’s 
100% organic and 
uses no fertilisers or 
chemicals to assist 
the growth, and it 
is free from BPA, 

formaldehyde, chlorine, 
fragrance, de-inking 
agents. 

The Cheeky Panda had 
three main sales streams: 
online through Amazon and 
ethical superstores, through 
supermarkets and through 
B2B in restaurants, hotels and 
office buildings. By switching 

to bamboo toilet paper, a 
building can save one ton per 
1,000 people per month, or 
one ton per 100,000 visitors 
to a venue. The company 
has already launched the 
toilet tissue, along with other 
products new to the market, 
including tissues, luxury 
tissues and napkins.

In order for the company to 
grow, it was realised there 
was an imminent need to 
reach and connect with new 
customers, an exercise that 
required both time and effort. 
Due to the company initially 
operating with limited 
resources, it was decided to 
seek out other ways to bridge 
this operating gap.

Within a few days of hearing 
about the grant scheme 
and with support from the 
LoCASE team, the application 

was submitted and The 
Cheeky Panda was able to 
commence with the project. 
A LoCASE grant of £10,000 
enabled The Cheeky Panda 
to recruit Essex-based 
PR company, SarahBee 
Marketing, to identify and 
deliver creative, strategic 
solutions to ensure they hit 
their market target needs. 

Chris Forbes and Julie Chen, 
directors at The Cheeky 
Panda, said: “LoCASE has 
been extremely useful 
in helping us market our 
sustainable bamboo tissue 
products. As a start-up, 
it was very expensive to 
do trade shows and gain 
media awareness. LoCASE 
was extremely useful in 
supporting us, showing how 
by using bamboo, companies 
can lower their carbon 
footprint.”

Just one of LoCASE’s many successful case studies

http://www.businesstimeinessex.co.uk
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MANY of us think of 
climate change as a 
problem for the future - 

as something that will happen in 
years to come. In actual fact, our 
climate is already changing and 
will continue to do so.

According to the Intergovernmental Panel 
on Climate Change, humans have caused 
a temperature increase of more than 1°C 
above pre-industrial levels and the European 
Environmental Agency states sea levels have 
risen by approximately 21cm since 1900.  

After the world came together in Glasgow 
last November to agree urgent action 
globally, what is being done in Essex in the 
battle to address climate change?

Nationally, we are legally committed to 
achieve net zero greenhouse gas emissions 
by 2050. Essex County Council has a fast-
moving programme to deliver real action 
here in the county. In 2020, it set up the 
Essex Climate Action Commission, and 
in July last year the commission released 
its report, Net Zero: Making Essex Carbon 
Neutral. This sets out how Essex can cut its 
greenhouse gas emissions and make the 
county more resilient to increasing climate 
risks including flooding, water shortages and 
overheating. 

The Commission sets out challenges for 
businesses in greening their operations. To 
help Essex businesses take their first steps, it 
is producing an advice pack to help access 
information and support. The pack will 
shortly be added to the Essex Climate Action 
Commission website (essexclimate.org.uk) 
so make sure to keep an eye out for it or 
register your interest in receiving a copy by 
emailing climate.commission@essex.gov.uk 

As well as advice, small businesses can also 
access grant funds.  

The Low Carbon Across the South and 
East (LoCASE) programme provides a 
free business support programme in 
Essex running until spring 2023. It aims 
to help small businesses to become more 
competitive and profitable while protecting 
the environment and encouraging low 
carbon solutions. LoCASE provides grants 
for businesses of up to £10,000 as well as 
training workshops and fully funded events. 
Targeted business support is on offer for 
companies who offer ‘green’ or low-carbon 
goods and services. Whether it be unlocking 
funding for an energy efficiency upgrade to 
their operations, to develop or improve their 
‘green’ product/service or simply assisting 
them to streamline or innovate, LoCASE is 
here to support businesses.

And Essex County Council is promoting 
bulk buying schemes to cut costs and make 
new technologies more accessible. Solar 
Together is a group-buying scheme that 
enables Essex residents and businesses to 
install solar panels at an affordable price. 
The scheme provides a straightforward 
and safe way for your business to generate 
its own energy and save money on future 
energy bills. In 2021, 5,605 registrations of 
interest led to 814 participants who took 
up Solar PV, with 296 participants adding 
battery storage to their solar installation. The 
auction achieved an average saving of 37% 
on market prices and will result in around 
2MW total solar capacity installed.

Going beyond the challenge, the 
Commission is also clear there are 
significant areas of opportunity, with large 
numbers of high-skill jobs predicted to be 
created in Essex in the green and sustainable 
sectors.  Using data from Cambridge 
Econometrics, ECC has identified five key 
growth sectors that, by 2030, could deliver 
an additional 34,280 jobs in the county. 
These sectors include:

• construction, including the retrofit of 
commercial and domestic homes, making 
homes healthier reducing carbon emissions 
and creating jobs> Essex has 633,000 homes 
which will need to be retrofitted in future

• transport, through cleaner fuels and 
clean fleet and alternative public transport

• we know that advanced manufacturing 
and engineering will change – leading both 
products and processes to become cleaner 
and more sustainable in future

• digitisation of products and processes 
mean our workforces in the future will need 
new skills and those apply to people of all 
ages and all jobs

• energy is a huge opportunity for 
Essex from offshore wind to solar to the 
manufacture and distribution of hydrogen. 
Essex’s infrastructure and assets mean the 
county should be at the forefront of this 
change.  This is a great opportunity to 
embrace the future and shape a stronger 
thriving Essex economy.

"Collaboration to drive 
innovation"

The Net Zero Innovation Network (NZIN), 
set up by Essex County Council, brings 
together businesses, learning establishments 
(such as universities) and others to support a 
better more sustainable future by promoting 
innovation.  We are working together to help 
Essex become a centre of excellence for 
innovation in addressing the climate crisis.

Throughout 2021, members have 

Essex: the county of action when it 
comes to fighting the climate battle
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successfully fostered a network which 
facilitates cross-sectoral collaboration 
on shared Net Zero ambitions and have 
begun to work towards delivering projects 
across four themes: built environment, 
waste management, sustainable transport 
and energy. With this collaboration and 
progress, the network has demonstrated 
real and shared commitment to realising the 
ambition of innovation to decarbonise.  

Now into its second year, NZIN will 
continue to work collaboratively, supporting 
members, harnessing innovation, projects 
and delivery. Communication is key and 
a focus for the start of this year to expand 
outreach to best support the ambitions 
for NZIN. The network has been driven by 
the ambition of members to deliver real 
change, supporting Essex to lead and shape 
the future economy, harnessing innovation 
and projects which will create opportunity 
within the Essex economy.

Now into its second year, NZIN will 
continue to work collaboratively, supporting 
members, harnessing innovation and 
commencing project initiations and delivery. 
The network has been driven by the 
ambition of members to deliver real change 
and all involved are looking forward to 
seeing projects evolve and working together 

throughout 2022, designated as the year for 
action.

If you would like to find out more about the 
NZIN please email NZIN@essex.gov.uk 

New opportunities for 
sustainable businesses     
in Essex 
As well as working in partnership with 
businesses across Essex through the Net 
Zero Innovation Network, Essex County 
Council is also the lead partner on an EU 
project helping to accelerate the transition 
to a circular economy. Collaborating with 
nine other partners in England and France, 
the council is helping local authorities in 
both countries to create a greener, more 
inclusive and more prosperous future. 

The BLUEPRINT to a Circular Economy 
Project has a total budget of €5.6m, of which 
€3.8 euros were provided by the European 
Regional Development Fund via the Interreg 
France (Channel) England programme. ECC 
will benefit from €1.1m to support other 
local authorities to start their transition to a 
circular economy (the process of designing 
out waste and pollution by encouraging 
reuse, repair and recycling). 

The project will benefit businesses and 
residents across the county. Not only will 
it train more than 600 Essex residents 
to secure the green jobs of the future, it 
will upskill local social enterprises and 
educational organisations to deliver the 
BLUEPRINT training programmes. 

As part of the project, ECC has 
developed a Circular Economy 
Directory, projectblueprint.eu/
circular-economy-directory This 
interactive map can be used by 
residents and fellow entrepreneurs 
to find sustainable businesses, 
services, artists and charities in 
their area.

Featuring brands from all 
BLUEPRINT regions (Kent, Brighton, 
Peterborough and Essex), the 
Circular Economy Directory has a 
wide-reaching audience, helping 
brands to be discovered across the 
country.  

Being listed on the directory is free of charge 
– the only criteria is that your brand is 
helping to reduce waste. Current members 
include refill shops, furniture upcycling 
businesses, repair services, fashion brands 
utilising scraps and ‘waste’, charities utilising 
surplus food, as well as community litter-
picking groups. 

If you want to join this ever-growing group 
of more than 100 sustainable brands, simply 
email blueprint.project@essex.gov.uk with 
your business name, full business address 
and a link to your website or social media 
profile(s). We also welcome any pictures 
of your business (e.g. shop interiors, repair 
projects etc.) for use on our social media 
channels. Please include these in your email. 

And that’s not all! The BLUEPRINT Team 
is also developing an innovative Online 
Accelerator to help social enterprises in 
Essex and beyond. By joining the platform, 
social enterprises will be able to connect 
with similar organisations, discover 
opportunities and learn from others’ 
experiences. They will also be able to 
support each other to divert materials from 
landfill. To express your interest in the new 
waste-busting, business-building digital 
community, please email blueprint.project@
essex.gov.uk    

To find out more about the 
BLUEPRINT to a Circular 
Economy Project, please visit 
projectblueprint.eu     

Essex: the county of action when it 
comes to fighting the climate battle
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AS part of its plans 
for Levelling Up the 
county, Essex County 

Council has partnered with 
leading retrofit training 
body, The Retrofit Academy 
CIC, to deliver cutting-edge 
domestic retrofit training 
and accreditation to energy 
efficiency companies and 
individuals seeking to enter 
the industry. 

But in truth, the vital supplies on 
The programme will develop new 
skills, nurture new careers, and boost 
economic activity in the region, while 
improving energy efficiency, addressing 
the deepening cost of living crisis and 
working towards the UK’s net-zero 
goals. 

Domestic retrofit is the process 
of devising and installing home 
improvement measures that reduce 
the energy consumption of our homes, 
and source sustainable energy supplies 
where possible. 

This career development partnership 
between Essex County Council and The 
Retrofit Academy CIC is fully funded 
by the UK Government’s Community 
Renewal Fund. 

This levelling up project funding is 
part of a tranche of £4.4 million Essex 
County Council has secured from the 
Community Renewal Fund, distributed 
across seven successful regional 
projects.

What is The Retrofit Academy?

The Retrofit Academy is a UK-based 
not-for-profit organisation dedicated 
to delivering retrofit excellence by 
ensuring industry-wide adherence 
to the PAS 2035 specifications for the 
energy retrofit of domestic buildings. 
It does this by providing industry 
expertise, career development, 
virtual and classroom training for 
new and existing built environment 
professionals looking for a rewarding 
career in domestic retrofit. 

Domestic retrofit is the process 
of designing and installing home 
improvement and energy efficiency 
measures that reduce the energy 

consumption of our homes, making 
them warmer and healthier to live 
in and limiting their impact on the 
environment.

Retrofit Coordinator Diploma

Central to the UK’s programme of 
domestic retrofit is the role of the 
Retrofit Coordinator, a role required on 
all retrofit projects. The OCNWM Level 
5 Diploma in Retrofit Coordination and 
Risk Management gives existing built 
environment professionals the skills 
needed to ensure the success of every 
retrofit project. The Diploma consists 
of 150 hours of eLearning supported 
by online tutor-lead bootcamps. Once 
qualified, candidates will be supported 
to apply for accreditation with a 
Trustmark accreditation scheme. 

What will the courses achieve?

These retrofit training courses will 
give existing contractors and aspiring 
built environment workers in Essex 
an opportunity to gain the skills 
and accreditation needed to create 
in-demand and lifelong careers in 
the UK’s growing retrofit sector. 
This important initiative will drive 
forward Essex County Council’s 
mission of levelling up the county and 
has the potential to inspire similar 
initiatives nationwide. Crucially, it 
will play a positive and proactive role 
in decarbonising UK homes, which 
currently account for around 28% of all 
carbon emissions.

Preparing small and medium 
businesses for Retrofit

As well as providing these important 
education and upskilling opportunities, 
Essex County Council’s partnership 
with The Retrofit Academy CIC will 
support 30 small and medium sized 
enterprises in the local construction 
sector to gain the TrustMark 

accreditation they need to work in 
the retrofit sector.

Getting Social Housing 
Providers Fit for Retrofit

This innovative partnership 
with The Retrofit Academy CIC 
will also help get social housing 
providers in the county ready to 
deliver successful retrofit projects 
across their housing stock. The 
Fit for Retrofit programme gives 
middle and senior management 

professionals the skills and 
understanding needed to get their 
organisations ready to deliver 
successful retrofit projects at scale. 
Delivered via Action Learning and 
coaching approaches provided by 
experts in social housing and retrofit 
this programme is the first of its kind 
in the UK.

£10 million skills investment

In line with the launch of the Retrofit 
Academy, Essex County Council has 
already announced a £10m investment 
in skills and the economy. Developed 
with partners and input from more 
than 600 Essex businesses, the strategy 
will focus on the opportunities for 
growth across the county when 
it is published later this spring. It 
will set out plans to make Harlow 
a centre for med tech and digital, 
whilst also helping to deliver on ECC’s 
commitment for a carbon net zero 
county and to a green economy.

 Cllr Lesley Wagland, Cabinet Member 
for Economic Renewal, Infrastructure 
and Planning at Essex County Council, 
said: “Solving the skills deficit, through 
boosting business and increasing 
opportunities for residents, is a key 
plank of our Levelling Up agenda, and 
I have no doubt that the launch of the 
Retrofit Academy will help with this. In 
Harlow already, applications for Retrofit 
Assessors have already opened- this 
is the first scheme of its type in the 
country and a brilliant opportunity for 
residents to gain accreditation in our 
growing green economy.”

This project is fully funded by the 
UK Government through the UK 
Community Renewal Fund. For more 
information on training opportunities, 
please visit: https://www.
retrofitacademy.org/essex-funding-   
l5-landing-page/

Essex County Council and the 
Retrofit Academy’s local career 
development boost
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DRIVERS of electric vehicles 
in Colcehster can now take 
advantage of the borough’s 
first council-owned electric 
vehicle charging points using a 
new cashless Park and Charge 
system.

A multi-partnership approach led 
by Colchester Borough Council has 
launched three electric vehicle (EV) 
charging points in Priory Street car park. 

The charging points are the first in the 
UK to pilot the innovative new MiPermit 
Park and Charge service. This enables 
customers to pay for both charging 
and parking in one quick and easy 
transaction through the MiPermit app.

This project is just one of several 
measures being developed by the 
council in response to the climate 
emergency. To find out more 
about what the council is doing to 
combat the climate emergency visit: 
colchester.gov.uk/sustainability/our-
strategy-and-climate-action-plan/

IT’S perhaps tempting for 
businesses, particularly very 
small ones, to think there’s 

little of nothing they can do to 
impact the sustainability battle 
– but, according to Sam Pitman, 
co-founder of Eco Essex, they’d be 
wrong.

Sam said: “Eco Essex is keen to support 
and encourage any business to start 
making eco swaps, regardless of how 
small you are. Even micro businesses 
with no employees, working from home 
and those just starting out can still make 
lots of positive changes without too much 
effort.”

Here are Sam’s top five eco business tips:

1.   Switch your bank. Have you ever 
considered what happens to your money 

when you pay it in 
to your account? It’s 
not just sat there idly, 
it’s being used as an 
investment in other big companies such 
as those in the fossil fuel industry. Talk 
to an ethical financial advisor to find out 
more. 

2.   Printing. Look at all the options you 
have available with your printer settings 
such as printing on double sided, reducing 
margins to get more writing on a page, 
altering toner, using draft settings when 
able, using recycled or FSC paper as well 
as optimising any paper with a scrap 
paper box. Of course, the obvious solution 
is to not print unless absolutely necessary 
with an added extra of adding a statement 
on your emails to encourage others also 
such as ‘think before you print’. 

3.   Energy suppliers. This may be 
more of a challenge than usual at the 

moment, so do your research, but if you 
are able to find a supplier that has a 
renewable energy package then opting 
for this has a positive impact on your 
business’s carbon footprint. 

4.   Change your search engine. Use a 
search engine that plants trees on your 
behalf whilst you browse through your 
address bar https://www.ecosia.org/

5.   Inspire your clients. Talk about 
environmental issues which are relevant 
to your business and educate them 
on what changes you are doing. Being 
‘sustainable’ is great, but if no-one 
knows about it, then you are losing a 
huge opportunity to inspire others, make 
a bigger, positive difference as well as 
missing out on showcasing how great 
your company is!

Tips to help even the smallest business 
make a difference

First Park 
and Charge 
system 
launches in 
Colchester

A FINAL decision on plans to 
build Sizewell C, a new nuclear 
power station, just over the Essex 
border on the Suffolk coast is 
expected from the Government in 
May.

Suffolk Chamber of Commerce and 

EDF are working to build a robust local 
and regional supply chain to ensure 
Suffolk, Essex and the East of England 
benefits from this once-in-a-lifetime 
economic boost. To do this, the Sizewell 
C Supply Chain Team is asking interested 
local and regional companies from all 
backgrounds to register their interest at 
www.sizewellcsupplychain.co.uk/register 

Register your interest in 
Sizewell C supply chain

CARBON emissions have been 
cut by almost a quarter at 
Tendring District Council during 
the past three years, down from 
5,083 tonnes in 2018/19 to 3,881 
in 2020/21.

While some of the impact came 
from reduced facility usage during 
the pandemic, Michael Talbot, TDC 
Cabinet Member for Environment, said 
a number of steps had been taken to 
maintain the reduction going forward. 
These include the recent closure of 
the oil-heated Weeley offices, which 
will reduce CO2 emissions by 55 
tonnes based on 2020/21 figures, and 
a decision to purchase carbon neutral 

electricity across the council from April 
2022. In addition, the Transformation 
Project had seen efficient LED lighting 
and added insulation installed at other 
council offices.

Cllr Talbot added progress is being 
made to install more electric 
vehicle charging points, with a grant 
application submitted to government 
to fund eight stations as part of the 
Starlings development in Dovercourt, 
and agreement to install a charge 
point at Clacton Town Hall. A survey 
is being undertaken to look at the 
requirements and considerations for 
installing additional charge points at 

priority car parks.

Council cuts carbon 
emissions by a quarter
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GIVEN the lack of 
legislation and 
support, there is 

still a misconception 
amongst the majority 
of SMEs that energy 
reduction isn’t a priority 
for them. 

The upshot is that three 
quarters of UK SMEs are 
spending more than they need 
on energy – around 50% more 
than larger businesses. When 
we audit customers, they are 
shocked at how small changes 
can deliver huge savings 
across the business. 

Every business can make 
simple, but highly effective 
changes that can significantly 
reduce energy usage and 
deliver an average 200% 
return on investment. For 
instance, even leaving one 
computer and monitor 
switched on overnight adds 
up to around £50 in energy 
costs a year. 

The way we use our working 
environments has changed, 
but so has the technology to 
enable smart building that 
can flex around business 
operations. One of the most 
effective ways for facilities 
to manage energy spending 
and increase eco-credit is 
the investment in an energy 
management system (EMS). 

Once energy reductions and 
climate improvements are 

in place, EMS technology 
enables you to 

monitor and manage 
your building 

performance 
in real-time. 
For instance, 
you may 
have low-
use areas, 

or staff in on 
certain days, so you set 

the environment to 
create the optimum 
climate for your 
building users. 

The good news for 
SMEs is that all this 
can be implemented 
rapidly with proven 
savings against any 
capital expenditure. 
Your smart building 
will deliver year-
on-year return on 
investment and give 
you a clear path to 
net zero. 

We all want to 
contribute to lowering 
emissions, and I have yet to 
meet a business owner who 
wants to spend more on bills 
than they need to, but there is 
another benefit.

We are seeing increasing 
demand on businesses 
to show their impact on 
the environment and 
commitment to carbon 
reduction as part of their 
corporate social responsibility. 
The tide has turned and 
stakeholders will be asking 
‘what are you doing to reduce 
your carbon emissions?’

We can help. Carbon 
Numbers offers a free on-site 
consultation with a detailed 
energy audit that will show 
you how you can lower your 
emissions, reduce costs and 
get a smarter, more efficient 
building.

Neil Fright is an ESOS lead 
assessor and a thought 
leader within the energy 
efficiency and low carbon 
sector. In the past nine years, 
Carbon Numbers has saved 
UK businesses more than 
£25 million in energy savings 
through smart building 
initiatives. 

The smart way to 
energy reduction 

With a predicated hike in gas and 
electricity prices hot on the heels 
of COP26 and Boris Johnson’s 
‘one minute to midnight’ climate-
change warning, energy has 
become a high-agenda item for 
most businesses. Neil Fright, 
CEO of Colchester-based energy 
consultancy Carbon Numbers, 
talks to BusinessTime in Essex 
about the challenges and 
opportunities ahead.

Take the first step 
to Net Zero with a 
FREE energy audit

Saving the planet and creating a smarter building 
doesn’t need to cost your business money
Typically, our clients save double the cost  
of their building energy improvements

•	 Evaluate	your	building	performance	with	 
an in-depth energy audit

•	 Find	out	how	you	can	transform	your	building	
environment to Net Zero Carbon

•	 See	where	your	smart	building	will	deliver	
significant	efficiencies	and	savings

•	 Upgrade	to	cloud-based	building	 
management in just 30 days

•	 Partner	with	a	multi-award-winning	 
Essex-based	company	to	achieve	your	
environmental	and	financial	goals

Visit www.carbonnumbers.co.uk or call us on 
01206 263390 to claim your free energy audit

http://www.businesstimeinessex.co.uk
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THE Cambridge English 
Dictionary defines carbon 
offsetting as ‘the activity of 

trying to stop the damage caused 
by activities that produce carbon 
by doing other things to reduce 
it, such as planting trees’.

A simple enough concept, but one that 
in practice seems to divide opinions in 
the way it is being implemented. As we 
all strive to achieve our climate goals, 
will carbon offsetting become an integral 
part of that journey or an unwelcome 
distraction?

Carbon offsetting is a model which 
allows companies to offset their carbon 
emissions by buying credits from 
projects that reduce or avoid the release 
of greenhouse gases (most commonly 
CO2) elsewhere. These carbon reduction 
projects include reforestation (the 
planting of large numbers of trees which 
absorb or breath-in CO2), renewable 
energy (investments in solar, wind and 
hydro sites), waste to energy (often 
involving capturing methane from waste 
and converting it into electricity) and 
community projects (helping to introduce 
energy-efficient methods or technology 
to undeveloped communities around 
the world). All these projects give rise to 
carbon credits which can then be traded 
in the market and used to reduce or 
offset a company’s carbon footprint.

Carbon offsetting is not without its 
detractors. For some, this is seen as a 
way for companies who purchase these 
carbon credits to avoid having to take 
the steps they should be taking to reduce 
their own carbon emissions. There is no 
doubt difficult decisions have to be taken 
if companies (especially those with large 
carbon footprints such as oil and gas 
companies) are to significantly reduce 
their carbon emissions and contribute to 
achieving climate goals. Those who argue 
against carbon offsetting say purchasing 
carbon credits is just a way of putting off 
or delaying those difficult decisions.

Not surprisingly perhaps, Greenpeace 
has called for an end to carbon offsets. 
Its view is  it is allowing big emitters 

such as oil companies to put off 
cutting their own emissions and avoid 
divesting from hydrocarbons, a primary 
source of greenhouse gases that cause 
global warming. This is a legitimate 
concern where carbon offsets projects 
are being used to mask unethical or 
environmentally unfriendly activities 
elsewhere in the business. However, 
carbon offset projects do facilitate 
investment in valuable environmental 
and social projects, so carbon offsetting 
and carbon credits will likely see 
significant growth in the coming years.

Earlier this year a private sector task 
force (the Taskforce on Scaling Voluntary 
Carbon Markets) was created with the 
aim of scaling up the voluntary carbon 
offset market and turning it into a global 
standard that could direct billions of 
dollars from companies aiming to meet 
net zero targets into projects to cut 
emissions. It is made up of more than 50 
members globally, representing buyers 
and sellers of carbon credits, standard 
setters, the financial sector and market 
infrastructure providers. The intention 
is to scale up to a market worth up to 
$50 billion by 2030 by creating more 
transparent, liquid and standardised 
contracts.

We will have to wait and see whether 
the task force succeeds in its aims. In 
the meantime, we are seeing more of our 
clients in the cleantech sector becoming 
involved in the carbon offset market. 
That is sometimes as a supplier of 
carbon removal methodologies 
and processes, and sometimes 
as a purchaser of carbon 
credits or an investor in carbon 
reduction projects. We are also 
starting to see carbon credits 
(called voluntary emission 
reduction credits (VERs) or 
CO2 Removal Certificates 
(CORCs)) being traded as digital 
assets through platforms such as 
Puro.earth, allegedly the world’s first 
marketplace for carbon removal.

As the voluntary market for 
carbon credits develops, 
certain issues remain.

It takes approximately 20 years for trees 
to be planted and absorb maximum 
levels of CO2. Accurate measurement of 
carbon absorption is essential if carbon 
credits are to properly reflect the amount 
of emissions they are supposed to be 
offsetting. Earlier this year, research by 
CarbonPlan, found that 29% of the forest 
carbon offsets it analysed in a $2 billion 
programme in California overestimated 
the amount of emissions they were 
offsetting, totalling 30 million tonnes or 
about $410 million.

As the global market for voluntary 
carbon offset credits continues to grow, 
carbon offsets must be creditable. 
There have been too many recent 
examples of these being based on 
incorrect assumptions or involving 
misrepresentations (sometimes wilful) 
as to how much CO2 is actually available 
for offsetting. Adopting an official 
international standard for carbon offset 
accounting will help to eradicate this 
problem, but at the moment there are 
just too many different standards and 

protocols.

These issues will have to 
be addressed and quickly. 

Many companies have now 
pledged to achieve ‘net-zero’ 
greenhouse gas emissions by 

2050 or earlier, and many 
of them will be relying 
on carbon offsetting to 

achieve this target. COP26 
needs to play its part in finding 

a solution on carbon markets, 
one in which there is a robust and 

sustainable system of carbon credits 
that supports the move to net zero. 

When that happens we can all breathe 
a lot easier – in more ways than one!

Carbon offsetting 
– an important 
tool that needs 
some sharpening? Andrew Priest, Partner at leading 

regional law firm, Birketts, 
has significant expertise and 
experience in the ICT, cleantech 
and life sciences sectors, 
specialising in technology and 
business process outsourcing, 
technology transfer and licensing, 
and telecoms projects, both 
nationally and internationally. 
Here he looks at the somewhat 
vexed issue of carbon offsetting.
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Go green, go clean, 
go ELECTRIC

Up to 205-miles range and fast-charge 
up to 80% in 30 minutes.

The new all-electric 
Peugeot e-Expert van

Come and share our knowledge and passion for electric cars – you’ll be 
shocked at how many advantages electric vehicles now offer you.

A world of electric choice from MG, Peugeot 
and Citroen (saloons, estates, SUVs and 
vans) all under the one roof at Roy Tolley

http://www.businesstimeinessex.co.uk
http://roytolley.co.uk
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DURING the past 10 years, 
the roads of the UK 
have seen a surge in 

electric vehicles. Sales of EVs 
now account for 14% of new 
registrations every year – and 
this is set to continue to rise in 
the coming years.

This is because of the many benefits 
that electric cars have to offer compared 
to their petrol or diesel-powered 
counterparts including: 

• there are no emissions when driving  
 (0g C02 per km) 

• cheaper to maintain over the lifetime  
 of the vehicle 
• extremely quiet 
• outperform petrol-powered cars 
• Government incentives to purchase 
• charge up at home 
• free parking in some places 

• electric cars are futureproof 

Electric cars are better, cleaner and kinder 
to the environment than their petrol 
or diesel-powered counterparts. This is 
because they are typically powered with a 
lithium-ion battery charged by electricity, 
rather than a combustion engine that 
runs on fossil fuels. No exhaust fumes 
are produced meaning there are less 
dangerous greenhouses gases such as 
carbon dioxide being expelled from the 
vehicle into the atmosphere. 

Another benefit of electric cars is that 
they are more efficient in using their 
power when compared to cars with a 
combustion engine. Around 70% of the 
power produced by the battery makes it 
to the wheels of an electric car, compared 
to only 20% of power produced by a 
combustion engine.  

Electric cars are a lot more cost efficient 
to maintain than petrol-powered cars. 
A lithium-ion battery motor requires 

no oil changes, no engine component 
replacements and won’t have the 
general wear and tear that a combustion 
engine might over its lifetime. Instead, 
the battery of the electric car does all 
the work and because of this the car is 
cheaper to maintain.  

The cost per mile to power an electric car 
is also generally cheaper than a similar 
petrol-powered equivalent – meaning you 
can travel further for less money. 

Combustion engines make petrol and 
diesel-powered cars much noisier than 
their electric alternatives. This is due 
to the process of combustion occurring 
in each of the engine’s cylinders, along 
with the vibrations of the air intakes and 
exhaust system. However, due to EVs 
being entirely powered by electricity, they 
don’t have any need for a combustion 
process, which greatly reduces the sound 
produced by the car.

Generally, the only sounds that an 
electric car makes happen when the 
wheels make noises if you’re going 
around a tight corner, or you encounter 
some wind resistance on the motorway. 
Although when travelling at slow speeds 
most electric cars will emit a noise to 
warn pedestrians of their presence to 
help increase safety for drivers and 
pedestrians alike. Other than that, 
electric cars are silent enabling you to 
enjoy the driving experience and your 
surroundings. 

Around five to 10 years ago, there was a 
stereotype that electric cars were slower 
and less powerful than their petrol or 
diesel-powered counterparts – but a lot 
has changed. Most electric cars now 
outperform comparable petrol or diesel-
powered cars in terms of the acceleration 
and torque.  

One of the main reasons for this is 
because electric cars don’t require the 
need for a manual transmission, meaning 
the power is transferred straight to the 
wheels. Electric cars also have fewer 

moving parts, meaning that power is 
transferred more efficiently within the 
car. The Peugeot e-208 for example boasts 
a 0-60mph time of 7.8 seconds. 

The UK Government offers a series 
of incentive schemes to promote the 
adoption and use of electric vehicles, 
lowering the cost to the consumer. 
Currently, there is a maximum of a 
£1,500 grant awarded to motorists upon 
purchasing a new electric car which helps 
to reduce the overall cost. Other benefits 
that owners of electric cars enjoy are an 
exemption from road tax and the London 
congestion charge, and some other low 
emission zones in the UK.. 

Owners of electric cars are able to 
conveniently charge their cars at their 
own home, saving time and energy. This 
means you can get on with the rest of 
your day without thinking about that last-
minute trip to the petrol station to top up, 
so your car is ready for the next day.  Also, 
the range of electric cars has improved 
considerably over the past five years. 

Another advantage of owning an electric 
car is you’ll be able to benefit from free 
parking in some places. All over the UK, 
there are free, prioritised parking bays 
for electric vehicles conveniently with 
charging points, so you’re able to top up 
while you’re on the move.  

As electric cars become more widely 
adopted, so will the surrounding 
infrastructure around them. The UK 
now has more electric vehicle charging 
stations than petrol stations, a sign of the 
increasing popularity of EVs.

Also, because of the investment in electric 
car technology by companies such as MG, 
Peugeot and Citroen, electric cars have 
the capability to receive regular software 
updates and many are available remotely 
to complete from home. This means your 
electric car will able to receive the latest 
technology long after you bought it.

All-in-all, many great reasons to 
think electric when choosing your 
next vehicle!

Electric 
is the road ahead 
when choosing 
your new vehicle

Steve Harvey, Sales Manager at 
Colchester-based car dealership 
Roy Tolley, extolls the many 
virtues of the electric car.
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UPMINSTER-
BASED Ashwells 
Reclaimed 

Timber is the UK’s 
leading tropical timber 
reclamation specialist.

For more than 30 years, the 
firm has tirelessly reclaimed 
tropical hardwoods such as 
Greenheart, Jarrah, Ekki, and 
Keruing; repurposing the 
timber for future use in a 
Forest Stewardship Council 
(FSC) certified process, that 
prevents further deforestation 
and saves C02e. Its reclaimed 
timber features in major 
projects across the UK, 
including RHS Chelsea, RHS 
Hampton Court, The Eden 
Project and London Zoo.

To mark the start of spring, 
and landscape gardening 
season, BusinessTime in Essex 
invited Managing Director 
Janine Davies-Tutt to share 
her take on the movement to 
Build Back Greener, and the 
actions the civil engineering, 
construction and landscape 
industry can take post-COP26.  

“We all know the rainforest 
is disappearing, fast,” says 
Janine. “We also know finding 
low-carbon sustainable 
building methods is the only 
way to reach net-zero by 2050. 
Through our partnerships 
with eco-conscious civil and 
marine engineers, architects, 
and designers, we’re meeting 
the challenges of climate 
change and demonstrating 
the potential of sustainable 
reclaimed timber.”

During colonial times, 
tropical hardwoods such 
as Greenheart, Ekki and 
Jarrah were imported into 
the UK from South East 
Asia, Australia, West Africa, 
and Brazil for use in marine 
construction and sea 
defences.  Janine explains: 
“These majestic trees had 
taken hundreds of years 
to grow, their grain made 

extremely dense and durable 
thanks to the heat of the sun.  
Unbeknownst to most people, 
the UK’s historic piers, jetty, 
sea groin wall and marine 
piles are primarily made of 
this remarkable material.”

During recent years, this 
timber has been replaced. 
Tragically, although it is 
unlawful to throw away, 
burn or compost timber for 
which there is a market, 
many piles of mixed timber 
ends up chipped or burned. 
To combat this illegal waste, 
Janine and the Ashwell’s 
team is on a mission to give 
tropical timber a second 
life in a circular economy 
process that prevents further 
deforestation, saves energy 
and mineral resources.

Reclaiming timber is the 
action of rescuing it from 
an undesirable state and 
ensuring it does not go to 
waste. As Janine clarifies: 
“Reuse, not recycling, is 
often the key and can pay 
dividends, both financially 
and from a sustainability 
perspective.” Ashwells is 
striving to reclaim as much 
timber as possible. To achieve 
this, the team travels the 

length and breadth of the UK, 
assessing marine structures 
before reclaiming and 
repurposing as part of an FSC-
accredited process. 

Janine says: “There really is 
no excuse. Today, it’s possible 
to reclaim timber and to 
reuse it to benefit people and 
the planet. We work with 
some of the UK’s largest 
civil and marine engineering 
contractors, reclaiming 
timber that contributes to a 
saving of 500 tonnes of C02e 
annually, but there are still 
many contractors who are 
yet to change operational 
processes to save timber from 
the chipper.”

Ashwells is determined to 
stop this waste.  Most recently 
the team was on site at a 
historic Thames side yard 
being cleared to make way for 
the new Silvertown Tunnel: on 
hand to reclaim even the most 
degrade timber and prepared 
to use their expertise to 
resaw for use in future client 
projects. 

Asked about the actions the 
civil engineering, construction 
and landscape industry 
can take post COP26 Janine 

concludes: “We’ve got to 
work together if we’re to 
achieve the goals of COP26.  
Marine and civil engineering 
can be more sustainable 
if the potential of circular 
economy reclamation and 
procurement is unlocked.  
We’re determined to lead the 
charge and help clients to 
achieve real change.”

Reclaimed Keruing timber 
from Southend Pier takes 
pride of place in Gerald 
Davies’ winning Community 
and Schools Development 
garden - RHS Back to Nature 
(co-designed by Andrée 
Davies and Adam White 
in collaboration with HRH 
the Duchess of Cambridge). 
Ashwells was invited to 
supply timber reclaimed from 
Southend Pier for use in a 
central woodland walkway 
feature of the celebrated 
garden.  The garden is now 
on display in RHS Wisley in 
Surrey.

Ashwells was invited to 
supply reclaimed timber for 
The Finnish Soul Garden 
created by Tania Suonio and 
Conquest for RHS Chelsea 
Flower Show 2021.  Boards 
reclaimed from a historic 
Thames River Police jetty 
made the perfect material to 
be reused as the strong, hefty 
decking central to the Silver 
Gilt award winning garden. 

Saving the rainforest – 
one tree at a time

Timber from Southend Pier goes ‘back to nature’

Thames timber in RHS Chelsea 
winning garden

A S H W E L L S
Reclaimed Tropical Timber
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How do we achieve 
net zero? We want to 
contribute but don’t 

know how? And how can 
we have a positive impact 
on the environment?
These are just three of the questions posed 
that led to the creation of the Brentwood 
Environmental Business Alliance (BEBA).

BEBA was launched in October 2021 at 
the Brentwood Business Showcase, a 
Brentwood Council event with more than 
85 exhibitors and 500 visitors. 

BEBA aims to encourage more sustainable 
and environmentally friendly practices 
by providing a platform to collaborate, 
learn and a place to identify information 
resources for businesses. This is achieved 
through regular meetings and themed 
workshops with the businesses and 
guest speakers, who can inspire members 
through their own experiences of adapting 
more sustainable and environmentally 
friendly practices. 

The idea for BEBA started in March 
2021, when local business, Baker 
Labels, approached Brentwood Borough 
Council as they wanted to improve their 
environmental performance and offset 
their carbon footprint, but like many 
businesses, they didn’t know where to 
start. 

BEBA is the council's response to tackling 
a range of environmental challenges 
including climate change at a local 
level and as a collective, rather than as 
individuals. It enables businesses to do 

their bit and have a positive impact on 
these environmental issues. 

Brentwood Council announced it will be 
Carbon Neutral by 2040 and we challenge 
our local business community to work 
with us to achieve the same. 

Businesses in the Brentwood borough 
can sign up to The Pledge to demonstrate 
their commitment to going green, reducing 
carbon and being more sustainable to help 
our planet. 

Signatories of the green pledge make a 
business commitment to minimise their 
environmental impact by:

•	 Adopting	an	environment-first	based		
	 approach	to	business	decisions	
•	 Reducing	waste	in	the	provision	of			
	 goods	and	services	
•	 Recycling	waste	generated	by		 	
	 business	operations	
•	 Implementing	a	green	supply	chain		
	 network	and	using	local	suppliers		 	
	 wherever	possible	
•	 Adapting	procurement	policies	to		 	
	 prioritise	products	that	are		 	
	 environmentally	friendly	
•	 Volunteering	or	committing	resources	to		
	 support	local	environmental	initiatives	
•	 Actively	seeking	ways	to	carbon	offset	
•	 Setting	a	baseline	for	your	business’		
	 current	carbon	footprint	
•	 Disclosing	actions	that	will	be	taken	to		
	 achieve	BEBA’s	carbon	objectives	
•	 Being	carbon	neutral	by	2040	
•	 Being	‘true	zero’	carbon	by	2050	

BEBA is a chance to meet and network 
with like-minded business professionals 

that are passionate about the environment. 
It’s a chance to share best practice, 
collaborate on initiatives and ideas that 
could benefit the environment whilst 
helping your business thrive and reducing 
the carbon footprint of the borough. 

Since its launch, BEBA has nearly 50 
businesses who have signed up from a 
range of backgrounds.  

One of the many benefits of BEBA is 
providing businesses with the opportunity 
for growth, by attracting new customers 
who are increasing researching the green 
credentials of companies before buying 
their services.

If you are interested in joining and would 
like to find out more please visit www.
brentwood-beba.co.uk/ or email info@
brentwood-beba.co.uk  

BEBA board member, Sally, Powell 
Executive Partner, Head of Family and 
joint head of CSR (Corporate Social 
Responsibility) at legal firm, Tees, believes 
BEBA is a superb initiative.

“As a firm, we are very keen to foster 
sustainability, not just within our own 
offices but with clients and suppliers. To 
be in at the beginning of the BEBA project 
is very exciting. To be able to share the 
knowledge membership will bring will put 
all those involved ahead of the game do 
we’re delighted to be part of it.

“Legal firms are probably regarded by 
many as somewhat traditional in approach 
but we all need to play our part in 
breaking with tradition and introducing 
more sustainable work practices. It’s a 
good feeling to be part of something as 
positive as BEBA,” said Sally.

Council and local businesses 
learning together how to reduce 
their impact on the environment

We are proud members of BEBA and look forward to helping the Brentwood 
business community on the path to carbon neutrality and eventually net zero.

Through our affiliation with the 100+ strong Auditel network, we can assist 
organisations at different stages of their net zero journey, from assessing their 
carbon footprint to planning and implementing carbon emission reduction plans.

At Auditel, our mission is to help organisations become carbon neutral in a 
measurable, meaningful and potentially self-funding way.

For further information, contact David Dahan at:
 david.dahan@newtonwrightadvisors.com or david.dahan@auditel.co.uk or on 07800 699541. 

Websites: www.newtonwrightadvisors.com / www.auditel.co.uk 

www.brentwood-beba.co.uk

http://www.businesstimeinessex.co.uk
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BACK in 2015, every civilised 
country in the world signed 
up to the 17 UN global goals 

for sustainable development to 
make the world a better place for 
us all.

These 17 global goals are: No Poverty, 
Zero Hunger, Good Health and Well-
being, Quality Education, Gender 
Equality, Clean Water and Sanitation, 
Affordable and Clean Energy, Decent 
Work and Economic Growth, Industry 
Innovation and Infrastructure, Reduced 
Inequality, Sustainable Cities and 
Communities, Responsible Consumption 
and Production, Climate Action, Life 
Below Water, Life on Land, Peace 
and Justice Strong Institutions 
and finally Partnerships to 
Achieve the Goal.

As a small business, we were 
a little late in realising the 
importance of these global goals 
but in April 2017 we joined 
B1G1, a global giving movement 
on a mission to create a world 
full of giving based around 
the seventeen UN goals. These 
global goals are displayed 
prominently in the entrance to 
our offices at Lodge Park, and 
we’re passionate about making 
things even better. Providing great 
professional services, acting ethically, 
and becoming more sustainable and 
environmentally friendly are a big part 
of that, of course. But we wanted to do 
even more, even more quickly.  So, in 2018 
we signed a commitment to provide a 
million impacts on the world and these 
impacts are recorded on our website 
https://www.woodanddisney.co.uk/our-
giving-impact

Last time I looked we had created just 
over 127,800 impacts. That’s more than 
127,800 smiles. Just by doing what 
we normally do.  B1G1 has helped its 

community achieve more than 272 
million impacts to date.

Every month as we carry out various 
tasks or achieve various goals, we 
contribute to a number of projects 
chosen by members of our team. Food 
and water are common themes but so 
too is education. At the end of 2021, 
following encouragement from one of 
my sons who has just completed his 
Masters in Environmental Consultancy, 
we decided to calculate all of our impacts 
on the environment during the previous 
12 months and offset it by a variety of 
carbon offset solutions provided by B1G1.  
Our carbon offset for 2021 has created 
516 ‘impacts’ broken down as follows: 

• 24 trees were planted to increase the  
 forest cover in India 

• 360 days of access to solar   
 lighting were given to    
 underprivileged people

• 12 tangerine trees were planted  
 for families in Malawi 

• 12 kg of food was rescued from  
 going to the landfill 

• 108 forest trees were planted to  
 help restore the environment.

We continue to monitor our carbon 
footprint using an audit model created 

by former UK Entrepreneur of the year 
Steve Pipe. In fact, Steve recently gave 
an inspiring and practical presentation 
to our clients and contacts. In his 
presentation, Steve revealed how we 
could all rise to the challenge of COP26 
but in a way that enabled us all to 
do something positive through our 
businesses rather than just view climate 
change as an existential threat.  Each 
attendee went away with a free copy of 
Steve’s most recent book, A Time To Rise.

I have known Steve Pipe for more than 20 
years and last year, when he retired, he 
threw all his energy into encouraging and 
supporting businesses to work to ensure 

the world our children and 
grandchildren inherit is in the 
best possible condition.

Running a sustainable business 
may incur some costs in the 
short-term but could also save 
you money in the longer term. 
Any costs you do incur now 
are likely to give you some tax 
relief so, for example, buying an 
electric car will give you a 100% 
capital allowance to deduct 
from your profits and a reduced 
benefit in kind charge for you 
personally. Buy an electric van 

and you could claim the 130% super 
deduction.  

Don’t forget you can also consider your 
personal carbon footprint and take some 
action to save money and potentially 
some personal tax. With the dramatic 
increases in electricity prices recently, 
installing solar panels on the roof of your 
home will see a much faster tax-free 
return on your investment compared to 
having that money languishing in your 
bank account earning tiny amounts of 
interest. And of course you can use the 
free electricity being generated to charge 
your electric car.

We can all take 
steps down the 
sustainable 
pathway

Peter Disney, of Colchester-based 
accountancy firm, Wood and 
Disney, encourages businesses to 
look at the steps they can take, 
however small, towards offering 
a better future for our children 
and grandchildren.

http://www.businesstimeinessex.co.uk
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IN the UK, 45% of carbon 
emissions come from built 
construction.

72% of domestic emissions arise from space 
heating and the provision of hot water 
and 32% of landfill waste comes from the 
construction and demolition of buildings.  
It makes sense that if we want to save the 
planet, we can improve how we construct our 
buildings and save energy in everyday life.

Chelmsford College Principal, Andy Sparks, 
said: “We are very conscious we’re training 
future generations.  We want to equip our 
students and apprentices with the latest 
knowledge and skills to work in industry. We 
want our learners to be ahead of the curve 
and that’s why sustainability will be a key 
component of our brand new Construction 
Centre, to be formally opened later this year.”

The new build will provide a landmark 
moment for construction at Chelmsford 
College.  The purpose-built two-storey 
modern facility will provide resources to 
enable more in-depth learning about low 
carbon technologies, renewables and green 
skills, supporting the demand for growth in 
this South-East LEP priority sector.

The college is currently inviting leading 
construction companies and green 

technologists to contribute their expectations, 
examples of best practice, materials and 
equipment, models, test pieces and teaching 
aids as part of its curriculum development.

It’s hoped, by inviting a collaborative 
approach, including sponsorship options, 
sustainability will become embedded in 
teaching and learning, encouraging employers 
and learners to take ownership and become 
sustainability ambassadors, being informed 
and driving innovation in their future job 
roles.

Simon Drane, Director of Curriculum at the 
Chelmsford College Princes Road campus 
and in charge of construction, said: “We 
want our learners to become aware of and 

adopt innovative technologies, materials, 
methods and green skills.  We want them 
to understand and appreciate the skills and 
training which are valuable to employers 
before they leave college, so they’re ready to 
contribute to the workforce and apply their 
skills to deliver a more sustainable way of 
building in the future.”

The CITB (Construction Industry Training 
Board) recently said to ensure the 
Government’s commitment to achieving Net 
Zero gas emissions by 2050 is on track, the 
construction industry will need to create 
the equivalent of 350,000 new roles by 2028.  
In June 2020, PM Boris Johnson announced 
his most radical reform to our planning 
system since WWII, under the slogan Build 
Build Build - a proposal to make it easier to 
build better homes where people want to 
live. The reform of England’s seven-decade-
old planning system has encouraged more 
building, but there is also a sense of urgency 
on decarbonisation throughout the industry, 
opening up new opportunities for trained 
specialists to do things differently.

If you are interested in finding out more 
about sustainability at Chelmsford College, 
or contributing to the new Construction 
Centre, please contact Simon Drane on 
01245 265611 ext 3168.

Constructing a greener future

BusinessTime in Essex environmental credentials
BusinessTime in Essex is 
printed using FSC (Forest 
Stewardship Council®) 
certified paper, which 
incorporates a Chain 
of Custody credential. 
FSC is an independent, 
non-governmental, not-
for-profit organisation 
established to promote the 

responsible management 
of the world’s forests. 
The FSC system provides 
an assurance that 
products such as wood 
and paper have been 
harvested in a socially 
and environmentally 
responsible manner. The 
FSC’s Chain of Custody 

certification provides 
a way in which the 
material can be tracked 
from the certified initial 
source through the 
manufacturing process to 
the end user.

The ink used to produce 
BusinessTime in Essex 

magazine is vegetable-
based using soya oil in 
place of petroleum. The 
soybean is 100% renewable 
and can be grown and 
replenished indefinitely, 
which makes it one of 
the most eco-conscious 
options on the market 
when sourced responsibly.

AERODYNAMIC fronts, 
lighter chassis and brakes 
which return energy back 

to the network are some of the 
features of Greater Anglia’s new 
trains which are making train 
travel even more sustainable.
The train company is replacing all its old 
trains with brand new trains. The new trains 
are longer with more seats, which means they 
can carry more passengers and take even 
more cars off the road - preventing tonnes of 
harmful C02 emissions being released into the 
atmosphere as well as reducing congestion.

One of Greater Anglia’s full intercity trains 
potentially takes up to 504 cars off the road, 
while a new four carriage bi-mode train 
removes 152 cars and a three-carriage bi-
mode train removes 111. The company’s new 
five-carriage electric commuter train take up 
to 362 cars off the road – or 725 when they 
run as ten carriages.

Bi-mode trains, which run on electricity and 
diesel, have replaced every single one of 
Greater Anglia’s old diesel trains, which ran 
on diesel only. They have been future-proofed 
so they could at some point run on battery 
power instead of diesel.

All Greater Anglia’s new trains have 
regenerative braking. This harnesses energy 
produced by braking and returns it to the 
power network. 

The new electric trains are lighter, made from 
aluminium instead of steel, and their fronts 
are more aerodynamic and streamlined than 

the more boxy or flat fronts of the old trains 
– all of which contributes to energy efficiency, 
especially when trains are travelling at top 
speed.

Energy-saving intelligent computer systems 
also actively monitor the trains’ maintenance 
status, reducing the need for unnecessary 
maintenance saving cost and energy.

All Greater Anglia’s new trains have 
‘hibernation’ or ‘intelligent stabling’ which 
reduces power usage by switching off lights 
and heating and ventilations systems, only 
switching back on for passenger service 
or in certain conditions such as very low 
temperatures.

When the new trains reach the end of their 
life, which is not expected to be until the 
2060s, they have been built so that nearly all 
components can be recycled, further reducing 
their carbon footprint.

Going green 
on the rails

http://www.businesstimeinessex.co.uk
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SUSTAINABLE development, 
climate change and global 
warming are common 

features of news reports with 
leaders from across the world 
looking to find find ways to 
tackle these big problems for 
humanity with ever increasing 
levels of urgency.
Here at ACL Essex, we’ve been exploring new 
ways to be environmentally friendly, and have 
an ongoing commitment to sustainability. We 
offer a wide range of creative and thrift craft 
courses, which explore the use of raw and 
recycled materials, with a focus on recycling, 
re-purposing and repairing. Sustainability 
is also a key element of all our education. 
Wherever possible environmental issues are 
discussed or used as a reference point, such 
as calculating percentages of climate change 
in maths. 

We’ve also signed up to UNFCCC Race to Zero 
Campaign. This global campaign will rally 
leadership and support from businesses, cities, 
regions, investors for a healthy, resilient, zero 
carbon recovery that prevents future threats, 
creates decent jobs, and unlocks inclusive, 
sustainable growth.

Pioneering green futures here at ACL Essex 

is Christian Norman, our Vice Principal 
Curriculum and Learning. He said: “We all 
hear so much about the need to tackle global 
warming and climate change, and for many 
people the TV reports can be overwhelming. 
We know we need to be more sustainable to 
make a difference but many of us are unsure 
how our actions can affect the big picture.”

BLUEPRINT to a Circular Economy is an 
environmental project led by Essex County 
Council. It has a total budget of 5.6m euros, 
of which 3.8m euros were awarded by the 
European Regional Development Fund 
via the Interreg France (Channel) England 
programme.

ACL is delivering a free course entitled 
Introduction to the Circular Economy and What 
Does Sustainability Mean? which is part of 
the BLUEPRINT to a Circular Economy 
training programme and has been created by 
BLUEPRINT partners, Anglia Ruskin University.

This course will look at issues of sustainable 
development and how we can all contribute 
to a more sustainable future through the 
circular economy.

It will investigate sustainable development 
goals, how to be part of the circular economy 
and how businesses can contribute to 
sustainable development.

There are 200 free places available on this 

course which is suitable for employees 
and business owners alike. It will provide a 
fantastic foundation on which to build your 
knowledge of sustainability and integrate 
changes within both your work and personal 
life. 

The course is delivered by one of our tutors 
in an online virtual classroom and lasts for 
two hours. 

Those who complete the course will be 
able to progress onto a Level 2 accredited 
qualification, Climate Change and 
Environmental Awareness, which could be 
fully funded.

Further information can be found on 
our website www.aclessex.com/intro-
sustainability 

Expand your knowledge of sustainable 
development, climate change and global warming

Amanda Rawlings, Commercial 
Manager at ACL (Adult Community 
Learning) Essex, stresses the 
importance for all of us to think green 
and highlights a free course suitable 
for employees and employers alike.

We make the difference by treating you differently
Here at Devines Accountants we do things a little differently to most accountants. We have experience in working with a wide 

range of clients, from multi-national companies to local businesses and sole traders. 
We understand that every situation is different so we provide tailored services to meet the needs of each and every client.

Our services include:
Accountancy and bookkeeping  •  Audit  •  Corporate Tax  •  Personal Tax  

Research & Development Tax Claims in association with Research & Development Advisors UK Limited 
Management Consultancy and Accounts  •  Payroll and VAT  • Company Formations and Business Set Up

General Financial Advice  •  HMRC Investigations

01245 929100
www.devinesaccountants.co.uk 

email: crp@devinesaccountants.co.uk

http://www.businesstimeinessex.co.uk
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APPRENTICESHIPS 
are a fantastic 
way for 

businesses to recruit 
and grow talent within 
their organisation. 
ACL Essex offers more 
than 25 different 
apprenticeship 
standards across Essex 
at levels two through to 
five.

Every year it celebrates the 
successes of its learners and 
apprentices at an awards 
ceremony in Chelmsford. 
These events showcase some 
of the best and most inspiring 
individuals who undertake 
their learning with ACL.

John Leppard was the winner 
of the Apprentice of the Year in 
the 2021 awards. He completed 
his Level 3 Leadership in 
Management at ACL Basildon 
while working within the 
health and care sector. Here’s 
his thoughts.

Why did you choose to do 
an apprenticeship at ACL?

I wanted to learn something 
new and bring something 

different into the health and 
social care setting I was in at 
the time. Until enrolling on 
the ACL apprenticeship, all 
the qualifications I saw were 
aimed specifically towards 
just health and social care. 
This apprenticeship allowed 
me to have different interests 
and have different skills which 
I hadn’t had before which I 
could use in a range of sectors.

What was the best thing 
about the apprenticeship?

I think learning about new 
tools and project management. 
I was able to bring some extra 
professionalism into the 
company which directors had 
taken on board.

Has the course helped   
your career?

It certainly has. All the skills 
I learnt I can use across my 
career not only in a health 
and care sector but in all my 
roles. I am now the owner 
of a professional wrestling 
streaming site.

The nominee for John’s 
award said: “During his 
apprenticeship, he impressed 
me with his attitude towards 
life, his professionalism and 
enthusiasm to impact others’ 
lives. He overcame so many 
barriers during his learning 
journey and rather than allow 
them to be an obstacle he took 
them as an opportunity for 
personal growth.”

A previous winner of the 
Apprentice of the Year was 
Holly McLoughlin, who 
completed both a level 2 and 
level 3 apprenticeship with 
ACL, achieving a distinction in 
each. 

We caught up with Holly 
recently to see the progress 
she has continued to make.

What new projects have 
you been working on 
since you started your 
apprenticeship?

Since completing my 
apprenticeship with ACL, 
I have been offered plenty 
of opportunities to further 
my development. I have 
completed two further 
qualifications within the 
promotional merchandise 
industry, attended events and 
exhibitions with the sales 
team and have been very 
involved with the production 
of our brand-new website.

Have you taken on 
anymore responsibilities?

My responsibilities since 
completing my apprenticeship 
have grown massively. I 
now manage all the social 
media accounts, create all 
the content for the business, 
taken charge of all admin jobs 
in relation to order processing 
and data input, update 
our secondary sites (PPE & 
regimental) and have more 
recently started to use social 
media to gain new leads for 
the sales team

Have your career goals 
changed?

I still want to stay within an 
admin role and the level 2/3 
apprenticeships with ACL 
have most definitely given me 
the foundation to do so. With 
these qualifications under 
my belt, I feel confident I will 
excel within my career

Nicky, Managing Director 
of Impamark, said: “Since 

completing 
her apprenticeship, Holly 
has a full-time position with 
the company in a digital 
marketing and sales support 
role. Despite the lockdown, 
the company has continued 
to work throughout, as we 
began selling PPE. Holly has 
been instrumental in building 
a PPE website which went live 
back in 2020.

“In addition, she runs all the 
company’s social media – 
Instagram, Twitter, Facebook, 
LinkedIn and Pinterest. The 
company appointed a social 
media advisor with whom 
Holly has been working 
closely to improve our digital 
footprint and gain new 
followers and engagements. 
This has proven to be 
extremely successful, and the 
company is moving forward 
with a new website for their 
promotional merchandise 
market.

“Holly worked extremely hard 
during her apprenticeships 
and is now an integral part of 
the company. She is a huge 
asset to Impamark and a 
success story for ACL.”

For more information 
on ACL apprenticeships 
visit aclessex.com/
employers or email acl.
businessdevelopment@
essex.gov.uk  

Apprenticeships 
- why they’re great for business

With the latest series of BBC’s The Apprentice nearing its nail-biting 
conclusion, BusinessTime in Essex takes a look at the value of 
apprentices in the real world, focusing on two winners of the ACL 
Essex Apprentice of the Year.

http://www.businesstimeinessex.co.uk
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Revealed
The column which proves you can mix business with pleasure, with 
Colin Moulder, Director of Services at Let’s Do Business Group.

In no more than 
100 words, 
detail your 
career to date…
Having already 
turned down a 
lucrative job offer, I 
had no intentions 
of going into 
banking/finance. 

In 1984, I was looking for a three-month 
summer job and ended up staying 37 years 
with NatWest/RBS. I started at grass-roots 
level at Stoke Newington branch and was 
soon identified as somebody with future 
potential. I was placed on an accelerated 
career path, moving from one role to 
another quickly. Having spent five years 
in the credit function, I found my niche 
within the commercial/corporate division of 
the bank. I was promoted to director level, 
led commercial teams across the Home 
Counties and the South East for 15 years 
before embarking on my new career with 
the Let’s Do Business Group. 

Childhood career ambition…
To join The Royal Tank Regiment at 
Bovington Camp Dorset.

Best piece of career advice you’ve 
given…
Listen, be open and honest and true to 
yourself. You need to earn trust.

Best piece of career advice you’ve 
received…
Live up to your own expectations and don’t 
allow others to manage your career. 

Your two perfect dinner guests, one 
business, one pleasure…
Business, Winston Churchill and pleasure, 
Audrey Hepburn.

The secret of running a successful 
business is…
Never stand still accepting the norm, evolve 
and adapt, embrace change and think 
creatively.

If you weren’t in your current 
profession, what might you likely 
be… 
Geography teacher or antiques dealer.

If you had a magic wand and could 
change one thing in business, it 
would be…

Single world currency, enabling a free       
flow of trade and price transparency.

Hobbies/interests…
Military history and mountain biking.

Favourite ever book/TV programme/
film/meal/country visited….
Book: the one I’m reading now, Brothers in 
Arms by James Holland. TV programme: too 
many to mention but any childish comedy. 
Film: was The Shawshank Redemption, now 
12 Years a Slave. Meal: roast or Christmas 
dinner. Country visited:USA (Hawaii).

Tell us something about you that 
might surprise people…
I enjoy heights.

If I ruled the world, the first            
thing I’d do is…
Worldwide commitment to Cop 26 goals,   
try to save Planet Earth from extinction.

1

Apprenticeships are an excellent way to support your organisation by harnessing new talent 
or helping to upskill your existing workforce. 
As part of our service to you, we support your business with advertising vacancies, managing applications 
and matching prospective candidates already known to us. 

Taking on a 16 - 19 year old apprentice?

Why not offer them an industry specific work placement?
16-19 year old students following a technical education route are now entitled to a quality industry 
placement, following a commitment by the department of education (DfE). For employers this 
will also provide a fantastic opportunity to get to know your potential future apprentices and 
ensure that they are the right fit for your organisation. You will become a recognised *Industry 
Placement Employer* and there is no obligatory cost to your organisation. 

Want to know more? 
If you are interested in becoming an Industry Placement Employer, our team will work 
with you to assess your business needs and find the most suitable options for you. 

Tel: 01206 712043 Email: business.solutions@colchester.ac.uk 

Home colchester.ac.uk/cibs

Recruit an apprentice for 2022

As an employer we 
recognise the importance 
of investing in new skills to 
enable the future growth 

in business. 
Fläkt Woods Limited

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
https://www.colchester.ac.uk/cibs
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ANGLIA Ruskin University’s 
Arise Innovation Hub 
in Harlow has hosted 

the launch of a new funding 
initiative from Essex County 
Council (ECC) to help the  
county’s residents learn new,  
life-changing skills.

The £10million funding, to be invested 
during the next four years, aims to 
support skills and training for Essex 
residents, and boost the county’s economy. 
It was launched as part of a Levelling Up 
Roadshow in Harlow. 

This additional funding will be supported 
by the development of a new Sector 
Development Strategy for Essex. 
Developed with partners and input from 
more than 600 Essex businesses, the 
strategy will focus on the opportunities 
for growth across the county when it is 
published in the spring. 

It will set out plans to make Harlow 
a centre for med tech and digital, 
whilst also helping to deliver on ECC’s 
commitment for a carbon net zero county 
and to a green economy. 

The new Arise Innovation Hub in Harlow, 
funded by ECC and Anglia Ruskin 
University (ARU), will formally open 

this month (March). The £6million 
building is an ideal space for innovative 
start-ups and entrepreneurs looking for a 
base to grow their company.

Located within strong scientific 
communities on the new Harlow 
Innovation Park, at the heart of the 
Harlow Enterprise Zone and the UK 
Innovation Corridor, the Arise Innovation 
Hub will provide office space, research 
and development facilities, meeting 
rooms, easy access to services on the 
innovation park, plus access to expertise 
and use of world-leading facilities at 
ARU’s campuses in Chelmsford and 
Cambridge.

Cllr Lesley Wagland OBE, Cabinet Member 
for Economic Renewal, Infrastructure 
and Planning at ECC, said: “This £10m 
additional funding underlines our 
commitment to a dynamic and thriving 
economy, driven by our amazing local 
businesses. Our businesses are the life 
blood of our economy, providing jobs to 
local people. 

“Harlow is on the cusp of a 
transformational moment and additional 
investment from us, and our partners, 
will play a key role in Levelling Up this 
part of the county. We are committed 
to supporting existing local businesses 
to thrive, attracting new businesses 
to Harlow bringing more jobs, and 
developing the innovation ecosystem that 
is already growing in this part of Essex.”

Professor Roderick Watkins, Vice 
Chancellor of ARU, said: “The investment 
of £10million to support skills and 
training for Essex residents will provide 
opportunities for people of all ages. Our 
Arise building in Harlow, a joint venture 
with ECC, provides incubation and 
facilities to support start-ups and SMEs in 
the area and is a fitting place for today’s 
Levelling Up Roadshow to begin. We look 
forward to working closely with ECC and 
partners to ensure everyone in Essex 
has the opportunity to obtain the skills 
needed by industry.”

ECC announces new 
£10m skills funding 
at Arise

ANGLIA Ruskin University’s 
Faculty of Business and 
Law has received the Small 
Business Charter Award for 
its commitment to small 
businesses, regional economies 
and student entrepreneurship

The Small Business Charter Award is 
a national accreditation, assessed by 
small business leaders and experts 
in enterprise education, to recognise 
business schools which demonstrate 
excellence in supporting small 
businesses, student entrepreneurship, 
and the local economy. The Faculty 
of Business and Law at Anglia Ruskin 
University (ARU) will hold the award for 
three years.

The faculty works closely with businesses 
across the region to ensure students are 
equipped with the skills they need for 
successful graduate careers, as well as 
offering a range of support, advice and 
development programmes for SMEs in 
the area. 

Recent projects have helped SMEs find 
new ways of using data to drive business 
success, and to decarbonise their 
organisation, supporting both individual 
businesses and the wider community.

In addition, the faculty leads initiatives 
supporting student entrepreneurship 
across ARU, including seminars on how 
to start your own business, and The Big 
Pitch, an annual contest where students 
come up with a business idea to pitch to 
industry experts, with winners receiving 
cash prizes and other support to get their 
idea off the ground. 

Professor Gary Packham, Pro Vice 
Chancellor and Dean of the Faculty 
of Business and Law at Anglia Ruskin 
University, said:“We have worked hard to 
forge strong links with businesses across 
our region and these partnerships have 
enhanced our teaching, research and the 
employability of our graduates.”

National award for 
ARU’s commitment 
to business

http://www.businesstimeinessex.co.uk
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THERE has been much
speculation about the
Covid-19 vaccine and

whether companies will require
employees to be inoculated.The
argument is primarily two-fold.

Firstly, individuals required to travel overseas 
as part of their role may need a travel passport 
to gain entry into specific countries.  Secondly, 
in specific sectors such as care homes and 
healthcare, companies wish to protect their 
staff and customers with every means possible, 
and the vaccine is simply that: an additional 
layer of protection.

Companies such as Pimlico Plumbers have been 
thrust into the media following claims they will 
require all employees to be vaccinated if they 
wish to continue working for the company. 

Following much discussion in the media, the
company released the following statement:

“Just to be clear, as a company, we believe that
vaccinations are the way of the future to keep
people safe from Covid-19. However, that doesn’t 
mean that anyone should be forced to have a
jab, and as a company, not only can we not do
that, but we would never advocate such a policy;
it would be an outrage. All we are trying to do 
here is keep our staff and customers safe, and
some of that actually goes towards our legal 
obligations on health and safety.”

Their argument is sound. Companies are obliged 
to protect their people with health and safety
policies, but this argument is also about freedom 
of choice and the individual's prerogative. 

To date, the Government has said it will not 
issue vaccine passports or make the vaccine 
mandatory, but have said it is up to individual 
businesses what they decide to do. 

While there is still much to be resolved and 
many discussions to be had, where does that 
leave companies that wish to protect their 
staff and customers by using the vaccine as an 
added safety layer? 

The Government has made it clear that if 
companies insist employees have the vaccine 
as part of a contractual agreement, the practice 
must be legal and does not discriminate against 
their customers or employees. 

This will be a very tricky time for businesses. 
Following a year in lockdown, companies wish 
to reopen and not close again and find ways to 
protect their people and their customers long-
term.

They will also need to reduce absenteeism 
which can be a significant factor in your day-to-
day operations.

Many companies will be reluctant to choose a
compulsory vaccine because it will initiate many 
discrimination cases and unlawful dismissals. 
They may adopt the rapid, mass-testing route, 
which provides a level of protection without the 
need for potential discrimination.

Insisting your employees have the vaccine will 
be very contentious. It will certainly come with 
risks, and companies will test the outcomes of 
such a stand in court.

Consider too that you’ll be asking employees 
to disclose their private medical records, which 
under Data Protection will require additional 
policies and procedures. It’s also worth thinking 
about the cost to your company culture, morale 
and mental health, and both employee and 
customer wellbeing. Weighing up your options 
will require a fine balance, a good HR specialist 
and certainly a lawyer. 

To date, the vaccine has enabled many 
individuals to feel more confident about 
stepping out, returning to work and embracing 
life out of lockdown. It will be very interesting 
to observe the outcomes during the coming 
months as we ask our employees and 
customers to return to their workplaces, stores 
and offices.

Can you make your employees 
have the Covid-19 vaccine?

Michelle Brinklow, Managing 
Director of Bishops Stortford-based 
HR consultancy,  SFB Consulting,
highlights the dilemma employers 
face over the Covid-19 jab.

Do you know the 
potential cost to your business of 
ignoring  drug or alcohol-related 
issues in the workplace?
Open Road is an           
established drug 
and alcohol recovery             
support charity in Essex.

Open Road provides 
training around drug 
and alcohol awareness for managers and 
their teams.

Let Open Road help you to look after your 
business by supporting your staff. We can help 
you identify the right level of support, whether 
it be for an immediate concern or towards 
your long-term wellbeing strategy.

For further information 
call 01206 369782 or 
go to www.openroad.org.uk
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Call Aaron Desmond on 07802 807197
email aaron@networking-essex.co.uk

www.networking-essex.co.uk

Networking that’s 
refreshingly different

Monthly meetings in Chelmsford, Colchester and Southend that 
regularly attract 100+ people. Events are free for non-members 
to attend, as many times as you like. Membership does, though,
offer significant additional benefi ts, including free membership 

of Networking Essex Directors Club. Check out the website for 
full details including forthcoming events.

We remove
commercial rubbish
simply, efficiently, cheaply

07748 628727
gandrwasteservices.co.uk Waste carrying license 

number CBDU187862

www.rcla.co.uk
0844 5499007

Leadership Development
Cultural Change

Behavioural Profiling
Emotional Intelligence Assessment

Developing Your People
For Improved Performance

EWT’s Corporate Coordinator, Karen Dixon

THE next ten years
could be the most
important in

the history of nature
conservation. By
most estimations, we
only have a decade
left to reduce carbon
emissions and tackle
climate change
before the damage is
irreversible.
This is a daunting prospect,
but it opens up opportunities
for businesses with an active
commitment to conservation
– such as our Investors in
Wildlife. The importance of
wildlife and wild places is no
longer something that only
people like us are shouting
about. Protest groups are
becoming increasingly
mainstream as the wave of
social change continues to

consumers seek responsible
products and services wherever
possible. The Ethical Consumer
Markets Report shows that
ethical spending grew by 3.2%
last year and is predicted to
rise year-on-year.

Environmentally-minded
businesses are better placed
to attract and retain the most
exciting talent, which is just
one of many benefits of an
enhanced reputation. 92% of
millennials are more likely to
trust a company that supports
environmental issues. Making
your business a healthier
place to work can improve
productivity and reduce sick
days by up to 20%. At the
same time, efficiencies driven
by sustainability can save
significant amounts on your
overheads. Your commitment
to protecting the planet can
pay dividends.

During the next five years,
Essex Wildlife Trust will be

Would you like to be Wild at Work

build. The environment has
never been higher on the
political agenda.

Moral imperatives aside,
there are tangible benefits for
businesses with environmental
credentials who understand
the role that nature can play
in brand building. They have a
more compelling proposition
for new and existing customers.
According to the Ebiquity
Global CSR Study, 84% of

spearheading a high-profile
campaign that focuses on
securing a Wilder Essex for
everyone. As part of this
campaign, we want to bring
people closer to nature at work.
We are keen to collaborate
with businesses on a vision
for how we can all be more
‘Wild at Work’ and develop
our working spaces into
‘Wild Workplaces’. With
your help, we can establish a
business culture across the
county where performance,
satisfaction, wellbeing and
reward are all intimately linked
to engagement with wildlife
and wild places, underpinned
by green principles.

If you’re interested in being
Wild at Work, developing a Wild
Workplace or becoming an
Investor in Wildlife, please get
in touch. We would love to hear
from you.

Email karend@essexwt.org.uk
or grantm@essexwt.org.uk

Essex Wildlife Trust’s Corporate Coordinator, Karen Dixon, stresses the importance of 
businesses playing their part in nature conservation.

We’re back with face-to-face meetings from June in 

Chelmsford, Southend and Colchester (new venue from

August 12, Colchester Rugby Club at Northern Gateway).

Due to the current social distancing restrictions, we have replaced our 
meetings in Chelmsford, Southend and Colchester with our weekly 
online meetings that regularly attract 70+.All our events, online and 

actual, are free for non-members to attend, as many times as you like. 
Membership does, though, offer significant additional benefits, 

including free membership of Networking Essex Directors Club. 
Check out the website for full details including forthcoming events.

First business expo for 
more than a year!

July 15, Charter Hall, Colchester (partnered by Global – Heart Radio). 
Up to 100 businesses exhibiting and more than 500 visitors expected. 

Reserve your stand or register to be a free visitor via our website.

All our events are free for non-members to attend. 
Membership does, though, offer significant  additional benefits, 

including free membership of Networking Essex Directors Club. 
Check out our website for full details including forthcoming events.

GROWING your business 
can be an exciting, 
positive time but it can 

also present challenges.
By taking some key legal considerations into 
account, you can make sure any growth 
plans are built on a sound legal foundation.

Firstly, it’s important to consider whether 
you have the right framework in place 
to accommodate your development and 
business plans moving forward. Your aims 
and objectives can provide an indication 
of which operational structure will most 
likely optimise growth and support this new 
business model.

Regardless of which legal structure you 
choose for your business, you should always 
have in place an agreement between the 
owners - whether that be partners or 
shareholders - to ensure you have certainty 
of dealings.  

These types of agreements (partnership 
agreements or shareholders’ agreements) 
will include provisions relating to how 
the business is going to be managed, how 
deadlocks in decision-making should be 
resolved and how to deal with voluntary 
and involuntary exits from the business, like 

death and incapacity, to ensure the business 
is not impacted. 

To protect your business from the financial 
impact of losing one of the owners or 
another significant employee, you should 
consider putting in place a key person 
insurance policy.

It’s important you review your terms and 
conditions to ensure they consistently meet 
the needs of your growing business as well 
as the changing times. Well-drafted T&Cs 
are important for a number of reasons, but 
most importantly they are key in protecting 
your business, avoiding unnecessary risk 
and helping create certainty for you and 
your customers. In the event anything 
should go wrong in the course of your 
business, well-drafted T&Cs will make clear 
whether there has been a breach of contract. 
They also help to minimise the risk of legal 
disputes, which are stressful, costly and 
harmful to your brand. 

Your brand is one of the most valuable 
assets you own. It represents your 
reputation, your image and all the goodwill 
you have built up during the years of doing 
business. Knowing how to prevent your 
overall brand from being damaged and 
misused by third parties will help maintain 
its value as an asset. 

You can protect the intellectual property 
of your business by registering it as a 
trademark, copyright or registered design. 
The benefit of a registered trademark is you 
will, in certain circumstances, be able to 
prevent third parties from using the same 
or a confusingly similar mark for goods or 
services which are the same or similar to 
yours, giving you exclusive rights to use the 
registered brand.

There is a lot to consider when growing a 
business, and focussing on the legal side of 
things may not be at the top of your to-do 
list. However, taking time to ensure you have 
the right agreements and legal structures 
in place could save you time, money and 
unnecessary stress in the long run.

Getting the legal essentials right 
to help your growing business

Baljeet Kaur, Senior Associate in the 
Company and Commercial team at 
leading legal firm, Tees, says taking 
a little time now to ensure you have 
the legal essentials in place could 
save a lot of future heartache.

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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RHIANN Staines, director 
and lead specialist of 
independent advisory 

service, SENsational Minds, has 
worked tirelessly to get to where 
she is.

A fully qualified teacher with 13 years of 
experience and a Special Education Needs 
Coordinator of 10 years, Rhiann also 
holds a master’s degree in autism and 
is clinically trained in delivering autism 
diagnostic assessments for children from 
the age of three years, up to adulthood. 

It is almost unheard of that an individual 
beginning their career in the field of 
education would transition into the path 
of medical assessment, until now. This 
achievement is testament to Rhiann’s 
determination to work collaboratively 
to support children, from the point of 
diagnosis, through to their journey back 
into school. 

Rhiann runs West Mersea-based 
SENsational Minds, a service committed 
to creating a post-diagnostic service and 
supporting children and their families at 
different stages through their education. 

With women hit particularly hard during 
the pandemic, Rhiann began to feel the 
effects. Juggling a hectic work/life balance 
as a busy working mother, Rhiann 
reached out to Essex County Council 
female-centred community, Ambitious 
Women in Essex.

To support and celebrate local women 
in business, Essex County Council 
launched Ambitious Women, an initiative 
that supports the growth and success 
of women in business, throughout the 
county.

Ambitious Women is hosted on the 
Ambitious Women in Essex LinkedIn 
group. As well as building a community 
where advice, ideas and information 
are shared, the page also provides a 
virtual platform for Ambitious Women 
Wednesdays, a video series allowing local 
women to discuss their career journeys, 
promote their own businesses and help 
inspire others. 

On joining Ambitious Women, Rhiann 

was referred to We are Radikl, an 
organisation focused on supporting 
women in business, whose mantra is: 
#overbeingunderfunded, which demands 
for more funding for women-led 
entrepreneurialism.  

Rhiann enrolled on the ‘how to start your 
start-up course’, a six-week programme 
that targets aspiring businesswomen 
who aren’t sure how to get started and 
provides attendees with the key building 
blocks to help get their own business off 
the ground, from the comfort of their own 
home. 

How to start up your start-up enabled 
Rhiann to realise that even though she 
is a mother with a hectic schedule, she 
was able to manage the launch of her 
company, by 
building in systems 
that would support 
her in boosting 
the profile of 
SENsational Minds. 

Joining We are 
Radikl has made a 
huge difference to 
Rhiann’s life, and 
she continues to be 
an active member 
of the Ambitious 
Women initiative.

She comments: 
“Joining Ambitious 
Women in Essex, 
and then being 
referred to We are 
Radikl, has been 
a life changer. It 
has given me the 
confidence to put 
myself out there 
and provided 
me with the life 
skills to run my 
own business and 
watch it flourish.”

A few months 
down the line from 
completing the 
course, Rhiann 
has now built 
her social media 

presence, 
developed a consistent client 
base, and is supporting families using 
online platforms, as well as securing her 
own career position, working with an 
incredible team of medical professionals. 

Rhian said: “I am so grateful for the 
Ambitious Women in Essex project, the 
We are Radikl team and my family for 
supporting me to follow my dreams and 
smash my goals. I am now becoming an 
expert in my field, and I am using this 
knowledge to support families and young 
people and adults with ASC/ADHD.”

For more information on Ambitious 
Women in Essex, or We are Radikl, 
email ambitiouswomen@essex.gov.uk
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manage the liabilities in their scheme.  
Your Scheme Actuary will guide you 
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is arguably most important as this is the 
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needs to be efficient, timely and 
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your scheme rather than adopting a “one 
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WORKFLOW is 
something that’s 
a core part of your 

business and is simply the 
process a task takes from 
initiation to completion.

The related time this takes is crucial. If 
you can optimise your time, you will have 
a more efficient workflow, and that will 
lead to lower costs, and a step towards 
maximising your revenue.

So, you must Spend Your Time Right – but 
how do you do that?   We are going to leave 
you with our best tips on how you can 
achieve your goals and maximise business 
revenue, with time, project, and expense 
tracking. 

Ensure chargeable project hours   
reflect reality. 
Time is money. Yet, a lot of companies we 
start to work with sell their services on an 

hourly basis and have problems registering 
less time-consuming project activities. 
In some instances, this could even be an 
irrelative activity and an unnecessary 
disruption to the daily workflow. 

The consequence of not capturing all the 
billable and non-billable activities is a 
common challenge that directly translates 
into revenue leakages and reduces overall 
project success. Make sure your employees 
report all time that should be charged to 
the customer, or you will sell yourself short 
- or even worse, overcharge your clients. 

Manage your project costs and resources. 
Cost control is the process of measuring 
cost variances from the baseline and taking 
appropriate action, such as increasing the 
budget allocated or reducing the scope of 
work, to correct that gap. Cost control is 
a continuous process that requires close 
management throughout the project 
lifecycle. Close scrutiny in regard to time, 
project resources, and expense reporting 
are vital. 

Track all project expenses accurately.
If you want to track expenses, they must 
be somehow registered by your project 
members. The ability to track and manage 
costs is crucial to keep the project within 
budget. Give your employees the flexibility 
to add costs and hours as they occur. 
Use project management software that 
allows your employees to register time and 
expenses by providing insights into the 
work they have completed throughout the 
day. 

Work towards value-based billing.
Time is important, but the value of time is 
even more important. With cost control, 
timesheets, and project data, you have a 
goldmine of valuable information. Use it to 
compare time spent on similar projects and 
see at group or individual level what has 
proven to be most effective. 

Based on your employees’ registrations, you 
can extract detailed reports. Use the reports 
to optimise your resources and charge your 
clients with a fixed fee instead of an hourly 
rate. This will increase your credibility 
as you can promise the value as a result 
instead of an estimate, which will give you 
more satisfied clients. 

If you want to know more, book a free demo 
with me - and I will help your business on 
the journey to increased profitability.

Maximise 
workflow 
and increase 
profitability Ellinor Collin, Partner Channel 

Manager UK with Swedish-based 
QBIS Business Systems, explains 
why properly observed and recored 
workflow is key to maximising profits.

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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THE commercial property 
market remains strong, 
although the dynamics 

have changed. 
It’s evident from just walking down your 
local high street, that it is changing or, to be 
more accurate, the high street is diversifying. 

Given the digital era we’re in, the change in 
the high street was inevitable, pandemic or 
not. People are now visiting their high streets 
more regularly for experiences, rather than 
to buy items, given the ease of ordering 
online. 

They want to experience the joy of having 
a catch-up in a coffee shop, experience the 
excitement of trying on wedding bands 
in a jeweller, experience the thrill of axe-
throwing, experience the brief ‘happiness’ 
from that fast-food restaurant, experience 
the nervousness of that escape room, or 
experience a different culture in that new 
Italian restaurant. 

Looking at my caseload for high street 
properties, there is not one traditional 
clothing shop, bank, nor department store 
(although admittedly, department stores do 
not come around that often).

These experiences have now overgrown 
from the high street and into industrial 
estates. Where you would find a clothes 
manufacturer, you now find a martial arts 
centre or a boxing club. Or, where you 
would typically find a furniture factory, 
you now find a gym. Industrial estates now 
contain businesses far-flung from their 
predecessors. 

You will find dog groomers, Chinese 
takeaways, a retail outlet for school 
uniforms, a retail outlet for arts and crafts, 
a retail outlet for boxing equipment, and 
many more. It almost feels wrong to classify 
these retail outlets as ‘shops’, as you would 
typically find a shop on your high street, but 
in essence that is what they are, just in a 
different location. These changes have had 
such an impact on some industrial estates, 
that they are now branded as business 
centres or business parks to make them 
appealing to everyday customers.

The pandemic has taken its toll on a 
specific area of commercial property, and 
that is office space. With the Government’s 
on/off working from home guidelines for 
almost two years now, it was predictable the 
demand for office space would plummet, 
whilst the supply would rocket. 

Also, the collateral consequence from 
the lack of demand for office space 
saw small local food and coffee outlets, 
that were not able to adjust, close their 
doors permanently. But, in preparation 
for the potential end to these pandemic 
restrictions, and figures published by Office 
of National Statistics report stating 85% of 
employees would like a hybrid of working 
from home/in the office, the demand for 
office space has increased considerably. 

This is evident from the figures from 
Glenny Databook, highlighting that 
demand for office space in Essex rose by 
317.3% (Sep 2021), albeit this figure stems 
from a very low pandemic benchmark 
(https://www.glenny.co.uk/databook/
office/essex/demand).

Commercial property market is 
changing as high streets diversify

Daniel Clarke, Chartered Legal 
Executive with leading legal 
firm, Birkett Long, takes a look 
at what we can expect from a 
changing commercial property 
market this year.

•  Awards Ceremonies 
 & Dinners
• Company Away Days
• Exhibitions
• Filming & Photography
• Hybrid Meetings

www.hylandsestate.co.uk | 01245 605500 | hylands@chelmsford.gov.uk

We are all looking forward to 
meeting you in person. 

Hylands Estate is primed and 
ready to host your event. 

Set in beautiful parkland, the 
spectacular rooms in Hylands 

House and contemporary 
Grand Pavilion provide the 

perfect setting for your 
business events.

http://www.businesstimeinessex.co.uk
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THIS INCLUDES:

•  £3,000 FOR A NEW APPRENTICE*

GET IN TOUCH:
apprenticeships@southessex.ac.uk 
www.southessex.ac.uk/apprenticeships 
or call 01702 221 800

THE SOUTH ESSEX WORKFORCE TEAM IS HERE

TO HELP YOU NAVIGATE AND UNDERSTAND 

THE NEW SUPPORT AND FIND THE RIGHT 

APPRENTICE FOR YOU.

THINKING OF RE SKILLING AND UP SKILLING YOUR 
EMPLOYEES? WE ALSO OFFER A RANGE OF FREE 
ADULT SKILLS COURSES INCLUDING ONLINE 
PROVISION FOR YOUR EMPLOYEES, 

VISIT: WWW.SOUTHESSEX.AC.UK/ADULTS 

IF YOU HAVE BEEN MADE REDUNDANT AND ARE 
LOOKING AT RESKILLING, FUNDING FOR YOU IS 
AVAILABLE, PLEASE CONTACT US.

DID YOU KNOW  
THE GOVERNMENT HAS 
ANNOUNCED ADDITIONAL 
SUPPORT FOR BUSINESSES 
TAKING ON A NEW APPRENTICE?
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*INCENTIVES APPLY TO ALL NEW APPRENTICES WITH AN EMPLOYMENT START DATE FROM OCTOBER 1ST 
2021 TO JANUARY 31ST  2022

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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SOUTH Essex 
College’s Principal 
and Chief 

Executive, Angela 
O’Donoghue CBE, has 
retired after leading the 
college for nearly 10 
years.

Denise Brown, former Principal 
and Chief Executive of Stoke 
on Trent College, has now 
taken over the reins of the 
largest college is Essex. Denise 
has 26 years’ experience in 
further education, including 
18 years’ experience in senior 
leadership roles.

Angela’s successful tenure as 
CEO saw her achieve an Ofsted 
Good rating for the college 
in 2017 and recently secure 
a winning bid to create an 
Institute of Technology (IoT) in 

the South East of the country 
(full story see below).

Originally from Liverpool, 
Angela held Principal positions 
at City of Sunderland College 
and Bsix Sixth Form College 
in Hackney before moving to 
Essex in 2012.

Angela said: “I have really 
enjoyed my time at South 
Essex College. The college is 
now in a very good position 
with high quality college 
buildings running along 
the Thames Estuary, good 
quality delivery and excellent 
relationships with a wide 
range of partners particularly 
employers. Thank you to 
everybody who has worked 
with me during my time at 
the college, your support and 
partnership have been greatly 
appreciated.”

Denise said: “I am delighted 
and honoured to have been 
given this opportunity to 
lead South Essex College, 
the staff team and student 
body are amazing and 
achieve incredible things. 
I am looking forward to 
sharing that success and 
helping to build the next 

stage of development for the 
college.”

All change at the top at 
South Essex College

Retiring Angela (left) and arriving Denise.

South East successful in Institute of Technology bid
A COLLABORATIVE bid 
to create an Institute 
of Technology (IoT) 
in the South East of 
the country has been 
successful.

IoTs are designed to bring 
education providers and 
employers together to deliver 
higher technical education 
across their existing sites.

The South East Institute of 
Technology (SEIoT) project 
is led by South Essex College 
with core partners University 
of East Anglia, Anglia Ruskin 
University, Canterbury 
Christchurch University, 
Harlow College, MidKent 
College, East Sussex College 
Group, Chelmsford College 
and Plumpton College.  

Employer partners include DP 
World (London Gateway), Port 
of Tilbury, Stansted Airport, 
Morgan Sindall Construction, 

Princess Alexandra Hospital 
Group, Leonardo, Megger 
Instruments, Chartway Group 
and Wine GB.

The SEIoT will provide 
training particularly in 
higher technical skills and 
research support for industry, 
across the South East Local 
Enterprise Partnership (LEP) 
area.

The key industry sectors 
that will be supported 
through applied research 
and skills development 
include Engineering and 
Manufacturing, Transport 
and Logistics, Health 
Science, Construction and 
the Built Environment, 
Horticulture (including 
viticulture) and Animal 
Science, and Information and 
Communication Technology.

As part of the bid, 
£12.5million of funding is 
being made available to the 

SEIoT by the government 
to fund new cutting-edge 
facilities and equipment, 
including fully digitised 
‘mini’ factory and working 
environments, replicating 
(for example) automated 
warehousing, building 
management systems, 
automated manufacturing 
such as PLC and robotics, 
as well as technologically 
advanced environments for 
health & care, construction 
technical environments, and 
advanced veterinary labs.

As local employers are 
an integral part of this 
programme, the IoT will be 
equipped to focus on giving 
people the technical skills 
that businesses need, which 
helps them to prosper and 
leads to more and better local 
jobs.

Speaking just before 
her retirement, Angela 
O’Donoghue, then Principal 

and Chief Executive of 
South Essex College, said the 
announcement was ‘fantastic’ 
for the South East.

She said: “Utilising our 
collaborative strengths, SEIoT 
will enable a significant step-
change in the region’s higher 
technical skills capabilities, 
providing the learning, 
support, facilities, expertise 
and infrastructure to help 
prepare industry and workers 
for the further increase 
in automation and green 
technologies.

“The bid has been supported 
by the South East Local 
Enterprise Partnership and 
a wide range of employers 
across the South East. We 
look forward to working 
together and using the 
funding to invest in new 
equipment and facilities 
across the partner colleges to 
deliver this new collaborative 
approach to training.”

http://www.businesstimeinessex.co.uk
https://www.griffin-chapman.co.uk
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BUSINESS-OWNERS 
are being warned 
of the signs to look 

out for to protect workers 
from exploitation.

In the summer, the Police, 
Fire and Crime Commissioner 
for Essex will team up with 
Essex Police and the Chamber 
of Commerce to host Into 
Our County and Exploited, 
a conference focusing on 
modern slavery, organised 
immigration crime and human 
trafficking.

Speakers will include people 
from business and industry 
talking about their experiences 
of finding examples of 
exploitation and slavery 
among their workforces.

In the lead-up to the 
conference, businesses in 
Essex are being urged to do 
their bit to rid the county of 
exploitation, by working with 
the police and other agencies 
to help to reduce the risk 
of it happening within their 
operations. Temporary Det 
Supt Lee Morton, head of 

serious organised crime and 
covert for Essex and Kent 
Police, said the biggest form 
of exploitation in Essex is 
criminal exploitation linked 
to County Lines, where people 
are coerced into drug activity, 
followed by labour exploitation 
and sexual exploitation.

He has called on businesses to 
ask themselves: are you doing 

the right thing and are the 
businesses around you doing 
the right thing?

He said: “The best thing I 
can say to someone is, ‘does 
what you are seeing look 
normal?’ If you are seeing 
the same person working 
endless hours, day in and 
day out, does that feel right? 
If it doesn’t, have you told 
someone about it?

“As a company, do you know 
where your products are 
coming from? Are you sourcing 
products from organisations 
that exploit people and are 
therefore inadvertently feeding 
exploitation? It is about having 
processes in place and being 
fair and ethical in what you 
are doing. We are asking 
businesses to be more vigilant 
and to pick up the phone to 
tell us what they see.”

Roger Hirst, Police, Fire and 
Crime Commissioner for Essex, 
said: “These are truly horrible 
crimes that need us all to work 
together to spot the signs and 
stamp out this exploitation in 
our county. 

“Within our 
Police and Crime 
Plan, we have 
committed 
to supporting 
victims, working 
closely with the 
National Crime 
Agency and 
border agencies 
to ensure the 
perpetrators 
are brought to 
justice.”

More details 
about the Into 

Our County and Exploited 
will be available through the 
Chamber in the next few 
months. 

 The Law
From December 1, 2006, 
a labour user who makes 
arrangements with, and has 
workers supplied by, a labour 

provider who is not licensed, 
commits an offence under 
section 13 of the Gangmasters 
(Licensing) Act 2004.

 Justice in Care
Justice and Care has been 
fighting slavery, protecting 
children and vulnerable people 
from human trafficking and 
tackling the organised crime 
groups responsible for ten 
years. The organisation helps 
to rescue people who have 
been trafficked and brutally 
exploited in slavery and 
empower them to restore 
their lives. Specialist victim 
navigators work with the 
police to support victims of 
human trafficking and modern 
slavery and to bring exploiters 
to justice.

Debi Lloyd, European 
operational co-ordinator, 
Justice and Care, said: 
“Employers have a 
responsibility to inform people 
of their labour rights and 
should conduct training in 
home languages, and ensure 
training anticipates the needs 
of workers with lower levels 
of literacy. Companies should 
also provide workers with an 
employment contract written 
in their home language.”

 Spot the signs
Signs to look out for in relation 
to labour exploitation:

Workers’ details
Did the workers arrive together 
when recruited?

Do they live at the same 
address?

Are wages being paid into one 
bank account?

Appearance
Does the worker show 
any signs of injury or 
malnourishment?

Do they look unkempt, 
are they wearing the same 
clothes all the time or wearing 
inappropriate clothing?

Do they have injuries that 
appear old, untreated or that 
they cannot explain?

Behaviour
Do they appear to be 
frightened, sad or anxious?

Are they always accompanied 
by others?

Are they unwilling to engage 
or talk to anyone of authority 
or normally have someone 
talking on their behalf?

Working conditions
Does the worker work 
excessively long hours without 
days off?

Do they tend not to interact 
with work colleagues?

Do they have the right PPE for 
the task they are to perform?

Restricted freedom
Do they always travel with 
others and never alone?

Do they appear to be in a 
situation of dependence on 
others?

Are they in possession of their 
own identification documents?

Exploited in Essex – what you 
need to know

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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DO you know what drives 
you? As I had reaffirmed 
to me during one of the 

many webinars I attended during 
lockdown, ultimately a brand 
starts with its founder and their 
values. Of course, these change 
over time and that’s the point 
of this article – to question 
when you last reassessed your 
values and consequently your 
company’s brand?

The Economic Times states rebranding 
is ‘the process of changing the corporate 
image of an organisation. It is a market 
strategy of giving a new name, symbol, 
or change in design for an already-
established brand. The idea behind 
rebranding is to create a different identity 
for a brand, from its competitors, in the 
market’.

As Marketing Week reports, great brands 
know their customers and their own 
businesses inside out. Businesses that 
succeed will be those that invest in 
building their brands, using data to 
react to market changes and inform 
decision-making. Simply redesigning 
products or launching premium versions 
isn’t enough. Investing in authentic, 
compelling brand stories, supported by 
effective positioning and communication, 
is critical, it says.

This advice is backed up by local brand 
practitioners. Andy Moncur, Sales 
Director at creative marketing agency 
FUZE, told me: “Branding is the way your 
business communicates who you are 
and what you’re about without having 
to actually say anything at all. Which 
is why getting your branding right is so 
incredibly important and something 
which should not be rushed. You’ll want 
to work with a designer who really dives 
deep into your company to understand 
what makes you tick - your essence - but 
you don’t necessarily need to break the 
bank to create a brand you love.”

Similarly, graphic designer Tom Barber 
says rebranding your business is so 
much more than just a new logo. 
“It gives you, the business 
owner, the perfect 
opportunity to 
strategise, 
set new 
goals and 
identify 

what you want from your business. A 
rebrand gives you a corporate identity 
that you can confidently work with and 
market your business from,” he said.

Designer Carl Thompson advises: “Some 
business owners may feel branding is 
only relevant for large corporations 
such as Apple or Nike, but this just isn’t 
true, and many smaller businesses can 
benefit from a strong brand presence. A 
company’s brand is the first interaction 
a customer will have with their business 
and should reflect its values and 
personality and go beyond just a logo. If 
created professionally and consistently, a 
strong brand will provide customers with 
confidence in the company’s products 
and services. And branding needn’t cost 
the earth. If you have a clear idea of 
your business’s values, core message 
and target audience, a skilled graphic 
designer will be able to visualise your 
business and create a brand identity and 
accompanying assets tailored to your 
needs.”

FUZE, which itself recently underwent a 
rebrand, found its designers spent a lot 
of time defining who they are, what they 
do and the most important part - why 
they do what they do. All of which is a 
necessary process to get to your brand 
purpose.

It is all a matter of priorities too. In 2019 
Essex Wildlife Trust (EWT) updated its 
24-year-old logo, to symbolise how the 
Trust has evolved during its 60-year 
history. It will continue to ‘update its 
branding over time’ whilst continuing to 
focus on its conservation projects and 
engaging with the people of Essex, all 
part of its journey to becoming the 
leading conservation charity 
in Essex and the 
largest Trust 
in the UK.

According to the Economic Times, there 
are two types of rebranding: proactive 
rebranding and reactive rebranding. 
Proactive rebranding is done when 
a company recognises there is an 
opportunity to grow, innovate, tap into 
new businesses or customers, and 
to reconnect with its users. Reactive 
rebranding is done in a situation when 
the existing brand has been discontinued 
or changed. Possible reasons for such an 
action could be mergers and acquisitions, 
legal issues, negative publicity such as 
fraud, aiming to beat the competition, or 
creating your own niche.

Any type of rebranding exercise, whether 
just a logo redesign or a complete 
overhaul of branding, needs to have time 
allocated to it.  

Tom Barber recommends, on average, 
it’s best to allow approximately three 
months for a complete business rebrand 
from the point of instructing your chosen 
design agency. This allows enough time 
for initial concepts to be developed, final 

designs worked 
out, artwork 
completed 
and finally 
the execution 
and roll out 
of your new 
identity.

Rebranding- 
is it time for a change?

Jacinda Love is a marketeer, 
connector and business 
advocate with vast experience 
and knowledge of the Essex 
business scene. Here, she looks 
at the issue of rebranding, the 
process of giving a product or 
an organisation a new image, 
to make it more attractive or 
successful.

Exploited in Essex – what you 
need to know

http://www.businesstimeinessex.co.uk
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We recruit each apprentice with 
care and can help you complete 
all the necessary paperwork.

Find out more today.
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BROUGHT to you 
by leading Essex 
accountancy firm 

Rickard Luckin, the 
Essex Business Podcast 
features practical 
advice, tips, and insight 
from business leaders 
and professional 
advisers across the 
county.

Now on its 18th episode, the 
popular podcast examines a 
wide range of key business 
issues, including business 
strategy, marketing, mental 
health, equality in the 
workplace, the ongoing 
ramifications of Brexit, and the 
future of the ‘traditional’ High 
Street.  

Available to download and 
listen to now, the latest 
episode considers the business 
value and importance of 
apprenticeships, and how they 
can offer a cost-effective way 
to invest in your company’s 
future.

Guest speakers include David 
Malthouse, Managing Director 
of First Intuition, an Essex 
company specialising in high-
quality accountancy training, 
and Toni Marshall, Employer 
Engagement Officer at ACL 
Essex, which is the largest 
provider of adult education in 
the county.

Toni said: “It’s about looking at 
skills gaps within the company, 
and how we can help plan 
a workforce pipeline for the 
future.  Apprenticeships are a 
massive part of that.”

Apprenticeships have come 
back into vogue in recent 
years, with help from 
considerable government 
backing, and awareness 
initiatives that include 
National Apprenticeship 
Week, which ran from 

February 7-13 this year.

Understandably in the wake 
of a global pandemic, formal 
training has fallen by the 
wayside for many companies, 
and skill shortages have 
moved to the top of the list of 
business challenges for the 
vast majority of sectors.

Talking to Essex Business 
Podcast reporter Chris Penhall, 
Toni Marshall discusses the 
burgeoning need ACL has seen 
for IT and hospitality-based 
apprenticeships in particular, 
and the many incentives that 
are potentially available for 
participating employers.

One such incentive is 
the Apprenticeship Levy, 
introduced in 2017 for large 
employers with an annual 
salary bill of more than £3m. 
The ‘use it or lose it’ nature 
of the levy means, depending 
on the circumstances, these 
employers are now able to 
transfer up to 25% of their 
unused levy to other, smaller 
companies, which expands the 
range of benefits and support 
available.

David Malthouse said: “Our 
apprenticeship scheme is 
focused on building people’s 
careers – evaluating how they 
perform, and the value they 
add to the workplace.”

Speaking on the podcast 
episode, David is keen to 
emphasise the rounded 
nature 
of 

apprenticeship schemes, 
which are designed not only 
to benefit businesses, but to 
support individual career 
development.  

This means, far from covering 
professional skills alone, 
apprenticeships also help 
young people develop key 
traits, including conflict 
management, problem-
solving, and communication, 
which are essential for 
building a successful long-
term career.  

These traits are not only used 
regularly, and in a wide variety 
of workplace situations, but 
they can perhaps also be 
considered as more important 
than an ability to produce a 
set of accounts.

Other potentially surprising 
apprenticeship facts discussed 
include age – contrary to 
popular belief, apprenticeship 
schemes aren’t just for school 
and college-leavers – and the 
fact the schemes available 
run all the way up to Level 7, 
which is the equivalent of a 
UK master’s degree.

This means apprenticeships 
could be considered as a 
viable alternative for students 
considering university. David 
Malthouse noted: “As a parent 
myself, I love the idea there 
are no expensive tuition fees 
attached.”

The podcast episode also talks 
about what employers 

need to do to apply 
for an apprentice 
to come and work 
with them, and 

the detail 
surrounding 
the process.  
In short, 
there is 
an initial 
assessment, 
a legal 

requirement to have a formal 
contract in place, and a wealth 
of targeted support on hand.

Toni Marshall discusses the 
employer’s toolkit and the 
free apprentice recruitment 
service provided by ACL, which 
involves advertising vacancies 
and regular, ongoing check-
ins with both the employer 
and the apprentice to ensure 
things are running smoothly 
and on track.

However, employers should be 
wary of committing to taking 
on an apprentice without first 
ensuring they can provide the 
right amount of time, support, 
structured line management, 
and ongoing development 
opportunities themselves.  

The good news is a host 
of benefits awaits those 
employers who can. In 
a matter of months, an 
apprentice will likely have 
received the in-depth training, 
support, and exposure 
required to be a valuable 
addition to the company, 
helping it thrive and grow.

A cost-effective method of 
investment in the future, 
both for your company and 
the talented employees of 
tomorrow, apprenticeship 
schemes certainly have a great 
deal to offer.

Find out more by 
downloading Episode 18 
of the Essex Business 
Podcast, brought to you by 
Rickard Luckin, from your 
usual podcast provider 
(search ‘Essex Business 
Podcast), or by visiting www.
essexbusinesspodcast.co.uk. 
You can also subscribe and 
be among the first to listen 
to each episode on its release 
each month.

How apprenticeships are the 
key to cost-effective investment 
in your company’s future

http://www.businesstimeinessex.co.uk
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A DECISION to sell a 
business is often focused 
on finding a buyer, 

structuring the sale and 
agreeing heads of terms. This 
in itself can be stressful and 
time-consuming. 
The next stage, however, is getting the 
lawyers involved – at which point the time 
pressures will really increase. Often it is the 
due diligence exercise that demands the 
most time and attention. This can create 
significant tension, as the owners must keep 
focused on running the business while at the 
same time responding to what is invariably 
a comprehensive review of all aspects of the 
business. 

Our experience during many years is no 
matter how organised a business seems to 
be, the due diligence exercise often uncovers 
unforeseen issues.

Rather than the owners having to face the 
cost, stress and tension of getting these issues 
dealt with during a sales process, we strongly 
encourage any business which may be 
contemplating a sale to run its own internal 
due diligence exercise, to identify issues and 
get them resolved in an orderly and cost-
effective way. 

Areas of concern include the following:

Share ownership and statutory books and 
records. Frequently on a sale, owners become 
aware the statutory books and records are 
woefully out-of-date and they cannot find 
important documents relating to share 
ownership. Locating background documents 
and ensuring records are up-to-date in 
advance of sale will reduce the stress of these 
issues arising during the sales process.  

Property. Checking the title to the property, 
ensuring relevant deeds can be located and 
there are no issues relating to boundaries, or 
other ownership issues, is something that can 
be dealt with in a straightforward and orderly 
fashion when the pressure of a sale is not an 
all-encompassing issue.

Regulatory matters. Frequently, regulatory 
approvals or accreditations will fall away, or 
require consent to their continuance, when 
there is a change of ownership. Spotting this 
issue at an early stage, and dealing with it 
well in advance of a sale, will take pressure 
off the parties when they are in the midst of 
negotiating the sales contract.

Employer’s liability and other insurance. 
Ensuring the business has at all relevant 
times had the necessary insurances in place 
is vital. Buyers often insist, in particular, on 
evidence that employer’s liability insurance 

has always been in place. It can be a 
complicated and time-consuming process to 
retrieve the relevant records and, although 
insurance brokers can often assist with this, 
it is prudent to ensure these records can be 
readily produced in the event of sale. 

In simple terms running an in-house due 
diligence check when thinking about a 
business sale can significantly reduce the 
time and cost of rectifying issues and will no 
doubt take pressure off sellers when engaged 
in the sales process.

Take the stress out of the sale 
of your business

If you are thinking about selling 
your business, whether now or 
in the future, you should think 
carefully about what preparations 
you need to undertake prior to a 
sale, explains Mary Anne Fedeyko, 
Corporate and Commercial Team 
Leader at leading Colchester-based 
law firm, Thompson Smith and 
Puxon.

http://www.businesstimeinessex.co.uk
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HAVE you connected with 
podcasts yet? If not, why 
not!

Whatever your interest or specialism, with 
more than two million active podcasts, there is 
a podcast out there for you! Accountancy firm, 
Larking Gowen, launched its business advisory 
series Impromptu Business Chat in May 2020, 
to connect with the outside world during the 
pandemic. It wanted to provide a bitesize, 
helpful and free business advice platform in a 
relaxed and fun way. 

The podcast was an instant hit and has 
evolved to include special feature-length guest 
episodes, where business advisory partners 
James Lay and Mark Curtis chat to top 
business leaders and experts not only about 
their pandemic experiences but the wider 
world of business and beyond.

Each time, they round up with top tips on the 
subject covered in the episode, which range 
from marketing to wellbeing in the workplace, 
from understanding how your beliefs affect 
your business to the psychology of sales 
techniques.

Guests have included BBC presenter Simon 
Mundie, Sue Liburd MBE, former Rugby Union 
player Andy Nichol, psychologist and Ted Talk 

legend Owen Fitzpatrick, Red Arrows pilot 
Dan Lowes and workplace wellbeing’s leading 
expert, Louise Newby.

Kerry-Anne Lyme, BD & Marketing Manager, 
said: “There are big plans for the new series 
from James and Mark, which launches in 
the spring, so now’s the time to catch up on 
what you’ve been missing and use the power 
of audio to broaden your bank of business 
knowledge. Catch an episode on your break, 

or even while you work, and a world of 
information and inspiration awaits you!

“All you need is your device or computer to 
access the vault on Apple Podcasts, Spotify, 
at larking-gowen.co.uk/IBC or through your 
usual podcast provider. You might also be 
interested in our other series Tourism Business 
Chat with Chris Scargill or Business Insights 
Chat with Ian Fitch in conversation with 
prominent East Anglian business leaders.”

Connect with your customers with 
the power of podcasts

http://www.businesstimeinessex.co.uk
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H I R E  L T D

A name you 
can trust in 
van hire
Our commercial van rental fleet extends from 
small courier vans through to large panel vans, 
long wheel-based vans, Luton 
vans with tail lifts, tippers, 
minibuses and single 
and double cab 
pickup trucks. 

Our range of vehicles include flexibility 
hire including commercial and private hire, 

long and short-term hire. Long term rentals may 
attract preferential rental rates as would 

customer own insurance rentals.

You can call to discuss your wants and needs with a 
knowledgeable member of staff to check out 
our competitive prices and availability of the 

vehicles currently in the Fisk Group Hire’s fleet.

For further information, call 01621 731400
      www.FiskHire.Group           Hire@FiskHire.group

• Part of the FISK Group, a family-run Essex business for more than 40 years •

Our van hire services could not be simpler.  

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
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THE University of Essex is 
shining a light on the help 
and support it can give to 

help companies grow through 
innovation.

The new campaign highlights how, with 
the support of university expertise and 
funding, businesses can grow faster 
and smarter. The aim is to drive greater 
awareness for the guidance and support 
available to companies across Essex and 
the UK.

It launches as Essex reveals it has now 
supported more than 100 Knowledge 
Transfer Partnerships (KTPs), worth 
around £20m, with businesses across the 
country since 2001 – with more than half 
being delivered in the last five years. 

Rob Walker, Head of Business Engagement 
at the University of Essex, said: “As we 
say in our new campaign, a business is 
never really finished. It can always be 
better, smarter, faster. At Essex, we’re here 
to partner with companies of all sizes 
across the country to share our university 
expertise to help businesses thrive. 

“The opportunities we offer for business 
collaboration are always closely connected 
to the Government’s national industrial 
strategy and this has been rapidly 
developing in recent months. UK Research 
and Innovation and Innovate UK recently 
set out their Plan for Action for Business 
Innovation and 10 Year National AI 
Strategy – offering research hungry firms 
and collaborative universities some clarity 
over their priorities and vision. This is good 
news, with significant funding expected to 
flow towards technology, diversity, health 
and more crucially added business-value 
across 2022. Our teams will continue to 
watch this space and help businesses find 
the right path for them.”

From Innovate UK funded Knowledge 
Transfer Partnerships (KTPs) and Smart 
Grants to Innovation Vouchers, Corporate 
Partnership Funds, consultancy and 
collaborative research, the University 
is committed to helping find the right 
solution for businesses to flourish.

The University’s dedicated Research 
Enterprise Office helps businesses find the 
best pathway for innovation, with Essex’s 
teams of researchers perfectly placed 
to support organisations through the 
development and commercialisation of 

new products, processes and services.

Dr Robert Singh, Director of Research 
Enterprise Office at Essex said: “Our 
experts have years of experience in 
working with businesses and organisations 
of all sizes, regionally, nationally and 
internationally. Companies have the 
opportunity to draw on knowledge from 
our 700 academic experts and gain access 
to specialist consultants to support their 
business needs.

“Our researchers can find solutions to 
meet any business challenges brought to 
us, and our fields of expertise continue to 
grow. In February, we launched our new 
Institute for Public Health and Wellbeing, 
which will see our researchers pushing 
boundaries, reaching across disciplines 
and providing authoritative research, 
policy recommendations and insights to 
improve lives.”

Professor Tracy Lawson from Essex’s 
School of Life Sciences said: “As an 
academic, business collaborations give 
us the opportunity to see how our ideas 
can make a real difference to real-world 
problems. It’s an amazing experience 
working directly with industry as we’re 
able to demonstrate how our research 
can be truly transformative when applied 
to business challenges. It showcases the 
value of fresh thinking for a company as 
they look to grow.”

Essex students also feel the benefit 
from the University’s ongoing business 
collaborations through work placements 
and employment opportunities. Essex 
KTPs have led to 26 KTP Associates – 
talented graduates or postgraduates 
who project manage the KTPs – being 
permanently employed by their partner 
organisation. And with nearly 50% of 
those being graduates from Essex, these 
business-led collaborations are proving 
to be a successful stepping-stone from 
academia into full-time employment.

Essex offers a wide range of options 
for businesses looking to collaborate, 
including the likes of:

• Knowledge Transfer Partnerships: 
this successful UK-wide scheme supports 
UK businesses that want to be more 
competitive and productive by accessing 
university expertise. Sponsored by 
Innovate UK, Research Councils and other 
bodies, KTPs help by addressing a specific 
issue, such as new product research 

and development or developing new 
operational processes.

• Smart Grants: Innovate UK Smart 
Grants are funding for game-changing 
and disruptive ideas. They are available 
to UK based companies and not limited 
to a particular industry or technology 
area. Different amounts of grant funding 
are available depending on the size of the 
business applying and the stage of their 
project. 

• Corporate Partnership Fund: this 
offers a large corporate business a fund to 
support initial engagements with experts 
from Essex. The fund can be used to access 
consultancy, collaborative or contract 
research project from our world-class 
researchers to help develop new products, 
solve problems or to develop new training 
schemes.

• University of Essex Innovation 
Vouchers: SMEs can apply our 
Innovation Vouchers worth up to £10,000 
(ex VAT) to start working with us and to 
foster a long-term partnership. This could 
go towards scoping and developing a new 
product, staff training, or stimulating 
growth. 

• Consultancy: whether it’s a 
short-term consultancy agreement 
or an ongoing partnership, accessing 
consultancy expertise with Essex 
academics can give businesses of all sizes 
access to current trends in specialist areas 
or tailored advice to meet the business 
requirements.

• Collaborative Research: these 
projects involve at least two collaborators 
and are generally co-funded with the 
interested business. They are funded by a 
range of organisations including research 
councils, trusts, charities and Innovate UK. 
Collaborative research funding supports 
universities and industry to work together 
on strategically significant projects.

• IP Licensing: the university has a 
number of novel technologies available 
for businesses to license. These can be 
developed into research collaboration 
opportunities and combined with support 
provided by our academic experts to 
deliver the greatest benefits to a business.

To find out more about all the business 
collaboration opportunities available, visit 
www.essex.ac.uk/business/innovation or 
contact at Innovation@essex.ac.uk. 

University ready to show 
your business what is 
possible through innovation

Robert Walker

http://www.businesstimeinessex.co.uk
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We'll work with you as 
your business grows
Whatever your financial needs, our 
team of chartered accountants and 
business advisors are committed to 
securing your future, and helping you 
reach your goals. 

larking-gowen.co.uk

Committed to you.

business time JULY 21.indd   1business time JULY 21.indd   1 25/01/2022   10:13:4725/01/2022   10:13:47

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
http://www.larking-gowen.co.uk
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CYBER security and privacy 
expert Professor Haris 
Mouratidis is the new 

Director of the Institute for 
Analytics and Data Science (IADS) 
at the University of Essex.

Professor Mouratidis focuses his research 
on the intersection of security, privacy and 
software engineering and has pioneered 
work in developing methodologies, tools and 
platforms to support the analysis, design and 
monitoring of security, privacy, risk and trust 
for large-scale complex software systems.

His work is used in many ways, including 
protecting data from unauthorised access, 
improving organisational understanding of 
security-critical data processes, developing 
data security strategies and modelling and 
analysing security threats. It is also used 
to enable organisations to comply with 
privacy-related regulations, such as GDPR.

“I am very excited to join IADS and I 
look forward to working with colleagues 
across the University to ensure that IADS 
continues to lead the international research 
on data science and that our research and 
knowledge exchange activities tackle real 
world problems and challenges,” he said. 
“IADS has a worldwide reputation as a 

centre of excellence in data science, while 
at the same time it is widely recognised 
for creating real impact to the local and 
global communities. I am impressed by 
the multi-disciplinary approach that 
IADS takes on tackling analytics and data 
science challenges. It is an approach that 
I completely share, and it fits with my 
research ethos.”

Professor Mouratidis has applied his 
theoretical work to practical applications in 
areas such as critical infrastructures, cloud 
computing, healthcare, telecommunications, 
banking and public administration.

He has published more than 185 papers 
and has also received funding for research, 
knowledge exchange and industrial projects 
from national and international funders 
including UKRI, EU, NII (Japan) and industry 
including BT, ELC, Powerchex and Ford. He is 
a “standards-maker” at the British Standards 
Institution for the Privacy-By-Design 
and Software and Systems Engineering 
national committees and Vice-Chair of the 
International Federation for Information 
Processing working group on secure 
engineering.

“My long-term research goal is to enable 
the development of secure and privacy-
aware software systems for large, open 

and dynamic environments, which embed 
principles of data security and privacy in 
their designs,” he explained. “I strongly 
believe that security and privacy are not just 
technical challenges, but they are multi-
dimensional socio-technical challenges 
that require expertise from different areas 
including security, privacy engineering, 
software engineering, data science, legal and 
ethical issues and social sciences to name 
a few.”

One of the major challenges around data, 
stressed Professor Mouratidis is finding ways 
to manage the sheer volume of data created, 
collected and stored for every type of 
human activity - from socialising to health 
care and transportation to education.

“At the same time, as data becomes more 
available to everyone and computing 
environments that store such data are 
becoming more interconnected, the potential 
for attacks and the possibilities for human 
errors that can lead to data breaches and 
unlawful manipulation are significantly 
increasing,” he added. “Coupled with the 
need to ensure the privacy of sensitive 
and personal data, we need to develop 
appropriate methods, techniques and 
frameworks, which can protect our data and 
the relevant data infrastructures against 
cybercriminal activities and human error.” 

New cyber security chief appointed

The Thompson Smith and Puxon Corporate and Commercial team is recommended by the Legal 500 
and team leader Mary Anne Fedeyko is highlighted as a Leading Individual. 

Mary Anne Fedeyko Nick Mayles Claire Powell

tsplegal.com

Nicola Rout

We are here to support you with your business needs 

Acquisitions and Disposals | Investments and Joint Ventures | Structuring and UK Expansion 
Commercial Contracts | Restructuring | Intellectual Property Rights | Financing Arrangements 

Contact us today for help and advice 01206 574431 info@tsplegal.com

http://www.businesstimeinessex.co.uk
https://www.griffin-chapman.co.uk
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FEBRUARY at Chelmsford 
College saw a flurry of 
activity with its annual 

Industry Week, quickly followed 
by the celebration of National 
Apprenticeship Week. 
Both events became a hybrid of virtual 
and in-person activities this year, providing 
learners in mid-Essex with greater flexibility 
to access resources, connect with speakers, 
ask questions, gather more information and - 
most importantly - to be inspired.

Activities included media with Thomas Rollett 
from Norwich University of the Arts, sport with 
Jamie Heath from PT Studio One, business law 
with Backhouse Solicitors, travel and tourism 
with Lauren Dixon from Ryanair and diagnostic 
radiography with University of Suffolk. 
Immersive workshops were delivered by Pulse 
CSI for our health and sciences students, whilst 
Anglia Ruskin University and University of 
Essex also delivered sessions online.

The college expressed its gratitude to all the 
local employers who took part, for sharing 
their insights and helping inspire future 
generations with a glimpse into their world.  
Chelmsford College learners are supported 

with a dedicated Careers Advice Zone Team, 
who make it their mission to provide training 
on career development, from CV writing and 
UCAS applications to providing free careers 
advice sessions, so individuals can develop 
their own individual career progression plans, 
having a purpose and a goal to aim for. 

Sarah-Jane Easdown, Information, Advice 
and Guidance Manager of the Careers Advice 
Zone Team at Chelmsford College, said: “We 
hold a number of events throughout our 
academic year to support our learners.  This 
year's Industry Week theme was “Inspiration 
Awaits You”.  We wanted to encourage students 
to research and plan ahead and use this 
opportunity to ask questions to presenters to 
reaffirm their career choices.  We are grateful to 
everyone who took part, inspiring our learners 
to carefully consider their future careers.”

The theme for National Apprenticeship 
Week this year was Build the Future.  This 
year marked the 15th year of celebrating the 
benefits of apprenticeships for individuals, 
businesses and local communities.

Peter Mucklow, Director of Apprenticeships 
at the Education and Skills Funding Agency, 
said: “Apprenticeships build skills supply now 
and for the future and form an important 

part of many organsations’ recruitment, skills 
and business strategies.”  

Chelmsford College launched a roadshow 
during National Apprenticeship Week, touring 
different schools each day to promote the 
potential of apprenticeships as a serious 
option to school-leavers.   Fiona Byford-Smith, 
Information, Advice and Guidance Advisor at 
Chelmsford College, said: “Our Apprenticeship 
Roadshow helped promote apprenticeships 
with Chelmsford College.  It was also about 
continuing the relationship and building the 
relationship with local schools. In addition, we 
offered drop-in sessions for students at the 
college. We also wanted to make sure people 
fully understood what an apprenticeship is 
and what would be involved.”

Chelmsford College works with more than 
300 local employers and offers more than 
20 leading apprenticeship programmes. 
Every apprentice is recruited with care and 
Chelmsford College can provide you with 
free advice and help you complete all the 
necessary paperwork.  

If you would like to inspire future generations, 
the college welcome your input at its events 
and in college.  For an informal discussion 
please contact Ruby on 01245 293055.

Inspiration, insight and options 
from Chelmsford College

http://www.businesstimeinessex.co.uk
http://www.businessadvisoressex.co.uk
http://www.businesstimeinessex.co.uk
https://www.griffin-chapman.co.uk
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WORKING Well is 
commissioned 
by Essex 

County Council to 
deliver a holistic 
workplace health and 
wellbeing programme 
to organisations across 
Essex (excluding 
Southend and Thurrock).

The programme uses national and 
local evidence and best practice 
to deliver a range of support that 
will improve employee health, 
wellbeing and productivity.  

New for 2022 is three new 
workplace options plus the launch 
of a new Apprentice Growth 
Programme:

1. Working Well Pledge for 
organisations which want to access 
some support or may want to 
progress to our other programmes 
at a later date. You can access:

-   up to 10 free half-day MHFA   
 England training places

-   online eLearning modules   

 (being launched 2022)

-   Working Well monthly   
 newsletter

-   access to an online personal  
 development platform 

2. Working Well Partnership 
Agreement for micro enterprises, 
small or medium organisations 
which do not have dedicated HR 
support but want to develop their 
management skills and workforce. 
You can access:

-   up to two free MHFA   
 England Mental Health   
 First Aider training places   
 (and further discounted   
 training places)

-   confidential Workplace Needs  
 Assessment survey

-   HR specialist health and   
 wellbeing support

-   managers bespoke training

-   Apprentice Growth Programme

-   monthly newsletter and   
 training calendar

-  access to an online personal   
 development platform

-  regular meetings with one of  
 the team.

3. Working Well Accreditation 
Programme for any organisation 
that wants to fully embed 
health and wellbeing into their 
organisation and apply for the 
Working Well Accreditation Awards. 
You can access:

-  up to 2 free MHFA    
 England training places (and  
 further discounted training   
 places)

-  confidential Workplace Needs  
 Assessment survey

-  Workplace Health Champion  
 eLearning

-  support developing a H&W   
 strategy or plan

-  Apprentice Growth Programme

-   access to full in-house on-  
 line training, sessions and   
 guest speakers

-  quarterly meetings with one   
 of the team

-   Working Well Accreditation   
 Award.

Apprentice Growth Programme 
Workplace Training Programme

The fully funded programme 
includes: 

• Half-day MHFA England Mental  
 Health Awareness training

• Lunch and Learn “Espresso”   
 training sessions:  Boundaries  
 and Self Care, Personal   
 Presentation and Development

• six disability    
 awareness sessions

• financial wellness

• access to an online Personal   
 Development Platform.

Signing up is easy. Simply complete 
the online pledge or partnership 
agreement  and one of the Working 
Well team will contact you and 
help you decide which Working 
Well option is best for you right 
now.

For more information please visit 
www.essexwellbeingservice.
co.uk/workplace/about-working-
well or join its LinkedIn page, 
www.linkedin.com/company/
workingwell Or, if you are ready, 
complete the pledge at  https://
forms.office.com/r/PqgHR3B4UF

New options to help you 
promote a healthier workplace

Empowering employees to live better 
work life balance is becoming a 
priority for many. Workplaces are 

taking on more of a responsibility by 
giving employee productivity a boost 
through encouraging them to look after 
their wellbeing.

By offering employees physical activity 
opportunities or adopting good wellbeing 
practices, such as 50-minute meetings, coupled 
with 10-minute walk and stretch, it will in turn 
increase productivity, reenergise staff and 
encourage employee retention. By implementing 
small changes, workplaces will see the benefits 
long-term for both their employees and their 
business.

Employers have an important role in permitting 
their staff time to pause during the working day 
and promote physical activity opportunities to 

help practice positive mental wellbeing. Company 
wellbeing initiatives help reduce health risks, 
enhances personal effectiveness, improve quality 
of life, and benefits the organisation’s bottom line 
through fostering teamwork. Simple methods such 
as holding team challenges using step counters 
and advertising free YouTube workouts to do during 
lunch can help to encourage movement and time 
away from the desk. Or, for those working from 
home, their usual commuting time could be used 
for a 15-minute run, walk or cycle to set staff up for 
the day or allow them to unwind after.  

Small steps can be taken, but we all hold the 
responsibility for looking after our workplace’s 
health. Covid has presented us with the perfect 
moment to make this positive step and improve 
everyone’s physical and mental wellbeing. 

Have you seen our new campaign ‘Find Your 
Active’? Find Your Active celebrates the fact that 
everyone can enjoy the huge benefits of moving 

more - it's just about finding what is right for you. 
When it comes to getting active we know that 
finding the right activity greatly increases your 
chances of creating a new, sustainable, healthy 
habit.

So, whether it's getting out in the garden, a short 
walk, a social bike ride, some light stretching, a 
friendly game of football or a visit to your local 
leisure centre, the benefits of increasing daily 
movement will soon show, and have a really 
positive impact on your health and wellbeing. 

To find more 
about Find Your 
Active please 
visit the Active 
Essex website 
https://www.
activeessex.org/
find-your-active/ 

Businesses urged: Find Your Active

http://www.businesstimeinessex.co.uk
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PASSIONATE PERSONAL PROFESSIONAL

www.rickardluckin.co.uk

BASILDON 
01268 548127

Suite 8, Phoenix House,
Christopher Martin Road,

Basildon, Essex 
SS14 3EZ

CHELMSFORD 
01245 254200

First Floor, County House, 
100 New London Road, 

Chelmsford, Essex  
CM2 0RG

SOUTHEND 
01702 347771
19 Clifftown Road,
Southend-on-Sea,

Essex,
SS1 1AB

Rickard Luckin is a member of MGI Worldwide, a Top 20 international accounting network of independent audit, tax and accounting firms, which brings together the 
expertise of some 6,000 professionals in over 300 locations around the world. Our membership enables us to keep abreast of important new developments, while 
providing a seamless international service to any of our clients looking for support abroad. For more information visit www.mgiworld.com

Would you be happy 
to recommend your 
accountant?
If not, then perhaps it’s time to 
look for another firm. 

At Rickard Luckin, we are fortunate to work 
with some amazing clients, building strong 
relationships and delivering the level of 
service they expect and deserve.

See what our clients say about the service we 
give them at:  
rickardluckin.co.uk/service-worth-recommending

Service worth recommending

Wish you could say the same 
about your accountant?

Get in touch to discuss your needs in more detail.

http://www.businesstimeinessex.co.uk
http://rickardluckin.co.uk/service-worth-recommending
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Better for business

•••
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