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  Sustainability talks from industry and academic experts 

  Exhibitions and eco pop-up stalls 

  Vegan canape lunch included 

  Networking opportunities

  EXCLUSIVE roof-top tours to fi rst 20 tickets holders
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WELCOME to the launch 
issue of Sustain Essex. As 
the name suggests, it’s all 

about sustainability in Essex!
However, beyond that rather glib comment lies a 
vitally key message. Sustain Essex is not only our new 
supplement’s title, it is also an aspiration. The time has 
come to not only sustain Essex, but to sustain the entire 
planet, before it’s too late.

The business community has a vital part to play in this 
aspiration. There is so much we can do to contribute 
towards the measures needed if the stark warnings being 
uttered about the very future of our planet are not to 
come to fruition.

As businesspeople, we have influence – even if it’s only 
within the confines of our own relatively small fiefdoms. 
But if we look further, together we have the influence 
to make more significant changes. Yes, let’s all look 
diligently at what we can do within our own businesses, 
but let’s also examine how we can spread the word and 
take care when choosing suppliers and supplies.

Sustain Essex will now be a regular accompaniment 

to BusinessTime in Essex. It will take an in-depth look 
at the Essex business sustainability scene, offering 
opportunities to those providing green products and 
services to promote their message, and encouraging 
those on their own green journey to share their 
experience, so others may be similarly enthused.

The issue of sustainability is now at the very top of most 
businesses’ agendas. If it isn’t, it should be, because 
increasingly it will make sound business sense as well as 
environmental sense.

Sustain Essex will seek to be the voice-piece for the 
county’s sustainability scene. Proudly working alongside 
Essex Wildlife Trust and LoCASE (Low Carbon Across 
the South and East), we will discuss the key and evolving 
issues, promote the many positive stories coming out of 
Essex businesses and be mindful of tackling the issues 
causing angst.

Sustainability is here to stay, so let’s all embrace it, share 
it and show the rest of the country the way to do it. Call 
me if you’d like to discuss.

Publishing Editor

TCP-ECO.CO.UK

�      0845 3717 626

�       ndaines@tcp-group.co.uk
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THE soaring cost-of-
living means it’s a 
worrying time for 

many workers across the 
UK.
Energy prices have risen to 
unprecedented levels and are set 
to increase further in the autumn. 
Supermarket till receipts show the cost 
of food is rising and tough decisions are 
being taken by families as they choose 
between heating and eating.  

Transportation costs are increasing 
with car ownership becoming more 
expensive as insurance premiums rise 
and fuel costs soar. Public transport 
is also facing a surge in ticket prices 
with the highest train fare rises for 
nine years in England and Wales.  As 
employees struggle with the cost of 
commuting, employers should consider 
stepping in to help their workforce to 
budget and save money.

On top of the current financial crisis, 
pressure is mounting for organisations 
to reduce their environmental impact 
and achieve net zero status. However, 
addressing the climate emergency is 
about more than switching to electric 
vehicles. Multiple studies warn that 
driving overall must be reduced to hit 
climate targets. Mindsets need to be 
reset with people evaluating all their 
transport options and choosing active 
travel when they can.  

Although sustainable and active 
transport modes may not be practical 
in every situation, if more people 
choose cycling or walking for short 
journeys, we will start to see a 
difference.  Roads will become safer, 
less congested and easier to use for 
those that need to. The quality of the 
air we breathe will improve, our mental 

and physical health will benefit, as will 
the health of planet Earth.

Employers have a crucial role to play 
and should encourage a positive 
change to commuting habits.Giving 
employees access to the Cycle to Work 
Scheme is a natural first step. The 
scheme is a great way to reduce, or in 
some cases eliminate, car running and 
public transportation costs. Under the 
scheme, employees are encouraged to 
ditch the car and switch to cycling for 
their commute. Getting to work under 
their own steam will help employees 
make significant savings at the same 
time as improving their health, and 
that of the environment. 

Green Commute Initiative’s Cycle 
to Work Scheme gives access to 
significant savings of 33.25% to 48.25% 
on any type of cycle. The amount saved 
depends on the employee’s tax bracket 
and personal circumstances. The salary 
sacrifice payments come from the 
employee’s gross salary, reducing their 
tax and NI obligation which is how 
they make the savings. The interest-
free payments can be spread over 
three to 48 months making it a very 
manageable monthly expenditure for 
employees. 

Green Commute Initiative (GCI) has 
made the accessing the Cycle to Work 
Scheme easy and hassle-free. GCI does 
not have any unnecessary ‘ownership 
fees’ thus helping employees make the 
maximum possible savings available 
to them. GCI’s Instant platform is pay-
as-you go with a 24-hour turnaround 
time, perfect for SMEs 

When more people cycle, everyone 
wins including the environment. 
Green Commute Initiative is a not-for-
profit social enterprise with a vision 
for a cleaner and healthier future for 
everyone. 

http://www.greencommuteinitiative.uk
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If you’d like your business to 
join Essex Wildlife Trust’s 

corporate Investor in Wildlife 
programme, contact Karen Dixon at 

karend@essexwt.org.uk or Grant 
Maton at grantm@essexwt.org.uk

ESSEX Wildlife Trust 
hosted the county’s first 
sustainability-specific 

exhibition in Old Park Meadow at 
North End near Great Dunmow. 
Supported by Low Carbon Across 
the South and East (LoCASE) and 
BusinessTime in Essex magazine, 
businesses across 
Essex exhibited 
their sustainable 
ways of working, or 
sustainable services, 
throughout the day.
In total, 27 exhibitors 
across a variety of sectors 
of sustainability were in 
attendance. From waste 
management, utilities, carbon 
offsetting, local authority 

initiatives for grant funding to transport and 
conservation, all exhibitors contributed valuable 
insights to the wider relationship between 
sustainability and business. With 85 attendees 

on the day, the expo was buzzing with useful 
conversations and new ways of thinking.

Essex Wildlife Trust Chief Executive, Andrew 
Impey, closed the day with a speech on his vision 
for the Trust and the importance businesses can 
make to sustainability and climate change.

Karen Dixon, Essex Wildlife Trust Corporate 
Coordinator, said: “We are proud to have 
launched this sustainability event and hope this 
has paved the way for further discussions with 
local businesses on climate change, sustainability 
and their journey to being greener. The positive 
feedback we received on the day showed people 
are looking to the future, with nature in mind.”

Keziah Rookes, Essex Wildlife Trust Sustainability 
Officer, added: “Sustainability is really important 
to us and during the next year we are looking to 
level up on our accreditation, carbon calculating, 
waste management and many other things. But 
what we really want to do is start talking to more 
businesses about sustainability, inspiring them 
and being inspired by them.”

Businesses 
across 
Essex came 
together on 
April 21 for 
Essex’s Big 
Green Expo.
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IT would be easy 
to think that 
maintaining 

an online business  
presence is a good way  
to ‘go-green’.
Broadly speaking, it is, however, the 
internet itself is a large contributor 
to global carbon emissions and every 
single click made on a website has a 
carbon impact. 

Ben Green, director of Colchester-
based digital and creative design 
agency, This is Fever, said: 
“Consuming an estimated 416.2TWh 
of electricity annually, which is more 
than the entire United Kingdom, 
the internet is the world’s largest 
coal-powered machine and produces 
approximately 4% of the total global 
greenhouse gas emissions. As a 
comparison, this means the internet 
is currently a bigger polluter than the 
entire aviation industry.

“Thankfully, we can all collectively 
make a difference as there are lots of 
options available to help make your 
website greener, allowing individuals 
and business owners to make a 

positive impact on such a giant issue. 

“Many digital agencies now offer 
environmental auditing services 
that will give you a comprehensive 
breakdown of how much carbon 
your website produces and 
subsequently offer recommendations 
on how to improve your website’s 
carbon footprint. However, a great 
starting point is to look at tools 
such as Wholegrain Digital’s Carbon 
Calculator, www.websitecarbon.com   
This site will estimate the carbon 
emissions your website produces and 
offer suggestions on ways to reduce 
your website’s carbon footprint.

“There are other benefits of 
optimising your website to reduce 
its carbon impact, as Google loves 
fast-loading pages, so this can even 

improve your site’s overall SEO 
performance. You can even increase 
conversions by showing your 
customers sustainability is important 
to you.

“One impactful change is to consider 
switching your hosting to a provider 
that runs on renewable energy. In 
addition to hosting, the design and 
development of your website can be 
streamlined to reduce its impact on 
the environment. In some cases, this 
can be as simple as optimising the 
images that feature on your website. 
This can save your visitors between 
60-85% of data, meaning they are less 
energy intensive to load. A faster-
loading website is advantageous 
to your business in addition to the 
overwhelming impact that it has on 
the planet.

“In fact, many of the techniques 
that make your website more 
energy efficient will benefit your 
business in other ways. For example, 
an easier to navigate website will 
reduce the energy consumed by 
reducing unnecessary page loads, 
as well as helping users to find 
what they are looking for quicker. 
This also improves your customers’ 
overall experience and encourages 
conversation and continued loyalty. 

“As an agency that designs and 
develops digital solutions, we 
feel a responsibility to connect 
our clients to environmentally 
conscious suppliers and practices. 
In addition to switching all of our 
website hosting to data centres that 
are approved by the Green Web 
Foundation, we partner with Ecologi 
to offset the carbon footprint of 
every employee, making us a certified 
Climate Positive Workforce. Being 
conscious of the environmental 
impact of your website is important 
and thankfully there are lots of 
straightforward ways to reduce your 
website’s carbon footprint that will 
benefit your business in multiple 
ways.”

xxxx - fvr business time advertorial_V2.indd   1xxxx - fvr business time advertorial_V2.indd   1 12/05/2022   08:5912/05/2022   08:59

http://thisisfever.co.uk
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UNLESS we are fully 
conscious of sustainability 
in its broadest sense, we 

are always at risk of creating 
negative reactions we may not 
have considered. 
Currently, many organisations are in danger of 
upsetting that balance by their obsession with net 
zero and, for many businesses, obtaining net zero 
certification. 

As a planet we need to dramatically reduce 
greenhouse gas emissions as soon as possible. 
That is without question. But the concept of 
net zero relies on reducing emissions and then 
offsetting the balance by removing enough 
emissions from the atmosphere with tree-planting 
and technologies such as carbon-capture and 
storage. 

Some scientists feel the net zero approach is 
encouraging ‘business as usual’ because many 
rushing for net zero certification are focusing on 
the offsetting far more than carbon reduction. 
And the offsetting can potentially cause social 
injustice.

Protecting our forests worldwide is more 
important than planting new trees that consume 
huge amounts of water in some areas where 
people are already thirsty. And the most efficient 
biofuels are sugarcane for bioethanol and palm 
oil for biodiesel. Both these crops are grown in 
the tropics with endless rows of fast-growing 
monoculture often displacing existing rainforests, 
with both human settlements and biodiversity 
annihilated

Yes, of course we need to work towards net zero. 
But at a strategic pace. The biggest focus for all 
of us as individuals, businesses, third sector and 
governments must be to reduce our dependency 
on carbon - and the best way to start the journey 
is by looking at every aspect of our  business one 
element at a time. Remembering also that as 
well as carbon reduction, we need to consider 
clean water as a precious resource, reduce our 
dependency on plastics, and ensure we preserve 
the biodiversity of our lands.

An important aspect of carbon reduction, and 
one that can provide some surprisingly quick 
wins, is internet usage. As Shane Herath of 
the Eco-Friendly Web Alliance explains: “The 
internet accounts for 10% of the world’s electricity 
consumption and 3.7% of global carbon emissions, 
a figure similar to the amount of carbon produced 
by the airline industry. With life becoming 
more digitised all the time, and with developing 

countries catching up when it comes to internet 
use, consumption levels are going up currently 
at the rate of 9% a year. We tend to think of the 
internet as clean as there is no residue or visible 
emissions – but the servers that host all that 
data, including websites, produce huge amounts 
of emissions, leaving giant carbon footprints 
behind.”

Little habits can make a difference. Every email or 
internet search uses a comparatively insignificant 
amount of energy and yet with more than four 
billion people using the internet, the impact is 
huge. Here are a few easy habits to adopt:

• stop the unnecessary niceties such as ‘thank- 
 you’ emails. What difference would that  
 make, you might think? Well, according to  
 OVO energy, if every adult in the UK   
 sent one less thank you email, it could  
 save 16,433 tonnes of carbon a year – the  
 equivalent to taking 3,334 diesel cars off  
 the road

• unsubscribe to e-newsletters you do   
 not want or need

• avoid adding attachments. A regular   
 email uses 4g CO2. An email with a   
 photo uses 50g CO2

As a business, perhaps the biggest quick win, and 
one that might also include a useful certification, 
is reducing the carbon impact of your website. 

Shane Herath said: “If you have a website which 
generates thousands of monthly page views, 
reducing the amount of energy consumed 
with each click can actually make a significant 
difference in lowering carbon emissions. 
Organisations have a choice: they can make their 
website eco-friendly by producing less than one 
gram of CO2 per page view, and they can even 
have climate positive websites by switching to 
green energy and taking responsibility for their 
reduced annual emissions through rewilding, 
reforestation or regenerative farming.”

The other good news is that by making your 
website eco-friendly, the improved design means 
your pages load more quickly which, in turn, 
makes your website more attractive to users. 

Jill Poet, CEO of Essex-
based Organisation for 
Responsible Business, 
stresses the importance 
of a holistic approach to 
sustainability – including 
taking a long hard look at 
your IT set-up and usage.

ARE you an 
Essex-based 
business with 

50+ employees and 
would like to help make 
Essex safer, greener and 
healthier?

If so, you might like to join The 
Smarter Travel for Essex Network 
(STEN). Run by the Sustainable 
Transport team at Essex County 
Council - and completely free to join 
- the programme helps organisations 
implement travel plans for their 
employees.

Whether you want to encourage staff 

to walk, cycle, use public transport or 
car-share, you will receive unlimited 
support and advice to help you. In 
addition, the team can support you

every step of the way to apply for 
accreditation.to the National Travel 
Plan Accreditation, an online travel 
planning toolkit that supports travel 
plans.

If you want to Increase travel 
choices to your site, reduce the 
cost of parking as well as reduce 
on-site congestion, air, and noise 
pollution and ultimately ensure 
your employees are happier and 
healthier, email travelplanteam@
essex.gov.uk or go to www.linkedin.
com/company/smarter-travel-for-
essex/ 
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CARBON NEUTRAL RACE DAY
& SUSTAINABILITY EXPO

Greenleaf TDG x Route to Zero

Chelmsford City Racecourse
24th & 25th August 2022

Dont miss out! contact: 0330 133 2900 or info@greenleaf-tdg.com
Raceday Sponsorship Exhibition Stands Corporate PackagesAVAILABLE PACKAGES

SOCIETY appears to have 
understood the need to 
be sustainable, yet this 

understanding appears not to 
have correlated with a drop in 
world emissions.
This quandary resulted in a study into why – and 
the founding of Greenleaf, a company working 
with businesses across Essex, helping them 
measure and reduce their environmental impact. 
The study identified four factors blocking the 
uptake of eco-friendly practices, as Greenleaf 
director Andrew Woodward explains.

“First, there is the price barrier. Moving to 
a sustainable lifestyle can appear daunting. 
Searching supermarket shelves for 
environmentally friendly products often reveals 
a price disparity that leaves you glancing back 
towards the less sustainable options - and it’s 
similar for businesses. Sustainability switchovers 
usually come with upfront costs, and the recovery 
can be long-term. If cash flow is tight, it’s enough 
to push the switch down the priority list. It’s 
understandable to feel ‘priced out’ from making 
the ‘right’ choice. 

“Then there’s the education barrier. Behavioural 
economics will tell you choices are often made 
with incomplete information. Navigating the 
sustainability landscape is hard. It requires 
scientific knowledge and a holistic approach - the 
latter already showing a disparity. Just knowing 
where to start is tricky, do we change our vehicles 
or packaging first? What’s the consequences and 
what will have more impact? 

“Then factor in that humans are notoriously 
bad estimators. We have a tendency towards 
short-term risk aversion and making decisions 
to satisfy a perceived version of ourselves. Even 
with complete information, it only takes the 
aspirational self being slightly more in favour 
of social or economic gain and the classic 
long-term risk often overlooked is neglected 
again - environmental effect. Triple bottom line 
thinking, with a weight for environmental effect 
proportional to the urgency of the climate crisis is 
essential. 

“Thirdly, the inconvenience barrier. Walk to the 
shop, or drive? Weekly shop at the supermarket 
or trail round independent shops to get local 
produce? The inconvenience barrier can often 
seem like a large hill to climb especially if you’re 
not blessed with a variety of options close by. Time 
can be a powerful motivator to hush your inner 
critic, even if it is ‘just this once’. Inconvenience 
also plays a part in dealing with the education 
barrier. Sure, there’s great information out there, 
but to educate yourself properly you need to invest 
your time… and we know how powerful that 
motivator can be.

“Finally, there’s the marketing barrier. It’s hard 
enough navigating the sustainability landscape, 
add in greenwashing and misinformation that 
quickly becomes a minefield.

“Lack of appreciation or a search for sustainability 
‘quick wins’ by business leaders can often lead 
to misdirection. Unsubstantiated claims may be 
entirely negated by a company’s environmental 
impact elsewhere. Supermarkets rife with 
unregulated terms such as ‘natural’ and ‘eco-
friendly’ can leave consumers with a false sense 
of shopping clean. Similarly, it makes it harder 

for genuine eco-friendly businesses to stand out. 
Current corporate use of offsetting can fall under 
the greenwashing umbrella all too often too. 
Companies with significant gross carbon outputs 
offsetting their way to net zero (as opposed to 
addressing their operations) can give them the 
feel of an eco-friendly organisation when in 
fact, their service or product is incredibly carbon 
intensive. Next time you’re unsure of where to 
start, researching a company’s gross carbon figures 
or looking out for certifications that deal in gross 
carbon is a great place to start.

“The traditional challenges of marketing also play 
a factor. Tesla must have a price tag associated 
with luxury, whilst it’s easier for Toyota to make 
a product that differentiates itself in the Prius, 
rather than spend untold sums trying to do the 
same in promotion - neither leading to mass 
adoption. 

“Society may have understood the need for 
sustainability but, for several reasons, has 
not come to terms with the reality of acting 
sustainably. That’s where Greenleaf comes in.

“Greenleaf TDG’s service specifically tackles these 
four issues. Greenleaf’s platform and token system 
helps businesses engage with the sustainably 
minded customer, enabling them to make more 
from going green and break down the price barrier. 
Greenleaf’s business audits and the Greenleaf 
app (coming out shortly) fills the information 
and knowledge gaps. Whilst Greenleaf Certificate 
deals only in gross carbon figures, clearly denoting 
the truly eco-friendly organisation. The services 
and tools, developed in line with the IPCC and 
GHG protocol, provide a full turnkey solution for 
entities wanting to go green.”
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FOR those who believe some 
of the finer things in life, 
such as quality and beauty, 

have to be sacrificed on the altar 
of sustainability, be prepared to 
be convinced otherwise.
Essex-based company, The TimberMaker, has 
sustainability at its heart, right from how it 
handcrafts its furniture, to who it employs and 
works with. The result is a range of stunning and 
sustainable natural wood furniture whose beauty 
is not just skin-deep.

Co-founder, Ananth Murthy, created the 
company after he grew frustrated with expensive 
flat-packed furniture that not only required a lot 
of time and effort to put together but also didn’t 
last. Nor was it made from sustainable materials 
because of the nature of being made wholly from 
MDF or engineered wood. He saw the scope for 
things to be done differently and so began his 
journey with The TimberMaker.

Ananth said: “Being a design-led furniture brand, 
our designers work tirelessly to create pieces that 
inspire and provoke awe! We aim to craft only 
limited quantities of our products, so they retain 
their rarity and exclusivity.

“We employ highly skilled artisans and craftsmen 
from rural communities in Jodhpur, Rajasthan 
and having a local presence in Jodhpur in the 
form of The TimberMaker’s co-founding partner, 
Vineet Malu, ensures there is a clear line of sight 
in the end-to-end process of the business, all the 
way from procuring the timber, curing, crafting, 
quality to being delivered to the UK and finally to 
the customer.

“Because of this stringent process, we ensure our 
quality is top class and, if there is something we 
will not have in our home, those products never 
leave the production line. We use eco-friendly 
materials such as linseed oil, tung oil and water-
based sealer to finish our products. Our focus 
is on the customer enjoying their furniture for 
years to come rather than to encourage mass 
consumerism. We also ensure the organisations 
in our supply chain have a suitable sustainable 
agenda.

“Most of our designs are unique and quirky 
and unlikely to be available in the mass market. 
If a customer loves something they see in our 
catalogue and requires a different size or finish, 
if they let us know, we’ll do our best to craft it for 
them. As a boutique we speak directly with our 
craftsmen so customising a customer’s furniture 
needs with us is much easier than many others in 
the market.

“Another advantage of buying from The 
TimberMaker is we do not sell our products until 
we have made them, which means the average 
wait times from a customer placing an order to 

receiving it is never more than four weeks (unless 
it is being made as a bespoke or a custom item) as 
opposed to 12-16 weeks or more often experienced 
with the larger chain retailers.” 

The TimberMaker is a member of Essex 
Chambers of Commerce, the Federation of Small 
Businesses and the Organisation for Responsible 
Business.

Ananth added: “Our aim is to become more and 
more ethical day by day as we scale our business. 
We are looking to partner with local charities 
both in India and in the UK so we can give back 
to the community. For example, in India we have 
partnered with a local government-funded school 
for children whose parents come from deprived 
areas and communities. The TimberMaker has 
pledged to provide fully-funded healthy meals 
three times a day.

“Nearer home, we are looking to partner with 
local charities in Essex whose focus is to help 
children with special needs or organisations 
with an environmental focus. As a commitment 
towards protecting the environment from 
harmful materials, we are looking to partner with 
Essex Wildlife Trust to work on the plastic tree 
guard removal project.”

Ananth and Vineet started The TimberMaker with 
the aim of giving the customer beautifully 
designed and made luxuriously handcrafted 
furniture, whilst doing all this in a sustainable 
manner. One look at the finished product and 
your interest will certainly be sustained.

Co-founder, Ananth Murthy.
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THIS ‘green industrial 
revolution’ is a great 
opportunity for many 

landowners and farmers since, 
as custodians of land, they are 
uniquely placed to lead the drive 
to net zero.
The green industrial revolution comes at a time 
of huge change within the rural sector and 
at a time when farming incomes are coming 
under severe pressure from rising input costs. 
As a result, farming and other rural businesses 

IN October last year, the 
UK Government 
published its landmark  
Net Zero Strategy 
setting out a road-map 
for how the UK will 
secure its legally binding 
commitment to reach   
net zero by 2050. 

Emily O’Donnell is a Senior Associate 
in the Private Client Advisory Team 
at Birketts, where she spearheads 
the firm’s specialist Landed Estates 
Group, advising on complex 
succession planning matters for farm 
and landed estate owners across East 
Anglia. For more information on any 
of the issues discussed in this article, 
please contact emily-o’donnell@
birketts.co.uk or on 01603 542738.
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are increasingly seeking to diversify into other 
activities such as holiday lets, hospitality and 
weddings to name but a few, outside the sphere 
of traditional farming pursuits in order to 
supplement their incomes.

The ideal form of diversification will vary 
according to the farm or estate’s assets, the 
owner’s aspirations, location and the needs 
of local communities. But does Government 
policy, focussing as it now does on ‘low carbon’ 
production of electricity by boosting land-based 
renewable energy production, lead to a unique 
opportunity for rural estate owners to contribute 
to the drive to sustainability whilst securing their 
own diversified income streams? 

What is a solar farm, and will it 
work for my land?
Solar farms, also known as solar parks, are 
generally speaking, large-scale, ground-mounted 
solar installations of many thousand photovoltaic 
(PV) panels that absorb solar energy, convert it 
into electricity and send that electricity into the 
local grid for consumption within the community.

Typically, a large-scale, specialist solar developer 
will engage with the landowner to negotiate the 
terms of the commercial deal, under which the 
landowner and developer will enter into an option 
to lease agreement. A lease can be for anything 
between 25 to 40 years, with additional time for 
construction and decommissioning (removing 
the solar panels and cables at the end of the lease) 
with rents typically in the region of £1,000 an 
acre, inflation linked, (depending on the specifics 
of the site). 

During the option period, the developer will take 
forward an application for planning permission 
and a local grid connection. It is common, under 
the terms of many deals, for a commissioning 
bonus to also be paid when the solar farm is 
commissioned, based on a price per MWp 
installed of solar panels, although the number of 
solar panels on the farm would usually only be 
finalised at the detailed design stage, following the 
planning process. 

Battery storage is a further area where 
opportunities for the landowner may arise, for 
example, in complimentary use with the solar 
panels. A number of developers are now seeking 
sites for battery storage systems as a means of 
providing the solution to balancing supply and 
demand for energy in the future. By way of 
example, ground rents for battery storage can 
achieve rents in excess of £100,000 per year for a 
25-year lease (again, subject to the specifics of the 
site).

Despite the many specialist solar developers 
looking to enter into such option agreements with 
landowners, entering into an option agreement 
does not necessarily mean the landowner is 
guaranteed to end up with a solar farm on their 
land. Many developers are entering into multiple 
option agreements over huge acreages in order 
to capitalise on every possible opportunity 
if planning permission is granted and a grid 
connection secured. A grid connection is key, and 
the viability of a solar farm scheme depends on 

there being spare capacity on the local part of the 
network. Many sites may not come to fruition 
as the power networks’ infrastructure may not 
have enough capacity to handle the additional 
electricity that the proposed solar farm would 
generate.

What are the tax implications?
For famers and landowning families, significant 
tax issues can arise in considering how to transfer 
land from one generation to the next, whether 
in lifetime or on death. Despite the many 
uncertainties over the likelihood a solar farm will 
come to fruition, it is important the landowner 
considers tax planning early on in the process. 
It allows steps to be taken to mitigate any tax 
implications of entering into an option agreement 
for a solar farm and to ensure that any future solar 
income passes to the right family members.

Farmers and landowners generally benefit 
from valuable inheritance tax (IHT) reliefs: 
Agricultural Property Relief (APR) is available on 
the agricultural value of any land that is owned 
and/or occupied for agricultural purposes. The 
land in question must have been owned and/
or occupied for two years (where it is occupied 
by the owner) or seven years (where it is let, for 
example on a farm business tenancy). Importantly, 
APR does not cover any potential ‘hope’ or 
development value that may be attributed to the 
land by HMRC. Business Property Relief (BPR), 
however, may be available if the land is used for 
the purposes of an in-hand trade (including the 
business of farming).

 In the context of a proposed solar farm 
development, the availability of these reliefs may 
be lost (as discussed further, below, in the context 
of diversified income streams) when the option 
is exercised and the use of the land changes from 
agricultural to solar. This can have costly IHT 
implications, and in the worst-case scenario, 
could mean the farm or estate is broken up and 
sold to meet any IHT liabilities on the death of 
the owner.

Tax planning at the outset of any proposed solar 
project therefore becomes critical. Typically, it 
is beneficial to transfer some or all of the land to 
family members, whether outright or in trust, 
as soon as possible if an option agreement is in 
the offing. This means the APR is available on 
the current value of the land, and is transferred 
before any element of ‘hope’ value is crystallised 
on the grant of the solar option and/or planning 
permission is granted). If this is the case, the 
initial gift should be free from IHT although there 
is the potential for the relief to be ‘clawed back’ 

should the landowner die within seven years.

As agricultural land, it should be possible to hold 
over any capital gains tax (CGT) charge which 
would otherwise crystallise on the disposal of 
the land by the landowner. Importantly, the 
base value of the land for CGT purposes will be 
the lower, agricultural value provided planning 
permission for the solar farm has not yet been 
obtained.

The introduction of the potential site of a solar 
farm into a SIPP (or other private pension 
arrangement) should be considered. It may fill up 
a landowner’s ‘pension pot’ to boost income on 
retirement, facilitate succession of the farming 
business to the next generation, or be considered 
as a potential way to structure the ownership of a 
solar farm site.

For landowners that have a diversified income 
streams from let cottages, for example, as well as 
farming income, BPR should be available if the 
overall business activity when viewed as a whole 
is a ‘trading’ business and not an ‘investment’ 
business. For the purposes of the distinction 
between whether or not the business is a trading 
one, the trading (i.e. farming) activity must exceed 
51% of overall business activities (although HMRC 
have indicated this may move to an 80% trading 
threshold). Care must be taken in the context 
of larger farms and estates where the solar farm 
merely forms a part of the overall landholding. 
Assuming the solar farm comes off, the rental 
incomes from the solar land will constitute 
investment activity on the basis that this is the 
holding of investments (including land), to 
generate income. This could taint the availability 
of BPR on the overall trading business, under the 
principles set out in the Farmer and Brander cases 
(commonly referred to as the Balfour matrix).

Alternatively, it may be possible for the landowner 
to transfer the solar development land into Special 
Purpose Vehicle, usually a limited company. 
Depending on how the SPV is structured and the 
landowner’s interest, the production of energy is 
likely to be considered a trade by HMRC and if so, 
shares in the limited company should attract BPR 
once held for the relevant time of two years. 

For landowners, a solar farm can provide a 
predictable, long-term income stream but 
how each solar deal is structured will depend 
on the site and possibilities for obtaining 
planning permission and a grid connection. 
Any tax planning opportunities will similarly 
depend on the individual landowners’ personal 
circumstances and their succession planning 
objectives. Yet, with the right planning and 
discussions at the outset, landowners can secure 
the future of their family’s land for generations 
to come whilst considering the needs of the 
surrounding community and environment, 
and making a positive and significant impact 
on climate change.

Birketts is well placed to advise on both property 
and tax-related matters arising from planned 
diversification with a dedicated landowner 
focussed renewable energy team and a nationally 
recognised private client tax and succession 
practice.
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ECO-FRIENDLY HEATED CLEANING: WITH ELECTRIC HOT WATER PRESSURE WASHERS

MORE EFFICIENT THAN HEATING WITH FOSSIL FUELS

THE e– therm IS CHEAPER TO RUN THAN USING DIESEL AND HAS ZERO CO2 EMMISSIONS 

UNIQUE INSTANT POST-PUMP HEATING

ENSURING MUCH LONGER SERVICE LIFE & NO WAITING FOR PRE-HEATING

  CHEAPER TO MAINTAIN, BETTER FOR THE ENVIRONMENT AND

  A STEP TOWARDS LOWERING YOUR CARBON FOOTPRINT

Your nearest Authorised Kranzle Distributor is available to offer more info about the eco-
nomical Kranzle e-therm series, all the benefits and stock availability. www.kranzle.co.uk

MADE

IN

GERMANY

e-

THE use of fossil fuels is out 
of fashion, with the UK’s 
second best-selling car 

being the all-electric Tesla model 
3 in 2021.
Larger commercial EVs and FCEVs are set to be 
on our roads soon, replacing commercial vehicles 
with internal combustion engines. 

Reducing carbon footprints and targeting net zero 
emissions gains momentum each year. Changing 
regulations and growing demand from businesses 
and consumers alike puts more pressure on 
all companies to look at all owned equipment 
producing CO2 emissions. 

For decades, planes, trains, and automobiles, 
and many other industries, have used hot water 
pressure cleaners utilising conventional fuel 
burning technology. Polluting equipment is 
being used for all types of necessary, sometimes 
essential cleaning. Higher fuel costs and wider 
restrictions of red diesel usage increase running 
costs. Electrically heated cleaning is not a new 
innovation but one which a wider market sector 
should now consider. 

All electrically heated pressure washers reduce 
the carbon footprint with zero CO2 emissions 
providing clear environmental benefits but almost 
all currently available have some disadvantages. 
Most will heat the water in a tank (much like 
a kettle does) prior to use which can take 10-15 
minutes. While being operated, the heated water 
is topped up with incoming cold water dropping 
the output temperature. When finished cleaning, 
remaining water in the tank will have been heated 
unnecessarily which is wasted energy. 

Kranzle e-therms are different. The Kranzle 
e-therms distinguish themselves from the rest by 
providing instant hot water using an innovative 
post-pump fully electrical heating system. 
Heating water after the pump has the added 
benefit of extending the life of the parts inside 
the pump, such as valves, seals and o-rings. Lower 
maintenance costs paired with lower running 
costs and reduced environmental pollution is 
achievable and favourable. Kranzle e-therms 
might be considered as the next step forward in 
these ‘greener’ times. 

Companies in the food processing and production 
industry such as Walkers Snack Foods, British 
Sugar and Pepsi Cola, to name but a few, have 
been using Kranzle’s alternative and cleaner 

electrically heated e-therm pressure washers for 
more than a decade. 

Kranzle, a privately owned and operated company, 
is renowned for its exceptional build quality and 
is well respected within the industry. The Kranzle 
family has grown its reputation by producing 
first-class cleaning equipment since 1974, not by 
offering the cheapest, but by offering the best. 
German-built and designed, each machine is hand 
assembled then fully tested before leaving the 
factory in Bavaria. 

The Kranzle range includes manual push-along 
sweeping machines, a powerful vacuum cleaner 
in addition to an extensive range of pressure 
washers, available exclusively from specialist 
authorised distributors.

If you have high demands regarding the reliability, 
quality, longevity, and function of the machinery 
you are buying, you deserve good advice, service 
and after-sales support from professional, 
experienced and trained companies. Authorised 
Kranzle distributors are nationwide. Further 
information on the company and its products 
can be found at www.kranzle.co.uk and can be 
contacted on 01702 603462 or by emailing sales@
kranzle.co.uk 
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IN the previous issue of 
Business Time in Essex, I 
talked about sustainability 

from an altruistic point of view, 
and indeed Carbon Numbers 
was founded with a mission to 
help businesses reduce their 
environmental impact. In the 
past ten years, we have helped 
businesses reduce energy usage to 
the value of £25 million.
In 2022 everything has changed. Most companies 
will be facing energy bill price rises of more than 
100% and reducing energy must be a business 
priority. 

Energy management isn’t about reducing the cost 
of your energy; it’s about reducing the energy you 
consume. Most businesses are struggling to pay 
bills while using twice as much energy as they need 
to. Every year in the UK alone, businesses waste 
enough energy to power London for seven years. 

Business energy waste is everywhere. It can 
come from lighting, heating or cooling empty 
rooms, leaving unused equipment switched on, 
or running poorly maintained systems, buildings 
or equipment. The cost to UK businesses? A 
staggering £33.9 billion every year. 

Larger businesses in the UK are already mandated 
to go through the Energy Savings Opportunity 
Scheme, where an energy assessor will audit 
energy data, analyse carbon footprint and create 
a strategy for improvement. As an ESOS lead 
assessor I welcome that, but there is no mandate 
or guidance for the remaining 99.9% who are 
SMEs.

The process is incredibly straightforward. We 
identify and analyse your data and present a 
variety of options to show you where energy 
savings can be made and enable a guaranteed and 
sustained reduction in your energy consumption. 

While there may be improvements to be made 
to facilities and equipment, our clients save on 
average double the cost of any building upgrades. 

One of the key benefits of having an energy 
management partner is that it allows owners and 
building managers to view their WAGES (water, 
air, gas, electricity and steam) usage for the entire 
facility in a simple and easy-to-use format. 

Our award-winning Carbon Cloud platform gives 
our clients live data on energy consumption from 
an easy-to-read but highly intelligent dashboard 
that will offer opportunities for further energy 
savings as well as alerting you of any issues. 

The accompanying installation of a building 
energy management systems (BEMS) enables full 
control of your buildings and all the equipment in 
them through one simple dashboard. By creating a 
smart building, you can plan and manage the way 
you use your building in advance or adapt in real-
time from any location. 

So, let’s halve your energy usage in 2022. Our 
mission is to help businesses reduce energy, have 
better buildings and have a clear pathway to net 
zero. We’re passionate about what we do, and 
Carbon Numbers is the only UK company to 
underwrite savings and include support with ISO 
5001 accreditation as part of our service.  

Neil Fright is an Energy 
Savings Opportunity 
Scheme (ESOS) lead 
assessor and a thought 
leader within the energy 
efficiency and low carbon 
sector. In the past nine 
years his Colchester-based 
business, Carbon Numbers, 
has saved UK businesses 
more than £25 million in 
energy reduction through 
smart building initiatives. 

Take the first step 
to Net Zero with a 
FREE energy audit

Saving the planet and creating a smarter building 
doesn’t need to cost your business money
Typically, our clients save double the cost  
of their building energy improvements

•	 Evaluate	your	building	performance	with	 
an in-depth energy audit

•	 Find	out	how	you	can	transform	your	building	
environment to Net Zero Carbon

•	 See	where	your	smart	building	will	deliver	
significant	efficiencies	and	savings

•	 Upgrade	to	cloud-based	building	 
management in just 30 days

•	 Partner	with	a	multi-award-winning	 
Essex-based	company	to	achieve	your	
environmental	and	financial	goals

Visit www.carbonnumbers.co.uk or call us on 
01206 263390 to claim your free energy audit

How every 
business can 
reduce their 
energy usage 
by 50%
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WITH PURPOSE
B U I L D I N G  B R A N D S

Download the full report for free and find out what 250
marketing leaders think about sustainability and ethical

marketing in our new research ‘Building Brands with Purpose’. 

89%
OF LEADERS THINK
AGENCIES HAVE A ROLE
TO PLAY IN CREATING A
SUSTAINABLE FUTURE

Climbing Trees is an ethical digital
marketing agency, who help maximise

clients online presence while creating a
positive impact on the planet.
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YOU know you can’t avoid 
it anymore, you have to 
embrace the environment, 

sustainability and the circular 
economy within your business.
But how do you go about doing so as an Essex-
based business. Where’s the competitive advantage 
in doing so?

The county’s natural landscape and transport 
infrastructure can be incorporated into a 
sustainable strategy for your business. This is 
where supply chain members aim to reconcile 
competing social, economic and environmental 
objectives to manage a landscape and transport 
infrastructure sustainably. So why not start by 
adopting a landscape approach as an attractive 
entry point into the circular economy that can 
address environmental concerns while still 
maintaining profitability.

When businesses commit to a landscape approach, 
they invest in people and land, communities 
and biodiversity of which Essex is particularly 
abundant. The commitment means working to 
achieve a shared understanding of the conditions, 
challenges and opportunities in a given landscape 
with supply chain members agreeing on a 
common vision and goals.

Explore if there is a more connected way of 
conserving natural resources and minimising 
environmental impact within your supply chain. 
For example, in the food and drinks sector 
encourage collaboration and knowledge exchange 
throughout the supply chain for the benefit of 
both the landscape and your supply chain partners, 
whilst maximising food and drink production and 
quality.

Essex’s coastal and estuary landscapes are part 
of the equation. Look to help manage local farm 
resources efficiently, improving the resilience of 
the landscape and supporting commercially viable 
businesses within the food and drinks supply 
chain. Ensure soil quality is measured, valued 
and improved by accessing novel technology, 
particularly assessing soil impact on level of 
nutrient quality contribution to health.

Speaking of health, sustainable travel is growing 
in significance. There has been an increase in the 
importance of promoting alternative modes of 
travel. The local measures are detailed in Essex 
County Council’s (ECC) Sustainable Modes of 
Travel Strategy (SMoTS). Encourage an increase 
in walking or cycling to improve the health and 
wellbeing of your employees, place it at the core 
of your business model. Embrace the changing 
transport technology and its usage within your 
business, while also promoting public transport.

Railway connections in Essex are excellent with 
the West Anglia main line, The Great Eastern 
Mainline with lines to Harwich, and The Sunshine 
Coast of Clacton-on Sea, Walton-on-the Naze, 
Wivenhoe and Great Bentley. The environmental 
impacts of traffic and transport infrastructure for 
your business can be identified, assessed and taken 
into account when conducting your business 
operations.

Look for opportunities to identify net 
environmental and landscape gains. Then 
communicate loud and clear what you are doing 
to your customers and supply chain partners! 
Changing the way you operate your business 
within Essex will show how committed your 
business is to be sustainable while maintaining and 
improving profitability too. It will attract a whole 
range of new customers to your business as well as 
talented and motivated employees to work within 
your growing sustainable business model. Now 
that’s a competitive edge to embrace!

Colchester-based Dr Raymond Davies, a specialist in supply chain 
development, suggests how you can use Essex’s natural landscape and transport 
infrastructure to maximise your business’s sustainability competitive edge.

ALMOST half of smaller 
businesses in the East of 
England don’t understand 

how common environmental 
terms such as ‘net zero’, ‘zero 
carbon’ and ‘carbon neutral’ apply 
to their businesses, according to 
new research commissioned by 
the British Business Bank.
The Opinium survey of senior decision-makers 
in smaller businesses in the East of England 
found nearly half (44%) believe the language, 
terminology and information around emissions 
reduction is overcomplex.

 The survey found 58% would find more 
information and advice about taking action 
to measure and reduce their business carbon 
emissions helpful and 42% wanting advice on 
measuring their business’ carbon footprint.

Nearly half (48%) of those surveyed don’t know 

which information sources on reducing their 
carbon emissions and how best to approach 
related commercial or financial opportunities 
to trust. 

‘Carbon jargon’ terms misunderstood in the 
East of England include: 

1. Greenhouse Gas emissions: 98% of SMEs do 
not have a full understanding of the term and 
what it means for their business

2. Science based targets to reduce carbon 
emissions: 81%

3. Net Zero: 74%

4. Zero carbon: 70%

5. Carbon neutral: 65%

The British Business Bank’s Smaller businesses 
and the transition to net zero report, published 
in October 2021, found smaller businesses 
account for 50% of total emissions from UK 
businesses. 33% of those based in the East of 
England believe, however, that a reduction 

in their carbon emissions will not make a 
significant difference to the environment and 
nearly seven in ten (69%) believe that large 
corporations are responsible for most of the 
business carbon emissions in the UK.

Just under one in ten (9%) smaller businesses 
say reducing their carbon footprint and 
environmental impact is their number one 
priority for 2022. The Smaller businesses and 
the transition to net zero report also found that 
more than a third (35%) cited costs as a barrier 
to reducing their carbon emissions, particularly 
upfront capital costs (21%) 

So far, 11% of the smaller business population - 
equating to around 700,000 businesses in the 
UK - have accessed external finance, in the form 
of loans or equity, to support ‘Net Zero’ actions, 
with 22% – equivalent to around 1.3 million 
businesses – saying they are prepared to access 
external finance to support ‘Net Zero’ actions in 
the next five years.

https://www.british-business-bank.co.uk/research/smaller-businesses-and-the-transition-to-net-zero/
https://www.british-business-bank.co.uk/research/smaller-businesses-and-the-transition-to-net-zero/
https://www.british-business-bank.co.uk/research/smaller-businesses-and-the-transition-to-net-zero/
https://www.british-business-bank.co.uk/research/smaller-businesses-and-the-transition-to-net-zero/
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CONSUMERS are 
increasingly conscious 
of the environment 

when deciding where to shop 
and the risks of climate change 
are beginning to shape how 
businesses will work in the 
future.

Whilst plenty of businesses across Essex have 
already made positive steps to become greener, 
beginning your business’s journey towards 
sustainability can undoubtedly be a rather 
daunting prospect. Essex County Council and the 
Essex Climate Action Commission recognise this, 
which is why they have put together a Business 
Advice Pack. 

The advice pack has been specifically produced 
to help Essex-based small and medium-sized 
businesses access the most relevant information 
in relation to climate change and sustainability, 
with tips, ideas and examples throughout to help 
your business to thrive whilst keeping its impact 
on the environment low.

Whilst developing the pack, the council reached 
out to various business membership organisations 

The world is changing. 
Challenging 
environmental targets 
and increasing awareness 
of the urgency and scale 
of climate change means 
companies can no longer 
afford to work alone.
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from across the region to get a grasp of the 
challenges that SMEs are facing in their attempts 
to become more sustainable. The three main 
issues raised by SMEs and the solutions the pack 
offers are:

1. They’re overwhelmed by the amount of  
 information out there. The pack aims to  
 collate the most relevant information and  
 resources into one place, broken down  
 by topic.

2. They don’t have the resources to commit to  
 sustainability due to other business pressures.  
 The pack tries to demonstrate that small  
 changes can be made at relatively little cost or  
 for free as well as signposting to potential pots  
 of funding.

3. There can be thinking that an SME isn’t  
 big enough to make a difference. The pack  
 demonstrates how small changes can have a  
 cumulative impact.

The pack is available for free on the Essex Climate 
Action Commission’s website (www.essexclimate.
org.uk) and readers of Sustain Essex can enjoy an 
exclusive walkthrough of the contents of the pack.

Firstly, the pack details the importance of devising 
a sustainable business plan or strategy which 
should consider your company’s commitment 
to sustainability and give you a solid base to 
build from. A good plan would explain how 
sustainability will be interwoven into your 
broader business plan, the steps you will take 
across different areas, how you will take these 
steps and implement change, and your metrics 
for success. Communicating your sustainable 
business plan is important for exposure and 
allowing you to improve public relations with 
eco-conscious consumers and the advice pack 
outlines some potential ideas you could use in 
order to build on your company’s reputation as a 
sustainable business.

Waste is an area in which businesses can make 
simple changes to great effect and the pack 
highlights a number of changes that can be made. 
Minimising waste means both lower expenditure 
and carbon footprint and by developing a 
sustainable waste strategy now, you could be 
future proofing your business. 

A good start would be to conduct a waste audit. 
This would help highlight what and how much is 
being thrown away, which could then allow you 
identify areas in which the business could avoid 
or reduce waste. Over time, repeat waste audits 
could be carried out regularly to consider what 
more could be done to prevent and reduce waste. 

Engaging with employees about waste is another 
good place to start. Offering sustainability training 
could help you to demonstrate your company’s 
commitment to the issue and encouraging the use 
of reusable items such as water bottles and coffee 
cups, whilst also providing recycling bins would 
cumulatively have a beneficial impact.

Our buildings and energy use is one of our biggest 
environmental impacts.  We’ve all heard of solar 
panels and are aware of the valuable impact that 
they have (and there are tips on easier ways to 
acquire solar panels in the pack), but what else 

can be done to make your businesses more energy 
efficient?  This will help you cut your energy bill as 
well as cutting carbon.

Beginning to use energy efficient equipment and 
switching to LED lighting would have a big effect, 
as could ensuring your building is insulated and 
ventilated properly. You could also carry out an 
energy audit and examine how you are using 
timers and other automatic settings.

Of course, many businesses are based in rented 
offices/buildings, and in those cases it is always 
worth trying to speak to building owners and/
or landlords about how sites are being managed. 
Environmental legislation and incentives mean 
that many properties should be working towards 
improving their sustainability, and you could help 
your building owner get a head start in doing so.

Moving from the indoors to the outdoors, there 
are a number of simple steps you can take when 
it comes to outdoor space to improve your 
sustainability, whether you have a large or limited 
amount of outdoor area. 

As climate change already begins to cause harm 
to our environment, local flooding is set to 
become more of a reality across Essex, as our 
existing drains and watercourses will not always 
be able to cope. You can help to reduce your 
flood risk through effective land use and green 
infrastructure solutions. Planting trees can reap 
many environmental rewards, not least reducing 
your flood risk through the absorption of excess 
water, as well as making your business look more 
attractive. You could also consider installing 
sustainable drainage systems (SuDS) and water 
butts or developing rain gardens to help relieve 
flood risk.

Taking care of green spaces can positively benefit 
the environment as well as human health and 
wellbeing. By sowing wildflower seeds and 
keeping a certain amount of your lawn in its 
natural state, you can improve biodiversity and 
help ecosystems, but just having a green space on 
site can help pull carbon dioxide out of the air and 
store it, releasing oxygen in the process. 

To provide an example of a business that has 
taken steps to lessen the impact of its outdoor 
space on the environment, GRIDSERVE opened 
its first electric charging forecourt in Braintree. 
Some of the eco-friendly features of its site are:

• creating a cascade effect on its exterior walls,  
 with plants now a permanent feature of  
 the building

• collecting and storing rain to support  
 running of on-site toilets

• an eco-flow unit onsite which produces  
 environmentally friendly cleaning solutions  
 (reducing reliance on harsh chemicals).

Transport is responsible for more than a quarter 
of the UK’s greenhouse gas emissions and is the 
largest, single contributor to the climate crisis – 
the way we get to and from work is a big part of 
tackling climate change. The pack mentions the 
Smarter Travel for Essex Network (STEN) which 
helps businesses with 50+ employees prepare and 
implement effective travel plans to promote and 

encourage active and sustainable travel. More 
information can be found online and in the pack.

However, other ways of decarbonising journeys 
to and from work include promoting active travel 
within your business (such as walking or cycling) 
and making the switch to electric vehicles (the 
pack provides some useful resources that can 
make the transition easier). Flexible working is 
another great way of reducing environmental 
impact – it became a new normal for many people 
during the COVID-19 pandemic and can reduce 
running costs and associated emissions.

The push to sustainability also opens up new 
opportunities in Essex’s growing Green Economy. 
Across many sectors, aspects of the Green 
Economy are clear to see. In others, change is 
coming rapidly. It is important for businesses to 
be ready for change and indeed, to capitalise on it 
and therefore it is worth considering the impact 
sustainability priorities will have on purchasing 
decisions and tendering processes in the future.

There are a number of local, regional and national 
sustainable business networks that you can 
join featured in the pack, which provide ideas, 
guidance and resources. Joining a sustainable 
business network can provide a great source of 
information and inspiration and the ability to 
connect with other businesses working to become 
more sustainable.

Finally, the pack offers links to various funding 
opportunities as well as useful resource links. 
Funding can be an obstacle to taking steps to 
become more sustainable for many businesses, 
and the pack highlights a number of regional 
and national funding schemes that are open to 
businesses to support their sustainability journey. 
Links to resources such as business accreditation, 
calculators, sustainability hubs and more are 
featured in the pack.

It is worth stressing that all the information 
provided above is a condensed summary of the 
contents of the advice pack. Whilst this article 
might have begun to identify changes you could 
make, the advice pack aims to guide you through 
the process of actually making those changes. 

Working together, we can all help drive down 
emissions and businesses have a vital role to 
play in this. It is not down to a single business, 
community or organisation to tackle climate 
change single-handedly but by all of us taking 
action, we can help create positive change 
together.
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TCP Group was founded in 
1989 and has spent the past 
30 years providing the UK 

market with innovative, quality 
products at highly competitive 
prices.
Headquartered in the historic town of Maldon in 
Essex, TCP Group is a specialist company, daring 
to be different and leading the way with new and 
innovative products and services. 

Since 2013, TCP has been developing a range of 
hydrogen fuel-cell applications as an eco-friendly 
alternative to other fuels such as diesel. Very 
much ahead of the curve, TCP’s hydrogen fuel-cell 
equipment has been available to hire since 2015 
and quickly picked up an award for the Ecolite 
TH200 – a hydrogen fuel-cell mobile lighting 
tower, which is becoming increasingly popular 
within the construction, film and tv and events 
sectors. 

TCP ECO was formed in 2020 as a dedicated 
business division of TCP Group, offering a range 
of net zero products and equipment. The TCP 
Ecolite TH200 hydrogen fuel-cell mobile lighting 
tower is a portable lighting tower which uses a 
chemical reaction to produce clean energy with 
water vapour as the only by-product. Unlike diesel 
engines, it is silent running and there is no CO2 
released at point of use.

The LGP 2500 5kVA Battery Power Pack gives 
you the ability to tackle demanding jobs without 
relying on the power grid. With zero emissions and 
zero noise, the 2500 is capable of outputting up to 
5kW to power the most demanding of equipment, 
performance that has led to it being approved for 
London Underground use since 2012. The TCP 
Eco-CH2 Cabinet and Cage has an impressive 
2.5Kw of standby power and 200W continuous 
green energy.  It is also suitable for other 
renewable inputs, such as solar PV or micro-wind, 

in addition to the hydrogen cylinders. Hydrogen 
is lighter than air and will safely dissipate into the 
atmosphere.

The TCP ECO Noise, Vibration and Dust 
monitoring station uses hydrogen fuel-cell 
units and solar panels which provide clean 
energy and reliability for demolition and 
construction sites.  The fuel cell produces DC 
power from the chemical reaction between 
bottled hydrogen and oxygen in the air around 
us. It is a great replacement for noisy, smelly 
generators. Compared to diesel, you could have 
100% carbon saving at point of use.  

As a hydrogen supplier, TCP ECO plays a keen 
role in educating others about the benefits that 
hydrogen brings, particularly as a way to help 
meet net zero targets. TCP ECO recognised that 
as hydrogen is fast becoming a mainstream option 
for a greener future, there is much work to be done 
to inform and raise awareness about the values 
of hydrogen fuel.  Working in collaboration with 
industry experts, a short film has been produced 
to explore how much energy is being produced 
and provided in the UK today and provides a new 
and unseen window into the use of hydrogen 
technology, promoting the huge benefits that 
hydrogen technology brings.  

You can view the film via the YouTube 
link at www.tcp-eco.co.uk 

THIS August, Chelmsford city centre is set to 
come alive with a brand new creative and 
inspiring family event aimed at entertaining, 

educating and raising awareness of environmental 
issues, whilst promoting Chelmsford For You’s 
commitment to supporting Chelmsford’s ambition  
to go green.
The week-long programme of activities will feature a family friendly mix of 
street entertainment, workshops, green market and more. Alongside this they’ll 
be business support workshops aimed at highlighting and educating on the 
various ways businesses can reduce their carbon footprint and adopt more eco-
friendly operations – whilst celebrating the work our businesses already have in 
place from eco ranges to green schemes. 

All the activities are free of charge and will focus on covering key topics 
including plastic waste, waterways, sustainability and nature/green spaces.

Entertainment includes live shows, face painters, storytelling and Pond Life 
Puppetry Walkabout acts, plus they’ll be a green market with environmental-
focused charities, food, drink and local eco businesses.

On top of this, Chelmsford For You will be working alongside local 
organisations who will running various initiatives and projects around 
Chelmsford, including litter picks, go-green pledges, green travel and more.
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AT the University of Essex, 
we are taking the challenge 
of tackling the climate and 

ecological emergency seriously, 
working for a number of years 
to embed sustainability into the 
organisation.
We hope to lead by example by working with 
partners to show how organisations and 
companies can take real action. You can join us 
at our Sustainability Fair on Tuesday 28 June to 
hear from the university, companies, councils and 
individuals making a difference.

In December 2020, we declared a climate and 
ecological emergency, bringing it to the top of our 
agenda. This has driven the development of our 
Sustainability Strategy for 2021 to 2026, as well 
as setting an ambitious target to reach net zero 
carbon by 2035.

Our Climate and Ecological Emergency Advisory 
Group comprises representatives from across 
our university, ensuring sustainability feeds 
into decision-making and leading change, with 
stakeholders bringing a wealth of expertise to our 
work.

Our Sustainability Strategy covers 13 priority areas 
from cutting carbon emissions, improving water 
management and making our buildings more 
sustainable to ensuring our research is tackling the 
key issues around sustainability and the education 
we deliver helps students understand how to take 
action.

These wide-ranging themes represent the variety 
of work we do and their importance in ensuring 
we become a truly sustainable university. They 
contribute to our essential transition to net zero, 
but also more broadly focus us on using resources 
more efficiently; all in the context of our mission 
to deliver excellence in education and excellence 
in research. Future-proofing our estate and 
operations is at the heart of all this work, building 
on steps already taken.

Actions we’ve taken include switching our 
energy contract to 100% certified renewable 
energy, creating financial savings as well as 
supporting carbon reduction in the national 
grid. We currently produce 2.5% of our 
energy from solar panels, with more due 
for installation to take us to 5% - plus an 
ambitious target to reach 25% by 2026. We 
will improve the fabric of our buildings to 
make sure they operate efficiently and serve 
our community for years to come too. 

We are also making great strides in improving 
our fleet of vehicles. Most are based at 
Colchester, and although many of them 
rarely leave campus they collectively cover 
thousands of miles each year. Colleagues 
in Estates, Campus Services and Outreach 
all now use electric vehicles, which are the 
smartest choice for us. We can charge them 
on site and there are zero direct emissions as 
they travel around, improving air quality too. 
Nearly one third of our fleet is now electric, 
and we’re committed to reaching 75% by 2026.

Sustainability forms part of the educational 
experience for many of our students, with the 
range of modules with an environmental focus 
increasing each year, across all disciplines. Our 
students know the importance of sustainability 
in every sector and they want to be prepared for 
the future. We offer extra-curricular activities 
including a Summer School in Sustainable Practice 
that enables students to deepen their knowledge 
and understanding of the environmental crisis, 
enhance their sustainability and ecological literacy, 
and develop their skills.

Our research helps to find answers to global 
challenges, too; from ground-breaking research 
to boost crop yields and tackle food security, to 
studies on the way low-income families in Africa 
and Asia can access financial services, Essex is 
taking on issues to help improve lives around the 
world.

We have been recognised for our contribution 
to social and environmental issues, having 
been placed 76th in the global Times Higher 
Education (THE) Impact Rankings, out of 
more than 1,400 universities around the world. 
The THE Impact Rankings are the only global 
assessment of universities’ performance in the 17 
Sustainable Development Goals as outlined by 
the United Nations. We are thrilled to be in the 
top 100 overall, reflecting the huge range of work 
happening across our organisation to make a 
difference locally, nationally and internationally. 

With all these developments and plans, it’s an 
exciting time to be at Essex. Everyone has an 
opportunity to play their part in sustainability 
within the university, and we encourage our 
staff and students to do their bit however they 

can. With a community of close to 20,000, 
we have the potential to effect significant 
change. Our dedicated Sustainability Team 
is here to support, guide and empower 
colleagues and students to make sustainable 
choices. The team has been growing since 
2017, adding expertise in energy and carbon 
reduction, travel and transport, engagement 
and communications, and data analysis to 
help improve the university’s performance. 
If you want to join our team this summer 
watch out for upcoming vacancies.

I will be speaking at the Sustainability 
Fair on Tuesday June 28 at Essex Business 
School on the University of Essex’s 
Colchester Campus. More details are 
available at: https://bit.ly/3vMtQyf 

Hope to see you there!

Daisy Malt, Sustainability 
Manager at University 
of Essex, explains how 
the university with a 
20,000-strong community 
is leading by example 
when it comes to 
promoting sustainable 
measures.
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If you need assistance with 
sustainability credentials for 
your business speak to David. 

hereforgood

get some wind  
in your business  
sails with some 
practical solutions

DAVID.RAYNER@BIRKETTLONG.CO.UK

01245 453826  

Colchester 

Chelmsford 

Basildon

www.birkettlong.co.ukA
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THERE was a time when 
my environmental and 
energy work was all 

about the mucky stuff of land 
contamination and water 
pollution! Nowadays, however, 
it revolves mainly around 
sustainability and the green 
agenda.
All our businesses are coming under increasing 
pressure – from various directions – to take 
appropriate steps to improve their sustainability 
and, in this article, I will provide some practical 
pointers for you and your business.  The pressure 
on our businesses might be coming from our 
consumers, our employees, the needs of increasing 
regulatory compliance, a desire to enhance or 
protect your reputation and image, or from a 
genuine desire to save the planet.  The outcomes, 
however, can include strengthening your market 
position and keeping your FD happy by saving 
costs.

If you are tendering for contracts with major 
businesses, local authorities, Government 
departments or whether you are in the supply 
chain for such contracts, you will be finding you 
have to produce an environmental sustainability 
plan.  Birkett Long has assisted businesses in 
drafting these.

You will also be finding that despite Brexit, 
regulatory compliance is increasing and, again, 
Birkett Long can assist you with ensuring 
regulatory compliance, whether that is energy 
performance, asbestos regulations or one of 
the many other elements involved.  We have a 
specialist regulatory team and it is important to 
remember environmental legislation covers not 
only civil liabilities but also potential criminal 
liabilities for both the company and, in some cases, 
its directors. You will need to ensure you are fully 
up to speed with all your reporting obligations and 
be prepared to deal with a ‘dawn raid’ from the 
regulators.  

I have already mentioned consumer pressure, but 
many businesses are finding employee pressure 
is building too.  Have you appointed green 
champions to work with your management team 
as a driver for change?  Sustainability is becoming 
an important aspect of attracting the best talent to 
your business and, coming out of the pandemic, 
some real lessons can be built upon to mark you 
out as a ‘leader’.

However, there are many practical ways of 
improving the performance of your company 
and the premises it operates from which 
will save costs.  Some businesses are already 
installing renewable energy sources - solar 
PV and heat pumps being the most obvious – 
but the other side of the sustainability coin is 
taking steps to properly insulate and stopping 
leaks. You should also be looking at reducing 
or improving the materials you use in your 
business – as solicitors we have traditionally 
used a lot of paper, for example, but we have 
reduced those significantly - cutting your 

energy use, both lighting and equipment, and 
reducing travel.

Some of those steps to implement change will 
mean altering your business premises. If you own 
the freehold you can do pretty much as you like, 
provided you comply with planning and building 
regulations, any covenants that affect your land 
and have the necessary funding. If you lease 
your property, you will also need to comply with 
the terms of that lease and will need landlord’s 
consent to any works and alterations that you 
want to carry out, in most cases. As a tenant, you 
will need consent to carry out alterations and also 
have obligations to comply with any statutory 
requirements and planning obligations. You may 
feel many of the works you want to carry out are 
improvements. The landlord might, instead of 
giving you consent to do the works, decide to carry 
them out himself.  Whether the landlord must act 
reasonably in considering your application, what 
impact they might have on future rent reviews or 
compensation to you at the end of the lease and 
what impact they could have on your dilapidation 
obligations, are all things to be considered.

If part of a larger 
complex, the 
landlord may want 
to carry out 

improvements through a service charge. You will 
want to ensure if he looks to improve his buildings 
the responsibility for paying for that really does fall 
on you under the service charge – and if it doesn’t, 
that you can challenge that.

In Essex, the potential impact of climate change 
could be reflected in increased chances of flooding. 
It will be increasingly important to review your 
insurance policies – and any landlord’s policy if it 
insures – regularly, to make sure appropriate cover 
is maintained. If you have borrowings, this may 
need to be done with your lender to ensure any 
banking covenants are not breached.

As a final thought, funding is available for much of 
what you might want to do and, if your business 
qualifies, LoCASE is well worth talking to.  In 
addition, the Essex Climate Action Commission 
has just produced a Business Advice Pack you may 
find helpful. 

The end of the world is not nigh, especially if we 
all act now, and together we can improve our 
sustainability credentials, save costs and keep 
both our employees and those we contract with 
satisfied.

David Rayner, Partner and Head of Environment and Energy Group at 
Birkett Long Solicitors, explains the practical steps we can take to make  
our businesses more green-friendly without losing profitability. 
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THE Thurrock-based Downwell Group has always 
strived to lead sustainability with a strong track 
record of delivering sustainable solutions and 

innovations for its clients.
When planning a demolition project, minimising the environment’s impact is a number 
one priority. Its measures include:

Reduce • Recycle • Reuse
The Downwell Group provide Demolition, Environmental 
and Scaffolding Services to the construction industry.

Our priority is to maximise our sustainability through our  
operations at all times. We always target to recycle up to 
96% of materials from our demolition sites.

www.downwell.co.uk  Tel: 01708 932 300

UELZ  
Compliant
Investment in plant 

• commissioning of eco surveys to   
 ensure wildlife protection, such   
 as bats, newts, and nesting birds
• preparation of comprehensive waste   
 management plans that target   
 up to 96% of materials for reuse or   
 recycling
• traffic management plans – it ensures   
 vehicle movements to and from the   
 site are minimised, and local recycling  
 centres are selected
• van and use of public transport by its   
 workforce travelling to and from site
• reuse of materials on-site – debris is   
 crushed and used in the construction   
 of pile mats, and haul roads
• use of FSC-certified wood in the   

 construction of site hoarding   
 or supply of scaffolding boards

• control and monitoring of dust and   
 noise during demolition 

• investment in UELZ compliant   
 plant and machinery

• collection of rainwater on-site   
 for use in wheel cleaning

• provision of solar-powered    
 Welfare Units

• use of electric vehicles by    
 contracts team. 

• The Downwell Group comprises   
 three companies: Downwell   
 Demolition, Inner City Environmental   
 and Inner City Scaffolding. 

Don’t buy electricity – make free electricity with solar.

SPIRALLING
ENERGY
COSTS

Grid supplied electricity
April '22 price rise 54%
Solar power electricity
Zero Cost, Zero Carbon.

SOLAR STEVE
Solar Surveyor & Consultant
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TODAY’S ethically-minded 
consumers are demanding 
more from brands. 

They want transparency and 
authenticity and are wary of 
corporations with a past of hiding 
poor business operations.
This is a chance for small and local businesses 
to lead the way, showing what it’s like to put 
purpose at the core of their brand. This needs to 
be reflected in every aspect of their supply chain, 
including marketing. 

Climbing Trees’ research report looking into 
Building Brands with Purpose, which surveyed 
266 agency leaders and in-house marketers, 
showed 43% of agencies said three-quarters of 
new business opportunities in the past year asked 
for their ethical credentials. Sustainability is no 
longer just a trend and the demand for sustainable 
practices from all businesses is only going to grow, 
but most importantly, becoming more sustainable 
is the right path forward for all businesses. 

So, what can SMEs do to make their digital 
marketing more ethical? Firstly, consider what’s 
important to you and your consumer. Climate 
change is complex, so where can you start to make 
a difference and how can you communicate that 
to the consumer? Marketing communications 
are a way for businesses to reach their consumers 

and need to genuinely reflect the brand’s ethos. 
Communicating your ethical credentials and 
putting them at the forefront of your brand makes 
it easier for the conscious consumer to find you 
and could likely make them choose you over your 
competitors. Only 4% of the surveyed agencies 
in our research thought becoming a B-Corp was 
important to driving the sustainability agenda. 

Yet with sustainability being more and more at 
the forefront, consumers will be seeking out these 
accreditations. 

Our research also showed creating a sustainability 
strategy was ranked as the most important way of 
driving sustainability, indicating a need for these 
strategies in marketing. Businesses must consider 
setting sustainability goals and a strategy needs 
to be embedded across the whole business. This 
will require employee engagement and internal 
communications so employees understand how 
they can make a difference every day. This is 
another area where marketing teams can play a 
role. 

All businesses could also benefit from reducing 
their digital footprint and optimising their website 
and servers to be low carbon. Only 19% of agencies 
and 8% of in-house marketers we surveyed were 
employing this strategy. With digital pollution on 
the rise, this is an important area to pay attention 
to within digital marketing and can be tackled 
by using a website carbon calculation to gain an 
understanding of how to reduce your impact. 

Considering the direction in which the world 
is heading, we all have to do our part. Digital 
marketing must start leading the way in driving 
ethical action and marketing agencies and 
departments need to free up budgets to make 
sustainable shifts. The issue of sustainability will 
continue being brought up in different areas, 
including digital marketing, so the time to get on 
board is now. 

Climbing Trees is an ethical 
digital marketing agency, started 
in 2010 by Alex Holliman. Alex 
is on a mission to help clients 
grow their digital brands while 
creating a positive impact on the 
planet and encouraging other 
businesses to do the same.

sunsmartuk.com

ENJOY THESE BENEFITS WITH SOLAR
1. Zero Carbon Electricity – save Earth 1000’s kg in carbon.
2. Home EPC uplifted – average 2 grades adding £000’s to your home value.
3. Free Electricity – make it, use free electricity day and night.
4, Price Protection – solar starts with zero cost and never rises.
5. VAT is £Zero – currently VAT is 0% for homeowners.
6. From £Zero upfront – and still be better off every month.
7. Offset Funding for up to 15 years – what your system saves you in electricity  

bills can be used to fund your project.
8. Fast Cost Recovery – in 2022 cost recovery times are now the fastest ever.
9. Savings Increase Year on Year – save money now, and more next year 

and the following and thereafter.
10. Total Peace of Mind – our FREE discovery survey provides you all the facts, 

before investing. Our surveys are independently audited and certified.
+Businesses
 Solar PV project qualify for HMRC super deduction scheme 2022/23.

Request a FREE solar discovery survey.

http://sunsmartuk.com
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AS climate change poses 
continuing threats to the 
economy and environment, 

Chelmsford-based TDA Global 
Trade Ltd has a vision to create 
a platform for eco-friendly 
products to make sustainable 

shopping the norm for businesses 
and consumers alike, to the 
benefit of our planet.
The company was set up in February 2020 by 
Tania Atson. It’s a B2B e-commerce import 
and export trading hub/directory that offers 
buyers and sellers a one-stop shop for all 
their import and export needs. Other services 

include transport, shipping options, insurance, 
finance, packaging and classification of goods 
for importing into the UK. 

Tania said: “We felt there was a gap in the 
market to showcase new eco-friendly products 
on a global market platform to help reduce 
carbon footprint, bring awareness of what 
sustainability products look like and support 
eco-friendly manufactures, helping businesses 
and consumers find new clients and eco 
products. We joined forces with the SME Hub 
and other eco-orientated organisations to help 
drive the sustainability goals for 2030.

“Businesses can also source local eco produce, 
as we found during the pandemic that very few 
businesses were aware what they were able to 
source locally. We also started employing local 
people, so it encourages them to walk or cycle to 
work rather than use cars. The daily commute 
accounts for 98% of employee work-related 
carbon footprint, hence the desire to encourage 
businesses to employ local people.  In the UK, 
there were 31 million cars licenced at the at the 
end of September 2020, which doesn’t include 
HGVs, LGVs, motorcycles, buses and coaches. 

“TDA Global Trade Ltd donates vegetable seeds 
to economically deprived communities in South 
Africa to build sustainable gardens and help 
alleviate poverty. We also supply a South African 
school with seeds and equipment so young 
people can get involved in how to sustain the 
planet. 

“All products on our site will be vetted so 
businesses and consumers can shop with a 
clear conscious whilst ensuring our planet is 
preserved for our future and all other life forms 
on the earth. Join our tribe and together we 
can achieve the goals to sustain our wonderful 
planet.”

http://www.tdaglobaltradeltd.com
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SUSTAINABLE  development, 
climate change and global 
warming are common 

features of news reports, with 
leaders from across the world 
finding ways to tackle these big 
problems for humanity with ever 
increasing levels of urgency.
ACL Essex has been exploring new ways to be 
environmentally friendly and has an ongoing 
commitment to sustainability. Christian Norman, 
Vice Principal Curriculum and Learning at ACL, 
said: “We offer a wide range of creative and thrift 
craft courses, which explore the use of raw and 
recycled materials, with a focus on recycling, 
re-purposing and repairing. Sustainability is also 
a key element of all our education, wherever 
possible environmental issues are discussed or 
used as a reference point, such as calculating 
percentages of climate change in maths. 

“We’ve also signed up to UNFCCC Race to 
Zero Campaign. This global campaign will rally 

leadership and support from businesses, cities, 
regions, investors for a healthy, resilient, zero 
carbon recovery that prevents future threats, 
creates decent jobs, and unlocks inclusive, 
sustainable growth.

“We all hear so much about the need to tackle 
global warming and climate change, and for many 
people the TV reports can be overwhelming. We 
know that we need to be more sustainable to 
make a difference but many of us are unsure how 
our actions can affect the big picture.”

BLUEPRINT to a Circular Economy is an 
environmental project led by Essex County 
Council. It has a total budget of 5.6m euros, of 
which 3.8m euros were awarded by the European 
Regional Development Fund via the Interreg 
France (Channel) England programme.

ACL is delivering a free ‘Do More, Waste Less: An 
Introduction to a Greener Economy’ course that 
is part of the BLUEPRINT to a Circular Economy 
training programme and has been created by 
BLUEPRINT partners, Anglia Ruskin University. 
This course will look at issues of sustainable 
development and how everyone can contribute 

to a more sustainable future through the circular 
economy.

It will investigate sustainable development goals, 
how to be part of the circular economy and 
how businesses can contribute to sustainable 
development.

There are 200 free places available on this 
course which is suitable for employees and 
business owners alike. It will provide a fantastic 
foundation on which to build your knowledge of 
sustainability and integrate changes within both 
your work and personal life. 

The course is delivered online on the ACL Virtual 
Learning Environment and lasts for 2-4 hours. 

Those who complete the course will be able to 
progress onto a Level 2 accredited qualification, 
Climate Change and Environmental Awareness, 
which could be fully funded.

Further information can be found at www.
aclessex.com/sustainability  or by contacting 
ACL’s team at lifelong.learning@essex.gov.uk or 
on 0345 603 7635.

http://aclessex.com/sustainability
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http://thedsgroup.co.uk
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WITH more than 1.4 
million residents, 350 
miles of coastline and 

close links to London, it’s clear 
for all to see that Essex is a unique 
county.   
These factors play a key role in making the county 
a great place to live, work and do business. More 
than 75,000 organisations currently operate in 
Essex, providing jobs for 700,000 people and 
generating an economy worth £40 billion every 
year. 

These unique attributes, however, also make 
Essex vulnerable to the effects of climate change. 
Increasing bouts of extreme weather are already 
beginning to impact the county; water shortages 
during the summer months are set to worsen, 
while heavy rainfall could double the number of 
local homes at risk of flooding by 2050.

The Essex Climate Action Commission was set up 
in 2020 to advise Essex on how best to reach net 
zero by 2050. Last summer the independent body 
published a report with its recommendations for 
everybody in the county to embrace.  

While tackling climate change may feel like 
a daunting challenge, it also presents many 
opportunities. The world is changing, people are 
becoming more conscious of their own carbon 
footprint and they are increasingly looking to buy 
from and work for responsible businesses with 
strong environmental credentials 

As testament to the dynamism of Essex, many 
organisations in the county are already reaping 
the benefits of greener ways of working. During 

the past two months, Cllr Peter Schwier, Climate 
Czar at Essex County Council, embarked on a 
tour of the county to hear from a selection of 
businesses that are taking steps to become more 
sustainable. 

Located in the Colne Valley in North Essex, 
Fairfields Farm is a third-generation family farm 
owned by Robert and Laura Strathern. It grows 
and harvests potatoes, which are either packed 
and shipped or hand-cooked at the on-site factory 
to become artisan crisps sold across the region.

Fairfields Farm has begun a proactive journey 
towards net zero, reducing carbon emissions 
where possible. Alongside hedgerow restoration 
and maintaining more than 5% of land as carbon-
capturing wild bird habitat, the farm has created 
a water management system complete with 
reservoirs to store excess water for use in the 
summer months. 

The farm also recently embarked on an anaerobic 
digestion plant project. The plant generates 
methane gas, which is not only supplied to the gas 
grid as renewable energy but provides fertiliser to 
the farm’s potato crops as a natural by-product 
too.  

During his tour, Cllr Schwier also visited Braxted 
Park Estate, near Witham, to learn more about 
its investments in green energy. The Estate is a 
highly successful and diversified rural business 
which incorporates weddings and events, property 
management and a productive arable farm. 

The estate has been a family home for the Clark 
family since 1946, with successive generations 
transforming the estate into the business it is 
today. Duncan Clark, current owner, is committed 
to tackling climate change at the Estate and has 
already put in place a number of measures.

In 2009, Duncan replaced the five oil-fired boilers 
in the park’s Mansion House with a cutting-edge 

renewable biomass boiler. Woodchip to fuel the 
boiler is sourced from the estate itself through 
a sophisticated coppice programme, which sees 
woodland harvested in a 30-year rotation method. 
Installing a biomass boiler has reduced the Estate’s 
reliance on kerosene by 47,000 litres per year. 
This is a significant decrease in carbon emissions 
which has also proven to be cost effective for 
Braxted Park Estate. 

Nearly 22 million damaged furniture items are 
thrown away each year, and fewer than one in ten 
people make any attempt to repair them.  ReVamp 
Boutique in Tiptree was founded by Sarah Ashby-
Bassett, a furniture artist and interior designer 
with a passion for sustainable furniture. Cllr Peter 
Schwier met with Sarah during his tour to find 
out more about her exciting work. 

Alongside husband, Simon, Sarah creates 
desirable pieces out of damaged or disregarded 
items, helping owners to keep hold of their much-
loved furniture that may have otherwise ended 
up in landfill. Sarah also hosts workshops to teach 
local people upcycling skills they can use at home. 
During Cllr Schwier’s visit to ReVamp Boutique, 
he was given a ‘taster’ lesson, where Sarah 
demonstrated a few upcycling techniques.  

Following Cllr Schwier’s tour of inspiring green 
businesses, Essex County Council and the Essex 
Climate Action Commission have produced 
an exclusive Climate Action Pack for Essex 
businesses.

The free pack sets out the practical steps that 
each local business or organisation can take to 
kickstart their journey towards sustainability, 
alongside signposting towards relevant support 
and guidance. The Climate Action Business 
Advice Pack is available to view and download at 
https://bit.ly/ClimateAdviceBusinesses. 

Duncan Clark (left), owner of Braxted Park Estate, shows Cllr Peter Schwier 
around the yard where logs are kept before being turned into woodchip.
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 01245 806332           info@oldparkmeadow.co.uk            @oldparkmeadow           @OldParkMeadow

Coppice Lane, North End, 

Between Chelmsford & Great Dunmow, Essex, CM6 3PL

Burial & Ash Interments, Funerals, Services and Wakes
Memorial Services and Celebrations of Life 

 
 

Adaptable and completely personalised 
service from memorials to music. 

Reserving a plot in advance is also possible. 
Assurance of a caring and compassionate experience.

OLD PARK MEADOW
Natural Burial Ground

A L T E R N A T I V E  L O G O  C O L O U R  W A Y S

Addressing the issue

A unique mobile boutique, helping the local community 
to resell and buy quality preloved clothes.

Commit to a long term relationship with clothes - it’s one of the most 
effective ways to fight fast fashion.

info@consciouslyclothed.co.uk  •  www.consciouslyclothed.co.uk

Tel. 07708 441176

www.chelmsford.ac.uk

Greenskills at

Untitled-2   1Untitled-2   1 13/05/2022   16:47:5413/05/2022   16:47:54

CHELMSFORD College’s new Construction Centre will officially be opened 
later this year. Sustainability will be a key part of the new purpose-built 
centre. It will house resources to support in-depth learning about low carbon 
technologies, renewables and green skills, in turn supporting the demand for 
growth in this South East LEP priority sector.  

Construction companies and green technologists are being invited to 
collaborate and contribute their experience, examples of best practice, materials 
and equipment, models, test pieces and teaching aids to help develop the 
curriculum.

 The aim is for students to learn from working models of air and heat source 
pumps, rainwater harvesting systems, PV cells, solar heating of water and 
to experience working with modular builds, eco timber products and use of 
thermal mass including smart glass and low-emissivity glass.

 If you are interested in finding out more about sustainability at Chelmsford 
College, or contributing to the new Construction Centre, please contact 
Sarah Hamilton on 01245 265611 ext 3063.

COLCHESTER Borough Council has developed an ambitious scheme that 
pioneers the use of green electric cargo bikes in the town and offers local 
businesses the opportunity to try them out too.

An electric cargo bike, often called an eCargo bike, is an electric delivery bike 
with purpose-built storage. The bikes come in different shapes and sizes to suit 
whatever is being transported.

eCargo bikes cut carbon emissions by 90% compared with diesel vans, and by 
a third compared with electric vans so are a great way for a business to reduce 
their carbon emissions and contribute to improving local air quality.

Colchester Borough Council has a range of eCargo Bikes that local businesses 
and organisations can try out for up to three months. See what bikes are on 
offer at colchester.gov.uk/ecargobikelibrary

If you don’t think your business needs its own eCargo bike but would like to 
use a greener and less polluting form of transport for deliveries/ transporting 
items, then consider using the Colchester eCargo Bike Delivery Service. 
Further info at facebook.com/ ColchesterEcargoBikeProject

To find out about other projects in the pipeline to help businesses reduce 
their travel-related carbon emissions visit colchester.gov.uk/ sustainability/
green-shared-travel-hubs
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AT Tees, our overall purpose 
is to try and create a better 
future for our clients and 

our colleagues.
Part of that has to be sustainability, so it’s 
important we get to grips with environmental 
change and what we can do as a business to reduce 
our impact on the planet.

We’re looking at initiatives to progress our 
development, one of which is the Brentwood 
Environmental Business Alliance (BEBA), which 
brings together local businesses across the 
borough to encourage more sustainable and 
environmentally-friendly business operating 
practices. Tees has an office in Brentwood and we 
signed up to being part of it. 

We had been doing quite a lot already: replacing 
plastics with glass bottles, LED lighting, reducing 
driving and cutting down on printing. We are keen 
on being paperless – even if the requirements to 
submit paper bundles to the courts sometimes 
make it impossible; perhaps the court system will 
also change? The Government recently invested 
£1 billion in reforming and modernising courts, 
part of which was a new system to record the 
results of cases digitally and instantly in a paperless 
process with Transport for London, which means 
thousands of cases involving fare evasion are dealt 
with more swiftly. However, the majority of legal 

cases are still weighed down with hefty bundles 
of paper. So, a good start has been made, but we 
would like to see the UK court system make far 
faster progress.

BEBA’s central idea is local businesses committing 
to going carbon neutral by 2040. Tees has signed 
up to that and we are now very firmly on that 

journey. It’s important we can have shared 
learnings about the journey we’re all on, because a 
lot of businesses are right at the very beginning of 
that journey, and it’s not easy. Through BEBA, we 
can support each other and share practical ways to 
try to get to grips with the challenges. 

One of the steps we’re getting to grips with is 
baselining our carbon footprint, both direct use 
of carbon, such as company vehicles, travel and 
buildings, and also our indirect usage - where we 
buy our energy from and how much energy we 
use. When we get that baseline, we can map the 
progress we can make. We’re looking for suppliers 
who are aligned to the same programme of 
achieving carbon neutrality by 2040 – and if we 
can do it sooner, so much the better.

This mindset is firmly embedded at Tees. It’s 
fundamental to how we want to think about 
where we source our goods and services such 
as energy suppliers and the environmental 
credentials of potential suppliers across a range 
of our services in the next round of contract 
agreements. 

Wrapping around the whole business strategy is 
social responsibility – it’s fundamental because 
we’re trying to help make things better for our 
clients and our colleagues and our community. 
The business is all about people and creating a 
nicer, better, safer environment for people is a 
huge part of that.

Sally Powell, Joint Head of CSR 
(Corporate Social Responsibility) 
at legal firm, Tees, explains 
how they are playing their part 
creating a greener future.

Tees is a founding signatory of 
BEBA – the Brentwood 
Environmental Business Alliance. It’s 
a good feeling to be part of something 
as positive as BEBA. It encourages 
more sustainable and environmentally 
friendly practices by supporting 
businesses to collaborate, learn and find 
information about ‘going green’.
Tees has signed the BEBA pledge which 
includes, among others, these 3 
commitments:
1. Adopt an environment-first based 

approach to business decisions
2. Implement a green supply chain 

network and use local suppliers 
wherever possible

3. Be carbon neutral by 2040.
Sally Powell 
BEBA board member, Tees Family Law Partner 
and joint head of CSR.

teeslaw.com

http://teeslaw.com
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MANY organisations 
are starting to see the 
benefits of incorporating 

sustainability initiatives into their 
business strategies.  
But what do we mean by business sustainability? 
Simply put, it means the way we do business 
without negatively impacting the environment, 
the community, or society as a whole.  

The goal of sustainability in business is to find 
balance between the environmental, social, and 
governance (ESG) responsibilities every business 
has, which are sometimes referred to as the triple 
bottom line.  Many businesses only focus on 
the standard bottom line, mainly profit-based, 
without giving any serious consideration towards 
the impact their activities may have on the 
environment, the community or society.

The triple bottom line can be explained in three 
simple P-words: people, planet, and profit.

People: a sustainable business has a social 
responsibility to take care of its employees, 
customers, and local community. They will take 
steps to ensure everyone is treated with respect 
and fairness. They can improve their social 
responsibility through ensuring safe and healthy 
working conditions, providing fair wages, ensuring 
equality, diversity and inclusion is a positive lived 
experience for all employees, offering sustainable 
benefits, fundraising, or donating to charities, and 
participating in local community events.

Planet: businesses aspiring to be sustainable 
have an environmental responsibility to protect 
the planet and conserve its limited resources. 
As customers become more interested in 
environmental issues that affect the planet, this 
will lead them to be more discerning and selective 
about the kinds of businesses with whom they 
choose to engage. Businesses that are profit-
focused only may find they are losing out to 
competitors who have embraced ESG.

Profit: businesses still need to generate revenue 
and profit to create new jobs, grow operations 
and pay employees. They need to have good 
governance in place to balance purpose and 
profit and to confirm with rules and regulations 
applicable to all businesses.

There are many simple but effective initiatives 
businesses new to sustainability can adopt. 

Why not start a conversation with your employees 

about what they think your business could do to 
become more sustainable?

Here are some ideas to get started:
• eliminate the use of paper and move business  
 documents to digital platforms

• purchase office items made from   
 recycled materials

• give employees reusable water bottles   
 they can refill whilst at work

• Install a water filter system in meeting   
 rooms instead of buying bottled water

• use refillable printer cartridges or ones that  
 can be recycled to raise money for charity or  
 community projects

• install recycling bins throughout the workplace

• run an internal awareness campaign on  
 recycling to help employees know what can  
 and cannot be recycled. 

Gemma Todd, Senior HR Consultant at 
Kingswood Group, offers tips on how to 
balance people, planet and profit.

http://www.kingswoodgroup.org
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HEALEYS Print Group 
has become the first UK-
based SME print company 

recognised under the Science 
Based Target Initiative.
This is a partnership between environmental 
impact charity CDP, the United Nations Global 
Compact, World Resources Institute (WRI) and 
the World Wide Fund for Nature (WWF). 

Healeys will publish its figures to demonstrate 
progress towards a goal of reduced carbon output 
by 42% before 2030, in accordance with the goals 
of the Paris Agreement.

“This is not something you can start one day 
and be done with. There has been lots to do. 
It’s something a little bit more than simply 
offsetting the carbon in paper,” said Managing 
Director, Philip Dodd. 

To start, it demands the data to create a baseline, 
leading the printer to understand its energy use, 
how much material was being recycled, and 
building towards a complete understanding of its 
supply chain impacts. 

The Ipswich-based company has long balanced 
the carbon element in the papers it uses and 
nine years ago became one of the first in the 
UK to achieve Carbon Balanced Printers status 
certified by CarbonCo. But as this scheme gains 
traction, Philip wanted to take the next step. It 

has already committed to changing its electricity 
contracts to purely renewable sources, which he 
says will take the business a long way towards 
its targets and is covered by Scope 1 and Scope 2 
impacts. 

“We will continue to look at ways of improving,” 
he added. His company car is now an electric 
vehicle with two more on order and the company 
will also be switching to electric vans.

Now it turns to reducing the Scope 3 impacts 

along its supply chains, applying to paper, to 
consumables and transport that the business uses. 

Healeys worked with CarbonCo on measuring and 
understanding its impacts and starting to mitigate 
these. It will be subject to an audit every two years 
to understand how much carbon reduction has 
been achieved and how much residual carbon 
needs offsetting.

Healeys specialises in high-quality printed 
communications for a range of clients including 
local businesses, creative agencies, fine art galleries 
and charities, all of whom can benefit from 
Healeys status as a Carbon Balanced Printer to 
reduce their own carbon footprints.

The Carbon Balanced Printer programme is run 
by The World Land Trust, a Suffolk-based charity 
which counts Sir David Attenborough, Chris 
Packham and Steve Backshall amongst its patrons.

Working through a network of partner 
organisations around the world, WLT funds the 
creation of reserves and provides permanent 
protection for habitats and wildlife. Partnerships 
are developed with established and highly 
respected local organisations which engage support 
and commitment among the local community.

Last year Healeys balanced its unavoidable 
emissions offsetting 169 tonnes of carbon dioxide 
and protecting 29 acres of critically threatened 
tropical forest, in such areas as Vietnam, Mexico, 
Guatemala and Ecuador.

Making a difference...
We at Healeys are proud to say that we are making a difference, having worked with the 
World Land Trust, as a carbon balanced printer for nearly a decade, we decided to take the next step.
 
We are delighted to have had our target of a 42% reduction in carbon output by 2030 
approved by the Science Based Targets Initiative.

How does this help you? Why not get in touch and see how we can help you
make a difference - talk to us about how we can reduce your 
carbon footprint.

01473 461122
sustainability@healeys-printers.co.uk
healeys-printers.co.uk
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The design-led furniture brand, The TimberMaker, are exceptionally talented craft  smen who create pieces that inspire. 
Having love and taking pride in what they do, each piece is made with great care and att enti on to detail and using only 
sustainably sourced materials to create pieces that are not just functi onal and ethical but also make a house a home.

ti mbermaker.com
@theti mbermaker
info@ti mbermaker.com
+447479954068

Sustainable 
craftsmanship 

and beauty

http://timbermaker.com

